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Uptrend  Now  Definitely  Established, 
Say  Heads  of  Big  Businesses 

Statements  to  Steel  and  Motors  Stockholders,  Hailing  Recovery,  Find^Echoes 
in  Other  Lines,  Although  Some  Leaders  Point  to  Uncertainties* 


WHEN  the  heads  of  General  Mo¬ 
tors  Corporation  and  United 
States  Steel  Corporation  told  their 
stockholders  this  week  that  business 
revival  had  become  a  delinite  fact,  they 
were  voicing  a  belief  that  is  shared  by 
the  executive  chiefs  of  various  other 
important  industries.  Editor  &  Pub- 
usHtiR  has  learned. 

Inquiry  among  business  men  in  lines 
which  account  for  the  largest  part  of 
national  advertising  in  newspapers  re¬ 
vealed  that,  while  many  were  hesitant 
to  commit  themselves,  others  were  sat¬ 
isfied  that  the  course  of  business  is  up¬ 
ward  from  here  on.  In  some  instances 
the  early  months  of  this  year  have 
brought  astonishing  increases  in 
business. 

Outstanding  among  the  more  enthusi¬ 
astic  views  of  the  immediate  future  is 
that  of  General  Electric  Company, 
which,  as  told  elsewhere  on  this  page, 
is  warning  its  dealers  of  the  possibility 
that  w  actual  shortage  of  goods  may 
develop  in  the  next  six  months  if  buy¬ 
ing  increases  as  fast  as  some  signs 
indicate. 

Increased  employment  and  increased 
wages  announced  recently  by  the  steel 
and  automobile  industries,  as  well  as 
by  numerous  other  firms,  have  unques¬ 
tionably  added  to  consumer  purchasing 
power,  while  heavy  expenditures  of 
government  funds  are  making  them¬ 
selves  felt  in  the  sales  figures.  A  "con¬ 
servative  estimate”  published  in  the 
New  York  Times  financial  section  April 
5  was  that  the  wages  of  more  than  a 
million  workers  had  been  raised  in  the 
last  week.  This  comment  was  added: 
“While  the  problem  of  absorbing  ad¬ 
ditional  labor  costs  is  giving  concern 
to  some  employers,  the  effect  on  gen¬ 
eral  business  is  expected  to  be  highly 
stimulating.” 

Not  all  expressions  gathered  by 
Editor  &  Published  were  optimistic. 
The  only  one  outspokenly  doubtful 
was  one  from  Robert  L.  Lund,  execu¬ 
tive  vice-president  of  the  I.ambert 
Pharmacal  Company,  St.  Louis,  and 
chairman  of  the  National  Association 
of  Manufacturers.  Mr.  Lund  consid¬ 
ered  the  upturn  too  much  dependent 
on  government  stimulus,  with  insuffi¬ 
cient  encouragement  being  given  to  pri- 
enterprise.  His  statement  follows : 
“The  improvement  in  business,  which 
It  is  now  clear  began  during  the  last 
of  1932  and  was  resumed  after  the 
artificial  stimulation  during  the  sum¬ 
mer  of  1933,  is  continuing  at  an  in¬ 
creasing  rate.  This  revival  is  due  in 
part  to  normal  recovery  from  the  de- 
pression^  and  in  part  to  the  artificial 
stimulation  of  large  government  spend- 
'"K-  It.is  impossible  to  say  how  much 
of  the  impetus  is  due  to  this  govern- 
ntent  stimulus  and  therein  lies  an  ele¬ 
ment  of  uncertainty  which  calls  for 
serious  thought  because  government  ex¬ 
penditures  cannot  continue  at  the  pres- 
when  they  are  discon¬ 
tinued,  our  economic  machine  must  be 
prepMed  to  shift  over  to  private  en- 
’  unless  it  is  able  to  do  so  there 
Will  be  a  business  slump  which  may 
prove  dangerous. 

It  is  clear  that  all  things  possible 
Should  be  done  to  facilitate  this  shift 
ot  business  back  into  private  hands,  but 


unfortunately  every  political  move  is  in 
the  opposite  direction.  The  Securities 
Act  has  practically  stopped  the  flow  of 
private  capital  into  business  enterprise. 
The  Stock  Exchange  Bill  proposes  a 
vicious  control  of  private  business  un¬ 
der  which  no  conservative  management 
could  soundly  expand  or  launch  new 
enterprises.  The  Unemployment  Insur¬ 
ance  Bill  threatens  a  burden  which 
would  cripple  many  businesses,  and  the 
\yagner  Labor  Bill  would  dangerously 
disturb  employment  relations. 

"Unless  these  difficulties  are  elimi¬ 
nated,  there  can  be  no  assurance  that 
the  business  revival  will  continue.” 

Other  expressions,  however,  were  of 
a  different  nature.  Such  men  as  W.  K. 
Kellogg,  president  of  the  Kellogg  Com¬ 
pany,  Battle  Creek,  Mich.,  and  P.  K. 
Wrigley,  president  of  the  William 
Wrigley,  Jr.  Company,  Chicago,  were 
optimistic  almost  without  qualification, 
while  Albert  II.  Morrill,  president  of 
the  Kroger  Grocery  &  Baking  Com¬ 
pany,  Cincinnati,  qualified  his  statement 
only  by  reference  to  "some  uncertain¬ 
ties  of  the  next  few  months.”  Repre¬ 
sentatives  of  automobile,  electric  re¬ 
frigeration.  and  some  other  industries 
which  have  enjoyed  notable  business 
increases  are  also  included  in  the  sum¬ 
mary  of  opinion  given  here. 

The  statement  on  behalf  of  United 
States  Steel  Corporation  was  made  by 
Myron  C.  Taylor,  chairman  of  the 
board  of  directors,  at  the  annual  meet¬ 
ing  of  stockholders  April  2. 

“Last  year,”  Mr.  Taylor  said,  “we 
thought  we  had  turned  the  corner  and 
could  see  ahead  immediate  signs  of  re¬ 


vival.  Today  we  know  we  have. 

"Our  experience  with  operations,  with 
the  reduction  of  losses,  the  stabilization 
for  the  moment  of  our  quick  asset  po¬ 
sition,  without  for  a  year  encroaching 
on  it  or  impairing  it,  is  sufficient  proof 
to  the  wise  mariner  who  is  charting 
these  difficult  seas  that  we  have  passed 
through  the  most  difficult  period  of 
our  adversity,  and  we  are  facing  the 
future  wjth  confidence  and  assurance.” 

In  the  automobile  industry,  which 
saw  a  wave  of  advancing  prices  this 
week,  expressions  of  confidence  came 
not  only  from  Alfred  P.  Sloan,  Jr., 
president  of  General  Motors  Corpora¬ 
tion,  but  also  from  Walter  P.  Chrysler, 
chairman  of  the  board  of  the  Chrysler 
Corporation.  Mr.  Sloan,  in  a  volumin¬ 
ous  report  to  stockholders,  made  this 
comment : 

“The  question  naturally  arises  as  to 
the  permanency  of  the  improvement 
herein  recorded,  especially  having  in 
mind  the  various  unusual  influences 
which  are  being  injected  into  the  eco¬ 
nomic  picture  in  this  country  through 
the  instrumentality  of  government.  In 
considering  this  question,  it  is  import¬ 
ant  to  note  that  beginning  as  early  as 
the  summer  of  1932  there  appeared  in¬ 
dications  of  improvement  throughout 
the  world,  w'hich  improvement  has  been 
well  augmented  during  the  intervening 
time.  It  seems  reasonable  to  suppose 
that  the  worst  of  the  world  depression 
passed  some  time  ago  and  that,  unless 
upset  by  some  unus^l  circiunstances. 
improvement  will  continue.  The  rate  of 
improvement  may  be  accelerated  or  re¬ 
tarded  by  injecting  into  the  picture  ab- 


G.  E.  FORESEES  ACCELERATED  GAINS 


The  year  1934  “offers  us  the  big¬ 
gest  potential  market  for  appli¬ 
ances  since  1929,”  the  General  Electric 
Company  is  telling  its  dealers  and  theif 


D.  C.  Spooner,  Jr.  B.  C.  Bowe 

salesmen  in  meetings  being  held  in  36 
principal  cities  of  the  country.  To 
show  its  faith  in  this  forecast,  and  to 
protect  itself  against  the  possibility  of 
a  shortage  of  merchandise  in  case  the 
expected  demand  rises  to  unexpected 
heights  this  summer.  General  Electric 
has  "placed  manufacturing  orders  for 
well  over  100,000  vacuum  cleaners, 
washing  machines  and  radio  sets  for 
immediate  delivery.” 

These  statements,  backed  by  charts 
and  business  indices,  are  being  made 
by  B.  C.  Bowe,  manager  of  radio  sales, 
and  D.  C.  Spooner,  Jr.,  assistant  man¬ 
ager  of  sales,  as  well  as  other  General 
Electric  executives.  They  are  the  pres¬ 


ent  leaders  of  two  groups  who  are  tour¬ 
ing  the  country  outlining  to  their  re¬ 
tail  sales  forces  the  business  possibili¬ 
ties  that  coming  months  hold.  The 
two  parties  include  some  eighteen  sales 
executives  carrying  complete  properties 
for  presentation  of  spring  sales  and 
advertising  programs  on  radio  instru¬ 
ments.  cleaners,  and  home  laundry 
equipment. 

The  tour  is  called  the  "Parade  of 
Prosperity”  to  emphasize  the  General 
Electric  belief  that  better  times  are 
fast  approaching. 

“Signs  are  unmistakable  that  busi¬ 
ness  will  constantly  improve  for  the 
next  six  months,”  say  both  Mr.  Bowe 
and  Mr.  Spooner,  in  a  speech  prepared 
for  the  opening  of  each  regional  meet¬ 
ing.  "It  is  likely  that  most  business 
men  would  agree  with  this  forecast. 
But  1  wonder  how  many  business 
men  appreciate  how  great  this  imnrove- 
ment  is  likely  to  be.  It  is  conceivable, 
although  this  is  not  a  prediction,  that 
we  may  find  ourselves  temporarily  in 
something  like  a  buyers’  panic. 

“The  reasons  are  obvious  enough. 
There  will  be  an  outpouring  of  federal 
funds  comparable  only  to  the  govern¬ 
mental  spending  that  brought  on  the 
feverish  business  activity  of  the  war 
years.  There  is  an  entirely  new  spirit 
of  confidence  among  consumers.  The 
stage  is  set  for  government  exnendi- 
tures  to  have  their  maximum  effect. 

(Continued  on  page  12) 


normal  influences,  hut  the  general  trend 
will  not  be  affected  for  the  reason 
that  an  industrial  recovery,  like  an  in¬ 
dustrial  depression,  is,  in  a  practical 
sense  of  the  word,  an  irresistible  force. 
It  seems  reasonable,  therefore,  to  ex¬ 
pect  a  still  further  betterment  of 
conditions.” 

Mr.  Chrysler,  in  his  report  to  stock¬ 
holders,  confined  himself  to  a  conser- 
vatfte  statement  on  business  conditions. 
.Mmost  at  the  same  time,  however,  his 
company  was  releasing  sales  figures 
that  showed  shipments  of  passenger  and 
commercial  cars  in  March  were  the 
largest  of  any  month  in  the  company’s 
history,  and  that  for  the  first  quarter 
shipments  were  167,842  cars,  288  per 
cent  ahead  of  those  a  year  ago.  “On 
April  1,”  it  was  stated,  “unfilled  orders 
for  forward  shipments  amounted  to 
140,436  passenger  and  commercial  ve¬ 
hicles.  This  is  the  largest  number  ol 
unfilled  orders  Chrysler  Motors  has 
ever  had.” 

Despite  these  figures,  Mr.  Chryslcr’s 
statement  was  modest.  He  said: 

“As  indicated  by  the  current  sales 
and  order  condition,  the  immediate 
prospects  of  the  corporation  appear  en¬ 
couraging.  The  values  offered  in  new 
models  brought  out  this  year  are  out¬ 
standing,  although  increased  costs  inci¬ 
dental  to  the  NR  A  program  have  ne¬ 
cessitated  higher  prices.  It  is  to  be 
hoped  that  the  tendencies  to  increase 
labor  and  material  costs  will  not  get 
out  of  hand,  because  the  history  of, this 
industry  clearly  indicates  that  volume 
business,  with  accompanying  large  em¬ 
ployment  of  labor,  and  increased  con¬ 
sumption  of  a  wide  variety  of  raw 
materials,  arises  from  the  ability  to 
offer  improved  designs  at  low  prices. 
If  present  developments  can  be  held 
within  the  confines  of  this  principle, 
the  present  improvement  in  business 
should  gather  momentum  and  lead  to 
permanently  better  times.” 

H.  G.  Moock,  general  sales  manager 
of  the  Plymouth  Motor  Corporation, 
a  Chrysler  subsidiary,  released  sales 
figures  this  week  showing  169,287  or¬ 
ders  received  from  dealers  since  Jan. 
1,  an  increase  of  398.34  per  cent  over 
the  number  at  the  same  time  last  year. 

“Some  companies  are  looking  for- 
w'ard  to  recovery,  some  are  hailing  re¬ 
covery  as  having  arrived,”  Mr.  Moock 
pointed  out,  “but  the  word  recovery  is 
totally  inadequate  as  a  description  of 
Plymouth’s  present  business  outlook. 

“We’ve  already  received  orders  for 
more  cars  than  we  shipped  during  the 
entire  year  of  1932  and  over  M  per  cent 
of  the  number  we  shipped  in  1933,  a 
record  year.  The  buying  season  is 
just  starting.” 

Mr.  Kellogg,  head  of  the  Battle  Creek 
cereal  company  already  referred  to,  cited 
the  experience  of  his  own  firm  in  stat¬ 
ing  that  “Business  is  unquestionably 
better. 

“Our  confidence  in  national  recovery 
and  the  prospect  for  our  own  business,” 
he  went  on,  “is  shown  by  the  fact  that 
we  have  just  announced  the  highest 
wage  scale  ever  paid  to  our  employes 
and  by  the  additional  fact  that  our  sMes 
promotional  budget  for  the  year  ahead 
is  the  largest  we  have  ever  had.  News- 
(Continued  oit  page  12) 
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Editor  &  Publisher  for  April  7,  19  34 


CODE  QUESTIONS  WILL  BE  DISCUSSED 
AT  A.N.P.A.  ANNUAL  CONVENTION 

List  of  Subjects  for  Opening  Session  Indicates  Lively  Meeting — 
Cordell  HuU  Will  Address  Annual  Luncheon  of  the  Associ¬ 
ated  Press — Exhibitors  Take  Space  at  Waldorf 


THF  manv  of  th<»  n(*u;<tnaivr  i-  What  is  the  main  thing  which  pub- 

^  manj  angles  oi  tne  newspaper  ^eneht 

codes  and  other  NRA  codes  will  to  the  smaller  publishers? 
occupy  the  spotlight  at  the  annual  con-  6.  Are  metropoliun  newspapers  gaining 
vention  of  the  American  Newspaper  headway  m  the  small  news^per  field  or  is 

_ »  A  -  •  a.*  ^  1.  t-  the  small  newspaper  bolding  its  own  territory? 

Publishers  i\ssOClH.tlon  to  be  held  3t  7^  Are  newspapers  receiving  any  special 

the  Waldorf  Astoria  Hotel,  New  York,  assistance  which  might  be  classed  as  a  govern- 

April  24*27  ment  subsidy,  and  if  so,  what  can  be  done 

This  is  .  indicated  in  a  list  of  pro-  ‘°/fi^eTved^:Xidy? 
posed  subjects  to  be  discussed  at  the 
opening  session  of  the  convention,  as 


Advertising 

1.  Has  sale  advertising  lost  its  effect! ve- 

annoiinrMl  hv  I  R  Palmar  A  M  P  A  ^  ***'  promotion, 

announceC  oy  i-.  H^r^aimer,  A.W.lr  .A,  public  appeal,  and  price  to  interest  the  shop- 


general  manager.  The  session  will  be 
held  at  10  a.  m.  instead  of  2  p.  m.  as 
has  heretofore  been  the  case. 


lierr 

2.  Has  Federal  Legislation  reduced  the 
amount  of  advertising  in  the  newspaper? 

3.  What  can  the  newspaper  do  to  build 


One  question  W'hich  will  likely  arouse  pood  will  and  encourage  additional  advertis- 
provocative  discussion  asks  whether  *'>8  sp»?'’  ,  ,  c  i  i  i 

publUhen  would  hav.  th«  right  to  r.-  t 

tuse  compliance  if  further  restrictions  is  it  charged  at  the  local  or  national  rate? 
are  imposed  upon  newspapers  requir-  5.  What  are  newspapers  doing  to  combat 
ing  additional  expense  which  might  l^i^Xat^re  ‘^ild“?"*'‘"‘* 
force  small  newspapers  out  of  business."  6.  How  many  shopping  news  are  still  in 
Whether  government  officials’  criti-  existence  in  towns  of  less  than  100,000  pop- 

i?’®  “‘“*‘"”vh«  has  been  the  experience  of  pub- 

press  IS  another  subject  listed  for  dis-  Ushers  in  combatting  4  to  24  page  handbills 

in  place  of  newspaper  advertising? 

8.  Have  special  price  concession  days  by 
newspapers  to  help  merchants  put  over  a  sale 
or  community  event,  proved  of  financial  value 


EDITOR  &  PUBLISHER 
CALENDAR 

April  11-12 — O  h  i  o  circulation 
Managers’  Assn.,  spring  convention, 
Netherland  Plaza  Hotel,  Cincinnati. 

April  17-18 — New  York  State  Cir¬ 
culation  Managers'  Assn.,  spring 
meeting.  Hotel  Statler,  Buffalo. 

April  19-21 — American  Society  of 
Newspaper  Editors,  annual  meeting, 
Washington,  D.  C. 

April  20-21 — South  Texas  Press 
Assn.,  annual  meeting,  San  Antonio. 

April  23 — Associated  Press,  annual 
meeting,  Waldorf-Astoria  Hotel,  New 
York. 

April  24-27 — American  Newspaper 
Publishers  Assn.,  annual  meeting, 
Waldorf-Astoria,  New  York. 

April  26-28 — Michigan  Interscho¬ 
lastic  Press  Assn.,  annual  meeting, 
Ann  Arhor,  Mich. 


cussion. 

In  addition  to  subjects  relating  to  the 
NRA,  editorial  and  news,  radio,  admin¬ 
istration,  and  circulation  matters  will  both  partiu? 

be  taken  up  any  newspapers  making  an  effort  to 

1  .  ..  increase  volume  by  offering  special  contracts 

week  were  that,  the  to  possible  volume  buyers  who  have  re- 
A.rvl.P.A.  and  the  A.P.  conventions  trenched?  Is  such  special  offer  in  excess  of 
which  will  be  held  at  the  Waldorf-  “"X  contract  offered  on  the  rate  card? 

Aetnria  Anf-ll  I _  -  ‘v-  What  effort  has  been  made  to  interest 

,,  4  Apr.l  ^  W^ld  be  exception-  manufacturers  to  help  the  local  advertisers? 

ally  well  attended.  Cordell  Hull,  Sec-  U-  lu  every  city  there  are  chain  stores 
retarv  of  State,  will  address  the  an-  *•*'0*'  *^0  not  advertise  or  help  carry  the  load 
niial  *A  P  of  the  community,  even  on  general  city-wide 

T-.  'o’  .  .  .  events.  Can  newspapers  change  this  condi- 

.  1  ne  Hureau  ot  Advertising  annual  lion?  By  what  means? 
dinner,  alw-ays  one  of  the  most  bril-  experience  of  pub- 

Want  features  of  the  A.N  P  \  meetines  «<lver‘ising? 

«m11  u  a  m  '^1  *  ‘***^^\“6»*  13.  What  special  systems  have  publishers 

YAiii  DC  nciu  April  ^o.  The  speakers  used  to  encourage  small  businesses  to  adver- 
have  not  yet  been  announced.  James  *'*51  „  ^  i.  .  ,  ■ 

G.  Stahlman,  Xashvtlle  Banner  w-ill  be  I  ’  publishers  have  a  checking 

j  ‘  ounntr,  will  oe  system  to  learn  the  number  of  errors  made  in 

^  advertising  copy,  the  cost  of  which  must  be 

The  Waldorf-.Ystoria  management  “•’“''bed  by  the  newspaper?  What  is  the 

told  Editor  &  Publisher  this  week  .  j  ^  i. 

♦V.-..  iiiib  weCK  is.  What  new  developments  have  there 

tnat  exniDltOrS  at  the  convention  would  been  in  connection  with  relations  of  large 
probably  number  twice  as  many  as  at  small  chains,  particularly  as  to  their  ad- 
the  last  meeting.  To  date  eieht  ex-  newspa^rs  and  their  de- 

tilKi'tc  ko...  u..  “  ,  j  f  “  mands  on  the  newspapers? 

Iiibits  have  l^n  contracted  for:  Bureau  Miscellaneous 

ot  Advertising.  Editor  &  Publisher  L  Has  any  publisher  discovered  any  way 
Home  Economics  Service  Corooration’  *°  increase  materially  the  efficiency  of  car- 

Klean-D-Vf-It  Tn/.  _  aiicni,  gj.  truck-delivery  service? 

‘ ^Oisegraph  Manu-  2.  Can  circulation  rates  be  increased  with- 
lacturing  Company,  Polygrmihic  Com-  *  general  organized  movement?  Would 
pany  of  .America.  Recordat  Oirooration  *"  organized  effort  be  a  violation  of  the 

and  Science  Service  .■\nti-trust  •  u  .  ■  i 

-Tk..  r  ,  r  v-'  there  any  inexpensive  but  practical 

1  ne  list  ot  subjects  slated  for  dis-  engraving  plants  for  small  newspapers? 
cussion  at  the  opening  session  follows:  _ 

The  JOINS  S.  F.  CHRONICLE 

increased  TOsts'imder *thV*N^A?  Cullenward,  deputy  director  of 

2.  Has  any  publisher  been  able  to  reduce  the  department  of  public  works.  State 
'3.'*?Ia^*anv'*mihDtl,?**'^^_j  •  i  •  California,  has  announced  his  re- 

rate's  since  the  code  b«:amWff^ive?"^'““*'°”  s'Rnatiop,  effective  -Ypril  1,  to  b^ome 

4.  Is  it  probable  that  the  news  guild  will  news  editor  of  the  San  Francisco  Chron- 
*  s'  Whe^*Mn  •t'/e.  Cullenward  was  a  San  Francisco 

additional  revenue  to  meet  incre?i^'"o8ti'*due  tiewspaperman  for  20  years,  until  he 
uJtA?  Iiecame  secretary  of  the  California  High- 

lishers  in  expemnee  of  pub-  way  Commission  in  May,  1931.  He  be- 

of  the  code  to  thefr  own'organizadon*’?”'^**'™'*  assistant  to  Director  Earl  Lee 

7.  How  many  newspapers  have  company  Kellv  of  the  department  of  public  works 

har"N^°n  .  and  what  in  October,  1932. 

nas  own  the  experience  with  these  com- 
mittccs  r 

8.  If  further  restrictions  are  imposed 
u^n  newspapers  requiring  additional  expense 
wnich  might  force  small  newspapers  out  of 
business,  have  publishers  the  right  to  refuse 
compliance  with  such  requirem^ts  on  the 
grounds  that  the  First  Amendment  to  the 
Constitution  affords  protection  against  such 
conditions  ? 

..  Are  newspapers  maintaining  their  pres* 
ngc,  or  have  government  officials  damaged 
public  con6dence  m  newspapers? 

EoiTOaiAL  AND  NtWS 

1 .  H  hat  snecial  local  news  features  have 
been  developed  ? 

2.  y\  hat  are  publishers  doing  to  increase 

offset  the  com* 

P®yi»on  of  larger  newspapers  ? 

3.  Should  newspapers  commercialize  fea* 
tures  by  allowing  advertisers  to  tie  in  with 
such  features? 

Admimistbatiok 

1.  What  provisions  have  publishers  made  to 
compensate  for  inflation  if  and  when  it  occurs? 

2.  W  hat  action  have  publishers  taken  to 
keep  small  local  business  houses  in  existence 
dunng  the  depression? 

3.  Docs  the  new  Radio-News  Bureau  pro¬ 
gram  work  hardship  on  the  smaller  news¬ 
papers?  Is  the  plan  satisfactory,  as  a  whole, 
to  the  smaller  newspapers? 

4.  Have  publishers  put  into  effect  any  new 
ideas  with  reference  to  publishing  a  news¬ 
paper  which  have  been  successful  and  which 
can  be  given  to  the  Convention? 


WIRE  SERVICES  WILL 
COME  UNDER  CODE 

Buckley  Says  They  Have  Indicated 

Willingness  to  Comply  But  Direc¬ 
tors  Must  Act — Feels  Syndi¬ 
cates  Are  Included 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  April  4— Press 
associations  have  indicated  a  willingness 
to  come  under  the  newspaper  code, 
George  Buckley,  assistant  to  General 
Hugh  S.  Johnson  in  the  administration 
of  that  compact,  told  newspapermen 
this  week. 

The  delay  in  bringing  this  about,  ac¬ 
cording  to  Mr.  Buckley,  is  due  to  the 
fact  that  some  of  the  executives  of  the 
associations  are  overseas,  and  these  or¬ 
ganizations  cannot  take  action  until  they 
have  directors’  meetings. 

To  a  question  as  to  how  many  organi¬ 
zations  he  classes  as  press  associations, 
Buckley  answered: 

“I  don’t  know.  Some  syndicates  and 
some  newspapers — all  syndicates.  Some 
syndicates  are  operated  by  the  news¬ 
papers  themselves.  News  gathering  syn¬ 
dicates  such  as  the  U.  P.  and  A.  P. 
have  expressed  willingness  to  come  un¬ 
der  the  code.” 

“Mr.  Hearst  too,”  a  reporter  sug¬ 
gested.  . 

“He  IS  the  most  insistent  one — includ¬ 
ing  King  Features  and  International 
News,”  Mr.  Buckley  replied. 

FRAUD  TRIAL  BEGINS 

Horace  J.  Claremont,  head  of  the 
Claremont  Handbill  Distributing  Com¬ 
pany,  Chicago,  and  William  Johnson, 
manager  of  the  concern,  went  on  trial 
this  week  on  charges  of  conspiracy. 
Evidence  was  introduced  to  show  that 
the  defendants  instead  of  distributing 
handbills  for  three  Chicago  department 
stores  for  which  services  they  were 
paid,  sold  most  of  the  handbills  for  old 
paper.  The  indictment  charges  the  de¬ 
fendants  conspired  to  cheat  Wieboldt 
department  stores,  L.  Klein  department 
store  and  Sears,  Roebuck  &  Co.,  of 
amounts  totaling  $30,000. 
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NO  PRESS  ‘GAG*  MEANT, 
JOHNSON  DECLARES 

NRA  Chief  Holds  First  Conference 
With  Reporters  in  Several  Weeks 
and  Says  His  Faith  in  Them 
Has  Lessened 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  April  4^Hold- 
ing  his  first  press  conference  in  more 
than  a  month,  during  which  interim  a 
gag  had  twice  been  thrown  about  news 
sources  in  the  National  Recovery 
Administration,  General  Hugh  S.  John¬ 
son  last  Tuesday  defended  the  propriety 
of  withholding  from  the  public,  informa¬ 
tion  on  certain  matters  entering  into 
the  erstwhile  “goldfish  bowl”  adminis¬ 
tration  of  NRA. 

His  order  of  last  week  that  deputy 
administrators  are  not  to  discuss  with 
press  correspondents  questions  bearing 
upon  policy,  was  followed  by  a  second, 
issued  this  week,  that  office  orders  are 
not  to  be  made  public.  The  first  of 
these  was  said  by  William  Lawson, 
press  contact  man  for  General  Johnson, 
to  be  a  “reminder”  that  such  is  the 
instruction  of  the  Administrator,  which 
instruction  evidently  had  been  ignored 
in  recent  weeks. 

The  General,  in  characteristic  fashion, 
made  it  plain  to  newsmen  assembled 
at  his  conference  that  he  does  not  re¬ 
gard  limitations  placed  on  the  contacts 
his  subordinates  may  have  with  the 
press  as  a  departure  from  the  principle 
of  “doing  business  as  in  a  goldfish 
bowl,”  enunciated  by  him  early  last 
spring. 

“Where  was  the  censorship?”  he  d^ 
manded  to  know.  “That  kind  of  stuff 
makes  me  sick.  I  merely  asked  this: 
My  private  instructions  were  not  in  the 
interest  of  the  public  or  anyone  else,  but 
they  get  to  the  newspaper  reporters 
before  they  get  down  to  our  press  d^ 
partment.” 

General  Johnson  was  corrected  by 
one  of  the  correspondents  who  reminded 
the  order  for  department  reorganization 
was  of  public  interest,  yet  it  was  re¬ 
stricted  insofar  as  publication  is  con¬ 
cerned. 

The  Administrator  repeated  his  state¬ 
ment  that  anything  of  public  interest 
is  available  to  the  press,  adding  “once 
or  twice  when  there  was  a  delicate 
matter,  we  just  stopped  talking  about  it 
until  we  got  it  settled.” 

One  of  the  correspondents  explained 
there  are  frequent  instances  where  a 
porter  has  a  story  but  desires  a  back¬ 
ground.  Yet,  he  said,  in  such  instances 
the  deputy  administrator  having  the 
matter  in  hand  will  insist  that  the  cor¬ 
respondent  talk  with  Mr.  Lawson. 

General  Johnson  proposed  that  the 
newspapermen  submit  a  set  of  suggested 
rules  to  govern  publicity — a  method 
which  would  both  give  the  public  in¬ 
formation  and  preserve  the  policies 
which  he  desires  to  carry  out. 

“Can’t  you  simply  ask  them  (the 
deputies)  to  use  their  own  discretion?”, 
the  Administrator  was  asked,  and  he 
answered : — 

“Well,  you  have  seven  divisions 
and  the  discretion  of  seven  men  never 
is  the  same.  You  see  the  problem. 
The  reason  I  stopped  these  press  con¬ 
ferences  was,  the  thing  was  a  volcano 
and — I  must  say  during  the  war  I  grt 
along  beautifully  with  the  press.  I 
have  had  conferences  betrayed.  I  have 
had  things  I  asked  off  the  record  put  on 
the  record  and  in  this  particular  delicate 
situation,  I  stopped  the  press  conferences 
because  I  couldn’t  place  the  same  tc- 
liance  on  the  press  I  used  to  place." 

The  suggestion  was  made  to  Johnson 
that  he  has  not  always  made  it  clw 
when  a  statement  was  "off  the  record 
and  when  it  was  not,  and  the  Admin¬ 
istrator  conceded  that  he  has,  at 
times,  been  remiss  in  making  the  point 
clear. 

His  “off  the  record”  statements  a« 
made  for  the  purpose  of  giving  w 
correspondents  background  and  he  has 
no  objection  to  their  referring 
such  material,  but  without  attributing 
their  statements  to  him,  the  General 
explained. 
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arts  group  clarifies  stand  on  codes 

All  Commercial  Plants  of  Dailies  Must  Be  Treated  Separately  Under  A-1  or  A-5  Coordinating 
Committee  Believes — Report  Said  to  Have  NRA  Approval 


(£y  trUgraph  to  EoiToi  &  Publishes) 

Chicago,  April  4 — A11  daily  news¬ 
paper  commercial  relief  printing 
esublishments,  regardless  of  which  code 
the  paper  assents  to,  shall  be  treated 
separately  and  such  printing  business 
shall  be  assigned  to  Division  A-1  or 
A-5  of  the  graphic  arts  industries  code, 
according  to  a  report  of  the  jurisdiction 
committee  of  the  national  graphic  arts 
coordinating  committee  to  George 
Buckley,  deputy  NRA  administrator. 

It  was  announced  here  today  following 
a  joint  conference  in  Washington  earlier 
this  week. 

It  is  understood  that  this  report  has 
been  approved  by  the  NRA  and,  as  a 
result,  a  conference  between  the  code 
authority  for  the  daily  news^per  pub¬ 
lishing  business  and  the  National  Edi¬ 
torial  Association  joint  code  authority 
is  forthcoming  to  coordinate  their  re¬ 
spective  codes  as  to  assessment  of  daily 
newspaper  commercial  printing  estab¬ 
lishments. 

The  letter  to  Mr.  Buckley  is  signed 
by  Frederick  Seccird,  Chicago  chair¬ 
man  of  the  jurisdiction  committee;  John 
J.  Deviny,  United  Typothetae  of  Amer¬ 
ica;  K.  F.  Baldridge,  Bloomfield  (la.) 
Democrat,  vice-chairman  of  the  national 
code  authority  for  A-2;  and  L.  M. 
Nichols,  Bristoiv  (Okla.)  Record, 
chairman  of  national  code  authority  for 
A-5.  The  letter,  outlining  various  juris¬ 
dictions  of  code  authorities,  sets  forth 
the  following : 

“The  following  agreements  were 
reached  upon  questions  relating  to  the 
definitive  provisions  of  the  code  cover¬ 
ing  the  jurisdiction  of  the  above  men¬ 
tioned  national  code  authorities,  subject 
to  the  express  reservation  on  the  part 
of  each  of  said  national  code  authorities 
that  in  agreeing  thereto  it  was  not  in 
any  way  waiving  or  prejudicing  its 
right  to  contend  that  the  present  defini¬ 
tive  provisions  of  the  code  covering  ju¬ 
risdiction  are  inequitable  and  unjust  and 
should  be  amend^. : 

“1.  Establishments  printing,  but  not 
publishing  newspapers  or  advertising 
newspapers  are  under  the  jurisdiction 
of  A-1. 

“2.  Establishments  publishing  or  pub¬ 
lishing  and  printing,  one  or  more  news¬ 
papers  or  advertising  newspapers  (ex¬ 
cept  establishments  in  which  one  or 
more  daily  newspapers  are  published  or 
published  and  printed,  are  under  the 
jurisdiction  of  A-2. 

“3.  Establishments  publishing,  or  pub¬ 
lishing  and  printing,  daily  newspapers 
(except  such  establishments  which  as¬ 
sent  to  the  code  of  the  daily  newspaj^r 
publishing  business)  are  under  the  juris¬ 
diction  of  A-5, 

"4.  Commercial  relief  printing  estab¬ 
lishments  as  defined  in  the  code,  being 
all  such  establishinents  engaged  in  com¬ 
mercial  relief  printing  which  do  not 
publish,  or  publish  and  print,  newspapers 
or  advertising  newspapers,  shall  be  di¬ 
vided  between  said  national  code  author¬ 
ities  : 

“First:  Upon  the  basis  of  member¬ 
ship  provided  for  in  the  code. 

“S^ond:  Those  remaining  shall  be 
divided  upon  the  basis  of  location 
within  or  without  metropolitan  areas 
as  ^  defined  by  the  code. 

“Third  :  Those  thus  located  in  non¬ 
metropolitan  areas  shall  be  divided 
upon  the  basis  of  the  annual  sales 
volume,  mentioned  in  the  code. 

‘5.  In  dividing  commercial  relief 
printing  establishments  upon  the  basis 
of  membership,  the  following  principles 
are  to  be  used : 

A.  Establishments  which  were 
mmbers  on  Sept.  18,  1933,  of 
•<V  Typothetae  of  America. 

2.  National  Executive  Committee 
of^me  Printing  Industry. 

‘3.  Any  trade  organization  then 
cooperating  with  said  national  execu¬ 
tive  committee. 

4.  Any  organization  which  was  co¬ 
operating  with  any  trade  organization 
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then  cooperating  with  the  national 
executive  committee,  hereinafter_  re¬ 
ferred  to  as  U,  T.  A.  organizations. 

"B.  Establishments  which  were 
members  on  Sept.  18,  1933,  of 

"1.  National  Editorial  Association. 

"2.  Any  trade  organization  then  co¬ 
operating  with  said  National  Editorial 
Association. 

"3.  Any  organization  which  was  co¬ 
operating  with  any  trade  organization 
then  cooperating  with  the  National 
Editorial  Association  hereinafter  re¬ 
ferred  to  as  NEA  organization. 

"C.  The  term  ‘cooperating’  used  in 
ihe  code  refers  to  the  cooperation  of 
organizations  and  not  of  establish¬ 
ments. 

"U.  Whether  an  organization  was 
‘cooperating,’  is  a  question  of  fact  to 
be  determined  from  all  the  relevant 
facts  and  circumstances. 

“E.  The  date  ‘Sept.  18,  1933’  is  a 
fixation  of  the  ‘cooperating’  referred 
to  ill  the  code.  The  ‘cooperating’  of 
an  organization  at  any  prior  or  sub¬ 
sequent  date  is  immaterial. 

“F.  Membership  of  an  establish¬ 
ment  in  any  organization  is  likewise 
fixed  as  Sept.  18,  1933.  Membership 
status  as  of  any  prior  or  subsequent 
date  is  immaterial. 

“G.  Any  commercial  relief  print¬ 
ing  establishment,  as  defined  in  the 
code,  being  an  establishment  engaged 
in  commercial  printing  which  does 
not  publish,  or  publish  and  print,  one 
or  more  newspapers  or  advertising 
newspapers,  which  was  a  member  of 
a  U.  T.  A.,  organization  on  Sept.  18, 
1933,  and  also  on  that  date  a  member 
of  an  N.  E.  A.  organization,  is  under 
the  jurisdiction  of  A-1,  regardless  of 
location  of  volume  of  business. 

“H.  Any  establishment'  publishing, 
or  publishing  and  printing,  one  or 
more  newspapers  or  advertising  news¬ 
papers,  which  was  a  member  of  a 
U.  T.  A.  organization  on  Sept.  18, 
1933,  and  also  on  that  date  a  member 
of  an  N,  E.  A.  organization,  is  under 
the  jurisdiction  of  A-2  or  A-5,  as  the 
case  may  be,  regardless  of  location 
or  volume  of  business. 

“6.  In  dividing  commercial  relief 
printing  establishments  upon  the  basis 
of  location  within  or  without  ‘metro¬ 
politan  area,’  the  following  principles 
are  to  be  used : 

“A.  ‘Metropolitan  areas’  are  to  be 
those  as  defined  by  the  United  States 
Department  of  Commerce,  Bureau  of 
Census  publication  entitled  Metropoli¬ 
tan  Districts,  based  on  the  15th  Cen¬ 


sus  of  the  United  States,  1930. 

“B.  All  areas  not  so  defined  as 
metropolitan  areas,  are  to  be  deemed 
non-metroi^litan  areas. 

“7.  In  dividing  commercial  relief 
printing  establishments  upon  the  basis 
of  annual  sales  volume,  the  following 
principles  are  to  be  used : 

“A.  The  ‘Annual  sales  volume’  re¬ 
ferred  to  in  the  code  means  the  sales 
volume  of  any  particular  establishment 
for  the  calendar  year  1933. 

“B.  Such  ‘Annual  sales  volume’ 
refers  to  the  volume  of  sales  of  com¬ 
mercial  relief  printing,  including  par¬ 
tial  processes  thereof. 

“8.  In  the  case  of  any  daily  newspa¬ 
per  establishment,  which  assents  to  the 
code  of  the  daily  newspaper  publishing 
business,  or  which  does  not  assent  to 
either  said  code  or  the  code  of  the 
graphic  arts  industries,  but  which  en¬ 
gages  in  commercial  relief  printing,  its 
business  of  commercial  relief  printing 
shall  be  treated  as  a  separate  business, 
and  as  to  such  business  shall  be  assigned 
to  the  jurisdiction  of  A-1  or  A-5,  upon 
the  same  basis  and  principles  as  are 
above  set  out  for  commercial  relief 
printing  establishments. 

“The  jurisdiction  committee  of  the 
national  graphic  arts  coordinating  com¬ 
mittee  has  examined  the  foregoing 
agreements  and  concurs  therein,  being 
of  the  opinion  that  said  agreements  co¬ 
incide  with  the  true  intent  and  meaning 
of  the  provisions  of  the  code.” 

Conferences  were  also  held  in  Wash¬ 
ington  between  representatives  of  the 
NRA.  the  N.  E.  A.  and  U.  T.  A.  to 
determine  a  cost  determination  schedule 
plan  for  the  stabilization  of  the  printing 
industry. 

It  is  likely  that  a  cost  determination 
schedule  approved  by  the  code  author¬ 
ities  concerned  with  relief  printing  will 
soon  be  announced.  This  schedule  will 
be  approved  for  a  limited  period  of  time, 
and  will  be  mandatory.  It  will  attempt 
to  determine  the  average  actual  cost  of 
producing  the  more  common  forms  of 
printing,  and  will  be  mandatory  on  all 
establishments  doing  such  relief  print¬ 
ing.  There  will  be  no  effort  at  fixing 
prices,  it  was  stated.  All  that  is  in¬ 
tended  is  to  establish  costs  of  produc¬ 
tion  and  provide  that  no  establishment 
shall  sell  below  such  predetermined 
costs,  unless  it  be  on  the  basis  of  actual 
costs  as  determined  by  a  cost  account¬ 
ing  and  cost  finding  system  approved 
and  conforming  to  the  principles  of 
cost  accounting  and  cost  finding  when 
these  principles  shall  have  been  declared 


by  the  various  code  authorities,  and  ap¬ 
proved  by  the  graphic  arts  coordinat¬ 
ing  committee. 

“The  graphic  arts  coordinating  com¬ 
mittee  met  at  Washington  this  week  and 
completed  its  organization.  National 
Editorial  Association  representatives  on 
the  various  standing  commitfws  were 
announced  as  follows:  President  Wal¬ 
ter  D.  Allen,  of  Brookline,  Mass.,  is  a 
member  of  the  executive  and  finance 
committees;  Vice-President  Kenneth 
F.  Baldridge,  of  Bloomfield,  la.,  is  a 
chairman  of  the  data  and  statistics  com¬ 
mittee,  and  a  member  of  the  wages  and 
hours  committee;  L.  M.  Nichols,  of 
Bristow,  Okla.,  is  a  member  of  the  juris¬ 
diction  and  accounting  and  cost  finding 
committee. 

Ernest  A.  Gross,  legal  counsel  for 
the  NRA  since  its  beginning,  and 
closely  connected  with  the  formulation 
of  the  graphic  arts  code,  was  employed 
by  the  coordinating  committee  as  Wash¬ 
ington  legal  counsel  for  the  industry. 
Mr.  Gross  was  connected  with  the  State 
Department  for  two  years  prior  to  his 
employment  in  the  National  Recovery 
Administration  as  member  of  the  staff 
of  Mr.  Richberg.  Mr.  Gross  severed 
his  connection  with  the  National  Re¬ 
covery  Administration  March  31,  and 
began  his  duties  as  legal  counsel  for  the 
graphic  arts  this  week. 

VOTE  EXPECTED  SOON 
ON  COPELAND  BILL 

Measure  Regulating  Food,  Drug  and 
Cosmetic  Advertising  Will  Be 
Brought  Up  in  Mid-April, 
Senator  States 


A.  B.  C.  Directors  Spent  50%  More 


{Special  to  Editor  &  Publisher) 
Washington,  D.  C,  April  4— Sena¬ 
tor  Royal  Copeland  of  New  York  will 
ask  action  on  his  pure  food,  drug  and 
cosmetic  bill  about  the  middle  of  the 
month,  he  has  stated. 

Advertising  features  of  the  bill  as  it 
came  out  of  the  Senate  commerce  com¬ 
mittee  are  much  more  acceptable  to  the 
publishing  industry  than  were  those  of 
the  original  Tugwell  bill  or  the  several 
substitutes  which  were  introduced  at 
about  the  same  time  as  that  of  the  New 
York  Senator.  In  addition,  they  also 
place  under  the  same  compulsion  of 
truth  all  advertising  media,  whereas 
newspapers  and  magazines,  only,  were 
covered  in  the  earlier  drafts. 

Senator  Copland  intends  to  push  for 
adoption  of  his  bill  before  the  close  of 
the  Congressional  session  and  it  is  ex¬ 
pected  that  the  imminence  of  adjourn¬ 
ment  will  prompt  him  to  additional 
haste. 


In  Magazines  than  Dailies  in  1933  joins  graphic  arts  group 


The  business  concerns  which  have 
executives  on  the  Board  of  Direc¬ 
tors  of  the  Audit  Bureau  of  Circu¬ 
lations  spent  50  per  cent  more  in  mag¬ 
azine  advertising  than  in  newspaper 
advertising  in  1933,  according  to  a 
tabulation  presented  in  a  bulletin  of 
the  Southern  Newspaper  Publishers 
Association.  Only  three  of  the  adver¬ 
tiser  directors’  companies  spent  more 
money  in  newspapers  than  in  maga¬ 
zines.  One  of  these  three,  Marshall 
Field  &  Co.,  used  only  retail  advertis- 


Western  Electric . 

General  Electric  . 

General  Foods  Corp . 

Armour  &  Co . 

Willard  Storage  Batterjr . 

H.  J.  Heinz  Co . 

Quaker  Oats  Co . 

Tuckett  Tobacco  Co.,  Ltd . 

E.  I.  DuPont  de  Nemours  &  Co. 
Eastman  Kodak  Co . 


Procter  &  Gamble  . . 
Marshall  Field  &  Co. 


ing  in  newspapers,  and  another.  Ar¬ 
mour  &  Co.,  spent  more  in  radio  than 
in  newspapers.  The  third  was  Lever 
Bros.  Company. 

“These  13  advertiser  directors  con¬ 
trol  the  A.B.C.,”  the  bulletin  points 
out. 

The  S.N.P.A.  tabulation  is  made  an¬ 
nually.  The  expenditure  in  newspapers 
is  arrived  at  by  applying  an  average 
rate  of  30  cents  a  line  to  the  Media 
Records  linage  reports. 

Following  is  the  table: 

NKWHPAPERS 

^MAGAZINES  RADIO 
Dollars 


I.lnc* 

Dollars 

Dollars 

$40,274 

895,226 

1.014, 599 

$304,379 

3,306,421 

991,926 

3,143,083 

146,793 

44,037 

294 

145,350 

1.977.622 

593.286 

1,137,280 

759,996 

227,998 

496,670 

133.954 

40,186 

67,201 

119,958 

35,987 

521,708 

11,306,513 

3,391,953 

2,705.743 

5.681,974 

1.704,592 

3,254.289 

•1.832,603 

*549,780 

34,465 

26,280.393 

$7,884,124  $12,441,583 

$92,031 

1,045,027 

279.990 


53,069 

63,487 


92,929 


"Local  or  retail  advertising  entirely. 


NRA  Legal  Adviser  Now  Counsel  for 
Coordinating  Committee 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  April  3 — Ernest 
A.  Gross  of  Washington,  who  was  le¬ 
gal  adviser  in  the  drafting  and  hearings 
on  the  newspaper  publishing  codes,  has 
been  elected  general  counsel  for  the 
National  Graphic  Arts  Co-ordinating 
Committee. 

Gross  has  assumed  his  new  duties 
and  has  resigned  from  the  National  Re¬ 
covery  Administration. 

The  National  Graphic  Arts  Co-ordi¬ 
nating  Committee  is  the  governing 
body  through  which  the  publishing  and 
other  industries  under  the  Graphic  Arts 
Code  maintain  their  relations  with  the 
administrator,  and  all  matters  arising 
under  the  code  which  require  considera¬ 
tion  and  action  as  a  whole  by  the 
graphic  arts  industries  therein  eventu¬ 
ally  come  to  the  attention  of  this  com¬ 
mittee. 

Before  the  inception  of  NRA,  Mr. 
Gross  was  for  two  years  in  the  office 
of  the  legal  adviser  in  the  Department 
of  State. 
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WAGNER  LABOR  BILL  IS  ATTACKED  BY 
NEWSPAPERS,  PERIODICALS 

Unemplosrment  Insurance  Feature  Cannot  Be  Absorbed  by  Press, 
N.E.A.  President  Says — Harrington  Sees  Lowered'  E£Ficiency 
in  Unionized  Plants 

"The  periodical  printing  industry  now 
largely  ‘open  shop’  would  be  quickly 
unionized  under  this  act.  As  already 
stated  the  industry  is  now  paying  the 
highest  wages  for  skilled  labor.  Unioni- 
ption  of  printing  plants  would  greatly 
increase  the  publishers’  cost.  This  in¬ 
crease  would  come  not  from  increased 
wage  scales,  but  from  less  effective  op¬ 
eration,”  he  argued. 

The  periodical  publisher  cannot,  as 
in  the  case  of  other  industries,  pass  in¬ 
creased  costs  along  to  consumers,  Har¬ 
rington  pointed  out,  and  he  also  cited  a 
recent  survey  which  shows  an  over¬ 
whelming  percentage  of  periodicals 
were  not  showing  profits,  contrary  to 
general  opinion. 

‘‘As  a  matter  of  principle,”  said  Har- 
rin^on,  ‘‘we  are  opposed  to  permanent 
legislation  to  meet  an  emergency  con¬ 
dition  or  permanent  legislation  ‘tacked 
on’  to  time-limited  emergency  legisla¬ 
tion.” 

Instead  of  equalizing  bargaining 


iSpeciai  to  Editob  &  Publisuu) 

WASHINGTON,  D.  C,  April  3- 
Representing  thousands  of  news¬ 
papers  published  in  the  smaller  cities 
and  towns,  Walter  D.  Allen,  president 
of  the  National  Editorial  Association, 
opposed  enactment  of  the  Wagner-Lewis 
bill  for  unemployment  insurance  before 
the  ways  and  means  committee  of  the 
House  of  Representatives. 

The  bill  would  set  up  an  unemploy¬ 
ment  insurance  fund  by  levying  a  tax 
of  five  per  cent  on  payrolls  of  those  who 
employ  more  than  10  persons. 

‘‘The  newspapers  which  we  represent 
caimot  absorb  Ais  new  tax,”  Allen  told 
the  Congressional  group.  Continuing, 
he  said: 

‘‘This  proposed  tax  would  undoubtedly 
increase  unemployment  in  our  particular 
field.  The  immediate  effect  would  be  to 
inspire  plant  economies  in  an  effort  to 
build  up  reserves  to  meet  this  tax.  An 
overwhelmingly  large  number  of  our 
establishments  engaged  in  publishing 
newspapers  have  borrowed  heavily  dur¬ 
ing  the  last  two  or  three  years  in  order 
to  keep  in  business.  Our  expenses  were 
increased  last  August  from  10  per  cent 
upward  in  order  to  meet  the  terms  of 
the  President’s  Reemployment  Agree¬ 
ment,  and  as  a  result  of  signing  the 
Code  of  Fair  Competition  under  the 
NR.\  the  expenses  of  all  publishing 
houses  have  again  been  increased  with 
no  additional  income  from  advertising 
or  subscriptions  in  sight. 

“Official  statistics  issued  by  the  De- 
furtment  of  Labor  shows  that  the  pub¬ 
lishing  industry  has  been  the  one  out¬ 
standing  group  to  maintain  high  per¬ 
centages  of  employment  at  times  when 
other  classes  were  largely  unemployed. 
These  official  figures  will  show  that  the 
publishers  have  kept  employes  cm  the 
payrolls  when  the  establishments  could 
have  been  operated  with  substantial  sav¬ 
ings  by  letting  out  their  workers. 

“This  proposed  bill  is  obviously  not  a 
temporary  relief  measure.  Is'  it  small 
wonder  that  newspaper  publishers  are 
alarmed  as  they  realize  the  significance 
of  a  permanent  tax  levy  of  this  char¬ 
acter.  It  is  a  burden  that  is  being  im¬ 
posed  on  employers  at  a  time  when  they 
are  hopeful  of  recuperating  from  the 
industrial  depression.  The  history  of 
panics  and  depressions  in  this  country 
reveals  quite  clearly  that  considerable 
time  is  required  to  refit  and  adjust  our 
business  to  new  conditions. 

“The  social  workers,  whose  views  are 
represented  in  this  bill,  are  more  ac¬ 
customed  to  dealing  with  theories  than 
facts.  On  paper,  a  5  per  cent  tax  on 
payrolls  may  be  ideal,  but  in  practice 
it  would  result  in  the  definite  retarding 
of  business  recovery.  Publishers  of 
small  town  newspapers  have  difficulty 
in  providing  cash  necessary  to  meet 
weekly  payrolls  without  being  obliged 
to  put  aside  another  5  per  cent  in  order 
to  pay  this  excise  tax. 

“We  have  not  the  slightest  doubt  .is 
to  some  of  the  direct  effects  of  this  bill 
Ml  the  labor  supply  in  newspaper  offices. 
It  will  hasten  mechanization  of  all  pro¬ 
cesses  and  thus  permanently  reduce  em¬ 
ployment.  It  will  force  employers  to 
kwp  wage  rates  at  the  lowest  possible 
minimum  and  thus  reduce  the  amount 
of  the  tax.  The  newspaper  with  10 
mOT  or  less  will  find  that  their  employes 
will  prefer  to  work  in  larger  shops  in 
order  to  be  entitled  to  unemployment 
benefits,  thus  creating  a  distinct  com¬ 
petitive  disadvantage  as  between  larger 
and  smaller  shops.” 

Also  opposing  passage  of  the  Wagner 
bill,  Guy  L.  Harrington,  representing 
the  Natimial  Publishers’  Association, 
this  week  told  the  Senate  Committee  on 
^ucation  and  Labor  that  sp^y  union¬ 
ization  of  periodical  printing  plants 
would  follow  and  would  increase  pub¬ 
lishers’  costs  through  less  effective 
operation. 


TWO  DETROIT  NEWSPAPERS 
ANNOUNCE  PAY  INCREASES 

DETROIT,  Mich.,  AprU  2— The 
Detroit  News  and  the  Detroit 
Free  Press  have  given  pay  increases 
to  all  their  employes  except  those 
under  contract. 

Effective  March  5,  the  News  in¬ 
creased  the  pay  in  all  departments, 
except  mechanical,  6  per  cent.  This 
was  a  horizontal  increase. 

The  Free  Press  announced  a  hori¬ 
zontal  increase  of  5  per  cent  in  all 
departments  except  those  under  con¬ 
tract,  effective  April  1.  In  addition 
to  the  pay  increase,  the  Free  Press 
three  weeks  ago  placed  its  entire 
editorial  department  on  a  40-hour, 
five-day  week  and  has  placed  all  its 
other  departments,  except  those  un¬ 
der  contract,  on  a  40-hour  week 
basis.  No  determination  of  policy 
on  the  five-day  week  for  editorial 
employes  has  been  made  by  the 
News  yet,  officials  say. 


power  between  employers  and  employes 
the  bill  would  permit  employes  to  strike 
or  engage  in  concerted  activities  of  any 
character  without  restriction,  yet  would 
prevent  employers  from  protecting 
themselves  in  any  way  even  to  the  ex- 


DATA  ON  CHILD  LABOR  FORWARDED 
TO  NRA  BY  DAILIES  THIS  WEEK 

Five-Page  Queztionnaire  Asked  Information  on  All  Phases  of 
Carrier  Boy  Work — Material  Will  Be  Handled  by 
Census  Bureau  and  Reports  Compiled 


WASHINGTON,  D.  C.,  April  2— 
Thursday  of  this  week  was  the 
deadline  for  furnishing  the  National 
Recovery  Administration  with  data  up¬ 
on  which  a  report  to  the  President  will 
be  based  covering  child  labor  conditions 
in  the  newspaper  publishing  industry. 

When  President  Roosevelt  signed  the 
publishing  codes  he  expressed  dissatis¬ 
faction  with  child  labor  provisions  con¬ 
tained  therein  and  direct^  that  a  report 
on  existing  conditions  be  filed  with  him 
within  60  days  of  the  effective  date. 

J.  C.  Montgomery,  of  the  Detroit 
News,  and  president  of  the  Interna¬ 
tional  Circulation  Managers’  Associa¬ 
tion  on  March  31  sent  a  letter  to  all 
members  asking  that  a  filled-in  dupli¬ 
cate  copy  of  the  government’s  question¬ 
naire  be  sent  to  Howard  W.  Stodghill, 
Louisville  Cottrier- Journal. 

Accompanying  a  five-page  question¬ 
naire  which  was  sent  to  newspaper  pub¬ 
lishers  was  an  explanatory  statement  by 
Administrator  Hugh  S.  Johnson  which 
concluded  with  the  following  paragraph : 

“This  report  will  be  available  only  to 
sworn  employes  of  the  Bureau  of  the 
Census,  the  Bureau  of  Labor  Statistics 
and  the  National  Recovery  Administra¬ 
tion.  .Any  summary  statistics  which 
may  be  compiled  from  this  and  other 
similiar  reports  and  published  will  be 
grouped  according  to  the  usual  census 
rules,  so  that  it  will  be  impossible  for 
anyone  to  identify  your  figures  or  sepa¬ 
rate  them  out  of  the  aggregates.” 

The  name  of  the  paper,  postoffice  ad¬ 
dress,  percentage  of  total  circulation 
distributed  through  independent  distrib¬ 
uting  agencies,  together  with  the  post- 
office  addresses  of  such  agencies  was 
called  for. 

Under  the  caption  “Employment,”  the 
following  information  was  required : 
Number  of  boys  and  of  girls  engaged 
as  carriers  and  in  street  sales  under 
the  age  of  eight  years,  between  the  ages 
of  eight  and  10,  between  10  and  12,  be¬ 
tween  12  and  14,  between  14  and  16, 
and  those  in  each  group  over  16  years 
of  age.  The  total  in  all  groups  who 
attend  school  and  those  who  do  not 
was  required  to  be  set  out. 

The  average  hours  per  day  worked 
during  the  week  days  March  19-23,  by 
those  under  16  years  and  those  over  16 
years,  in  both  the  school  attending  group 
and  those  who  do  not,  was  called  for  as 
was  also  the  same  informaticMi  covering 
Saturday,  March  24,  and  Sunday, 
March  18.  The  average  hours  per  week 


during  a  typical  week  in  a  school  vaca¬ 
tion  period  was  sought. 

Under  “Hours,”  the  questionnaire 
called  for  the  earliest  and  the  latest 
hours  at  which  any  boy  and  girl  worked, 
in  both  the  carrier  and  the  street  sales 
groups,  in  a  typical  week. 

The  manner  of  payment  and  average 
earnings  per  week  in  each  group,  after 
deduction  for  damages  and  undelivered 
papers,  was  required. 

Publishers  were  asked  to  list  the  num¬ 
ber  of  boys  and  girls  who  both  stuff  and 
sell  newspapers,  giving  the  average 
hours  worked  in  stuffing  and  the  aver¬ 
age  actual  earnings  for  ffiis  work. 

The  Administrator  furnished  blanks 
for  listing  deductions  from  gross  earn¬ 
ings  for  undelivered  papers,  for  dam¬ 
aged  papers ;  refunds  for  unsold  papers ; 
and  penalties  for  failure  to  get  a  re¬ 
quired  number  of  new  customers. 

To  furnish  an  insight  into  general 
working  conditions,  the  following  in¬ 
formation  was  asked:  Average  weight 
of  a  carrier’s  bundle  of  papers  at  the 
beginning  of  routes  on  weekdays  and 
on  Sundays ;  number  of  carriers  as¬ 
signed  to  their  home  districts;  average 
length  of  a  delivery  route;  facilities 
provided  for  transporting  papers  to  the 
point  where  they  are  to  be  picked  up 
by  carriers;  which,  if  any,  of  the  fol¬ 
lowing  incentives  are  offered  for  im¬ 
proved  service  or  securing  new  sub¬ 
scriptions:  bonus,  prizes,  trips,  promo¬ 
tions,  preferment  for  regular  newspaper 
work,  or  other  inducements;  whether 
paid  vacations  are  provided  and  the 
length  thereof;  whether  newspaper  boys 
and  girls  who  fail  to  maintain  passing 
grades  in  their  school  work  are  sus¬ 
pended  or  dismissed;  whether  physical 
examinations,  medical  aid,  and  recrea¬ 
tion  directors,  or  any  of  these  services 
are  provided;  whether  substitutes  are 
furnished  in  cases  of  illness  or  other 
emergency  absence,  and  if  so  whether  a 
pay  deduction  is  made  and  on  what 
basis. 

Each  publisher  was  asked  to  give  his 
viewpoint  on  the  child  labor  provision 
as  contained  in  the  approved  code,  stat¬ 
ing  whether  he  favors  retention,  elimi¬ 
nation  or  modification  and  if  so  in 
what  respects.  Publishers  were  asked 
to  state  whether,  in  their  opinion,  they 
could  without  materially  increasing  dis¬ 
tribution  costs,  replace  those  under  12 
with  persons  older,  those  under  14  with 
older  persons  and  those  over  16  with 
still  older  carriers. 


tent  of  advising  their  workers,  withoa 
being  open  to  the  suspicion  oi  engagj^ 
in  unfair  practices,  he  reminded. 

“Evidently  the  sponsors  of  this  hJi 
feel  that  labor  or  labor  representative 
never  indulge  in  unfair  practices,  Ij 
industry  needs  restraining,  labor  also 
needs  restraint,”  he  said. 

Predicting  friction  will  grow  out 
such  a  law  if  it  is  enacted,  he  asked  ti* 
committee  to  consider  the  especial  in. 
portance  of  avoiding  labor  disturbaaa 
in  the  publishing  field,  pointing  os 
that  missing  one  issue  might  mean  ran 
to  a  business  that  has  taken  years  to 
build. 

The  publishers'  representative  pR. 
dieted  the  enactment  of  such  a  lai 
would  give  the  disgruntled  workers  wk, 
he  said,  are  found  in  all  industries,  n 
opportunity  to  harass  their  employ^ 
by  having  them  constantly  cited  to  hear, 
ings  based  on  reported  unfair  tradt 
practices. 


NRA  SCANS  DATA  ON 
EDITORIAL  HOURS 

Will  Submit  Report  to  President  u 

Permanent  Work  Week  Policy  for 
News  Men — Data  Obtained 
from  Publishers 

(Special  to  Editos  &  Puslishes) 

Washington,  D.  C.,  April  3— Data 
upon  which  will  be  based  a  report  to 
President  Roosevelt  on  a  permanent 
work-week  policy  for  the  news  depart¬ 
ments  of  daily  papers  has  been  com¬ 
piled  at  the  office  of  George  Buckley, 
assistant  to  General  Hugh  S.  Johnson 
in  the  administration  of  the  newspaper 
codes,  and  the  report  is  in  the  procea 
of  preparation. 

An  inquiry  and  report  on  this  subject 
was  directed  by  the  President  in  his 
executive  order  approving  the  codes 
He  requested  at  that  time  that  all  ne»v 
papers  published  in  communities  oi 
750,0(W  population  or  more,  having  i 
circulation  of  75,000  or  more,  at  once 
adopt  the  five-day  40-hour  week,  pend¬ 
ing  a  decision  as  to  what  should  be  the 
standard  work-week  for  news  depart 
ment  employes. 

The  survey  was  conducted  by  the 
NRA  without  making  use  of  question¬ 
naires  to  obtain  the  opinions  of  pub¬ 
lishers. 

A  36-hour  week  for  all  industry  is 
the  objective  of  the  NRA. 

Several  weeks  ago  General  Johnson 
appeared  before  a  House  Committee  in 
opposition  to  the  Connery  Bill  for  t 
standard  30-hour  week,  but  his  objec¬ 
tion  was  not  to  the  short  week,  but  to 
the  lack  of  elasticity  to  meet  differing 
conditions  in  different  industries. 


PRINTERS  OBTAIN  INCREASE 

Toronto  Contract  Provides  |3.S( 

Advance  Over  Three-Year  Period 

.A  new  agreement  between  the  nego¬ 
tiating  committees  of  the  publishers  of 
the  four  Toronto  daily  newspapers  and 
the  Toronto  Typographical  Union  Na 
91  was  ratified  at  a  recent  mass  meet¬ 
ing  of  the  union.  The  pact  covers  a 
period  of  three  years  from  April  1 
and  calls  for  cumulative  wage  increases 
which  amount  to  $3.50  a  week  at  the 
beginning  of  the  third  year. 

Base  minimum  scale  for  regularly 
employed  printers  who  now  receive 
a  week  under  the  last  agreement  wi® 
be  $45.50  during  the  first  year,  $46.50 
in  the  second  year  and  $47.50  for  the 
third  year  on  a  42-hour  basis  for  ni^ 
work  and  46j4  hours  day  work. 

Working  conditions  and  other  details 
in  the  agreement  are  virtually  the  same 
as  have  prevailed  for  years.  The  wage 
increase  extended  by  the  new  apee 
ment  restores  the  downward  adjust¬ 
ment  in  the  scale  made  a  year  ago. 


BILL  PROTECTS  NEWS  MEN 

Delegate  J.  P.  Beacon  (Democrat)  d 
Cabell,  W.  Va.,  has  introduced  a  bill  0 
the  lower  house  of  the  state  legislaturt 
designed  to  protect  newspapermen  from 
prosecution  for  refusing  to  violate  con¬ 
fidences. 
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GOODWIN  PLAN  ISSUES  PURCHASE  LIST 

Sixty-five  Products  Enter  90-Day  Test  Period  Under  Scheme  for  Promoting  Sales  Through  250,000 
Church  Members — Newspaper  Advertising  Based  on  Wholesale  Receipts 

By  GEORGE  A.  BRANDENBURG 


Chicago,  April  2 — The  first  Good¬ 
win  Plan  “purchase  list,”  including 
diversified  manufacturers,  offering  65 
different  products,  was  released  this 
x»eek  to  more  than  250,000  "broad¬ 
casters”  through  field  representatives  of 
the  Gtxxlwin  Corporation.  The  success  of 
the  plan,  which  provides  for  a  “stable, 
scientific  and  set  amount”  of  manufac¬ 
turers’  sales  being  spent  in  newspaper 
advertising,  now  rests  with  the  broad¬ 
casters. 

Over  3,000,000  copies  of  the  list  are 
being  distributed  to  members  of  church 
societies,  who  have  signed  up  to  be 
“oral  advertisers”  of  the  products  men¬ 
tioned  on  the  Goodwin  list.  Manufac¬ 
turers  have  entered  into  the  plan  on  a 
basis  that  allows  a  cancellation  at  the 
end  of  90  days,  if  not  satisfied,  accord¬ 
ing  to  Adolph  O.  Goodwin,  president. 

While  the  plan  has  been  both  con¬ 
demned  and  lauded  in  some  advertising 
and  religious  circles,  the  publication  of 
the  first  purchase  list,  with  other  lists 
to  follow  in  the  near  future,  is  viewed 
by  many  interested  in  the  idea  as  a  vin¬ 
dication  of  the  plan.  Others,  however, 
are  inclined  to  feel  that  results  obtained 
under  this  plan  will  determine  the  final 
workability  of  the  much-discussed  and 
debated  merchandising  proposition.  De¬ 
spite  the  amount  of  skepticism  voiced 
in  certain  quarters,  the  plan  is  said  to 
have  the  enthusiastic  endorsement  of 
16,500  ministers,  priests  and  rabbis,  and 
among  the  1,275  field  managers  there 
are  150  publishers  of  small  newspapers. 


Prudence  Corned  Beef  Hash  and 
Beef  Loaf.  Save :  Face  of  label  show¬ 
ing  “Prudence”  and  name  of  product. 

Rid  Scouring  Steel,  wool  pads  and 
soap,  made  by  International  Steel  Wool 
Corporation,  Springfield,  O.  Save : 
Top  of  box  reading:  “open  this  end.” 

Men’s,  Women’s  and  Children’s 
Wear,  Allen-.\  Hosiery  and  Swim 
Suits.  At  present  Allen-.'K  will  pay 
broadcasters’  commissions  for  all  sales 
brought  about  by  them  of  “Full  fash¬ 
ion  silk  hose”  only.  Save:  The  Allen- 
A  "seal”  trademark,  pinned  to  sales 
slip.  Clerk  must  write  price  and  style 
number  on  sales  slip. 

Bixly  Glove  Corsets.  Save:  Legible 
retail  sales  ticket  showing  model  num- 
lier  and  price  paid. 

Crown  Shrunk  Overalls,  Boys’ 
Crown  Overalls,  Headlight  Shrunk 
Overalls,  Headlight  Boys’  Overalls, 
Headlight  Shirts,  Headlight  Trousers, 
Teeter  Totter  Togs  for  children.  Save: 
Size  ticket  sewed  on  garment. 

Kicknemick  patented  underdress. 
Save  sales  slip  with  name  of  mer¬ 
chant,  also  have  merchant  write  name 
"kickernick”  and  style  number  of  gar¬ 
ment  and  price  on  sales  slip. 

Automotive  Supplies. 

Saxon  Glaze  automobile  polish  and 
preservative.  Save:  Heavy  paper  tag 
attached  to  neck  of  can,  or  bill  of  sale. 

Champion  Spark  Plugs.  Save:  car- 


According  to  the  plan,  each  broad-  ton  and  bill  of  sale  on  which  must  be 
caster  is  supposed  to  approach  a  mini-  listed  the  automobile,  truck,  tractor  or 
mum  of  ten  consumers  in  an  oral  ad-  equipment  that  the  spark  plugs  were 
vertising  attempt  to  Interest  them  in  bought  for  and  also  the  name  of  spark 
purchasing  the  listed  products.  Coupons,  plugs  replaced, 
wrappers  and  other  ^‘evidences  of  sale” 
are  to  be  collected  by  the  broadcasters 
one  each  month  and  turned  over  to 
the  Goodwin  Corporation,  which,  in 
turn,  will  present  these  evidences  of 
sale  to  each  manufacturer  and  will  re¬ 
ceive  per  cent  commission,  paying 
to  the  church  women  who  have  sent  in 
their  sales  evidences  2  per  cent  of  the 
retail  sales  thus  made,  and  paying  yi 
per  cent  to  the  field  representatives  who 
supervise  the  broadcasters.  Each  manu¬ 
facturer,  in  turn,  agrees  to  spend  an 
additional  3  per  cent  of  his  wholesale 
sales  in  newspaper  advertising  at  the 
points  of  sale  where  Goodwin  broad¬ 
casters  are  pushing  his  products  after 
the  testing  period  of  90  days  has  de¬ 
termined  his  permanent  usage  of  the 
plan. 

The  first  purchase  list  contains  the 
following  drug,  grocery,  men’s,  women’s 
and  children’s  wear,  automotive  and 
miscellaneous  products: 

Drug  Store  Products 

Arniand  cosmetics  and  beauty  aids. 

Evidence  to  be  saved:  Dated  sale  slip 
with  name  of  items  purchased  iflainly 
written  by  clerk  thereon. 

Astring-O-Sol  mouth  wash.  Save: 
ujmplete  front  panel  of  pasteboard  box 
containing  bottle. 

Bost  Tooth  Paste.  Save:  Face  of 
^steboard  carton,  carrying  signature  of 
Dr.  Wm.  Dale  Bost. 

Enoz  mcmth  spray,  fly  spray,  cleaning 
fluid,  drain  pipe  flush,  moth  cakes, 
vapor  crystals,  roach  powder,  ant  finis, 
ant  powder,  bug  killer  and  liquid  metal 
^bsh.  Save:  Sales  slip  on  which  must 
w  plainly  written  name  of  Enoz  ar¬ 
ticle  and  price  paid. 

Hexin  tablets.  Save:  Number  slip 
or  numbered  circular  inside  of  box  of 
12  tablets,  or  cardboard  carton  in  which 
bottles  of  SO  and  100  tablets  are  sold. 

Luden’s  Menthol  Cough  Drops.  Save : 
rront  of  five-cent  package. 

Grocery  Store  Products 

Knox  Sparkling  Gelatine.  Save: 
tirtne  pasteboard  carton  or  package. 

Northern  Tissue  bathroom  paper,  ciimi«r 
guze  bathroom  paper  and  Northern 
nometowls.  Save:  Entire  printed 
wrapper  from  package. 


Miscellaneous : 

Acme  Card  System  record  keeping, 
visible  index  and  record  card  equip¬ 
ment.  Save :  Duplicate  copy  of  in¬ 
voice  rendered. 

Rotospeed  Duplicating  Machine, 
stencils,  duplicating  inks  and  bond  pa¬ 
per.  Save:  For  machine,  label  ticket 
and  duplicate  bill  of  sale ;  for  sup¬ 
plies,  label  showing  number  from  box, 
can  or  package. 

Printed  on  the  first  purchase  list  is 
a  letter  to  broadcasters,  and  those  who 
receive  the  lists,  in  which  Mr.  Good¬ 
win  states  in  part: 

“We  call  this  ‘the  first  list.’  Soon, 
we  expect  it  to  include  nearly  all  kinds 
of  products.  Every  product  on  the 
Goodwin  Plan  list  offers  you  full  and 
generous  value  for  your  money.  All 
are  made  under  sanitary  conditions  by 
companies  which  are  fair  to  working 
men  and  women.  In  fact,  only  such 
products  are  accepted  under  the  Good¬ 
win  Plan. 

“Should  it  happen  that  a  dealer  does 
not  have  in  stock  the  product  you  re¬ 
quest,  do  not  hesitate  to  ask  him  to 
order  that  product  for  you  and  your 
friends.  He  will  be  only  too  glad  to 
stock  the  merchandise  you  desire.  That 
is  his  business — to  supply  you  with 
what  you  want. 

“Remember,  please,  to  obtain  and  to 
save  exactly  the  evidence  of  purchase 
stipulated  in  the  list,  each  time  you 
buy  a  listed  product.  It  may  be  a  label, 
a  carton,  a  part  of  a  carton,  a  sales 
slip,  or  some  other  ‘proof  of  sale.’ 
Please  keep  these  ‘evidences’  in  a  bag 


The  Chicago  Better  Business  Bureau  recently  published  in  its  bulletin  a 
summary  of  the  contentions  of  critics  and  supporters  of  the  Gxidwin  Plan. 
The  bulletin  comments  as  follows: 


“Critics  of  the  Goodwin  Plan  have 
advanced  the  following  arguments  to 
demonstrate  their  opposition. 

“1.  It  is  unfair  for  a  business  organ¬ 
ization  to  capitalize  on  the  loyalty  of 
a  church  congregation. 


“2.  Churches  are  organized  primar¬ 
ily  for  religious  purposes,  are  speci¬ 
ally  privileged  and  are  exempt  from 
taxation.  For  these  reasons,  they 
should  not  be  used  to  further  the  com¬ 
mercial  welfare  of  any  particular  com¬ 
pany  or  group  of  companies. 


“3.  The  churches  have  no  assurance 
that  the  approved  products  will  be  de¬ 
sirable. 


“4.  The  Plan,  if  successful,  will  cre¬ 
ate  a  monopoly  of  which  the  Goodwin 
Corporation  will  be  the  dictator. 


“5.  In  every  church  there  will  be 
members  who  will  be  engaged  in  busi¬ 
ness  in  competition  with  manufactur¬ 
ers  who  have  entered  into  the  Plan. 
This  will  promote  ill  will. 


“6.  The  Plan  will  injure  local  busi¬ 
nesses  in  favor  of  large  enterprises. 


“7.  The  Plan  adds  to  the  already 
heavy  expenses  of  merchandising  and 
will  increase  retail  costs  to  the  con- 


“The  Goodwin  Corporation  support¬ 
ers  answer  these  objections  as  follows: 

“1.  Many  devout  clergymen  have  ap¬ 
proved  the  idea  and  find  in  it  nothing 
to  justify  the  suspicion  that  it  will 
take  advantage  of  church  loyalty  to 
benefit  particular  commercial  interests 

“2.  Churches  already  use  commercial 
methods  to  raise  funds,  including  ba¬ 
zaars,  card  parties,  solicitation  of  ad¬ 
vertising  in  church  publications,  enter¬ 
tainments  and  sales  of  merchandise  by 
church  members. 

“3.  The  Goodwin  Corporation 
sures  its  enthusiasts  that  only  “high 
quality”  products  will  be  listed.  Man¬ 
ufacturers  subscribe  to  a  “creed”  which 
provides  for  the  payment  of  living 
wages  reasonable  working  hours  for 
labor,  no  child  labor  and  security  and 
permanency  of  employment. 

“4.  Consumers  will  be  permitted  to 
strike  from  their  lists  any  product 
which  appears  to  compete  with  a  local 
product.  Local  retailers  will  not  suffer, 
because  church  members  will  buy  from 
them  in  the  usual  way. 

“5.  The  additional  costs  of  doing 
business  by  subscribing  manufacturer^ 
will  come  out  of  promotional  expenses. 


“6.  Each  manufacturer  must  agree 
to  spend  3  per  cent  in  local  advertising 
in  the  communities  in  which  consumers 
make  their  purchases. 

“7.  If  the  Plan  fails,  those  who  will 
lose  are  the  promoters  who  have  in¬ 
vested  their  own  money  and  have  asked 
the  public  for  no  financial  support  be¬ 
yond  the  purchase  of  listed  articles. 
These  promoters  have  not  denied  that 
it  is  a  commercial  venture  as  far  as 
thev  are  concerned.” 


or  a  drawer,  until  the  Goodwin  Plan 
broadcaster — the  friend  who  is  talking 
over  this  folder  with  you — makes  her 
monthly  call  for  them. 

“Be  sure  to  sign  the  receipt  at  the 
bottom  of  this  list — hand  it  to  the  lady 
who  presents  it.  It  does  not  obligate 
you,  but  is  evidence  that  you  had  had 
these  products  brought  to  your  atten¬ 
tion.” 

A  year  ago,  Mr.  Goodwin  announced 
the  formation  of  his  company,  founded 
on  a  new  type  of  “consumer  stimu¬ 
lating.”  It  was  then  intended  to  oper¬ 
ate  an  arm  of  the  business  as  an  ad¬ 
vertising  agency,  but  that  function  no 
longer  is  planned,  according  to  Mr. 
Goodwin.  The  plan  calls  for  newspa¬ 
per  advertising  at  the  point  of  sale, 
through  the  regular  agencies  of  the 
manufacturers  whose  products  are  listed. 

“There  must  be  some  supplement  to 
advertising,  preferably  at  the  point  of 
purchase,”  he  declared,  a  year  ago, 
“to  make  advertising  pay  out  under 
today’s  conditions.” 

In  an  interview  with  Editor  &  Pub¬ 
lisher  today,  Mr.  Goodwin  clearly  de¬ 
fined  the  purpose  of  the  Goodwin  Plan 
as  he  conceives  it,  together  with  many 
aspects  of  the  plan  as  it  projects  itself 
into  the  present-day  merchandising  set¬ 
up.  He  again  emphasized  the  impor¬ 
tance  of  newspaper  advcitising 

"The  reason  back  of  my  creation  of 
the  Goodwin  Plan  is  founded  in  my 
many  years  of  advertising  and  in  my 
conclusion  that  media,  as  we  had  known 
them,  needed  an  auxiliary,”  said  Mr. 
Goodwin. 

“It  was  my  belief  that  this  new  auxili¬ 
ary  power  should  deliver  its  results 
first,  before  making  a  collection  for  its 
services.  It  was  my  aspiration  to  cre¬ 
ate  such  an  instrument,  and  I  believe  I 
have  succeeded. 

“In  intended  effect  and  result,  this 
medium  of  more  than  a  quarter-million 
advertisers  is  not  different  from  the 
magazines  and  newspapers  that  carry 
their  messages  into  the  homes  on  printed 
pages,  or  the  radio  which  carries  the 
oral  advertising  word  over  the  air,  ex¬ 
cept  that  our  oral  advertising  people  not 
only  deliver  personal  messages  into  the 
ears  of  the  consumers,  but  likewise  de¬ 
liver  printed  promotion  matter  in  front 
of  the  eyes  of  all  the  housewife  con¬ 
sumers. 

“No  charge  is  made  on  the  basis  of 
circulation,  but  instead  a  small  commis¬ 
sion  is  charged  on  the  basis  of  sales 
produced,  which  amount  is  not  payable 
until  after  the  sales  have  taken  place. 

“The  Goodwin  Plan  is  not  supposed 
to  take  the  place  of  or  to  usurp  the  pre- 
rogatives  of  other  medias,”  he  continued. 
“Not  only  is  this  true,  but  the  Goodwin 
media  will  not,  in  fact,  be  made  avail¬ 
able  to  any  manufacturer  unless  he 
agrees  in  writing  to  use  such  other 
media  as  we  regard  most  effective  under 
today’s  conditions.  This  other  medium 
happens  to  be  newspaper  advertising — 
which  circulates  at  the  doorsteps  of 
consumers,  delivering  the  messages  in 
such  a  centre  of  the  target  manner 
as  makes  us  believe  it  to  be  the  most 
effective  teanvmate  of  our  oral  adver¬ 
tisers. 

“And  so  thoroughly  are^  we  convinced 
that  newspaper  advertising  is  the 
medium  which  may  best  combat  today’s 
conditions,  along  with  our  oral  broad¬ 
casters,  that  we  do  not  accept  the  sales 
promotional  responsibility  of  any  manu¬ 
facturer  who  will  not  agree  in  writing 
to  spend  for  newspaper  advertising  a 
scientific,  exact  and  established  amount 
of  his  wholesale  sales  made  in  a  cer¬ 
tain  area  in  the  newspapers  that  circu¬ 
late  in  that  area. 

“Such  newspaper  advertising  will  be 
placed  by  the  manufacturer  through  his 
regular  advertising  agency.  The  agency 
and  the  manufacturer  himself  will  have 
(Continued  on  page  37) 
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Editor  &  Publisher  for  April  7,  1934 


NEWS  REGULATION  IN  WASHINGTON 
SEEN  AS  STEP  TO  COORDINATION 

Arthur  Krock,  of  New  York  Times,  Believes  There  Is  Justification 
in  New  Press  Policy — Says  Government  Has  Unprece¬ 
dented  Press  Agentry  Efficiency 


JUSTIFICATION  for  the  regula¬ 
tion  of  news  in  Washington  was 
voiced  by  Arthur  Krock  in  the  Nnv 
York  Timet  April  3.  Mr.  Krock,  head 
of  the  Times  \\'ashington  bureau,  sees 
the  new  policy  recently  announced  by 
the  NR.A,  as  a  step  toward  coordinating 
the  ramifying  developments  of  the  New 
Deal. 

“It  is  obvious  by  now,”  Mr.  Krock 
wrote,  “that  a  primary  Administration 
poli<^  in  the  effort  to  coordinate  the 
far-flung  activities  of  the  government 
is  strictly  to  regulate  the  access  of 
newspaper  men  to  officials.  NR.\  is 
the  latest  to  decree  tliat  no  interviews 
with  any  of  its  workers  may  be  had 
by  members  of  the  press — whether  to 
obtain  publishable  facts,  guidance  or 
background — except  after  arrangement 
with  the  head  of  the  publicity  section. 

"This  type  of  regulation  was  what 
got  Henry  Morgenthau,  Jr.,  into  trou¬ 
ble  with  the  press  and  public  shortly 
after  he  took  over  the  direction  of  the 
Treasury,  .\fter  standing  the  gaff  for 
a  few  days,  Mr.  Morgenthau  modified 
the  terms  of  his  order  and  the  pro¬ 
visions  for  its  enforcement.  Press  rep¬ 
resentatives  who  are  not  thoroughly 
known  must  file  applications  for  audi¬ 
ences  with  Treasury  officials.  But  for 
the  regularly  assigned  men,  and  for 
chief  representatives  of  important  news¬ 
papers,  the  regulation  is  ‘easy.’  It  is 
by  no  means  what  it  set  out  to  be. 

“At  NR.\,  unless  that  establishment 
gets  into  some  serious  difficulty  and 
wants  to  make  a  special  gesture  to  the 
press,  the  order  w'ill  probably  be  en¬ 
forced  to  the  hilt,  so  far  as  the  small 
fry  are  concerned.  And  to  the  cavalry 
hilt,  because  General  Hugh  S.  John¬ 
son  served  in  that  arm.  and  he  is  a 
martinet  about  orders.  Woe  betide  the 
understrapper  who  gives  out  informa¬ 
tion,  expresses  opinion  or  supplies  back¬ 
ground,  either  voluntarily  or  in  re¬ 
sponse  to  a  harried  press  man’s  plea, 
unless  he  has  permission  to  do  so.  The 
restriction  at  NR.\  may  even  reach  the 
heights  it  has  attained  at  PWA,  pre¬ 
side  over  by  that  informal  liberal.  Sec¬ 
retary  Ickes.  There  the  audience- 
seeker  must  have  a  written  ticket  of 
admission  to  the  Presence — large  or 
small — and  headquarters  keeps  on  file 
a  blue  duplicate  of  the  sesame. 

“There  is  justification  for  what  the 
Administration  and  the  various  depart¬ 
ments  and  agencies  are  trying  to  do 
along  this  regulatory  line.  Lack  of  co¬ 
ordination  has  been  one  of  the  Presi¬ 
dent’s  chief  difficulties.  His  aides 
grow  and  grow  in  number.  Several  of 
them  may  be  dealing  with  the  same 
problem  at  the  same  time.  In  one  or¬ 
ganization  several  officials  may  be  deal¬ 
ing  at  the  same  time  with  the  same 
sections  of  that  problem.  Unless  they 
all  are  honest,  loyal  and  discreet,  the 
daily  newspaper  grist  can  reveal,  and 
often  has  since  March,  1933,  confusion 
and  duplication  in  the  government. 
Presidential  aides  who  want  to  curry 
favor  with  the  press  are  also  definite 
objectives  of  the  increasing  series  of 
orders  restricting  newspaper  access  to 
the  cogs  in  the  New  Deal. 

“But  the  result  invariably  is  to  bring 
charges  of  censorship.  In  the  usual 
meaning  of  that  term,  the  accusations 
are  wholly  untrue.  Government  censor¬ 
ship  of  the  press  means  the  official 
visaing  of  publications,  with  excisions, 
changes  and  general  approval  among 
the  powers  of  the  government.  There 
is  nothing  of  that  sort  here,  of  course. 
It  is  contrary  to  the  Constitution’s  dic¬ 
tum,  and  only  occasionally  comes  a  mo¬ 
ronic  demand  from  some  underling  that 
a  newsnaper  refrain  from  a  certain 
publication.  These  are  all  ignored. 
They  are  no  more  frequent  than  they 
have  ever  been  in  Washington. 

“The  accessibility  of  officials  is  being 
more  and  more  restricted,  however. 
That  tends  to  make  the  process  of  ac¬ 


curate  fact-gathering  more  difficult  and 
more  lengthy.  It  prevents,  often,  that 
quick  action  which  newspapers  require 
from  their  staffs.  It  must  keep  from 
the  light  of  publicity  many  a  fact  which 
the  public  would  like,  and  has  a  right, 
to  know.  It  cannot  be  called  ‘censor¬ 
ship.’  It  can  be  called  ‘suppression.’ 

“This  the  authors  of  the  coordinating 
policy  deny.  They  point  to  the  excel¬ 
lent  and  courteous  press  representatives 
of  most  of  the  depaitments  and  agen¬ 
cies.  Press  agentry  in  the  government, 
under  the  Roosevelt  dispensation,  has 
grown  to  a  point  never  known  before 
in  the  United  States.  There  are  Fed¬ 
eral  managing  editors  w'ho  pass  on 
items  and  their  phraseology,  copy  read¬ 
ers  who  prepare  them  for  the  press  (in 
the  form  known  as  ‘handouts’),  and 
staffs  of  reporters  who  write  the  pieces. 
In  most  instances  this  work  is  well 
done.  The  students  of  the  Pulitzer 
School  of  Journalism  ought  to  study 
this  new'  development  of  bureaucracy 
in  .America.  There  is  a  doctor’s  thesis 
and  degree  in  it  for  somebody. 

“In  the  interest  of  the  coordination 
which  is  called  the  chief  objective  of 


By  George  H.  Manning 

(IVashingtoH  Correspondent, 

Editor  &  Publisher) 

WASHINGTON,  D.  C..  April  2- 
The  Washington  Post  has  started 
a  series  of  broadcasts  entitled  “Head¬ 
lines  of  Yesterday,”  which  already 
promises  favorable  returns  from  a 
promotional  standpoint. 

Material  for  the  dramatizations, 
which  are  presented  in  much  the  same 
manner  as  in  the  “March  of  Time” 
program,  is  taken  from  the  columns 
of  the  Post  of  20  years  ago,  and  from 
the  Congressional  Record  of  the  same 
period.  Its  preparation  is  in  the  hands 
of  Shannon  Allen,  a  former  Washing¬ 
ton  Post  reporter  who  has  been  promi¬ 
nent  in  recent  years  in  the  field  of 
radio  broadcasting,  and  the  performers 
are  drawn  for  the  most  part  from  the 
local  Little  Theatre  enthusiasts.  They 
are  60  in  number,  about  20  of  whom 
are  needed  for  a  typical  30-minutes 
broadcast. 

(Charles  F.  Moore,  Jr.,  director  of 
promotion  for  the  Post,  is  in  direct 
supervision. 

The  Post  has  contracted  for  the  fa¬ 
cilities  of  Station  WMAL  for  the  half- 
hour  period  8  to  8:30  each  Monday 
evening,  and  for  this  time  will  pay 


the  advancing  system,  the  departmental 
and  agency  publicity  men  attend  the 
White  House  press  conferences.  There, 
in  company  with  the  people  who  work 
directly  for  the  newspapers,  they  watch 
the  Chief  Coordinator  coordinate.  They 
are  on  the  lookout  for  new  angles,  for 
indications  that  their  own  chiefs  may 
have  missed  a  part  of  the  procession. 
They  take  notes  lavishly,  make  memo¬ 
randa  and  see  that  their  own  outfits 
are  kept  posted  on  the  latest  evolutions 
of  the  New  Deal. 

“The  Department  of  State  continues 
to  treat  its  staff  as  discreet,  responsi¬ 
ble  and  informed  men  who  can  be 
trusted  without  supervision  to  mingle 
with  the  imps  of  the  press. 

“There  are  one  or  two  others  where 
the  regimen  is  easy,  even  though  it  may 
exist  on  paper.  But  in  a  general  way 
the  administration  has  set  out  to  re¬ 
duce  its  spokesmen.  .\nd.  from  the 
President  down,  the  top  men  want  al¬ 
ways  to  know  who  these  spokesmen 
are. 

“On  Capitol  Hill  all  is  high,  wide 
and  handsome.  Every  member  of  Con¬ 
gress  speaks  for  himself  and  often,  to 
their  chagrin,  for  Presidents  and  Cabi¬ 
net  members.  Even  a  Mussolini  or  a 
Stalin  could  not  alter  that.” 

MORGAN  TO  HONOLULU 

Ralph  Morgan,  formerly  with  the 
Seattle  (Wash.)  Star,  has  joined  the 
United  Press  Bureau  at  Honolulu  as 
assistant  to  manager  Dan  Campbell. 


$1,200  for  the  10  weeks.  The  only 
other  major  cost  is  that  of  talent,  and 
that,  of  course,  will  vary  depending 
upon  the  simplicity  of  elaliorateness  of 
the  dramatizations. 

Now  in  its  second  week,  the  program 
is  attracting  the  attention  of  the  two 
major  networks,  and  it  is  probable  that 
overtures  will  be  made  soon  to  lift  it 
from  its  present  purely  local  field  of 
service  and  give  it  network  status. 

Large  increases  in  mail  from  listen¬ 
ers  has  convinced  the  promotion  de¬ 
partment  of  the  Post  that  the  de¬ 
parture  in  its  evening  broadcasts  will 
do  more  to  build  and  perpetuate  good 
will  than  the  conventional  news  pro¬ 
grams.  Then,  too,  there  are  evening 
news  broadcasts  by  two  other  Wash¬ 
ington  papers,  the  Evening  Star  and 
the  Washington  Herald. 

Each  program  opens  with  a  recorded 
press  roar  gradually  fading  out  and 
supplanted  by  the  clicking  of  a  tele¬ 
graph  key,  which  furnishes  a  back¬ 
ground  to  announcements.  The  spon¬ 
sorship  of  the  program  by  the  Post  is 
mentioned,  but  not  dwelt  upon,  at  the 
beginning  and  end  of  each  program, 
but  there  is  no  “plugging”  at  any  time 
during  the  half  hour. 


BROADCASTING  “YESTERDAY’S  HEADLINES” 


Cast  of  “Headlines  of  Yesterday.”  Picture  was  taken  while  “stands”  were 
setting  up  a  cheer  after  the  announcement,  “Play  Ball!”,  which  opened  the  1914 
baseball  season  for  the  Washington  Club 


SOVIET’S  CENSORSHIP 
FAIREST,  SAYS  WELLS 

Reportera  Know  What  la  Deleted  aaj 
May  Protest,  Universal  Service 
Correspondent  Says — Returns 
to  U.  S.  from  Moscow 


(By  telegraph  to  Editor  &  PuBLisasa) 

Los  Angeles,  April  3 — Russia’s  s)j. 
tern  of  censorship  is  the  fairest  and  moc 
agreeable  of  any  in  force  in  the  worli 
today.  Russia  will  always  be  a  greit 
source  of  news.  Central  Europe  is  tl» 
hot  news  spot  of  today.  Russia  will  on 
be  surprised  if  war  with  Japan  breih 
out  within  the  next  month  and  the  So¬ 
viet  states  are  in  a  position  to  win. 

These  are  opinions  expressed  in  La 
Angeles  today  by  Linton  Wells,  Uaj. 
versal  Service  correspondent,  return¬ 
ing  to  America  from  Moscow  by  way  oi 
Manchukuo  and  Vladivostock.  He  ha 
been  stationed  in  Russia  four  times  k 
the  last  three  years  and  reads  and 
speaks  the  language  well  enough  to 
"get  by.”  After  a  week  with  his  famih 
he  flies  to  New  York  Sunday  night  to 
receive  his  next  assignment.  His  pro- 
ence  here  marks  completion  of  his  tentk 
trip  around  the  world.  Russian  cen. 
sorship  is  the  least  obnoxious  of  tht 
present  forms,  VV'^ells  told  Edito»  | 
Plblisher  today  "because  it  is  opea* 
In  other  countries  the  correspondent 
hands  his  copy  in  and  never  Irows 
how  much  of  it  goes  out.  “In  Russa 
you  simply  lay  the  story  on  the  desk 
the  censor  reads  it,  tells  you  what  to 
take  out  and  why,  and  If  you  think  it 
should  go  you  have  a  chance  to  discus 
it.”  Wells  said.  “For  instance,  in  my 
starvation  series  last  fall  I  wrote  ‘tea 
of  thousands  are  known  to  have  died’ 
The  censor  objected  because  it  was  too 
specific.  I  suggested  a  hundred  thou¬ 
sand.  He  said,  ‘No,  you  don’t  know 
how  many  there  were.  Better  make  it 
read  “many  thousands.”  And  that’s  tl* 
way  it  went  out.” 

Long  distance  telephone  is  used  ex¬ 
tensively  between  Moscow  and  Londoo 
to  get  stories  out  where  there  might  bt 
question  of  censorship.  Wells  said,  but 
this  is  not  always  sure,  for  Russians 
listen  in  and  if  they  hear  the  OGPU 
(secret  police)  or  Stalin  mentioned 
there  is  a  peculiar  click  in  the  receiver 
and  the  connection  is  broken  and  usually 
cannot  be  made  again. 

Wells  declined  to  discuss  his  Man- 
chukuoan  experiences  in  view  of  a  new 
series  he  has  done  on  this  subject  about 
to  be  released  by  Universal  Service. 


ONE  HUNDRED  PRESS  AGENTS 


Rep.  Fiah  Saya  U.  S.  Payrolls  Carry 
That  Number  In  Washington 


(.Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  28- 
With  the  statement  that  “there  are  100 
or  more  publicity  agents  being  paid  out 
of  the  United  States  Treasury  to  gd 
out  propaganda  in  behalf  of  the  Presi¬ 
dent  and  the  Administration,”  Repr^ 
sentative  Hamilton  Fish,  Jr.,  of  Ne* 
York,  has  introduced  a  resolution  ask¬ 
ing  for  the  names  and  payroll  of  all 
such  government  agents. 

The  resolution  has  been  referred  to  1 
the  committee  on  expenditures  in  exec¬ 
utive  departments  of  the  House.  It  re¬ 
quests  that  the  director  of  the  budget 
furnish  the  House  with  the  “names,  po¬ 
sitions  and  salaries  of  all  directors  oi 
publicity,  agents  of  publicity,  directors 
of  bureaus  of  information,  chiefs  of 
public  relations  divisions  and  employes 
thereof  engaged  in  disseminating  in¬ 
formation  of  any  kind  for  departments, 
bureaus  and  emergency  establishments 
of  the  Government.” 

“I  am  informed  that  every  bureau, 
no  matter  how  insignificant,  has  a  pu^ 
licity  man  or  woman  employed  at  the  ; 
government  expense,  at  the  rate  oi  : 
$5,000  to  $8,000  a  year,”  said  i 

sentative  Fish.  “I  congratulate  w 
newspapermen  in  being  able  to  put  it 
over,  but  the  question  with  the  t^ 
payers  is,  are  they  essential  to 
government,  and  what  are  they  doing: 
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bargaining  poucy  up  at  guild  meet 


National  Body  Wants  Provision  Barring  It  From  Intervening  Revised — Pay  Rise  Asked  in  Cleve¬ 
land — Hearst  Cuts  Protested- — Other  Guild  News 


The  American  Newspaper  Guild  will 
hold  its  summer  convention  in  St. 
Paul,  June  5-8,  it  was  announced  this 
week  by  John  Eddy,  secretary. 

In  a  memorandum  to  guild  officers 
sent  out  this  week  Mr.  Eddy  said  that 
a  program  of  procedure,  applicable  to 
all  parts  of  the  country,  may  be  pro¬ 
mulgated  at  the  meeting.  The  program 
of  the  New  York  guild  will  serve  as  a 
basis  of  suggestion,  but  it  will  hardly 
be  applicable  to  all  communities,  it  was 
stat^. 

One  section  of  the  memorandum  read : 
■■.4t  the  first  convention  last  Decem¬ 
ber,  the  constitution  was  adopted  witii 
a  provision  (Article  VII,  Section  2) 
that  would  not  have  been  included  ex¬ 
cept  for  the  insistence  of  delegates  from 
one  of  the  largest  guilds  that  they  would 
otherwise  withdraw.  At  the  time,  one 
of  this  guild’s  delegates  stated  that  his 
constituents  would  probably  be  swung 
around  in  their  view  by  the  time  of  the 
next  convention,  inasmuch  as  this  dele¬ 
gation  was  the  only  one  that  hung  out 
for  the  provision  in  question.  This  pro¬ 
vision  is  that  the  "right  to  act  collect¬ 
ively  for  the  whole  membership  of  a 
local  guild  or  for  any  specific  division 
or  unit  thereof  shall  lie  exclusively  with 
the  executive  committee  of  the  local 
guild  and  the  results  of  its  negotiations 
shall  be  subject  to  ratification  in  such 
manner  as  the  local  guild  shall  provide. 

“‘The  national  guild  may  not  inter¬ 
vene  in  collective  bargaining  negotia¬ 
tions  being  carried  on  by  any  local  guild 
unless  requested  to  do  so  by  the  local 
guild.  But  local  guilds  shall  inform 
the  national  guild  of  the  progress  of 
such  negotiations  and  such  negotiations 
shall  have  the  approval  of  the  national 
executive  committee  before  the  national 
guild  may  give  support  to  the  local  guild 
in  such  negotiations.’ 

“The  secretary  submits  that  this  pro¬ 
vision  is  dangerous  in  that  it  tends  to¬ 
wards  lack  of  unity  and  deprives  the 
membership  of  any  local  guild  engaged 
in  collective  bargaining  of  the  benefit  of 
the  knowledge  and  advice  of  the  na¬ 
tional  organization,  which  is  in  a  posi¬ 
tion  to  keep  in  view  the  outlook  and 
plans  of  the  national  organizations  of 
publishers.  Thus  a  local  guild  might 
take  action  at  an  inopporttme  time  and 
in  a  critical  situation  might  act  in  such 
a  way  as  to  briiig  in  newspapermen  from 
neighboring  cities,  when  advance  knowl¬ 
edge  by  the  national  guild  would  have 
enabled  an  effective  nreparation  against 
any  such  procedure  by  the  employers. 

“It  is  recomwnded,  that  this  next 
convention  revise  the  provisions  for 
collective  bargaining  so  as  to  make  it 
incumbent  upon  local  guilds  to  consult 
w'ith  the  national  organization  before 
proceeding  with  ventures  concerning 
economic  status.” 

The  memorandum  pointed  to  the 
sAeme  of  classifying  newspapermen 
adopted  by  the  Toledo  guild,  and  said 
the  convention  “may  well  consider  fol¬ 
lowing  Toledo’s  lead  on  a  nation-wide 
scale.” 

Mr.  Eddy  recommended  that  dues  be 
revis^  upward  in  order  to  enhance  the 
effectiveness  of  the  organization.  At 
the  present  time,  he  said,  the  need  for 
resources  is  “extreme.” 

A  plan  for  periodical  prizes  to  be 
awarded  by  the  guild  for  meritorious 
newspaper  work  tending  to  raise  the 
standards  of  journalism  is  another  sub¬ 
ject  that  may  be  considered. 

Mr.  Eddy  announced  that  he  had  re- 
signed_  from  the  New  York  Times,  to 
Kive_  his  full  time  to  national  guild  ac¬ 
tivities. 


Pay  Rise  Asked  in  Cleveland 


(.By  telegraph  to  Editox  &  Publishxx) 

_  Cleveland,  O.,  April  4 — The  execu¬ 
tive  coi^ittee  of  the  Cleveland  News¬ 
paper  Guild  Tuesday  night  approved  the 


action  of  chapters  of  the  News  and 
Press  asking  for  restoration  of  the 
1932  pay  cuts  on  the  latter  and  an  in¬ 
crease  of  pay  to  the  former’s  editorial 
workers. 

The  News  request,  which  was  pre¬ 
sented  to  the  management  April  4,  stipu¬ 
lates — all  office  boys,  $15  weekly ;  edi¬ 
torial  workers  now  receiving  $15  to  $25 
weekly,  increase  of  33  per  cent;  those 
receiving  $25.01  to  $35  weekly,  25  per 
cent  increase;  those  receiving  $35.01  to 
$45  weekly,  20  per  cent;  all  receiving 
$45  and  up,  15  per  cent  increase. 

The  Press  chapter  asks  the  manage¬ 
ment  for  a  complete  restoration  of  19 
per  cent  made  during  1932. 

The  Plain  Dealer  Editorial  Employes’ 
Association  through  its  executive  com¬ 
mittee  presented  the  following  request 
to  Paul  Bellamy,  editor,  March  ^ ; 
“The  executive  committee  of  the  Plain 
Dealer  Editorial  Employes’  Association 
respectfully  makes  the  following  re¬ 
quests  ; 

“1— A  complete  restoration  of  the 
editorial  wage  scale  which  existed  prior 
to  May,  1932. 

“2— -A  re-examination  of  salaries  of 
editorial  employes  in  the  lower  brackets, 
looking  toward  an  upward  readjustment 
of  such  salaries  apart  from  the  restora¬ 
tion  of  the  1932  wage  scale,  where  the 
w’ork  and  responsibilities  of  the  indi¬ 
vidual  warrant. 

“Ralph  J.  Donaldson,  Dale  Cox,  Chas. 
O.  Skinner,  \V.  G.  Lavelle,  Lawrence 
I.evenberg,  Executive  Committee.” 


Hearst  Cuts  Protested 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  April  2— The 
Washington  Newspaper  Guild  sent  a 
telegram  to  William  Randolph  Hearst, 
at  San  Simeon,  Calif.,  March  26,  deny¬ 
ing  the  statement  made  in  the  front 
page  editorial  in  the  Hearst  newspapers 
of  that  day  to  the  effect  that  the  Hearst 
papers  had  increased  wages  and  short¬ 
ened  hours  in  full  accordance  with  every 
request  and  requirement  of  NRA  and 
had  gone  further  than  that. 

Attention  was  called  to  the  fact  that 


the  Hearst  papers  made  three  10  per 
cent  wage  cuts  and  that  they  have  not 
been  restored  in  full.  The  guild  pre¬ 
sented  figures  showing  that  every  class 
of  editorial  department  employe  is  now 
receiving  wages  that  amount  to  a  de¬ 
crease  averaging  20.8  per  cent  compared 
with  1931. 

The  telegram  to  Mr.  Hearst  reads : 

“Referring  to  the  front  page  editorial 
in  your  papers  this  morning,  which 
states : 

“  ‘The  Hearst  papers  have  increased 
wages  and  shortened  hours  in  full  ac¬ 
cordance  with  every  request  and  re¬ 
quirement  of  the  NRA.  But  the  Hearst 
papers  have  gone  further  and  made  in¬ 
creases  in  wages  and  decreases  in  hours 
in  departments  which  the  rules  and 
regulations  of  the  NRA  do  not  affect. 
This  seemed  an  equitable  thing  to  do, 
although  the  Hearst  papers  were  not  re¬ 
quired  to  do  it,  nor  even  request  to  do 
it,  they  have  made  that  voluntary  and 
unsolicited  contribution  towards  the 
plan  and  purpose  of  the  NRA  recovery 
program.’ 

“We  hereby  inform  you  that  this 
Guild  has  investigated  wages  and  hours 
on  all  Washington  papers.  On  the  basis 
of  81  answers  to  our  questionnaire  from 
a  substantial  proportion  of  our  members 
on  your  two  Washington  papers,  we 
have  established  that  the  salary  of  the 
average  news  department  worker  on 
your  Washington  papers  has  decreased 
20.8  per  cent  since  1931.  He  then  was 
receiving  $44.40.  He  is  now  paid  $31.94. 
Your  average  reporter  in  Washington  is 
now  paid  $31.13  as  against  $42.14  in 
1931.  a  decrease  of  26  per  cent.  Your 
photographers  in  this  city  now  get 
$29.04  as  against  $39.51  in  1931,  or  a 
decrease  of  26.7  per  cent.  Your  artists 
here  now  draw  $27.71  a  week  as  com¬ 
pared  with  $41.41  in  1931,  a  drop  of  33 
per  cent.  There  has  been  no  general 
restoration  of  the  three  ten  per  cent 
pay  cuts  on  your  Washington  papers. 
The  order  to  institute  a  40-hour  week 
last  fall  has  not  been  enforced.  Your 
news  department  workers  in  the  na¬ 
tional  capital  are  working  42.9  hours 


NEW  PRESS  CLUB  IN  INDIANAPOLIS 


Photo  shows  officers  of  the  newly-organized  Indianapolis  Press  Club.  They  are, 
rear  row,  left  to  right:  Maurice  Early,  political  writer,  Indianapolis  Star,  presi¬ 
dent;  Winthrop  Lyman,  manager,  Indianapolis  bureau.  United  Press,  vice- 
president;  and  Harold  B.  Harrison,  statehouse  reporter.  Associated  Press,  secre¬ 
tary-treasurer.  Front  row,  left  to  right:  Horace  M.  Coats,  reporter,  Indianapolis 
Star,  chairman  of  the  house  committee;  Robert  L.  Hoover,  reporter,  Indian¬ 
apolis  News;  J.  A.  Cejnar,  manager,  Indianapolis  bureau.  International  News 
Service,  and  Carl  F.  Ogle,  reporter,  Indianapolis  Star,  members  of  the  board  of 
governors.  Lowell  Nussbaum,  Indianapolis  Times,  also  a  board  member,  is  not 
shown.  The  club  organized  last  week,  has  opened  headquarters  where  dining 
rooms  and  lounging  rooms  are  available.  No  mention  of  connection  with  a 
newspaper  guild  was  mentioned  at  the  organization  meeting. 


per  week  on  the  average.  Your  re¬ 
porters  in  this  city  are  working  46.8 
hours  per  week  on  the  average.  In  due 
course  the  officers  of  this  Guild  will 
wait  on  your  representatives  to  have 
these  conditions  remedied.” 


Leave  Guild  in  Protest 

.About  30  members  of  the  New  York 
American  chapter  of  the  Newspaper 
Guild  of  New  York  withdrew  from  the 
membership  of  the  guild  this  week  be¬ 
cause  of  the  resolution  aimed  at  William 
Randolph  Hearst  passed  by  the  repre¬ 
sentative  assembly  of  the  guild  March 
28.  The  American  is  Hearst-owned. 

The  American  chapter  members  an¬ 
nounced  their  intention  in  a  letter 
bristling  with  indignation,  which  fol¬ 
lows  ; 

“It  seems  to  us,  the  undersigned, 
that  after  several  months  of  lutile 
jabbering  the  Newspaper  Guild  finally 
has  taken  one  definite  step,  in  its  reso¬ 
lution  of  criticism  of  W,  R.  Hearst, 
that  gives  it  to  date  a  record  of  no 
runs,  no  hits,  one  error. 

“It  was  with  astonishment  that  we 
learned  recently  of  the  high-handed,  ar¬ 
bitrary  and  impudent  action  of  the 
Guild  in  endeavoring  in  a  left-handed 
manner  to  bring  reproach  upon  Mr. 
Hearst,  whose  kindness  and  generosity 
towards  his  employes  has  been  of  the 
highest  order. 

“Ordinary  decency  would  have  di¬ 
rected  a  more  courteous  approach  to 
him.  The  routine  procedure  of  social 
intercourse  would  have  dictated  an  in¬ 
formal  communication  of  some  sort, 
perhaps  a  request  for  information,  be¬ 
fore  a  resolution  was  broadcast  by  tele¬ 
graph  and  mimeograph  not  only  to 
newspapermen,  but  to  a  member  of 
Congress. 

“Ordinary  decency  would  have  di¬ 
rected  that  the  Guild  ascertain  the  facts 
of  the  matter  before  lunging  at  an  em¬ 
ployer  about  whom,  patently,^  it  knew 
nothing.  It  seems  to  us  that  in  a  mat¬ 
ter  touching  them  so  directly,  members 
of  the  staff  of  the  New  York  .Ameri¬ 
can  should  have  been  informed  of  the 
resolution,  should  have  been  granted  an 
opportunity  of  correcting  it,  certainly 
should  have  had  a  chance  to  vote  on 
it  before  it  was  presented  to  any  as¬ 
sembly  whose  members  could  have  no 
background  for  knowing  what  it  all 
was  about. 

“It  appears  to  us  that  the  future  of 
every  member  of  the  Guild  has  been 
put  in  jeopardy  by  this  hasty  and  fool¬ 
ish  action.  If  it  were  not  for  the  fact 
that  Mr.  Hearst  must  be  aware  by  now 
that  the  Guild  does  not  represent  any 
one  but  crackpots  and  self-seekers,  some 
sort  of  reprisal  might  be  expected 
from  him.  As  a  matter  of  fact,  we  are 
not  worried  about  Mr.  Hearst’s  atti¬ 
tude  in  this  matter,  but  it  occurs  to  us 
that  other  employers,  cognizant  of  the 
reasonless  action  taken  against  him, 
well  might  take  precautionary  measures 
to  protect  themselves,  looking  forward 
to  the  time  the  Guild  takes  it  to  mind 
to  turn  upon  them. 

“As  it  is,  we  could  not  blame  Mr. 
Hearst  if  he  deeply  resented  the  reso¬ 
lution,  and  even  more  deeply  resented 
the  manner  in  which  it  was  adopted 
and  then  presented  to  him. 

“When  the  Guild  was  organized,  we 
members  of  the  New  York  American 
staff  joined  it  with  mild  enthusiasm. 
There  was  no  prospect  in  any  of  the 
projected  Guild  programs,  programs 
that  still  are  being  projected  and  re- 
jectei',  that  offered  any  benefit  to  em¬ 
ployes  of  this  newspaper.^  We  had  a 
five-dav  week,  better  salaries  than  were 
obtainable  on  other  papers  and  far 
more  pleasant  working  conditions  than 
anything  the  dreamy-eyed  Guild  leaders 
suggested.  But  their  argument  was 
that  in  union  there  was  strength,  that 
(Continued  on  page  38) 
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UPTREND  IS  ESTABUSHED. 

!  SAY  BUSINESS  MEN 

I  (Continued  from  page  5) _ 

paper  advertising  alone  will  reach  a 
new  high  mark  in  both  scope  and  inten¬ 
sity. 

“We  expect  1934  to  be  the  banner 
year  in  the  company’s  history  and  we 
expect  to  spend  the  money  to  make  it 
that._  At  the  present  time  we  are  em¬ 
ploying  more  people  than  ever  before. 
More  than  600  new  employes  have  been 
added  since  December  IS.  1933,  bring¬ 
ing  the  total  to  2,228.  Our  plants  are 
operating  24  hours  daily  si.\  days  a  week. 

“Over  three  years  ago  we  adopted 
the  six-hour  work  day,  substituting  four 
shifts  of  six  hours  each  for  three  of 
eight  hours.  This  step  was  taken  prim¬ 
arily  to  provide  work  for  more  people 
in  Battle  Creek.  However,  from  a 
business  standpoint,  the  new  system  has 
more  than  justified  itself.  Our  plants 
have  operated  at  capacity  during  prac¬ 
tically  the  entire  three  years  past  and 
we  are  now  planning  an  expansion  into 
greater  volume  than  ever.” 

Mr.  Wrigley  coupled  his  expression 
of  confidence  with  a  call  to  business 
leaders  to  “revive  their  advertising  and 
sales  promotion  activities.”  His  state¬ 
ment  said: 

“There  is  no  question  but  that  a  defi¬ 
nite  business  revival  is  being  felt  in  a 
number  of  industries.  Business  at  last 
appears  to  have  thrown  off  its  lethargy, 
rolled  up  its  sleeves,  and  gone  into  ac¬ 
tion  for  business  rather  than  sitting 
around  bemoaning  the  depression.  'This 
activity  on  the  part  of  industrial  leaders 
is  the  thing  that  has  been  needed  to 
stimulate  business  confidence. 

“As  r^idly  as  business  leaders  revive 
their  adve^sing  and  sales  promotion 
activities,  just  that  much  sooner  will 
the  public  be  inspired  with  the  confi¬ 
dence  to  buy.  Confidence  begets  con¬ 
fidence. 

“We  are  unable  to  say  to  just  what 
extent  this  revival  of  business  justifies 
expansion  of  sales  promotion.  It  has 
always  been  iny  belief  that  the  only 
way  to  get  business  is  to  keep  everlast¬ 
ingly  hammering  away  with  advertising 
and  sales  promotion.  We  believe  this 
theory  has  been  proved  correct  by  our 
company’s  showing  throughout  the 
period  of  depression. 

“Purchasing  power  is  increasing  daily 
but  _  we  are  unable  to  determine  in  our 
business  whether  the  increase  is  due  to 
new  customers  or  to  our  old  customers 
returning  to  jobs. 

“We  firmly  believe  that  the  definite 
business  revival  now  being  felt  is  en¬ 
tirely  due  to  President  Roosevelt’s  suc¬ 
cessful  efforts  in  uniting  .American  busi¬ 
ness  ^  and  eliminating  cut-throat  and 
unfair  competition.  Business  is  now 
marching  aJong  constructively  rather 
thM  destructively  and  the  buying  public, 
quick  to  sense  this. unity  of  action,  is 
expressing  its  renewed  confidence  in 
America’s  business  leaders.” 

The  Kroger  food  chain,  according 
to  Mr.  Morrill,  has  a  matured  pro¬ 
gram  of  capital  goods  expenditures 
amounti^  to  a  million  and  a  half  dol¬ 
lars  whidi  would  be  released  except 
for  legislative  uncertainties.  The  com¬ 
pany’s  sales  continued  a  strong  upward 
trend  during  March,  showing  a  14  per 
cent  increase  in  the  third  “period”  of 
1934,  compared  with  the  same  period 
of  1933.  Mr.  Morrill  said; 

“In  the  opinion  of  the  Kroger  Gro¬ 
cery  &  Baking  Company,  business  re¬ 
covery  is  more  than  a  promise,  and 
barring  some  uncertainties  of  the  next 
few  months  is  an  actual  fact. 

“Recovery  with  us  was  evident  the 
latter  part  of  1932  and  the  early  part 
of  1933.  Since  then  it  has  been  con¬ 
tinuous  despite  serious  setbacks  dur¬ 
ing  1933.  These  setbacks  did  not  af¬ 
fect  the  general  trend  of  recovery. 

“Kroger  feels  that  the  situation  jus¬ 
tifies  expansion  in  sales  promotion  pro¬ 
grams  and  js  acting  on  this  feeling. 
We  still  hesitate  to  embark  on  a  ma¬ 
tured  program  of  capital  goods  ex¬ 
penditure  amounting  to  one  and  a  half 
million  dollars  because  the  trend  and 


scope  of  regulatory  measures  are  still 
uncertain.  Could  we  be  assured  of  a 
nine-month  unharrassed  recuperative 
jieriod  for  industry,  we  would  have 
no  hesitation  in  making  the  largest  an¬ 
nual  capital  goods  commitment  ever 
niade  by  this  company.” 

William  Best,  vice-president  in  charge 
of  sales  for  General  Cigar  Companj, 
told  Editor  &  Publisher  that: 

"The  reports  from  our  field  men  in 
various  sections  of  the  country  indi¬ 
cate  there  is  no  question  that  there  is 
an  upward  trend  in  business. 

“Frankly  speaking,  we  feel  it  is  a  lit¬ 
tle  too  early  to  say  that  the  revival  is 
(jf  a  permanent  character,  although  we 
are  encouraged  to  the  point  of  feeling 
that  real  progress  is  being  made  and 
are  of  the  opinion  that  there  will  be 
a  continuous  gradual  upward  trend. 

"The  money  which  is  being  expended 
by  the  Government  has,  without  a  ques¬ 
tion  of  a  doubt,  done  a  great  deal  of 
good  in  stimulating  business  in  various 
sections. 

“We  do  feel  that  it  is  an  opp<irtune 
time  for  promotion.” 

Giving  the  viewpoint  of  a  tire  manu¬ 
facturer,  W.  O'Xeil.  president  of  the 
(ieneral  Tire  &  Rubber  Company. 
.\kron,  made  this  comment : 

“The  general  business  outlook  for 
the  nation  is  excellent.  One  needs  only 
to  compare  the  business  for  January, 
February  and  March  just  past  with 
that  of  the  same  months  a  year  ago 
to  see  an  astonishing  improvement. 
Even  taking  last  year’s  bank  holiday 
into  consideration,  the  improvement  this 
year  is  very  encouraging. 

“It  seems  to  me  that  an  enormous 
purchasing  power  js  building  up,  which 
indicates  prosperity  in  all  lines.  Within 
a  year,  car-owners  probably  will  pay 
50  per  cent  more  for  tires  than  they 
pay  today. 

“Our  confidence  that  the  business 
upturn  is  definite  and  permanent  is 
indicated  by  the  fact  that  we  have  ap¬ 
propriated  and  already  contracted  for 
40  per  cent  more  advertising  than  we 
used  last  year.  We  have  developed  new 
designs  in  our  products,  achieving  for 
the  first  time  in  the  same  tire  the  elimi¬ 
nation  of  tire  noises  sought  by  car 
makers  and  freedom  from  skidding  and 
blowouts  so  important  to  motorists.” 

The  electric  refrigeration  industry, 
which  business  men  have  grown  accus¬ 
tomed  to  regard  as  a  strange  phe¬ 
nomenon  of  the  depression  period,  is 
looking  forward  to  still  greater  things 
in  the  future.  Here  are  the  statements 
of  two  important  refrigerator  makers: 

G.  W.  Mason,  president  of  the  Kel- 
\  inator  Corporation,  Detroit : 

“Justification  for  the  belief  that 
business  revival  has  become  a  definite 
fact  is  most  certainly  to  be  found  in 
recent  experiences  of  electric  refrig¬ 
eration  industry.  Without  exception, 
dealers  and  distributors  all  over  the 
country  are  sharing  the  optimism 
prevalent  among  manufacturers  and 
are  laying  plans  with  a  feeling  of  se¬ 
curity.  We  confidently  expect  1934  will 
lie  the  biggest  year  the  refrigeration 
industry  has  ever  known. 

“Kelvinator  Corporation  on  March 
.31  terminated  first  six  months  of  its 
fiscal  year.  Shipments  for  March  were 
30,009  units,  bringing  our  operations 
record  to  79  per  cent  above  best  previ¬ 
ous  first  half-year  in  company’s  his¬ 
tory,  and  more  than  100  per  cent  over 
same  period  in  1932-1933.  Total  ship¬ 
ments  for  six  months  beginning  Oct. 
1,  1933,  were  75,885  units,  compared 
with  37,084  for  last  year. 

“In  the  best  previous  first-half-year — 
Oct.  1,  1930,  through  March  31,  1931 — 
shipments  totaled  42,383  units.  Adding 
to  the  optimisni  which  these  figures  en¬ 
courage  is  the  fact  that  records  of  re¬ 
cent  months  were  made  previous  to 
arrival  of  the  peak  season  for  refrig¬ 
erators  sales. 

“That  economic  forces  now  at  work 
are  building  for  the  nation  a  founda¬ 
tion  ad^uate  to  support  further  in¬ 
creases  in  business  activity  is  evidenced 
by  the  healthy  condition  of  the  public’s 
purchasing  power.  Wider  distribution 
of  ^ployment  and  easing  of  bank 
credit  upon  which  small  business  men 


and  individuals  are  dependent,  are  al¬ 
ready  showing  definite  reflection  in  our 
sales. 

“The  advertising  and  selling  cam¬ 
paigns  inaugurated  by  Kelvinator  Cor¬ 
poration  early  in  1934  were  contem¬ 
plated  to  be  greatest  in  company’s  his¬ 
tory.  Each  day’s  operations  add  to 
justification  for  such  planning.” 

And  Howard  E.  Blood,  president  of 
the  Xorge  Corporation,  Detroit,  put  it 
this  way : 

“We  believe  current  business  revival 
is  based  on  fundamental  improvement. 
In  our  own  business,  retail  buying  has 
commenced  earlier  than  ever  before,  re¬ 
sulting  in  March  being  the  largest 
month  in  our  history,  with  no  sign  of 
let-up  in  public  demand.  This  buying 
attitude  on  the  part  of  the  public  seenu 
to  us  to  justify  a  greater  sales  promo¬ 
tion  effort  than  for  several  years  past.” 

ACCELERATED  UPTREND 
FORESEEN  BY  G.  E. 

(Continued  front  page  S) 

"Business  IVeek  estimates  that  in¬ 
creased  purchasing  power  directly 
traceable  to  governmental  spending  will 
amount  to  $77.50  for  every  man,  woman 
and  child.  It  will  be  $387.50  per  family 
—or  rather,  it  will  be  somewhat  less 
than  this  for  city  families,  and  about 
$416  for  each  farm  family. 

“We  believe  this  estimate  to  be  con¬ 
servative.  Anyone  else  may  make  his 
own — the  result  in  any  case  will  be 
impressive.  The  figures  include  the  in¬ 
disputable  items  of  $867,000,000  direct 
payment  to  farmers,  $750,000,000  in 
direct  relief  through  CCC,  CWA,  and 
loans  to  states ;  $3,000,000,000  for  public 
works;  $1,000,000,000  in  RFC  loans 
for  construction  projects  not  duplicat¬ 
ing  PWA,  and  $175,000,000  for  emer¬ 
gency  housing,  subsistence  homesteads, 
and  TVA.  The  estimate  also  includes 
something  more  than  $1,500,000,000  of 
increased  prices  on  farm  prodiKts,  due 
to  the  .4^AA  program.  This  is  an  item 
that  may  be  disputed,  but  we  have  tried 
to  stay  on  the  conservative  side.  Nor 
have  we  made  any  allowance  for  in¬ 
creased  millions  in  purchasing  power 
due  to  higher  wages,  or  business  im¬ 
provement  generally.  However,  when 
we  do  consider  all  the  additional  buy¬ 
ing  power  available  in  1934 — Federal 
funds  plus  increased  permanent  payrolls 
— we  can  appreciate  the  full  extent  of 
the  sales  possibilities  ahead  of  us.  There 
is  an  average  of  over  one  billion  dol¬ 
lars  additional  buying  power  available 
every  single  month  of  1934.  The  aver¬ 
age  income  per  family  in  1934  will  be 
$508.50  more  than  it  was  in  1933. 

“The  moral  of  all  this  hardly  needs 
to  be  stated — but  here  it  is : 

“The  wise  business  man  will  so  set 
his  sails  as  to  take  full  advantage  of 
the  trade  winds.  It  is  a  rare  oppor¬ 
tunity. 

“This  increased  business,  which  we 
are  referring  to  as  the  Prosperity  Pa¬ 
rade,  does  not  mean  profit  nor  pros¬ 
perity  for  everyone.  II  will  not  help 
the  man  who  stands  by  and  watches  it 
go  past.  In  order  to  profit,  it  is  neces¬ 
sary  to  participate. 

“We  are  doing  our  utmost  to  take 
advantage  of  the  information  which  has 
been  compiled.  For  example,  when  the 
prophecy  is  that  in  July  there  will  be 
a  shortage  of  merchandise,  we  have  suf¬ 
ficient  confidence  in  this  prophecy  and 
in  the  future  to  act  upon  it  and  have 
accordingly  placed  manufacturing  orders 
for  well  over  100,000  vacuum  cleaners, 
washing  machines  and  radio  sets  for 
immediate  delivery. 

“We  believe  the  electrical  appliance 
business  is  facing  the  greatest  era  of 
prosperity  which  it  has  ever  known.” 

OGDEN  JOURNAL  APPOINTS 

The  Ogden  (Utah)  Journal  has  an¬ 
nounced  the  appointment  of  A.  E.  Clay- 
den,  Inc.,  publishers’  representatives,  as 
its  national  advertising  representative. 
The  Journal  is  a  morning  and  Sunday 
paper  with  O.  O.  Davis,  publisher ;  Ray¬ 
mond  M.  Davis,  general  nranager ;  and 
J.  Ross  Davis,  business  manager. 


ILLINOIS  BILL  PLACES  I 
BAN  ON  FREE  PAPERS  f 

Give*  Citie*  Power  to  Regulat*,  1 
License  and  Prohibit  Circulation  I 
of  Free  Matter — Ha*  Passed  I 
Senate 

iSpecial  to  Kditoe  &  Publishes) 
Chicago,  April  3 — Concern  for  the 
free-circulating  community  weeklies  in 
Illinois  has  been  expressed  here  by  pub¬ 
lishers  of  community  newspapers  as  i 
result  of  a  bill  now  before  the  Illinois 
state  legislature  at  Springfield.  The  bill, 
at  the  same  time,  would  be  a  means  tu 
put  an  end  to  shopping  news  publia. 
tions. 

The  measure,  which  apparently  threat¬ 
ens  the  existence  of  so-called  neighbor-  i 
hood  publications,  is  known  as  Senate  I 
Bill  74,  and  was  passed  by  the  Illinois 
senate,  March  20.  It  is  scheduled  to  . 
come  up  for  second  reading  before  the  I 
House  on  Tuesday,  April  17.  The  bill  I 
proposes  an  amendment  to  the  cities  and  I 
villages  act  that  would  give  local  author-  t 
ities  power  to  regulate,  license  and  pro-  * 
hibit  the  distribution  of  free  circulation  i 
matter.  ‘ 

Although  community  newspapers  dis¬ 
tributed  free  of  charge  would  be  listed 
under  the  classification  of  free  matter, 
such  as  circulars  and  handbills,  several 
publishers  here  employing  the  “boy 
plan”  of  distribution,  were  of  the  op¬ 
inion  that  their  papers  would  be  ex¬ 
empted  under  the  proposed  new  lav. 
The  boy  plan  was  developed  by  Michael  ' 
A.  Dwyer,  publisher  of  the  Aubm 
Barker,  South  Side  weekly,  in  1932.  * 
The  plan  provides  that  the  boys  deliver 
the  papers  and  then  collect  from  those 
readers  who  will  pay  on  a  regular 
monthly  basis. 

Forced  by  the  depression  to  eliminate 
the  costly  overhead  of  distributing  copies 
of  the  newspaper  free  of  charge  each  ' 
week,  and  at  the  same  time  seeking  to  i 
take  the  paper  out  of  the  circular  class,  ; 
Mr.  Dwyer  devised  a  new  type  of  “paid 
distribution.”  He  announced  that  his 
paper  would  be  delivered  to  all  the 
homes  in  the  Auburn  Park  territory,  but 
that  he  would  instruct  his  carriers  to 
attempt  to  collect  five  cents  a  month 
from  those  residents  on  the  route  that 
were  willing  and  able  to  pay  for  the  ser¬ 
vice  rendered  by  the  carrier. 

He  announced  that  carriers  would  be 
permitted  to  keep  all  money  collected,  i 
In  other  words,  if  a  boy  with  a  route  1 
of  300  papers,  collected  150  nickels,  or  ; 
$7.50,  this  sum  was  his  and  repre  . 
sented  the  only  remuneration  for  his 
services. 

The  plan  has  proven  successful  with 
other  community  weeklies,  including  the 
Austinite,  Southtoum  Economist,  Myers 
Publications,  West  Side  News  and 
South  Side  Carrier,  adopting  it. 

WILL  ARBITRATE  SCALE 

Chicago  Newspaper  Publishers  *s4 
Pressmen  Unable  to  Agree 

(5'y>rc>ai  to  Kditor  &  Publisher) 
Chicago,  April  4 — After  14  meetings 
in  conciliation,  the  joint  scale  commit¬ 
tees,  representing  the  Chicago  News¬ 
paper  Publishers’  Association  and  the 
local  pressmen’s  union,  have  decided  to 
resort  to  local  arbitration  in  negotiating  j 
a  new  contract  covering  wages,  hours  * 
and  working  conditions. 

L.  B.  Rock,  Chicago  Daily  News  busi¬ 
ness  manager  and  John  W.  Park,  Ch¬ 
eapo  Tribune  production  manager,  have 
been  appointed  publishers’  representa¬ 
tives  on  the  arbitration  board.  The 
union  is  to  select  two  members  and  the 
four  representatives  will  meet  to  selrt 
a  fifth  member,  who  will  serve  as  chair¬ 
man.  The  pressmen’s  union  opened  ne 
gotiations  last  Aug.  8,  with  the  pub¬ 
lishers  filing  a  counter  proposal  Sept. 

12.  \ 
Since  then  14  meetings  have  1>W'  1! 
held  with  no  agreement  reached.  j 
Joint  scale  committee  of  publishers  ^ 
and  photo-engravers  is  also  in  the  pro¬ 
cess  of  negotiating  a  new  contract,  as 
well  as  the  scale  committees  of  the  [J 
publishers’  association  and  Oiicago  |j 
Typographical  Union  No.  16. 
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DIVERSE  BENEFITS  SEEN  IN  CODE  SYSTEM 

Unfortunate  That  No  Increase  in  Revenue  Is  Included  in  Newspaper  Regulations,  One  Publisher 
Says — Metropolitan  Publisher  Cites  Increase  in  Warehousing  Charges 


<<tT  is  unfortunate  that  the  newspaper 

1  code  does  not  provide  for  additional 
means  of  revenue,  such  as  increases  in 
circulation  and  advertising  rates,”  W. 
J.  Conners,  Jr.,  publisher  of  the  Buffalo 
(X.  V.)  Courier-Express,  believes. 

He  said  so  in  a  belated  answer  to 
Editor  &  Publisher’s  symposium  on 
the  effect  of  the  industrial  c^e  system 
on  the  press,  printed  last  week.  Other 
answers  received  too  late  for  inclusion  in 
last  week’s  story  show  the  wide  variety 
of  opinion  demonstrated  in  the  original 
story. 

The  questions  asked  publishers  fol¬ 
low: 

(1)  Do  you  think  the  code  system  is 
beneficial  or  detrimental  to  newspaper 
publishing  f 

(2)  Are  the  increased  production  costs 
resulting  from  the  various  codes  and 
the  PRA  being  met  with  commensur- 
ately  increased  business? 

(3)  How  many  codes  have  you  found 
that  definitely  affect  the  neivspaper 
business? 

(4)  Has  operation  of  the  retail  code 
affected  linage? 

(5)  Are  you  finding  compliance  with 
either  the  daily  newspaper  or  graphic 
arts  codes  difficult  of  attainment? 

Here  are  the  views  of  the  publisher 
of  a  large  metropolitan  paper: 

“Advertising  linage  has  increased  in 
the  period  in  which  the  codes  have 
been  operating,  but  whether  the  in¬ 
crease  is  due  in  any  measure  to  recovery 
resulting  from  NRA  measures  nobody 
can  tell. 

“Perhaps  they  are.  Perhaps  they  are 
not  Who  can  say  positively?  The 
one  certain  fact  is  that  they  have  in¬ 
creased  moderately  in  the  time  under 
discussion. 

“Some  of  the  codes  have  increased 
the  costs  of  newspaper  operation.  For 
example  the  storage  warehouse  with 
which  our  papers  have  been  storing 
their  paper  have  been  perfectly  satisfied 
for  years  with  what  they  collected  for 
their  services.  The  business  yielded 
the  warehouse  concern  about  $25,000 
annually  and  there  had  been  no  com¬ 
plaint  on  the  part  of  the  warehousing 
company  in  the  matter  of  its  compensa¬ 
tion.  Since  the  codes  began,  other 
warehousing  concerns  are  seeking  to 
force  on  the  company  with  which  our 
papers  deal  conditions  which  would 
require  the  warehousing  concern  to  in¬ 
crease  its  charges  about  $8,000  a  year 
or  32  per  cent.  That  is  one  increase 
in  cost  directly  attributed  to  the  code. 

“Our  newspapers  are  applying  the 
newspaper  code.  They  are  getting  along 
all  right  with  it.  The  greater  number 
of  the  editorial  force  are  on  a  five-day 
week  and  additional  employes  are  be¬ 
ing  put  on  the  payroll.  No  difficulty 
is  found  in  this  connection. 

“But  it  does  interfere  with  the  policies 
which  our  papers  have  made  peculiarly 
their  own. 

“Our  papers  have  always  pursued  the 
policy  of  giving  financial  reward,  in 
the  form  of  salary  increases,  insurance, 
etc.,  to  those  employes  who  have  proved 
their  worth  by  industry  and  intelligence 
continued  over  years. 

‘The  code,  by  adding  to  the  force, 
has  interfered  somewhat  with  this  pol¬ 
icy.  It  has  involved  putting  additional 
workers  on  at  the  cost  of  slowing  up 
the  paper’s  program  of  what  they  would 
like  to  do  for  their  proved  employes, 
particularly  heads  of  families. 

‘About  a  year  ago  our  newspapers, 
which  had  withstood  the  temptation  to 
lower  salaries  long  after  other  business 
Md  newspaper  enterprises  had  lowered 
them,  was  forced  to  put  a  ten  per  cent, 
cut^  into  effect.  We  did  it  reluctantly. 
.  Slightly  improved  conditions  later 
m  the  year  and  carefully  planned  econ¬ 
omies  made  it  possible  for  us  to  do 
something  a  week  before  Christmas. 
We  returned  one  half  of  all  they  had 


deducted  from  the  time  the  cut  went  only  change  required  was  in  hours  Thomas  R.  Underwood,  Lexington 
into  effect,  giving  each  employe  on  the  which  has  necessitated  some  additional  (Ky.)  Herald,  said: 
pay  day  before  Christmas  a  check  for  employes.  “The  NRA  has  not  yet  helped  us  but 

half  the  total  sum  which  had  been  de-  “I  am  frankly  of  the  opinion  that  the  I  do  not  consider  it  has  been  in  operation 
ducted  from  the  time  the  cut  went  into  principle  involved  in  the  different  codes  long  enough  to  have  had  a  fair  trial, 
effect  to  the  date  of  the  check.  is  for  the  good  of  both  labor  and  capital  Retail  linage  has  not  been  affected.  We 

‘‘They  have  wanted  to  do  the  same  hut  unquestionably  some  industries  have  find  it  difficult  to  choose  ^tween  ANPA 
thing  when  the  second  half  of  the  year  taken  advantage  of  the  opportunity  in  and  Graphic  Arts  Code.” 
is  completed.  Increased  costs  of  opera-  niaking  their  own  codes  to  attempt  to  R.  Eaton  Fedou,  Elgin  (Ill.)  Courier- 
tion  make  it  more  difficult  than  it  would  fix  prices  and  to  regulate  their  business.  News: 

be  otherwise,  so  that  one  of  the  effects  eliminating  many  features  which  had  “Have  not  found  compliance  with 
of  the  code  is  to  hold  up,  perhaps,  a  been  responsible  for  good  will  and  the  newspaper  code  difficult.  We  recog- 
program  for  the  benefit  of  the  tried  upbuilding  of  that  particular  industry.  nize  no  special  benefits  from  code  sys- 
employes.  “I  do  not  believe  that  any  code  should  tern.  Increased  production  costs  are 

“Of  course  the  executives  and  the  have  been  approved  that  contained  any  now  being  met  with  commensurately 
company  have  no  more  assurance  as  to  price  fixing  clause  or  minimum  and  increased  business, 
what  the  future  of  business  may  prove  maximum  sale  price  or  contained  any  “Dq  not  attribute  increased  linage  to 
to  be  than  has  anyone  else.  Adding  other  provision  which  made  it  impossible  retail  code.  CWA  did  actually  stimu- 
to  the  cost  of  operation  now  has  its  own  for  the  small  industry  to  operate  and  ig^g  local  retail  business.” 

implications  as  to  what  the  situation  while  unquestionably  this  has  been  done,  _ 

may  be  in  the  future  if  business  should  I  am  sure  that  when  all  the  kinks  are  v-iDVPATDiric^  isiAMPn  M  F 

decline.  It  is  not  without  significance  ironed  out  that  the  Administrator  will  _ 

for  those  who  have  been  taken  on  as  correct  these  bad  qualities  in  the  diff-  Promoted  on  Atlanta  Georgian — J.  H. 
a  result  of  the  provisions  of  the  code,  erent  codes  and  that  things  will  be  all  Steven*  Become*  New*  Editor 
Our  papers  have  the  reputation  of  keep-  right.”  Several  changes  in  the  editorial  de- 

mg  on  their  payroll  employers  who  do  Mr.  Conners  said:  partment  of  the  Atlanta  (Ga.)  Gear- 

their  work.  That  is  one  element  of  the  ”It  is  too  early  to  say  whether  the  ^  Hearst  newspaper,  have  re¬ 

situation  which  is  giving  our  company  code  system  will  be  beneficial  or  det-  Gently  taken  place, 
some^  cause  for  thought  about  the  fu-  rimental  to  newspaper  publishing.  Cer-  ^  g  Kirkpatrick,  news  editor  for 
ture.”  '  tainly  if  it  succeeds  in  bringing  about  several  years,  has  been  ap- 

W.  E.  Page,  president  of  the  R.  W.  general  business  recovery  it  will  be  pointed  managing  editor,  according  to 
Page  Corporation,  publisher  of  the  Co-  beneficial  to  the  newspapers,  as  to  all  announcement  made  by  Herbert 
lutnbus  (Ga.)  Ledger  and  Enquirer-  other  lines  of  business.  Porter  publisher.  Kirkpatrick  before 

Sun,  and  other  southern  publications  “Increased  production  costs  to  date  taking*  over  the  news  desk  had  been 
answered  the  questions  as  follows:  have  been  matched  by  increased  busi-  Sunday  ^itor  for  a  number  of  years. 

( 1 )  “I  do  not  consider  it  has  been  ness.  However,  mechanical  unions  have  jjg  b^en  with  the  Georgian  in 

either  beneficial  or  detrimental,  directly.”  asked  for  increases  and  there  is  the  pos-  executive  positions  for  the  last  14  years, 

(2)  ‘‘No.”  sibility  of  higher  prices  for  paper  and  except  for  a  short  time  when  he  oper- 

(3)  “I  am  of  the  opinion  that  the  re-  other  materials  which  would  offset  a  newspaper  of  his  own. 

tail  code  and  the  food  dealers’  code  has  gains  in  revenue:  j_  h.  Stevens,  formerly  makeup  edi- 

had  the  effect  of  decreasing  advertising  “It  is  unfortunate  that  the  newsjaper  ^qj.  ’  returned  to  the  paper  last 

from  these  particular  lines.  On  the  code  does  not  provide  for  additional  jupg  fpr  utility  work,  has  been  named 
other  hand,  employes  of  other  industries  means  of  revenue,  such  as  increases  in  ug^s  editor  by  Kirkpatrick.  Stevens 
that  have  been  benefited  by  the  code  of  circulation  or  advertising  rates.  As  a  jgf^  tj,e  Georgian  in  1929  to  become 
those  industries  that  have  had  increased  matter  of  fact,  one  local  newspaper  has  news  ^itor  of  the  Binghamton  (N.  Y.) 
spending  power  which  has  caused  the  cut  both  subscription  and  advertising  press,  where  he  remained  until  1932, 
general  revival  of  business.”  rates  approximately  one-third  since  the  when  he  went  to  the  Augusta  (Ga.) 

(4)  “Yes.”  PRA  went  into  effect.  The  newspaper  Chronicle  as  managing  editor. 

(5)  “We  have  had  no  trouble  comply-  code  puts  no  check  on  price-cutting,  as  Charles  Shaunessy,  chief  of  the  copy 

ing  with  the  daily  newspaper  code  as  do  other  codes.  jgsk,  recently  was  named  city  editor, 

we  were  practically  operating  under  “Compliance  with  the  newspaper  code  succeeding  Tarleton  Collier,  who  be- 
the  code  prior  to  its  enactment.  The  has  not  been  difficult  up  to  the  present.”  came  a  columnist  for  the  (jeorpan. 
— -  Collier  is  writing  a  daily  column,  “Be- 

F—  k  rw^w  ww-,  hind  the  Headlines.” 

TAKING  THE  COAST  AIR  Several  additions  to  the  copy  desk 

_  and  editorial  staff  also  have  recently 

-  -  -  been  made. 

PAPER  MAKERS  GET  RAISE 

Canadian  International  Increase* 
Wage*  for  Third  Time 

(Bv  tclraraph  to  Editor  &  Publish**) 

Three  Rivers,  Que.,  April  4 — An  in¬ 
crease  in  salary  of  6  per  cent  for  em¬ 
ployes  of  the  Cani^ian  International 
Paper  Company  receiving  $1,200  a  year 
or  under  is  announced  here,  marking  the 
third  time  in  seven  months  the  company 
has  increased  its  wage  rates.  The  new 
wage  scale  is  retroactive  to  March  IS.  At 
the  same  time  the  company  announced 
that  the  last  of  its  eight  newsprint  ma¬ 
chines  would  be  put  into  operation  at 
the  end  of  the  month. 

CASHIER  NAMED  SECRETARY 

A.  J.  Kaiser,  for  the  past  six  years 
cashier  of  the  Constitution  Publishing 
Company,  publishers  of  the  Atlanta 
Constitution,  was  elected  secretary  of 
the  company  at  a  meeting  of  the  board 
of  directors,  March  27.  He  succi^s 
the  late  Edward  Stow.  Mr.  Kaiser 
joined  the  Constitution  10  years  ago 
as  a  bookkeeper.  He  was  named 
cashier  of  the  company  in  1928. 

EDITOR  INJURED  IN  CRASH 

D.  L.  Smith,  editor  of  the  Maxwell 
(Cal.)  Tribune  and  Williams  (Cal.) 
Farmer,  was  badly  shaken  up  and  his 
two-year-old  son  David  suffered  a  six 
Scripps-Howard  executives  sojourning  at  Palm  Springs  on  their  recent  trip  to  inch  cut  on  his  forehead  when  the  Smith 
California.  Left  to  right,  G.  B.  Parker,  editor-in-chief;  Thomas  L.  Sidlo,  automobile  collided  March  25  with  a 
counsel  and  comptroller;  Robert  P.  Scripps  and  Robert  Marigold.  truck. 


only  change  required  was  in  hours 
which  has  necessitated  some  additional 
employes. 

“I  am  frankly  of  the  opinion  that  the 
principle  involved  in  the  different  codes 
is  for  the  good  of  both  labor  and  capital 
hut  unquestionably  some  industries  have 
taken  advantage  of  the  opportunity  in 
niaking  their  own  codes  to  attempt  to 
fix  prices  and  to  regulate  their  business, 
eliminating  many  features  which  had 
been  responsible  for  good  will  and  the 
upbuilding  of  that  particular  industry. 

“I  do  not  believe  that  any  code  should 
have  been  approved  that  contained  any 
price  fixing  clause  or  minimum  and 
maximum  sale  price  or  contained  any 
other  provision  which  made  it  impossible 
for  the  small  industry  to  operate  and 
while  unquestionably  this  has  been  done, 

I  am  sure  that  when  all  the  kinks  are 
ironed  out  that  the  Administrator  will 
correct  these  bad  qualities  in  the  diff¬ 
erent  codes  and  that  things  will  be  all 
right.” 

Mr.  Conners  said: 

“It  is  too  early  to  say  whether  the 
code  system  will  be  beneficial  or  det¬ 
rimental  to  newspaper  publishing.  Cer¬ 
tainly  if  it  succeeds  in  bringing  about 
general  business  recovery  it  will  be 
beneficial  to  the  newspapers,  as  to  all 
other  lines  of  business. 

“Increased  production  costs  to  date 
have  been  matched  by  increased  busi¬ 
ness.  However,  mechanical  unions  have 
asked  for  increases  and  there  is  the  pos¬ 
sibility  of  higher  prices  for  paper  and 
other  materials  which  would  offset 
gains  in  revenue: 

“It  is  unfortunate  that  the  newspaper 
code  does  not  provide  for  additional 
means  of  revenue,  such  as  increases  in 
circulation  or  advertising  rates.  As  a 
matter  of  fact,  one  local  newspaper  has 
cut  both  subscription  and  advertising 
rates  approximately  one-third  since  the 
PRA  went  into  effect.  The  newspaper 
code  puts  no  check  on  price-cutting,  as 
do  other  codes. 

“Compliance  with  the  newspaper  code 
has  not  been  difficult  up  to  the  present.” 


TAKING  THE  COAST  AIR 


automobile  collided  March  25  with  a 
truck. 
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COORDINATION  OF  CODES  IS  PLANNED 

Meeting  of  Graphic  Arts  and  Daily  Newspaper  Groups  Likely  to  Be  Held  Next  Week — Industrial 
'  Board  Sets  Up  Organization  and  Adopts  Rules  of  Procedure 


OUTSTANDING  developments  of 
the  week  in  connection  with  the 
newspaper  code  situation  follow : 

(1)  A  meeting  is  being  planned  for 
next  week  between  the  code  authority 
for  the  daily  newspaper  publishing  busi¬ 
ness  and  newspaper  authorities  on  the 
graphic  arts  code  for  the  purpose  of  co¬ 
ordinating  conflicting  sections,  particu¬ 
larly  in  reference  to  administration  of 
newspapers  with  job  printing  shops. 

(2)  The  coordinating  committee  of 
the  graphic  arts  code  has  forwarded  to 
NR.A  its  findings  as  to  how  newspapers 
doing  commercial  printing  should  be  ad¬ 
ministered.  The  belief  was  expressed 
that  all  newspapers  must  place  their 
commercial  printing  departments  under 
the  graphic  arts  provisions.  Complete 
details  on  page 

(3)  Every  daily  newspaper  in  the 
country  was  answering  this  week  the 
detailed  questionnaire  on  newsboy  work¬ 
ing  conditions  sent  out  by  the  NR.A  at 
the  order  of  the  President 

(4)  The  newspaper  industrial  board 
of  the  daily  newspaper  code  perfected 
its  organization  in  Chicago  April  5. 

(5)  George  Buckley,  newspaper  code 
administrator,  told  reporters  this  week 
that  the  press  associations  had  indicated 
a  willingness  to  submit  a  code. 

Details  of  the  newsboy  questionnaire 
are  found  elsewhere  in  this  issue.  In 
view  of  the  fact  that  the  daily  news¬ 
paper  code  authority  had  requested  sub¬ 
scribing  newspapers  to  turn  over  all  re¬ 
quests  for  information  from  outside 
agencies  to  them,  the  authority  in¬ 
structed  publishers  to  mail  the  news¬ 
boy  data  direct  to  the  NR  A,  as  ordered 
in  the  questionnaire. 

J.  C.  Montgomery,  circulation  man¬ 
ager  of  the  Detroit  News,  and  presi¬ 
dent  of  the  International  Circulation 
Managers  Association,  submitted  the  fol¬ 
lowing  statement  to  publishers  this 
week : 

“No  section  in  the  daily  newspaper 
code  was  given  more  careful  consider¬ 
ation  than  Section  1  of  Article  V  relat¬ 
ing  to  the  sale  and  delive^  of  news¬ 
papers  by  persons  under  sixteen  years 
of  age.  The  National  Recovery  Admin¬ 
istration  has  sent  out  a  questionnaire 
to  all  newspapers  asking  their  views  on 
this  section.  This  section  was  written 
as  a  result  of  surveys  made  by  the 
Newspaper  Boy  Welfare  Committee  of 
the  International  Circulation  Managers 
Association.  Should  you  feel  that  the 
present  provisions  are  fair  and  satisfac¬ 
tory  and  should  be  retained,  then  I  hope 
you  will  make  plain  your  attitude  when 
answering  Question  1-A  on  page  5. 
Should  that  be  your  decision,  I  think 
you  will  find  ujwn  analyzing  all  of  the 
remaining  questions  on  page  5  that  no 
answers  are  necessary.” 

It  was  also  reported  this  week  that 
the  NRA  was  sending  questionnaires  on 
the  newsboy  situation  to  state  labor  of¬ 
ficials  supervising  the  enforcement  of 
street  trade  laws,  consumer  leagues, 
juvenile  protective  associations,  parent- 
teacher  associations  and  Y.  M.  C.  A.’s. 
A  ^uthem  Newspaper  Publishers’  As¬ 
sociation  bulletin  this  week  questioned 
the  value  of  data  obtained  from  these 
sources,  because  the  pvson  answering 
the  queries  is  not  required  to  back  up 
his  statement  with  facts. 

Officers  of  the  Newspaper  Industrial 
Board,  which  is  the  tribunal  created  for 
the  handling  of  labor  disputes  under 
the  daily  newspaper  code,  were  chosen 
and  rules  of  procedure  adopted  at  the 
organization  meeting  held  in  Chicago 
this  week  in  the  offices  of  the  Amer¬ 
ican  Newspaper  Publishers’  Associaticxi. 

Harvey  J.  Kelly,  chairman  of  the 
Special  Standing  Committee  of  the  A. 
N.P.A.,  was  elected  chairman  of  the 
industrial  board  and  S.  B.  Marks,  vice- 
president  of  the  International  Printing 
Pressmen  and  .Assistants’  Union,  sec¬ 
retary.  All  eight  members  of  the  board 


were  present,  representing  respectively 
employers  and  employes.  They  are  Mr. 
Kelly,  Mr.  Marks,  Merrill  Lord,  Eman¬ 
uel  Levi,  E.  H.  Harris,  Edward  Volz, 
C.  P.  Howard  and  Leon  De  Veze. 

The  board  adopted  a  code  of  pro¬ 
cedure,  which  closely  parallels  in  most 
particulars  the  international  arbitration 
agreement  between  the  A.N.P.A.  and 

I.P.P.&A.U.  One  of  the  outstanding 
features  of  the  rules  adopted  is  that  no 
provision  is  made  for  exemption  of 
union  laws  from  such  arbitration  as 
may  occur. 


The  rules  and  regulations  adopted  set 
up  a  detailed  method  of  local  arbitra¬ 
tion  of  controversies,  with  provisions 
for  appeal  to  the  industrial  board.  The 
preamble  of  the  procedure  adopted 
states : 

“Pending  later  promulgation  of  rulM 
to  govern  ex  parte  cases  referred  to  it, 
the  Newspaper  Industrial  Board  has 
adopted  the  following  rules  and  regula¬ 
tions  to  govern  controversies  which  are 
referred  to  it  by  mutual  agreement  of 
the  local  parties.” 

Selection  of  the  five  impartial  chair- 


TEXT  OF  INDUSTRIAL  BOARD  RULES 


Following  is  the  complete  text 
of  the  rules  and  regulations  of  the 
Newspaper  Industrial  Board: 

PKEAMBLE 

Pending  later  promulgation  of  rules 
to  govern  ex  parte  cases  referred  to 
it.  the  Newspaper  Industrial  Board  has 
adopted  the  following  rules  and  regu¬ 
lations  to  govern  controversies  which 
are  referred  to  it  by  mutual  agreement 
of  the  local  parties. 

Section  1 :  Publishers  or  a  local 
group  or  groups  of  employes  who, 
after  raising  an  issue  and  exhausting 
proper  effort  to  adjust  differences  lo¬ 
cally,  and  desiring  to  refer  a  contro¬ 
versy  as  set  out  under  the  code  of  the 
daily_  newsf^per  publishing  business  to 
the  industrial  board,  shall  notify  the 
other  party  in  writing  of  their  desires 
with  copy  of  said  notification  to  the 
secretary  and  chairman  of  the  industrial 
board  whose  addresses  are  appended 
hereto. 

Section  2:  An  issue  is  raised  at  the 
time  a  written  r^uest  is  made  by 
either  party  presenting  in  detail  changes 
in  conditions  desired. 

During  the  consideration  of  any  such 
controversy  neither  party  shall  change 
the  conditions  existing  at  the  time  the 
controversy  arose  or  utilize  any  co¬ 
ercion  or  retaliatory  measures  to  com¬ 
pel  the  other  party  to  accede  to  its 
demands. 

Section  3 :  The  parties  in  interest 
must  have  a  conference  as  soon  as 
possible  and  not  later  than  thirty-five 
(35)  days  after  an  issue  is  raised,  at 
which  conference  (or  continuation 
thereof)  every  effort  to  agree  shall  be 
made.  The  ^rty  upon  whom  the  origi¬ 
nal  demand  is  made  shall,  if  it  contem¬ 
plates  presenting  a  counter-proposition, 
formulate  such  counter-proposal  in  full 
and  in  detail  as  soon  as  possible  after 
the  receipt  of  the  demand  of  the  pro¬ 
ponent  party.  The  said  counter-propo¬ 
sition  shall  be  presented  to  the  party 
making  the  original  demand  with  as  lit¬ 
tle  delay  as  possible,  and  in  any  event 
within  thirty-five  (35)  days  from  the 
time  the  issue  was  raised  The  propo¬ 
sitions  of  both  sides  shall  be  consid¬ 
ered,  discussed  and  earnest  efforts  made 
to  arrive  at  an  agreement  by  concilia¬ 
tion.  If  a  complete  agreement  is  not 
reaped  within  sixty  (60)  days  after 
an  issue  is  raised,  upon  the  demand  of 
either  party  arbitration  shall  be  con¬ 
ducted  upon  the  propositions  originally 
submitted  by  the  parties  to  each  other. 
All  sections,  paragraphs  and  parts  of 
propositions  mutually  agreed  upon 
shall  stand  as  a  part  of  the  arbitration 
award. 

Section  4:  Within  five  (5)  days 
after  a  question  or  difference  between 
the  parties  to  this  agreement  shall  have 
come  to  the  point  where  it  is  ready 
for  consideration  by  a  local  board  of 
arbitration,  the  publisher  or  publishers 
concerned  shall  name  two  representa¬ 
tives  to  serve  on  the  board.  The  group 
or  groups  of  employes  concerned  shall 
name  two  representatives  to  serve  on 
the  board.  The  board  shall  be  com¬ 


posed  of  residents  of  the  locality  in 
which  the  controversy  arises.  If  for 
any  reason  the  employer  shall  fail  to 
name  representatives  on  the  board, 
such  representatives  shall  be  named 
within  ten  days  thereafter  by  the  em¬ 
ployer  members  of  the  industrial  board, 
or  a  duly  designated  proxy.  If  for 
any  reason  the  employes  fail  to  name 
their  representatives,  such  representa¬ 
tives  shall  be  named  by  the  employe 
members  of  the  industrial  board,  or  a 
duly  designated  proxy.  The  board  as 
thus  constituted  shall  select  a  secre¬ 
tary  from  among  its  members.  When 
the  representatives  of  the  parties  to  the 
controversy  shall  have  been  selected 
they  shall,  within  thirty  (30)  days 
choose  an  additional  member  who  shall 
be  a  disinterested  party,  and  who  shall 
act  as  chairman  of  the  board.  If  the 
chairman  of  the  local  board  shall  not 
have  been  selected  within  thirty  (30) 
days  after  the  four  original  members 
of  the  board  shall  have  been  appointed 
he  shall  upon  the  request  of  either  of 
the  interested  parties,  be  named  by  the 
industrial  board,  or  a  committee  of  two 
designated  by  that  board.  This  com¬ 
mittee  of  two,  or  their  proxies,  may 
for  this  purpose  visit  the  locality  if  they 
deem  it  necessary.  Any  expense  thus 
incurred  shall  be  defrayed  equally  by 
the  parties  to  the  controversy. 

The  chairman  of  the  local  board  shall 
preside,  put  motions,  et  cetera,  and  shall 
be  entitled  to  vote  on  all  propositions 
which  may  properly  come  before  the 
board  in  open  session.  He  shall  de¬ 
clare  a  motion  carried  only  when  at 
least  three  of  the  arbitrators  shall  have 
voted  affirmatively  thereon.  At  the 
conclusion  of  the  hearing  the  chairman 
shall  retire  and  the  other  members  of 
the  board  shall  go  into  executive  ses- 
sjon  and  immediately  take  up  a  con¬ 
sideration  of  the  issues  involved.  If  in 
executive  session  a  tie  vote  occurs  on 
anv  pronosition,  or  if  there  are  any 
differences,  questions  or  propositions 
which  do  not  receive  the  votes  of  at 
least  three  of  the  four  members  of  the 
hoard,  the  chairman  shall  be  called  in 
to  cast  the  deciding  vote  on  all  unset¬ 
tled  questions  or  propositions.  When 
the  chairman  is  called  in,  the  disputed 
points  shall  be  fully  discussed  by  all 
members  of  the  board. 

Section  5 :  After  the  local  board  of 
arbitration  has  been  organized  it  shall 
proceed  forthwith  to  conduct  its  hear¬ 
ings  under  the  following  rules: 

1.  It  may  demand  typewritten  state¬ 
ments  of  grievances. 

2.  It  may  examine  all  parties  in¬ 
volved  in  any  difference  referred  to  it 
for  adjudication. 

3.  It  shall  employ  such  stenographers, 
et  cetera,  as  may  be  necessary  to  fa¬ 
cilitate  business  and  provide  a  record 
for  use  in  the  event  of  an  appeal,  said 
record  to  be  properly  paged  and  in¬ 
dexed.  At  least  nine  copies  of  the 
stenographer’s  record  shall  be  made  for 
the  use  of  the  industrial  board.  This 
record  shall,  if  possible,  be  corrected 

(Continued  on  page  39) 


men,  from  which  an  arbitrator  will  |k 
picked  by  lot  in  case  of  a  deadlock  it 
an  arbitration  dispute,  will  proceed  u 
rapidly  as  possible. 

The  next  meeting  of  the  industral 
board  was  tentatively  set  for  Fridjj, 
April  20,  at  Washington,  D.  C.  ^ 

There  was  considerable  discussion  th# 
week  as  to  the  cost  to  publishers  of  aj. 
ministrating  the  various  codes.  Thi 
daily  newspaper  code  authority  ha 
bill^  assenting  newspapers  on  the  fol. 
lowing  scale: 

“A  base  charge  of  $15  for  each  newj. 
paper,  plus  $3  per  thousand  of  circuit  _ 
tion  or  major  fraction  thereof.  Maj.  j 
mum  assessment  to  any  one  newspapa, 
$3,000. 

“Circulations  of  morning  or  evenin 
newspapers  will  be  their  six-day  ava- 
age,  last  A.B.C.  report,  or  lackiii 
A.B.C.  figures,  last  government  state 
ment. 

“Sunday  editions  of  daily  newspapai 
will  be  assessed  separately  on  the  bua 
of  one-seventh  of  their  circulation,  with¬ 
out  base  charge. 

“Sunday  newspapers  having  no  dailj 
editions  will  be  assessed  on  the  bash 
of  one-sixth  of  their  circulation,  pb 
base  charge.” 

In  response  to  many  queries  as  to  hot 
long  a  period  this  assessment  covered, 
the  daily  newspaper  code  authority  thh 
week  informed  newspapers  that  this  as¬ 
sessment  “may  be  sufficient  to  cow 
the  expenses  during  1934,  but  coatB- 
gencies  may  arise  to  require  additional 
assessments.” 

The  latest  report  from  the  code 
authority  was  that  about  900  newspa¬ 
pers  had  assented  to  the  daily  newspapet  i 
code  these  representing  a  circulation  «  \ 
about  28,(X)0,000.  * 

It  was  pointed  out  that  the  code  aa- 
thority  was  operating  under  extremelj 
economical  conditions  at  present  Ih 
main  expenditures  are  for  salaries  oi 
those  in  charge  of  the  office,  and  cler¬ 
ical,  mailing  and  traveling  expenses  oi 
code  authority  members.  The  codt 
authority  members  get  no  pay  for  theh 
service — only  traveling  expenses. 


BILL  LEGALIZES  LOTTERY 

Billion-Dollar-a-Year  Scheme  WoiU 
Use  U.  S.  Post-Offices 

{By  telegraph  to  E^itos  &  Publisusi) 

W.\SHiNGTON,  April  5 — Unrestrietd 
use  oi  the  United  States  mails  for  tht 
purpose  of  carrying  into  effect  a  m- 
tional  lottery  for  the  purpose  of  rais¬ 
ing  funds  to  provide  for  war  vetenm 
and  their  dependents  is  proposed  in  i 
bill  which  comes  up  for  hearing  befort 
a  sub-committee  of  the  House  Wajs 
and  Means  Committee  next  Wednes¬ 
day. 

The  bill  is  sponsored  by  Congress¬ 
man  Edward  Kenney,  New  Jersey. 

The  Post  Office  Department  1^  n* 
yet  been  asked  for  an  expression  « 
its  attitude  on  the  projected  lifting  « 
its  ban  against  use  of  the  mails  * 
promote  lotteries  or  publish  results « 
such  drawings.  The  solicitor’s  onw 
explained  that  the  ultimate  decisiw 
which  is  necessary  to  the  success  ol 
the  Congressman’s  proposal,  will  rtS 
with  Postmaster  General  Farley. 

The  bill  contemplates  a  governi^ 
controlled  lottery  to  be  conducted^ 
the  veterans’  administration  through  tk 
postoffices,  to  raise  not  exceeding  ^ 
billion  dollars  a  year.  It  carries  a  ri» 
restoring  to  all  veterans  the  ben^ 
they  received  prior  to  passage  of  tk 
Economy  Act. 

JOINS  UNIVERSAL  SERVICE 

Walter  Fitzmaurice,  former  ^ 

Tribune  reporter,  has  joined  Univ^  ■ 
Service  as  a  member  of  the  Washw  p| 
ton  bureau.  Fitzmaurice  had  been  *** 
the  Tribune  a  number  of  years,  co»^ 
ine  manv  important  criminal  court  trials 
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RIGHT  is  pictured  the  Detroit  trading  area  in 
relation  to  the  rest  of  Michigan.  This  is  the  area 
where  the  automotive  activity  is  centered  and  where 
48%  of  the  total  population  of  Michigan  lives.  Over 
60%  of  Michigan’s  industrial  establishments  are  here 
and  62%  of  the  value  of  Michigan’s  manufactured 
products — an  ideal  concentrated  market  for  making 
sales.  Here  The  Detroit  News  has  the  greatest  circu¬ 
lation  of  any  newspaper  in  Michigan  and  will  give  you 
the  greatest  coverage  of  the  homes  where  buying 
decisions  are  planned  and  made.  There  isn’t  another 
area  in  the  United  States  so  advantageously  situated 
for  successful  selling  because  no  other  area  is  experien¬ 
cing  such  marked  recovery.  Test  this  market  now 
with  a  campaign  in  The  Detroit  News — the  medium 
that  carries  56%  of  all  retail  advertising  appropriations 
in  Detroit. 

The  Detroit  News 

THE  HOME  NEWSPAPER 

iitmbtr  Major  Morkot  Nowspapers  and  Metropolitan  Sunday  Papers 

New  York  Chicago 

I.  A.  KLEIN,  INC.,  50  E.  42nd  St.  J.  E.  LUTZ,  1 80  N.  Michigan  Ave. 


Can  there  be  any  question  that  Detroit  is 
leading  the  procession  back  to  prosperity? 
Two  weeks  ago  members  of  the  National 
Automobile  Chamber  of  Commerce  an¬ 
nounced  pay  increases  to  their  230,000 
employes  and  Ford  restored  his  famous 
FIVE  DOLLAR  DAY  minimum.  Since 
then  the  threatened  Labor  dispute  has 
been  amicably  settled  by  President  Roose¬ 
velt,  Demand  for  cars  is  *way  ahead  of 
production,  Detroiters  are  smiling  and 
buying!  What  does  it  mean  to  you? 
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COVERAGE  OF  NEW  DEAL  IS  BIG  JOB 
FOR  FOREIGN  WRITERS  IN  U.  S. 

R.  J.  Cruikshank,  Head  of  New  York  Correapondents’  Aasociation, 
Sees  Writers  as  Responsible  for  Giving  Accurate 
Interpretation  of  Exciting  Events 
By  HAROLD  BUTCHER 

«  A  FOREIGN  correspondent  sU-  “It  may  be  permissible,  however,  to 

/a  tioned  in  the  IJnited  States  draw  American  attention,  and  particu- 

rinds  himself  with  a  front  seat  at  one  l^ly  American  newspaper  attention  to 

of  the  most  fas-  the  existence  of  this  great  body  ot  tor- 

cinating  pageants  eign  correspondents  who  act  as  the 

of  history,”  R.  eyes  and  ears  (and  sometimes  as  the 
J.  Cruikshank,  Freudian  censor)  of  their  several  na- 
correspondent  of  tions.  Almost  every  political  leader  to- 
thc  London  News-  day  acknowledges  that  the  world  is  so 
Chronicle,  and  closely  knit  that  we  are  interdependent 
recently  ’  elected  on  one  another.  (Incidentally  very  few 
president  of  the  of  them  act  on  this  simple  principle.) 
Association  o  f  The  foreign  correspondent  in  a  time 
Foreign  G>rre-  like  this  comes  to  realize  this  old  tru- 
spondents  in  the  ism  with  such  imaginative  force  that 
United  States,  it  seems  like  a  fresh  discovery  to  him. 
told  the  writer  He  sees  directly  how  accounts  of  what 
this  week  in  an  Mr.  Roosevelt  does  about  gold  or  the 
R.  J.  Ceuikshank  interview.  tariff  immediately  affect  what  is  done 

“He  sees  be-  in  London,  or  Paris,  or  Berlin.  The 
fore  him,”  he  added,  “the  daily  spec-  echoes  across  the  Atlantic  are  almost 
tacle  of  a  great  nation  not  only  renew-  instantaneous  these  days, 
ing  its  strength,  but  engaged  on  a  vast  "Therefore  any  la^r  or  time  that 
series  of  social  experiments  that  are  representative  Americans  expend  in 
bound  to  affect  his  own  and  other  talking  to  foreign  correspondents  is 
lands.  America  may  not  yet  be  flow-  well  spent.  Any  distinguished  _  Amer- 
ing  with  milk  and  honey,  but  it  is  ican  who  addresses  our  meetings  is 
certainly  abounding  with  news — some-  rendering  a  service  not  only  to  us  but 
times  breath-taking,  sometimes  bewil-  to  his  own  country.  The  better  we 
dering,  but  always  varied.  Good  stories  understand  the  United  States,  in  all  its 
grow  on  every  tree.  complexity,  the  sounder  will  be  the 

"Americans  are  so  close  to  the  poli-  Ktiid^ce  we  shall  be  able  to  give  our 
cies  of  this  amazing  second  year  of  ^  a 


Mr.  Roosevelt’s  Presidency  that  they 
probably  do  not  realize  the  vast  inter- 


buried  under  their  drifted  snows.” 
Meeting  the  criticism  made  by  some 


mosphere,  and  to  find  the  cup  of  news 
pressed  down  and  running  over.” 

Concerning  the  association  he  heads 
Mr.  Cruikshank  said: 

“In  the  past  there  has  been  a  tend¬ 
ency  for  our  members  to  crystallize  in 
natiorul  groups.  We  are  now  trying 
to  bring  them  into  closer  touch  with 
one  another,  to  weld  them  into  a  more 
homogeneous  body.  Some  20  nationali¬ 
ties  are  represented  in  our  association. 
We  shall  not  be  satisfled  until  we  have 
filled  in  the  missing  pieces  in  this  in¬ 
ternational  mosaic.” 

The  committee  elected  to  serve 
throughout  the  year  1934-35  with  Pres¬ 
ident  Cruikshank  consists  of  the  fol¬ 
lowing  :  Dr.  A.  Morawski-Nawench, 
Polish  Telegraphic  Agency,  who  re¬ 
tires  as  president;  and  Camille  Lemer- 
cier,  Agence  Havas,  vice-presidents ; 
Robert  Gueydan,  Agence  Havas,  sec¬ 
retary-treasurer;  Frank  Dring,  Eng¬ 
lish  Newspapers,  assistant  secretary ; 
Pierre  Denoyer,  Le  Petit  Parisien;  H. 
W.  von  Doemming,  German  News  Bu¬ 
reau;  Kiyoshi  Iwamoto,  Rengo  News 
Agency;  Max  Loewy,  Paris  Informa¬ 
tion  Service ;  A.  Bernard  Moloney, 
Reuters,  Ltd.;  G.  J.  M.  Simons,  De 
Telegraaf,  Amsterdam,  and  Harold 
Butcher,  London  Daily  Herald. 

ON  ADVISORY  BOARD 

C.  F.  Coffman,  editor  of  the  Fond  du 
Lac  (Wis.)  Commonwealth-Reporter 
and  president  of  the  Wisconsin  Daily 
Newspaper  League,  has  been  named  to 
the  new  Wisconsin  NRA  advisory 
board  by  Julius  P.  Heil,  newly  elected 
chairman  of  the  board. 


“Throughout  Europe  today  there  is 
a  keener  curiosity,  a  livelier  interest 
in  the  United  States  than  at  any  pre- 


races  the  English  are  the  most  sublimely 
oblivious  to  foreign  judgment 


•‘CALUNG  ALL  REPORTERS"" 

Buffalo  News  Contacts  Suburban  t|(.l 
Through  Police  Radio  i 

1  he  use  of  WMJ,  radio  station  t 
the  Buffalo  police  de^rtment,  has  b((| 
extended  to  the  Buffalo  Evening  ^<,^1 
Five  sets  of  numbers  have  been  allftl 
ted  the  News.  They  are  used  pri[.p 
cipally  in  contacting  men  on  the  subn!! 
ban  beats.  | 

To  reach  any  of  the  five  men  »i||P 
radio-equipped  automobiles,  the  Nn, 
now  simply  telephones  the  disMti 
at  the  police  radio  station.  Wit^j 
few  seconds  the  dispatcher  goes  onh 
air  with  a  request  that  the  man  wannijj 
call  his  office.  -1 

The  News  owns  and  operates  a  conj 
mercial  station,  WBEN,  and  recentrl 
placed  in  operation  a  short  wave  o.S 
perimental  station.  f 

UQUOR  PAPERS  MERGE  \ 

The  Beverage  Retailer  and  if'ii4|| 
saler.  New  York,  a  weekly  newspjjti’ 
of  the  national  liquor  industry  has  ij.  i 
sorbed  the  Wine  &  Liquor  J9eaj  | 
News,  formerly  issued  semi-montiili  ] 
M.  E.  Lerner,  of  the  latter  publicatiJ 
has  joined  the  advertising  staff  ofttl 
Beverage  Retailer  and  Wholesaler 
This  newspaper,  previously  located  a  J 
148  West  23rd  street.  New  York  Gh  I 
has  established  executive  offices  i| 
1819  Broadway,  New  York  City.  | 


NAMED  ADVERTISING  CHIEF  ^ 

Clint  Cleveland  has  been  named  ai  y 
vertising  manager  of  the  LejrtR^i 
(Ky.)  Leader,  succeeding  D.  B.  We  i 


Mt  ^se  policies  have  aroused  abroad.  joj.  This  country  is  the  po¬ 
ll  is,  the  foreign  corres^ndents  in  economic  laboratory  of  the 

^erica  who  have  ^d  the  duty  of  Western  world.  The  gigantic  experi- 
i****^?*^*^”^  this  exciting  new  America  mgnts  now  being  made  in  the  political 
to  their  restive  ,  peoples  at  ho^.  Wasington  are  being  fol- 

who  have  been  prii^ily  responsible  much  attention  on  the 

^r  inolding  national  opimon  on  the  ^ther  side  of  the  Atlantic  as  on  this. 
New^Deal  and  the  new  gnomics.  jhe  outcome  of  these  experiments  is 
L  ,  dizzy  at  the  bound  to  affect  parties  and  policies  in 

tlwug^it  of  the  hundreds  of  thousands  other  lands.  That  is  one  reason  why 
of  words  in  two  score  Imguages  that  tjje  work  of  the  foreign  correspondent 
have  been  writtra  in  the  i»st  few  jg  more  important  today  than  it 

mont^  on  the  subj^t  of  Mund  money,  has  ever  been  before. 
infUtion,  budget  deficits,  NRA,  public  “jj  jj  ^  privilege  to  assist  in  the 

and  avil  works.  If  Mr.  Roosevelt  making  of  history,  but  it  is  also  a 

were  to  receive  his  world  press  cut-  responsibility.  It  needs  a  trained  in- 

tings,  the  Wmte  House  would  be  telligence,  a  patient  understanding  and 


an  instinctive  sympathy. 

“The  pace  at  Washington  is  so  fierce 


disting;uished  Americans  that  their  these  ^ys  that  the  foreign  correspond- 
countrymeii  are  largely  indifferent  to  ent,  like  Alice  in  the  looking-glass 
foreigfn  opinion,  R.  J,  Cruikshank  out-  world,  has  to  run  at  top  speed  in 
lined  how  foreign  correspondents  could  order  to  keep  on  the  same  spot.  It  is 
help  to  overcome  that  alleged  indif-  no  light  task  to  maintain  an  even  nod- 
ference.  ding  acquaintance  with  the  combina- 

“It  would  be  impertinent  for  any  tions  and  permutations  of  the  alphabet 
outsider  to  express  his  feelings  on  this  among  the  Government’s  agencies.  I 
subject,”  he  remarked.  "For  an  En-  often  wonder  what  a  comprehensive  ar- 
glishman  to  do  so  would  be  not  only  tide  on  the  New  Deal  by  one  of  our 
impertinent  but  comical,  because  of  all  (Thinese  colleagues  must  look  like! 


“Still,  I  think  we  are  all  grateful  to 
be  living  in  such  an  exhilarating  at- 


ihc  Company  Ke^ 


Clhe  (£harle5Parflou)eOIo. 

Circulation-Building  Experts 

S  y'''  ^Idci.  Occidentcil  Building-  Indianapolis, Indiano . 


.  .  .  and  now — a  Special 

Ten  Week  Program 

Furthering  widespredd  interest  in  home 
building,  remodeling  and  repairing,  the 
Providence  Sunday  Journal  will  publish 
material  of  especial  interest  to  this 
reader  group. 

BUILDING  ~  REPAIR 
and  MODERNIZATION 

From  April  8th,  through  June  10th,  will  appear  a  wealth  of 
timely  information  on  home  building  and  modernizing.  A  Ions 

suppressed  need  in  this 
field  now  asserts  itself. 


\  A  “i  \ 

\  «  O'  \ 


Supporting  this  evidence 
of  need  and  present-day  j 
activity  are  improved  em¬ 
ployment  conditions  and  | 
an  advance  of  31%  in  !  , 
payrolls.  I 


Advertising  to  be  placed 
alongside  this  material  is  being 
accepted  at  regular  rates. 


Providence  Journal  6.Bulletin 


crmuiautig  New 

CHAS.  H.  EOOy  Co. 

Boiloa  •  Now  Yoik  •  Cbicato 


.CL/ega 

Rtpresentstipts  R.  J.  MOWEU  CO. 

San  FfonclKo  •  Lot  Anioltt  •  Saiillt 


I 


/  -  • 


2/200,000 


2,100,000 


for  period  ending  Mar.  31, 1934 


copies  net  paid  —  average  Sunday  News  Curculanon 

for  the  six  months  period  ending  March  31, 1934  •  •  • 

By  far  the  largest  circulation  in  America  —  and  still 
growing !  The  addition  of  eight  pages  of  new  color  comics  October 
first  started  a  circulation  climb  without  precedent  in  newspaper 
history  in  this  country!  October  passed  the  2,000,000  mark — 
and  M£Lrch  averaged  2,298,353  copies!  The  rate  is  still  the  1928 
rate,  based  on  circulation  800,000  below  current  figures.  An 
extraordinary  advertising  bargain — if  you  buy  now! 
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PITTSBURGH’S  PARROT  FEVER  SCARE 
NOT  SUPPRESSED  BY  DAILIES 

McCreery  Store,  Where  Illness  Centred,  Did  Not  Try  to  Keep  Story 
Out,  Elditors  Say — Official  Diagnosis  at  First  Was 
PneunKMiia 


A  NEWS  problem  with  unusual  ram¬ 
ifications  presented  itself  in  recent 
weeks  to  newspapers  and  news  services 
in  Pittsburgh.  During  February  and 
early  March  a  number  of  deaths  and 
cases  of  serious  illness,  at  first  attrib¬ 
uted  by  attending  physicians  to  pneu¬ 
monia,  caused  little  comment  and  only 
routine  news  handling.  Pittsburgh’s 
citizens  and  newspapers  are  accustomed 
to  the  winter  ravages  of  pneumonia, 
heavier  in  that  city  than  in  any  other 
III  the  Lnited  States,  and  until  the  cur¬ 
rent  cases  were  suspected  of  having  an¬ 
other  origin,  neither  newspapers  nor 
health  authorities  were  aroused. 

The  first  informatio"  came  in  the 
form  of  rumors  that  the  disease  was 
psittacosis,  or  parrot  fever,  and  that 
it  could  be  traced  to  the  McCreery  de- 
l>artment  store,  which  displayed  a  large 
cage  of  tropical  birds  during  and  after 
the  Christmas  holidays.  The  rumors 
could  not  be  verified  either  by  physi¬ 
cians  or  by  the  local  health  authorities, 
who,  newspapermen  inform  Editor  & 
Publisher,  were  slow  to  appreciate 
anything  unusual  in  the  situation.  One 
newspaper  worked  five  days  after  hear¬ 
ing  the  first  rumor  before  it  could  ob¬ 
tain  sufficient  facts  to  warrant  publica¬ 
tion. 

All  newspapers  were  emphatic  in  de¬ 
claring  that  the  McCreery  store  had  not 
attempted  to  censor  or  suppress  the 
news.  Seven  of  the  store’s  employes 
had  died  between  Feb.  1  and  March  16, 

the  cause  in  e - case  being  certified 

by  attending  doctors  as  pneumonia. 
Others  were  known  to  be  ill  of  the  same 
malady,  the  number  being  variously  es¬ 
timated  at  15  to  20.  This  information, 
picked  up  on  a  shopping  tour  one  dav 
in  March  by  the  wife  of  Dr.  I.  H. 
Alexander,  coupled  with  her  news  that 
there  were  a  score  of  beautiful  parrots 
in  the  store’s  pet  shop,  made  Dr.  Alex¬ 
ander  suspicious.  The  next  day  he  was 


called  to  attend  the  pet  shop’s  super¬ 
intendent,  also  ill  of  what  appeared  to 
be  pneumonia.  He  had  been  ill  eight 
weeks  and  died  a  few  days  later.  Dr. 
Alexander  reported  his  suspicions  to 
Health  Director  Raymond  P.  Moyer, 
already  worried  by  the  high  pneumonia 
mortality. 

An  autopsy  on  the  most  recent  victim 
conhrmed  the  diagnosis. 

Washington  then  entered  the  picture 
with  inspectors  of  the  Public  Health 
Service  finding  parrot  fever  among 
birds  in  the  McCreery  store.  The  store 
cleaned  out  its  pet  shop,  destroyed  the 
birds,  fumigated  the  store,  but  would 
not  give  the  newspapers  confirmation 
of  the  psittacosis  epidemic  rumor. 

That  came  a  few  days  later  when  Dr. 
Alexander  caused  the  local  Medical  So¬ 
ciety  bulletin  to  issue  a  warning  of  par¬ 
rot  fever.  The  newspaper  used  that  in¬ 
formation  as  a  lever  to  force  a  state¬ 
ment  from  the  reluctant  health  direc¬ 
tor,  who  still  declined  to  name  the  store 
or  to  say  that  the  deaths  were  due  to 
parrot  fever.  Official  diagnosis  of  the 
deaths  was  received  March  15  and  all 
papers  carried  the  story,  naming  the 
store,  although  Mr.  Moyer  maintained 
his  silence  and  finally  admitted  grudg¬ 
ingly  that  ten  had  died  and  probably 
50  were  ill. 

That  lifted  the  news  lid.  Mr.  Moyer 
was  strongly  criticized  editorially  for 
his  hush-hush  policy  and  the  newspa¬ 
pers  set  about  energetically  to  warn  their 
readers  of  the  peril,  describing  symp¬ 
toms  of  parrot  fever — strikingly  simi¬ 
lar  to  the  pneumonia  picture — and  pre¬ 
scribing  precautions.  Deaths  have  been 
noted  as  lately  as  last  Saturday,  the 
number  being  now  unofficially  set  at 
12,  and  the  story  has  received  continu¬ 
ous  local  play.  All  news  services  car¬ 
ried  the  story  out  of  Pittsburgh  March 
15  and  at  intervals  during  the  next  ten 
days. 


DAILY  WINS  RETRIAL  IN 
DAMAGE  SUIT 


High  Court  Doubts  Authority  of 
District  Man  to  Cause  Arrests 
in  Birmingham  News 

Case 


(.Special  to  Editor  &  Publisher) 

Birmingham,  Ala.,  April  2— In  a 
damage  suit  against  the  Birmingham 
Nnvs  company  brought  by  two  brothers 
for  alleged  false  arrest  and  imprison¬ 
ment  as  suspects  in  the  theft  of  news¬ 
paper  bundles,  the  Alabama  supreme 
court  set  up  the  broad  principle  last 
week  that  a  subordinate  agent  such  as 
a  district  circulation  manager  has  no 
authority  to  have  arrests  made  and  that 
should  he  do  so  the  newspaper,  or  in¬ 
deed  any  employer,  is  not  liable. 

The  two  brothers,  John  A.  and  Bert 
Browne,  brought  suits  for  damages  of 
$100,000  each  and  in  the  lower  court 
obtained  judgments  of  $1,500  and  $500 
each,  on  the  claim  that  officers  arrested 
them  at  the  request  of  H.  C.  Knight, 
then  a  district  circulation  manager. 
The  News  company  appealed  to  the 
high  court,  which  has  now  reversed  the 
judgment  and  remanded  the  case  for  re¬ 
trial. 

“This  court  has  had  occasion  in  re¬ 
cent  cases  to  consider  the  liability  of 
business  corporations  for  the  acts  of 
subordinate  employes  or  ^ents  in  caus¬ 
ing  arrests,”  the  court  said. 

“Broadly  speaking,  arresting  people 
for  crime,  or  causing  their  arrest,  is 
not  an  incident  of  the  business  commit¬ 
ted  to  such  agents  as  Knight,  and,  unless 
expressly,  or  by  implication  from  ac¬ 
quiescence  in  a  known  course  of  con¬ 
duct,  the  master  has  conferred  such 
authority,  it  is  not  in  the  line  or  scope 
of  his  employment. 

“The  custody  of  the  master’s  prop¬ 


erty  under  conditions  here  disclosed 
confers  some  duty  and  authority  in  pre¬ 
venting  loss  by  theft.  This  may  extend 
to  pursuit  and  capture,  or  reporting  the 
facts  to  public  officers  for  investigation 
and  action  in  their  public  capacity. 

“But  it  does  not,  in  the  absence  of 
special  authorization  confer  authority 
on  such  agents  to  assume  the  functions 
of  a  public  officer,  and  direct  the  ar¬ 
rest  of  persons  on  suspicion  of  past 
crimes  or  offenses. 

“Such  acts  are  wholly  without  the 
line  and  scope  of  employment.  Acts  in 
furtherance  of  the  master’s  business 
mean  not  such  acts  as  a  servant  may 
conceive  to  be  in  protection  of  the  mas 
ter’s  interest,  but  acts  within  the  line 
and  scope  of  the  business  committed  to 
such  agent.  These  distinctions  are  all 
important.  The  doctrine  of  respondent 
superior  would  be  intolerable  without 
them. 

“We  conclude  there  was  no  evidence 
that  Knight  was  acting  within  the  line 
and  scope  of  his  employment,  if  himself 
guilty,  as  claimed  by  plaintiff.” 

Testimony  in  the  case  was  that  papers 
had  been  stolen  from  Knight’s  territory 
and  he  had  reported  the  matter  to  police 
officers,  but  that  no  papers  were  stolen 
the  day  of  the  arrest.  Knight  denied 
that  he  directed  the  officers  on  the  day 
of  the  arrest,  and  the  officers  substan¬ 
tiated  this  testimony.  Papers  found  in 
possession  of  the  two  arrested  were  not 
copies  of  the  News  but  another  news¬ 
paper. 


BROUN,  BUCKLEY  TO  SPEAK 

Heywood  Broun,  as  president  of  the 
National  Newspaper  Guild,  and  George 
Buckley,  in  charge  of  newspaper  and 
publishing  codes  under  General  Hugh 
S.  Johnson,  will  speak  at  the  annual 
Founders’  Day  dinner  of  the  Sigma 
Delta  Chi  Alumni  Qub  of  New  York 
on  .\pril  17. 


HARGERS  BACK  FROM  CRUISE 


Photo  shows  Mr.  and  Mrs.  C.  M.  Har- 
ger  who  recently  returned  from  a 
cruise  to  South  America  and  the  West 
Indies.  Mr.  Harger  is  editor  of  the 
Abilene  (Kan.)  Daily  Reflector  and 
was  editor  of  the  ship  news  on  the 
cruise.  He  is  chairman  of  the  Kansas 
State  Board  of  Regents  having  charge 
of  institutions  of  higher  education. 


DAILIES  GO  INTO  87% 
OF  NEW  YORK  HOMES 

Results  of  Polk  Consumer  Census 
Revealed  by  Don  U.  Bridge 
—  17%  of  Homes  Get 
Monthly  Magazines 

Results  of  a  consumer  census  of  New 
York  City,  taken  by  R.  L.  Polk  &  Co., 
were  revealed  by  Don  U.  Bridge,  ad¬ 
vertising  director  of  the  New  York 
Times,  at  a  session  of  the  Times’  adver¬ 
tising  class  April  4. 

The  survey  showed  what  newspapers 
went  into  New  York  homes  and  the 
buying  habits  of  consumers. 

Among  the  interesting  data  brought 
out  by  Mr.  Bridge  were: 

17  per  cent  of  New  York  City  homes 
get  monthly  magazines ;  16  per  cent  get 
weekly  magazines;  87  per  cent  week¬ 
day  newspapers  and  84  per  cent  Sunday 
newspapers. 

The  average  rent  in  the  city  is  $52.08 
monthly,  and  the  average  amount  of  in¬ 
surance  carried  by  the  head  of  a  family 
is  $3,623. 

74.3  per  cent  of  New  York  families 
have  radios;  19.1  per  cent  have  me¬ 
chanical  refrigerators :  27.2  per  cent  have 
pianos ;  37.5  per  cent  savings  accounts, 
and  18.1  per  cent  checking  accounts. 

Complete  results  of  the  survey  are  to 
be  made  known  later. 

The  Polk  company  bases  its  results  on 
90,000  interviews  taken  in  the  five 
boroughs  of  the  city.  Residents  of  every 
20th  house  were  interviewed. 


DAILY  NEWS  WINS  VERDICT 


Aged  Arab  Had  Sought  Damages  on 
Story  of  Police  Court  Trial 

News  Syndicate  Co.,  Inc.,  publishers 
of  the  Nezi'  York  Daily  News,  won  an 
interesting  libel  suit  by  the  verdict  of  a 
jury  in  the  Supreme  Court,  New  York, 
April  3.  The  plaintiff  was  Hadji 
Tahar,  claiming  to  be  95  years  old  and 
of  princely  Arabian  ancestry,  who  urged 
that  an  article  concerning  the  trial  and 
dismissal  of  extortion  charges  against 
him  in  the  Magistrate’s  court  were  libel¬ 
lous  because  they  inferred  he  had  been 
guilty  of  kidnapping  and  abducting  a 
young  girl.  The  newspaper  defended 
on  the  ground  of  privilege. 

The  suit  was  tried  on  behalf  of  the 
News  by  Stuart  N.  Updike,  of  the  Daily 
News  legal  department,  before  Justice 
Peter  Schmuck,  and  a  jury.  The  jury 
began  deliberation  shortly  after  five 
o’clock  last  Monday  and  the  verdict  was 
announced  the  next  day. 


**  Slander** 


Author  of  Our  Serials 
*‘The  Wrong  Wife,^* 
*‘Four  Blocks  Apart,* 
“Marriage  For  Two,** 
etc.,  etc. 

aerial  preaenta  a  dra¬ 
matic  picture  of  the  wcakncaaca 
of  our  preaent-day  high  aociety 
life. 

A  girl — a  fine,  clear-headed, 
brilliant  girl — geta  into  a  com¬ 
plication  of  happeninga  that 
ruin  her  name. 

The  attorney  for  her  eatate, 
in  whom  ahe  haa  no  peraonal 
intercat,  ia  found  in  her  apart¬ 
ment  dead  from  a  heart  attack. 
Two  men,  both  of  whom  love 
her,  remove  the  body  and  try 
to  cover  up  the  fact  that  the 
man  died  where  he  did. 

What  happena  then  ia  the 
atory:  How  Martha  Blaiadeil 
behaves;  how  the  attempt  to 
save  her  results;  how  she  meets 
the  appalling  situations  and 
whom  she  selects  for  her  final 
mate. 

In  our  present-day  society 
life,  where  single  women  live 
alone  and  do  things  that  a  gen¬ 
eration  ago  would  have  been 
considered  scandalous,  there 
occur,  every  now  and  then, 
these  strange  paradoxes — and 
not  all  of  them  turn  out  as 
well  as  this  one. 

Editors  and  critics  generally 
agree  that  this  is  Mr.  Roche’s 
best  serial. 

**Told  u/ith  the  familiar  cyclonic 
speed  of  Mr»  Roche*»  society  ro~ 
mance9.**~yEW  YORK  TIMES, 

**is  in  the  best  vein  of  this  enter- 
taining  writer  of  light  fiction.**— 
BUFFALO  COURIER-EXPRESS 
**As  a  spinner  of  an  interesting 
yarn,  Arthur  Somers  Roche  is  stiU 
at  top  speed,**— ALB  Ay  Y  (/V.  Y.) 

KyiCKERBOCKER  PRESS, 

**  *Slander*  m  one  of  his  best.  Cer¬ 
tainly  it  is  an  interesting  tale.**— 
CHATTAyOOGA  yEWS. 

**Readers  enjoy  Arthur  Somers 
Roche,  He  skips  preliminaries^  picks 
up  his  plot  on  the  wing,  hurU  his 
characters  together  witl^ut  formal¬ 
ity^  gives  you  a  run  for  your  money. 
The  details  may  be  safety  loft  to  Mr, 
Roche's  ingenuity.** — yEW  YORK 
HERALD-  TRlBUyE. 

**Arthur  Somers  Roche's  accurate 
characterisation  of  sophisticated  men 
and  ufomen  is  no  less  realistic  than 
his  ability  to  tell  a  good  story.**— 

MiyyEAPOLIS  TRlBUyE. 

30  Installments 
Dramatic  Illustrations 


For  Terms  and  Sample 
Installments  Wire 

LEDGER 

SYNDICATE 

Philadelphia,  Pa. 


}  . 
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FREE! 


WITH  EVERY  PAPER 


A  tip  for  circulation-builders  (no 
charge).  Give  your  readers  the 
works!  When  deciphering  a  difficult 
type  face  gives  them  a  headache, 
give  ’em  the  wherewithal  to  cure  it. 
Throw  in  a  glass  of  water,  too.  Let 
Brother  Reader  take  all  the  jiunps 
for  3  cents! 

But  we’ve  got  a  notion  they’d 
rather  read  a  newspaper  spiked 
with  the  anti-headache  type.  That’s 
Excelsior,  the  modem  newspaper 
body  face.  It’s  as  easy  on  the  eyes  as 
a  schoolboy’s  First  Reader. 

Large,  clear,  open  letters  make  a 
7  pt.  Excelsior  seem  almost  like  a 
10  pt.  in  some  conventional  type. 
Guaranteed  not  to  flicker  in  arti- 
flcial  light.  Simplifled  serifs,  larger 
coimters.  Yet  Excelsior  follows  the 
basic  design  of  familiar,  easy-to- 
read  roman  type. 

Excelsior  stands  the  gaff  of  high 
speed  presses,  too.  Stands  up  to  dry 
mats.  Thinks  nothing  of  rubber 
rollers.  Never  smears,  smudges,  or 
breaks. 

An  all  ’round  tyi)e  that  will  save 
a  load  of  grief  for  editors,  press¬ 
men,  and  readers. 

I  Linotype  Excelsior 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 

LINOTYPE^  EXCELSIOR 

THE  MODERN  NEWSPAPER  BODY  FACE 
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FABRIC  SAMPLES  PASTED  ON  PAGES 
IN  ADVERTISING  INNOVATION 

Swatches  of  Five  Different  Materials  Carried  Direct  to  Readers 
In  St.  Louis  Store’s  Special  Secticm — Plan  Tried  Also 
In  Racine  and  Quincy 


{Special  to  Eoitok  &  Publisher) 

ST.  LOUIS,  April  3 — Actual  swatches 
(samples)  of  materials  were  used  in 
an  advertisement  in  a  metropolitM  news¬ 
paper  for  the  first  time  in  last  Sunday’s 
Fost-Dispatch.  The  advertiser  was 
Scruggs,  V’andervoort  &  Barney  Dry 
Goods  Company,  a  department  store. 

The  swatches  were  of  fabrics  utilized 
in  shirts,  sheets  and  dresses  advertised 
in  connection  with  the  store’s  eighty- 
fourth  anniversary  sale,  which  began 
Monday. 

More  than  1,300,000  swatches,  each 
pasted  by  hand,  were  used  on  the  back 
pages  of  a  tour-page  section  of  the 
Post-Dispatch.  Three  of  the  five 
swatches  were  of  eyelet  batiste  cut  in 
two  inch  squares,  and  one  each  of  sheet 
and  shirt  fabrics,  two  inches  by  three 
inches  in  size. 

1  he  section  was  printed  about  a  week 
before  the  date  of  issue,  and  the  papers 
were  sent  to  the  store,  which  had  the 
pasting  of  the  swatches  done. 

All  of  the  work  of  pasting  had  to  be 
done  by  hand.  Mrs.  A.  Hazeltine  Jones, 
advertising  manager  of  the  store,  said 
that  this  part  of  the  plan  required  the 
services  of  50  girls  working  in  two 
shifts  night  and  day  from  Monday 
morning  through  Friday.  The  papers 
were  returned  to  the  Post-Dispatch  as 
the  work  progressed. 

The  dresses  were  of  Queen  Make.  I. 
Ginsberg  of  New  York,  president  ot 
Isaac  Ginsberg  &  Co.,  manufacturers 
of  the  garments,  was  so  keraly  interested 
in  this  new  development  in  advertising 
that  he  came  here  to  attend  the  opening 
of  the  sale. 

Mr.  Ginsberg,  who  was  most  enthu¬ 
siastic  over  the  plan,  said  that  more  than 
1,800  yards  of  eyelet  batiste  were  sup¬ 
plied  by  his  firm  to  Vandervoort’s,  and 
the  cutting  required  the  services  of  ten 
men  working  eight  hours.  The  yardage 
was  sufficient  to  make  up  more  than 
700  dresses,  he  said. 

“This  is  the  most  important  develop¬ 
ment  in  years  in  newspaper  advertising, 
and  it  has  unlimited  possibilities,’’  he 
said.  “I  have  talked  to  several  mer¬ 
chandising  men  about  the  use  of 
swatches  in  this  manner,  and  they  share 
my  enthusiasm.’’ 

There  were  ten  styles  of  these  eyelet 
batiste  dresses  advertised  in  a  variety  of 
patterns  at  the  one  price  of  $3.85. 

The  shirts  were  of  the  Crusader  brand 
in  white  broadcloth  at  $1.49,  and  the 
sheets  were  the  store’s  own  brand  of 
£ss-Vee-Bee,  the  featured  sizes  being 
72x108  or  81x99  at  $1.09. 

“This  definitely  marks  a  step  forward 
in  the  field  of  advertising,  for  it  is  the 
first  time  that  the  use  of  actual  swatches 
has  been  attempted  in  an  advertisement 
in  a  metropolitan  newspaper,”  said  Frank 
M.  Mayfield,  president  of  Scruggs,  Van- 
dervoort  &  Barney.  “While  there  are 
many  intensely  interesting  angles  and 
possibilities  there  are  also  a  great  many 
technical  difficulties.  The  mere  task  of 
assembling  the  swatches  and  of  attach¬ 
ing  them  to  the  newspapers  is  tremen¬ 
dous. 

“The  use  of  swatches  in  an  advertise¬ 
ment  provides  a  more  direct  way  of  sell¬ 
ing.  Heretofore  pictures  and  descrip¬ 
tions  have  provide  the  sole  means  of 
depicting  the  merchandise  to  the  con¬ 
sumer,  but  now  this  new  method  of 
sampling  through  the  medium  of  the 
newspaper  brings  the  product  directly 
to  the  reader. 

“Because  of  technical  difficulties  the 
use  of  swatches  in  newspaper  advertis¬ 
ing  cannot  be  called  more  than  a  tre¬ 
mendously  interesting  experiment.  But 
it  does  suggest  many  possibilities  to  the 
advertiser  and  opens  a  new  field  for 
advertising.  It  stands  to  reason  that 
more  and  more  products  may  gradually 
be  ad^ed  to  this  direct  form  erf  sell¬ 
ing.  'There  is  no  apparent  reason  why 
this  use  of  samples  should  not  be  ex¬ 


tended  to  the  advertising  of  linens,  cur¬ 
tains,  stationery,  wall  paper,  neckwear, 
furniture  coverings  and  innumerable 
other  Items  sold  in  a  department  store.” 


J.  H.  Denny,  general  manager  of 
Scruggs,  said  Thursday  that  the 
results  of  the  experiment  were  most 
gratifying  to  the  store,  so  much  so  that 
Vandervoort’s  were  repeating  it  in  next 
Sunday’s  Post-Dispatch  to  advertise 
other  merchandise. 

“We  did  on  Monday  the  biggest  day’s 
house  dress  business  we  have  done  in 
years,”  said  Mr.  Denny.  "Our  shirt 
volume  was  the  largest  in  several  years, 
for  we  did  in  the  first  three  days  of  this 
week  the  expected  volume  of  shirt  busi¬ 
ness  for  the  month  of  April.  Our  sheet 
business  was  three  times  larger  than  any 
similar  sheet  promotion  we  have  had  in 
the  last  six  months.” 

The  idea  was  originally  conceived  by 
Richard  J.  Thain,  advertising  manager 
of  Carson,  Pierie  Scott  &  Cx).,  Chicago, 
which  manufactures  Crusader  shirts  in 
its  own  plant  at  Quincy,  III.  The  first 
newspaper  copy  in  which  swatches  were 
featured  appeared  last  November  in  the 
Racine  (Wis.)  Journal-Times,  Mr. 
Thain  told  Editor  &  Publisher  in 
Chicago  this  week. 

The  response  to  this  particular  adver¬ 
tisement  in  Racine  was  tremendous,  ac¬ 
cording  to  Mr.  Thain,  who  stated  that 
Zahn’s  department  store  sold  500  dozen 
shirts  as  a  result.  The  second  shirt 
advertisement,  carrying  swatches  of 
material,  ran  in  the  Quincy  (Ill.) 
Herald-Whig  recently,  with  Halbach- 
Schroader  reporting  equally  fine  results. 

“When  the  plan  was  put  before  J. 
Howard  Denney,  general  manager  of 
Scruggs  in  St.  Louis,”  explain^  Mr. 
Thain,  “he  immediately  saw  the  value  of 
such  an  advertisement  and  took  the  mat¬ 
ter  up  with  G.  M.  Burbach,  Post-Dis¬ 
patch  advertising  manager. 

“Mr.  Burbach  also  recognized  the 
value  of  the  idea  and  said  he  would 
consider  running  such  an  advertisement 
in  the  Post-Dispatch  if  the  department 
store  would  have  all  the  swatching  done 
before  hand  by  their  own  forre  and 
have  the  pages  ready  for  stuffing  at 
press  time.” 

Commenting  upon  this  innovation  in 
metropolitan  department  store  advertis¬ 
ing,  Mr.  Thain  said: 

“I  believe  that  in  advertising  arousing 
the  curiosity  of  the  reader  comes  first 
and  certainly  such  a  type  of  advertise¬ 
ment  as  this  arouses  not  only  curiosity, 
but  creates  a  tremendous  amount  of  sur¬ 
prise.  Buyers  today  are  expert  mer¬ 
chandisers  and  like  to  feel  and  see  ac¬ 
tual  fabrics.” 

So  great  was  the  expectation  of  the 
St.  Louis  store  as  to  the  results  of  the 


#  You  will  not  be  so 
sure  that  further  econ¬ 
omies  cannot  be  effect¬ 
ed  in  your  composing 
room— after  you  see  a 
demonstration  of  the 
New  Intertype  Univer¬ 
sal  3 -Way  Autospacer 

INTERTYPE 

360  Furman  St..  Brooklyn.  N.  Y. 

Diatiibuton  Threugbeul  World 
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REPENTANT  PAPER  THIEF 
SENDS  MONEY  TO  DAILY 
HEN  John  M.  Mack,  circula¬ 
tion  manager  for  Uie  Neu> 
Orleans  (La.)  Times-Picayune, 
opened  a  letter  addressed  to  him 
recently,  three  pennies  fell  out  of 
the  envelope,  and  he  found  inside 
the  following  note,  written  on 
cheap  tablet  paper: 

“Dear  Sir:  1  took  a  paper  the 
other  day  from  a  stand  on  the  cor¬ 
ner  and  didn’t  pay  for  it.  Here  is 
the  three  cents.” 

The  note  was  unsigned. 


special  advertisement,  the  management 
bought  1,000  dozen  shirts  in  advance  to 
take  care  of  demands.  Six  windows 
were  devoted  to  showing  the  shirts  and 
a  storewide  campaign  was  introduced  to 
tie  in  with  the  sensational  new  type  of 
advertising.  Record-breaking  results 
were  reported  to  Mr.  Thain  in  Chicago 
after  the  first  day’s  sale. 

Mr.  Thain  stated  the  plan  will  be 
introduced  into  other  large'  newspapers 
by  his  firm  in  the  near  future. 


NEW  SIOUX  FALLS  DAILY 

A  new  daily  newspaper,  carrying  the 
name  of  the  abandoned  Sioux  Falls 
(S.  p.)  Daily  Press,  has  been  started 
at  Sioux  Falls.  It  is  called  a  “co¬ 
operative  newspaper”  and  is  a  morning 
publication  with  employes  financially 
interested.  The  managers  are  Arthur 
L.  Turner  and  Albert  B.  Kranz.  They 
state  editorially  that  “in  local  and  state 
politics  the  policy  will  be  independent,” 
but  that  there  will  be  “whole-hearth 
support  of  President  Roosevelt.” 


NEW  HAVEN  PRINTERS 
HOLD  l-DAY  STRIKE 

Evening  Register  Fails  to  Appear 

March  29 — Action  Unauthorized, 
Publisher  Declares — Men 
Ask  Wage  Rise 

A  strike  by  its  union  printers  caused 
the  New  Haven  (C^nn.)  Register,  eve¬ 
ning  paper,  to  miss  publication  of  all 
editions  Thursday,  March  29,  but  the 
men  returned  to  work  to  permit  regular 
publication  after  that  date. 

Printers  of  the  New  Haven  Journal- 
Courier  failed  to  show  up  at  the  regular 
time  Thursday  evening  but  returned  to 
work  later  on  and  the  paper  issued  its 
regular  Friday  morning  edition.  E.  B. 
Harvey  is  publisher  of  the  Journal- 
Courier. 

John  Day  Jackson,  publisher  of  the 
Register,  said  that  the  strike  was  called 
without  notice  and  that  he  regarded  it 
as  unauthorized  by  the  Typographical 
Union  and  illegal  under  the  working  r^ 
lations  existing  between  the  Register 
and  the  union.  The  printers  have  no 
written  contract  with  the  paper. 

The  men  seek  restoration  of  a  10  per 
cent  cut  in  day  wages  and  of  a  12  per 
cent  cut  in  night  wages,  made  in  1932. 

About  eighty-five  regulars  and  forty- 
five  substitutes  are  employed  by  the  two 
papers. 

Negotiations  seeking  to  settle  the 
wage  dispute  are  now  undep  way. 

GINGER  ALE  TO  HOYT 

The  Diamond  Ginger  Ale  Company, 
Inc.,  of  Waterbury,  Conn.,  has  ap¬ 
pointed  Charles  W.  Hoyt  Company, 
Inc.,  to  direct  its  advertising. 


RsLsPolk  &  Co*  Consumer  Census 
of  New  York  City 

Shows  Top  4/lOths  Families 
Have  6/lOths  of  Buying  Power 

And  Proves  This  Profitable  Market  Is  Reached  at 
Lowest  Cost  Per  Home  Through  The  New  York  Times. 

This  sales-data  census  was  independently  made  by  R.  L. 
Polk  &  Co.  The  purpose  was  to  provide  a  complete  analysis  to 
guide  executives  in  planning  their  sales  and  advertising  attack  on 
New  York.  Now  the  facts  are  available  through  the  advertising 
department  of  The  New  York  Times.  Guessing  is  no  longer 
necessary. 

You  can  know  exactly  what  your  sales  potential  should  be 
in  this  |5,5()0,()00,()()0  market. 

Believed  by  Us — Now  Proved  to  You. 

Families  reading  The  New  York  Times  have  average  insurance 
69  per  cent  greater  than  the  average  insurance  per  family  in  New 
York  City. 

The  New  York  Times  leads  all  other  newspapers  in  the  number 
of  families  including  women  pitying  more  than  $2  for  their  millinery. 

The  New  York  Times  leads  all  other  new^tapers  in  the  number 
of  families  with  women  who  purchase  fur  coats. 

Year  after  year,  advertisers  have  placed  more  advertising  in 
The  Times  than  in  any  other  New  York  newspaper,  notwith¬ 
standing  the  exclusion  of  many  thousands  of  lines  of  unaccept¬ 
able  advertising. 

®lfp  forfe  ®tmpB 

The  Proved  Foundation  of  Successful  Advertising  in  New  York. 
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IT  HAPPENED 
ONE  NIGHT 

AND  the  next  morning  you  scooped  the  town  with  a  four  column,  eye-filling 
picture  on  page  one  that  was  as  satisfying  as  a  steak  breakfast. 

WHAT  HAPPENED 

BEFORE: 

YOU  attended  the  A.P.  and  A.N.P.A.  Convention  at  the  Waldorf-Astoria  April  23rd  to  26th,  and  in  Exhibition 
Booth  No.  3,  where  there  wasn’t  enoush  room  to  swins  a  cat,  believe  it  or  not,  you  saw  a  solitary  man  (just  one) 
mahe  a  65  line  screen  halftone  in  less  time  than  it  takes  to  smoke  an  after  dinner  cigar.  He  used  film  for  his  negative; 
and  the  same  kind  of  developer  Junior  uses  in  his  Kodak  home  developing  machine.  Then  you  saw  the  negative 
placed  in  a  frame  and  printed,  not  on  Velox,  but  on  sensitized  zinc.  This  zinc  was  etched  before  your  eyes  in  a 
rocking  tray.  You  became  more  than  casually  interested  and  admired  the  trim  11  x  14  camera  with  its  clear-eyed 
lens;  and  two  business-like  lamps.  You  experienced  the  sensations  of  Alice  in  Wonderland  when  you  saw  a  table 
with  a  lamp  underneath  it,  and  recalled  that  while  you  had  seen  countless  tables  without  a  plate  glass  top,  never  be¬ 
fore  had  you  observed  a  glass  top  without  a  table.  Of  course,  now  you  know  that  this  is  a  stripping  table.  Then 
you  reached  the  final  stage  of  your  adventure.  You  asked  questions.  You  learned  about  Contrasto  Strip  Film  (dry) 
which  supplants  messy  wet  negatives  and  simplifies  photo-engraving;  and  that  that  plant  costs  only  $1200,  absolutely 
complete;  and  that  your  name  on  a  dotted  line  plus  a  check  for  $250  meant  that  from  this  time  forth  you  could 
print  all  the  spot  pictures  you  wanted  without  depleting  your  pocketbook.  O,  yes,  you  sent  young  Bill  to  New 
York  to  learn  how  to  engrave  halftones  as  that  was  part  of  the  contract;  and  Bill  returned  puffed  with  pride  because 
he  had  learned  how  to  make  photo-engraving. 

SEEING 
IS  BELIEVING 

WE  believe  that  if  you  see  us  at  Exhibition  Booth  No.  3  you  will  believe  all  you  see. 

POLYGRAPHIC  COMPANY  OF  AMERICA,  Inc. 

Manufacturers  and  Distributors  of  CONTRASTO  STRIP  FILM  used  in  many  plants,  among  them  the 
Brooklyn  Eagle,  Hearst  and  Scripps-Howard  Newspapers,  the  New  York  Sun,  and  the  New  York  Times. 
Exhibition  Booth  No.  3  at  the  Waldorf-Astoria,  New  York,  during  Convention  and  at 

310  EAST  45th  STREET,  NEW  YORK  —  Telephone  MUrray  Hill  4-1200 
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AN  ODD  COMPLAINT 

ONE  might  consider  it  a  joke  that  an  Indiana 
citizen  has  brought  suit  against  the  Kokomo 
Tribune  alleging  that  the  editor’s  failure  to 
print  a  letter  sent  in  voluntarily  by  the  plaintiff 
abridged  constitutional  free  press.  But  it  is  not 
funny  that  a  state  court  would  entertain  such  a  com¬ 
plaint.  It  is  not  humorous  that  there  should  be  such 
widespread  and  profound  ignorance  of  the  true 
meaning  of  free  press  in  America  as  the  last  year  has 
revealed. 

How  often  is  it  necessary  to  contest  against  those 
who  firmly  believe  that  the  press  is  a  public  carrier, 
or  a  public  utility,  subject  to  state  or  federal  regu¬ 
lation,  obligated  to  publish  advertising  or  news  mat¬ 
ter  at  the  behest  of  any  citizen.  Why,  hardly  a  day 
or  week  passes  in  any  city  that  this  nonsense  does 
not  bob  up  to  plague  newspaper  managers  and  edi¬ 
tors.  Even  more  astonishing  is  the  fact  that  the 
average  citizen,  when  questioned,  seems  to  have  only 
scant  knowledge  or  feeling  about  civil  rights,  or 
their  place  in  the  democratic  scheme.  We  some¬ 
times  wonder  if  “civics”  are  still  taught  in  public 
schools,  and  if  so,  how. 

Perhaps  newspapers  are  somewhat  at  fault  in  fail¬ 
ing  to  give  public  explanation  of  the  press  function 
on  occasion.  Not  even  when  NRA  proposed  that 
newspapers,  failing  to  comply  with  the  code  system, 
might  put  under  license,  did  some  editors  think 
it  necessary  to  publish  the  historic  facts  about  the 
heroic  battle  of  freemen  to  lift  the  American  press 
from  the  pernicious  license  system  that  had  kept 
it  in  chains  from  its  inception  until  the  first  article 
of  the  Bill  of  Rights  was  adopted  143  years  ago. 
If  editors  cannot  arise  to  discuss  in  their  own  col¬ 
umns  such  a  primary  matter,  made  conspicuous  by 
the  NRA  incident,  it  is  little  wonder  that  readers 
have  hazy  notions  about  free  press  rights. 

The  Kokomo  plaintiff  asks  the  courts  to  compel 
a  newspaper  to  publish  a  volunteered  letter.  If 
successful,  this  suit  would  establish  a  precedent  that 
would  hamstring  every  newspaper  editor  and  legalize 
irresponsible  expression.  It  would  license  propa¬ 
gandists  and  confuse  the  separate  rights  of  free 
press  and  free  speech.  It  would  be  a  new  and 
doubtful  private  right.  A  publisher  could  not  con¬ 
trol  his  property. 

•  Of  course,  as  the  Kokomo  man  will  no  doubt 
soon  discover,  free  press  cannot  be  construed,  either 
in  logic  or  law,  to  mean  that  an  individual  pos¬ 
sesses  a  constitutional  right  to  spread  his  opinions 
in  the  print  of  another.  The  editor  is  and  must  be 
the  judge  of  what  letter  matter  is  acceptable.  His 
judgment  is  based  on  all  of  the  rules  which  govern 
journalistic  ethics  and  professional  conduct.  He 
publishes  letters,  as  news,  in  the  interest  of  the 
reader,  not  the  writer. 


A  year  of  storm,  strife  and  real  results  will 
be  talked  over  by  publishers  in  New  York, 
week  of  April  23. 


SUNK  WITHOUT  TRACE 

The  press  tragedy  in  Germany  is  best  de¬ 
scribe  by  the  fate  of  Vossische  Zeitung,  its 
publication  suspended  last  week  after  a  notable 
career  lasting  230  years.  One  of  the  able  journals  of 
the  world  was  thus  sunk  without  a  trace  by  Hitler. 
Even  its  editorial  valedictory  was  in  muffled  tones, 
for  the  editor  might  go  to  prison  for  a  last  offense, 
but  the  wretch  did  manage  to  say  that  “the  pendulum 
has  swung  from  unbridled  freedom  of  expression 
to  occasional  overdiscipline,”  and  that  “it  did  not 
seem  necessary  to  us  to  keep  from  the  German 
reader  news  that  he  could  read  in  foreign  news¬ 
papers,  at  times  in  the  grossest  exaggeration  and 
misrepresentation.” 

But  if  that  once  famed  newspaper  had  dared  speak 
its  mind  it  would  have  said,  what  is  so  patently 
true,  tliat  Hitlerism  and  honest  candor  are  inimical, 
the  dictator’s  strength  lying  in  a  confused  or  intimi¬ 
dated  public  opinion.  The  logical  deduction  is  that 
Hitler’s  government  isn’t  good  enough  to  bear  the 
light  of  day.  Nazi  control,  destructive  of  every 
principle  of  democracy,  will  continue  until  it  is 
found  out  by  a  sufficient  number  of  Germans. 
When  that  day  dawns,  we  hope,  the  famous  \’ossi- 
sche  Zeitung  will  live  again  to  serve  the  cause  of 
democracy  and  truth. 


I  A  L 


Now  I  rejoice,  not  that  ye  were  made  sorry, 
but  that  ye  sorrowed  to  repentance. — II  Corin¬ 
thians,  VII;  9. 


DEFENDING  DEPOSITOR  RIGHTS 


Depositors  whose  funds  are  still  tied  up 
in  “busted”  banks  may  shortly  have  reason 
to  remember  the  Detroit  News  in  their  pray¬ 
ers  if  the  McLeod  Bill  is  passed  by  Congress,  assur¬ 
ing  payment  by  the  government  to  depositors  who 
lost  money  through  the  closing  of  banks  affiliated 
with  the  Federal  Reserve  System  last  year. 

The  News  began  its  fight  for  the  legislation  in 
February,  taking  as  its  editorial  theme  the  idea  that 
the  banks  had  been  permitted  to  accept  deposits  and 
do  business,  even  though  government  examiners  had 
“no  real  belief  in  their  solvency.”  Evidence  sup¬ 
porting  the  quoted  statement  was  adduced  from  tes¬ 
timony  before  the  Senate  Banking  and  Currency 
Committee,  in  the  form  of  confidential  reports  of 
bank  examiners  which  were  not  revealed  to  the 
public,  nor  to  the  officers  or  directors  of  banks  so 
regarded  by  the  examiners. 

“It  is  as  clear  as  crystal,”  the  News  commented 
Feb.  9,  “that  on  this  showing  the  .Government 
owes  the  depositors  the  amount  of  their  losses.  The 
depositor  had  a  perfect  right  to  conclude  that  a  na¬ 
tional  bank  with  its  doors  open  and  its  tellers  re¬ 
ceiving  deposits  was  sound.  National  bank  examin¬ 
ers  are  employed  for  no  other  reason  than  to  close 
shaky  banks;  therefore  it  is  fair  to  assume  that  an 
open  bank  is  sound.  The  Government  owes  the 
depositors.” 

Rep.  McLeod,  of  Detroit,  introduced  his  legisla¬ 
tion  shortly  after  this  editorial  appeared,  and  it  is 
now  under  consideration  by  the  House  Banking  Sub¬ 
committee.  Editorially  arguing  for  immediate  pass¬ 
age,  the  News  again  this  week  repeated  its  asser¬ 
tion  that  the  Government  owes  the  depositors,  and 
declared  that  repayment  of  the  losses  would  have 
an  immediate  stimulative  effect  upon  recovery,  as 
well  as  serving  the  ends  of  common  justice. 


Actor  Blackmer’s  income  tax  exemption  of 
$1,687,  allowed  because  he  spent  that  sum  "en¬ 
tertaining"  newspaper  critics  and  others,  sug¬ 
gests  immense  possibilities  in  exemptions  on 
money  spent  by  critics  and  their  publishers  in 
entertaining  actors. 


SINK  OR  SWIM 

“l^NTIRE  PRESS  UNITED  IN  CRISIS-.^ 
^  Heading  on  leading  article  in  Editor  ^ 
Publisher,  March  25,  1933. 

“Effects  of  the  Code  System  on  the  Press:  Pu|). 
lishers’  Views  Vary  Widely” — Heading  in  Editor  J 
Publisher,  March  31,  1934. 

Nearly  everyone  felt  that  the  anomaly  of  press 
unity  apparent  in  March,  1933,  could  not  last.  But 
it  seems  to  us  that  the  present  situation  is  still 
anomalous  in  that  there  is  little  vociferous  objectioii 
to  the  New  Deal.  Seldom  is  the  press  united  on 
vital  issues,  and  yet,  after  a  year  of  operation,  th 
revolutionary  New  Deal  is  generally  upheld.  Ctr- 
tain  features  of  it,  naturally,  are  pilloried,  but  tin 
philosophy  of  change  is  supported  warmly  by  tht 
press  almost  as  a  unit. 

We  do  not  know  whether  this  is  a  destructive  or 
salutary  thing  in  a  democracy.  When  the  press » 
hotly  approving  in  one  quarter  and  hotly  dissentinj 
in  another,  the  theory  of  democracy  seems  to  wort 
The  symposium  in  last  week’s  issue  of  Editor  I 
Publisher  indicates  that  publishers  can,  in  Jimmy 
Walker’s  immortal  phrase,  “take  it.”  General^ 
stated,  the  attitude  of  the  press  seems  to  be :  It  ij 
unthinkable  to  return  to  the  workings  of  the  Old 
Deal ;  the  New  Deal  exacts  its  pound  of  flesh,  bm 
it  is  preferable  because  we  think  it  has  a  future  in  it 
Sink  or  swim !  We  think  we  are  learning  to 
swim. 


Having  made  the  complex  NRA  idea  com¬ 
prehensive  to  the  reader,  on  millions  of  dollars 
worth  of  newsprint,  the  IVashington  correspond-., 
ent  is  put  under  a  gag  rule  by  martinet  John¬ 
son,  the  celebrated  press  user  and  hater.  Pub¬ 
lic  policy  demands  increased,  not  lessened,  sur¬ 
veillance  of  NRA. 


youthful  readers 

Reverting  again  to  the  question  “What  do 
they  read?”  we  might  consider  the  youngster’s 
preferences.  What  percent  of  high  school 
and  college  boys  and  girls  are  aware  of  the  titanic 
changes  under  way  in  the  world,  spot  news  on  the 
first  page,  and  inevitably  destined  to  influence  their 
lives?  Among  younger  acquaintances  we  find  only 
an  occasional  bright-faced  lad  or  lass  able  intelli¬ 
gently  to  discuss  the  political  events  of  the  day.  The 
talk  of  most  of  them  is  trivial.  Our  opinion,  there¬ 
fore,  is  that  much  of  the  exciting  historic  informa¬ 
tion  that  is  now  reeling  from  the  nation’s  presses 
is  lost  on  the  juvenile  class. 

That  conviction  is  supported  by  a  “prominent  name 
quiz”  recently  made  among  students  at  the  Univer¬ 
sity  of  Tennessee.  All  quickly  identified  Max  Baer, 
the  fighter,  and  Kay  Francis,  the  movie  actress,  but 
here  were  some  of  their  misidentifications :  Hugh 
Johnson,  orchestra  leader;  Fiorello  LaGuardia,  un¬ 
known;  Ferdinand  Pecora,  bull-fighter  or  "a  king" 
or  a  “French  politician”;  August  Piccard,  Greek 
wrestler. 

Sugarcoat  every  important  news  pill  as  you  may, 
still  people  will  reject  matter,  although  it  may  Ik: 
of  vital  importance  to  them  as  individuals,  let  alone 
as  free  citizens.  Educational  institutions  that  incul¬ 
cate  an  interest  in  current  public  affairs  are  surely 
serving  a  cause  of  more  importance  than  is  generally 
realized. 


A  BAD  POSTAL  RULE 

iHERE  is  an  old  second-class  postal  regiila 

I  tion  which  forbids  a  newspaper  or  periodiol 
from  publishing  a  page*  of  matter  intendd 
for  removal  from  the  paper  to  serve  other  purposu 
We  suppose  the  idea  behind  it  was  to  prevent  son* 
publisher  from  binding  in  a  napkin,  handkerchid, 
strip  of  wall-paper  or  other  merchandise  which 
would  thus  be  carried  through  the  mails  at  tht 
publication  rate.  But  in  preventing  such  conuncrcal 
mischief  the  rule  gets  in  the  way  of  useful  edi¬ 
torial  service.  For  instance,  recently,  when  the 
Newspaper  NRA  Code  was  released,  we  thought  it 
a  service  to  our  readers  to  suggest  that  the  code 
page  published  in  Editor  &  Publisher  be  clippai 
out  and  posted  on  newspaper  bulletin  boards,  to  aid 
all  members  of  the  staff  to  conserve  this  new  gor- 
ernment  regulation.  But  it  was  a  violation  of  the 
postal  rule.  We  were  promptly  scolded.  Naturally, 
the  postmaster  who  does  not  make  the  rules,  is 
only  in  line  of  duty  when  he  sees  that  they  an 
obeyed.  But  this  rule,  and  perhaps  others,  ought  to 
be  revised.  They  constitute  a  form  of  censorship. 

Years  ago,  in  Cleveland,  a  child  was  kidnaped 
The  city  was  in  an  uproar  over  the  incident  and 
everyone  was  keen  to  return  the  little  fellow  to  his 
parent’s  arms.  The  editor  of  the  Cleveland  Prtst 
produced  a  broadside  half-tone  picture  of  the  child 
in  a  double-truck,  the  largest  half-tone  that  had 
ever  been  made  at  that  time,  and  asked  readers  to 
remove  the  two  pages  from  the  Press  and  hang  thou 
up  in  store  windows,  thus  to  aid  identification  of  the 
stolen  child.  Incidentally,  a  reward  notice  was  at¬ 
tached  to  the  sheet.  In  a  few  hours  that  clear  re 
production  of  the  child’s  features  and  form  was  bant¬ 
ing  up  in  many  thousands  of  windows  and  shops 
The  kidnapers  were  caught  a  few  days  later,  throtigii 
identification  of  the  child,  and  the  Press’  picturt 
was  given  credit.  But  this  editorial  service  was  i« 
violation  of  a  postal  regulation. 

We  wonder  how  many  postal  rules  are  standings' 
the  way  of  editorial  progress.  We  know,  of  count, 
that  the  Post  Office  needs  to  be  alert  to  prevrt 
frauds  and  impositions.  And  it  is.  But  might  thert 
not  be  an  expert  review  of  the  rules,  looking  to  re 
visions  when  regulations  are  obsolete,  faulty  or  mere 
ly  obstructive?  There  is  a  line  of  reason,  and  rule 
w'hich  prevent  an  editor  from  acting  in  the  interest 
of  the  public,  let  alone  the  Government  itself,  seen 
to  lie  beyond  it. 


[ 


of 

ex; 

.Ml 

tel 

ids 


Editor  &  Publisher  for  April  7,  1934 


23 


ISV 
08  ( 

Pub- 

T08  ( 

press 
But 
'  still 
ectioo 
ed  Qt 

fi,  the 

Cet- 

>t  the 
y  tht 

ve  or 
ess  is 
:ntiiij 
work 
roK  ( 
imn; 
enllj 
Itb 
tOld 
li.  tn 
!  ink 
ng  to 


om- 

lars 

>Aii- 

’isfc- 

m- 


egula- 
iodioi 
tende! 
poses 
son 
rchiel 
whidi 
it  the 
lerdd 
il  edi- 
n  the 
ight  it 
;  code 
lipped 
to  aid 
r  g«- 
of  the 
urallj, 
les,  b 


PURELY  PERSONAL 


was  n 


Homer  GUCK,  publisher,  Chicago 
Herald  and  Examiner  and  director 
of  the  Chicago  Century  of  Progress 
exposition,  is  at  the  Roney  Plaza  Hotel, 
Mi^  Beach,  for  a  two  weeks’  stay 
^fore  beginning  a  general  tour  of  Flor¬ 
ida  in  the  interest  of  the  exposition. 

John  A.  Park,  publisher  of  the 
leigh  (N.  C.)  Tones,  has  been  visiting 
in  Florida.  He  was  in  Jacksonville 
this  week. 

Samuel  L.  Slover,  publisher,  Norfolk 
(Va.)  Ledger-Dispatch,  has  resigned 
as  a  member  of  the  Norfolk  city  coun¬ 
cil.  He  was  elected  to  the  council  in 
March,  1933,  and  served  for  a  time  as 
inayor  of  Norfolk.  He  resigned  as 
mayor  last  December  and,  at  that  time, 
announced  his  determination  to  retire 
as  a  member  of  the  city  council. 

Manchester  Boddy,  publisher,  Los 
Angeles  Illustrated  Daily  News,  sailed 
.\pril  1  on  the  Santa  Elena  for  New 
York. 

N.  A.  Geyer,  editor.  Alliance  (O.) 
Daily  Rezdew,  recently  addressed  a 
group  of  professors  and  students  of 
Mount  Union  College,  Alliance,  on  “The 
NRA  a  Collossal  Economic  Fiasco.” 

Gen.  J.  B.  Stanley,  Confederate  vet¬ 
eran  and  editor  of  the  Greemnlle  (Ala.) 
Advocate,  has  presented  to  the  Ala¬ 
bama  Department  of  Archives  and  His¬ 
tory,  a  faded  Confederate  gray  jacket 
worn  by  him  during  the  Battle  of 
Franklin,  Tenn.,  Nov.  30,  1864.  In  the 
right  sleeve  of  the  jacket  are  holes 
made  by  bullets  of  the  enemy. 

William  Y.  Dear,  co-publisher,  Jersey 
City  (N.  J.)  Jersey  Journal,  is  conval¬ 
escing  from  a  serious  illness  in  Flo- 
ida. 

Fred  and  George  A.  Naeter,  publish¬ 
ers  of  the  Cape  Girardeau  (Mo.) 
Southeast  Missourian,  accompanied  by 
Mrs.  Fred  Naeter  and  their  nephew, 
Harry  Naeter,  have  returned  home  after 
a  month  in  Florida. 

Charles  A.  Guy,  editor  and  publisher 
of  the  Lubbock  (Tex.)  Azalanche- 
Joumal,  has  joined  an  expedition  of 
archeologists,  as  historian.  They  left  re¬ 
cently  on  a  six-weeks’  trip  to  investi¬ 
gate  the  hitherto  unknown  Yaqui  In¬ 
dians  of  Sonora,  Mexico. 

E.  Stewart  Underhill,  co-publisher  of 
the  Corning  (N.  Y.)  Ezvning  Leader, 
will  be  one  of  the  two  principal  speak¬ 
ers  to  be  heard  at  the  39th  annual  din¬ 
ner  of  the  Steuben  Countv  Society, 
which  is  to  be  held  at  the  Hotel  Com¬ 
modore  in  New  York  City,  April  14. 

Ruth  Goodan,  granddaughter  of 
Harry  Chandler,  publisher  of  the  I^os 
Angeles  Times,  was  injured  with  her 
campanion,  Jeannette  Munkilt,  when 
their  automobile  overturned  near  Made¬ 
ra,  Cal.,  March  23.  They  were  returning 
to  their  homes  from  Stanford  Univer¬ 
sity  to  spend  the  Easter  holidays. 

R.  F.  Collins,  publisher  of  the  Beloit 
(Wis_.)  Evening  News,  is  spending  a 
vacation  in  Southern  California. 

RiW  H.  Allen,  editor  of  the  Honolulu 
Star-Bulletin,  expects  to  sail  from  that 
city  and  arrive  in  San  Francisco  about 
April  12,  enroute  to  attend  the  A.N.P.A. 
convention  in  New  York. 

Arthur  Brisbane,  columnist  for  Hearst 
wws^pers ;  Homer  Guck,  Chicago 
Herald  and  Examiner  publisher ; 
^rge  Ade,  creator  of  “Fables  in 
slang  ;  Frank  E.  Gannett  of  the  Gan¬ 
nett  newspapers:  George  Matthew 
Adams  of  the  George  Matthew  Adams 
pervice,  and  David  Lawrence  of  Wash¬ 
ington.  ^  political  writer,  were  at  the 
table  at  the  annual  dinner  of 

m  Fla.,  Committee  of 

100.  on  March  20. 

ruf  Kennedy,  publisher,  Albion 

-l  l  Evetmg  Recorder,  was  re- 
Aik- ®  I’^ard  of  directors  of  the 

MarS  M  &  Savings  Bank, 

fN^v  0^  the  Utica 

a  Press,  has  resigned  as 

CoShe  o°t  ''''''' 


Alfred  Harrell,  publisher  of  the 
Bakersfield  (Cal.)  Californian,  has 
sailed  from  Italy  for  home,  after  spend¬ 
ing  the  winter  in  Europe. 

Jack  Hall,  editor,  Clovis  (N.  M.) 
Daily  News-Journal,  was  recently 
named  member  of  the  city  commission 
to  fill  a  vacancy  caused  by  death. 

IN  THE  BUSINESS  OFFICE 

FE.  COTTRELL,  vice-president  and 
•  treasurer  of  the  Toledo  Blade,  last 
week  was  appointed  a  member  of  the 
board  of  trustees  of  the  Ohio  Masonic 
Home. 

Col.  Lott  R.  Breen,  national  adver¬ 
tising  manager,  Bridgeport  (Conn.) 
Post-Telegram,  recently  addressed  a 
meeting  of  Bridgeport  automobile  deal¬ 
ers  and  salesmen. 

James  J.  Burnett,  advertising  man¬ 
ager  of  the  Binghamton  (N.  Y.)  Press; 
Merle  C.  Ostrom,  national  advertising 
manager  for  the  same  paper,  and  Wil¬ 
liam  M.  Kerr  of  the  advertising  staff 
attended  a  dinner  meeting  of  dealers  of 
the  Van  Dyne  Oil  Company,  distribu¬ 
tors  for  Tydol  products,  held  in  Elmira 
recently. 

J.  Maxim  Ryder,  advertising  man¬ 
ager  of  the  New  Bedford  (Mass.)  Stan¬ 
dard  Times  and  Mercury,  is  the  donor 
of  a  desk  set  awarded  March  21  to 
Everett  M.  Willey  for  winning  the 
highest  rank  in  an  eight-week  course  in 
practical  advertising  given  under  the 
sponsorship  of  the  retail  division  of  the 
local  board  of  commerce. 

F.  C.  Withers,  business  manager, 
Columbia  (S.  C.)  State,  and  chairman 
of  the  city  school  board,  addressed  the 
Colonial  Heights  Parent-Teacher  As¬ 
sociation,  recently  on  the  school  situa¬ 
tion  and  told  his  audience  of  the  prob¬ 
lems  faced  by  the  city  board. 

Hazel  Seamons  of  the  advertising  de¬ 
partment.  Rutland  (Vt.)  Herald,  has 
returned  to  work  following  a  vacation 
trip  to  California.' 

Frank  M.  Shubert  business  manager 
of  the  Kittanning  (Pa.)  Leader-Times, 
recently  was  honored  at  a  testimonial 
dinner  sponsored  bv  the  Bible  Class  of 
the  Presbvterian  Church  of  which  he 
has  been  the  teacher  for  the  past  quar¬ 
ter  century. 

Don  Leonard,  advertising  manager, 
Bridgeport  (Conn.)  Post-Telegram,  has 
returned  from  a  short  vacation  spent  in 
Watertown.  N.  Y. 

Harold  Pitt,  formerly  of  the  Fair- 
field  (Conn.)  Nervs,  weekly,  and  pre- 
viouslv  with  Bridgeport  dailies,  has 
ioined  the  display  staff,  Bridgeport  Post- 
T  elegram. 

Gordon  F.  Kimball  has  joined  the 
Los  Angeles  F.xaminer  retail  display 
staff,  succeeding  M.  C.  Jonas  in  charge 
of  church  advertising.  Jonas  resigned 
to  enter  other  work. 

David  Wells,  former  Burlington  (Vt.) 
Free  Press  reporter,  has  joined  the 
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S.  P.  Etheredge 


SP.  ETHEREDGE,  widely  known 
•Texas  newspaperman,  has  taken  over 
the  managing  editorship  of  the  Houston 
(Tex.)  Post. 

Twenty  -  seven 
years  ago  a  gan¬ 
gling  youth  just 
out  of  school 
walked  into  the 
old  Austin  (Tex.) 
Tribune  offices, 
and  persuaded  the 
editor  to  give  him 
a  job  as  a  “cub,” 
and  from  that  day, 
Mr.  Etheredge  has 
always  been  with¬ 
in  close  range  of 
the  “copy  chop¬ 
per”  and  editor’s 
shears. 

During  the  ensuing  years,  he  worked 
for  varying  periods  on  the  New  Orleans 
Item  as  state  editor,  Houston  Chronicle 
and  old  Houston  Post.  But  it  was  on 
the  Beaumont  (Tex.)  Enterprise  where 
he  served  for  18  years  as  news  editor 
and  managing  editor,  that  he  attracted 
attention  in  newspaper  circles. 

Mr.  Etheredge  is  accredited  with  play¬ 
ing  an  important  role  in  the  drama 
which  led  to  the  unseating  of  the  Ku 
Klux  Klan  from  its  position  of  power 
a  decade  ago.  In  addition  to  aiding  the 
Beaumont  Enterprise  in  its  editorial 
fight  against  the  Klan,  the  Texan  as¬ 
sisted  special  writers  for  the  old  New 
York  World  and  the  American  in  gath¬ 
ering  material  for  the  famous  Klan  ex¬ 
pose,  and  wrote  several  chapters  of  a 
series  of  stories. 

Mr.  Etheredge  continued  with  the  En¬ 
terprise  until  about  two  years  ago  when 
he  severed  his  connections  to  accept 
the  news  editorship  of  the  Houston  Post. 
In  his  promotion  to  the  managing  editor¬ 
ship,  he  succeeds  M.  H.  Jacobs  who  has 
been  transferred  to  the  editorial  cham¬ 
bers  as  columnist  and  editorial  writer. 


sales  staff  of  station  WDEV  at  Water- 
biirv,  Vt. 

Elbridge  C.  Smith  has  retired  as 
manager  and  editor  of  the  Virginia 
(Minn.)  Daily  Enterprise.  His  succes¬ 
sor  is  Burt  D.  Pearson.  Mr.  Smith 
was  in  charge  of  the  Enterprise  for  16 
years. 

Roy  L.  Haynes,  advertising  manager, 
Floydada  (Tex.)  Hesperian,  for  the 
past  five  years,  has  resigned.  He  will 
be  associated  with  a  film  concern. 

Elliott  C.  Hensel,  advertising  direc¬ 
tor  of  theOakland  (Cal.)  Tribune,  ad¬ 
dressed  the  Oakland  Advertising  Club 
last  week  on  “How  to  Build  More 
Sales.” 

Earl  M.  McGrath,  business  manager, 
(Continued  on  next  page) 


George  Bungle  Solves  Mystery  I 

Well,  maybe  George  hasn’t  exactly  solved 
the  'mystery,  but  he’s  working  on  the  case! 

The  Bungle  Family  daily  strip,  by  Harry 
Tuthill,  is  entering  a  new,  exciting,  and 
laugh-provoking  phase. 

We’d  be  glad  to  send  specimen  releases. 


The  McNaught  Syndicate,  Inc. 


V.  V,  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  UcAOAM 
Prcaidait 


It  Gets  the 
Movie  Fans 

Roads  of  romance,  de¬ 
picting  in  strip  form  the  careers  of 
the  stars  of  the  screen,  is  winning 
the  instant  favor  of  five  countries. 


Already,  within  the 
first  few  weeks  since 
its  release,  the  follow¬ 
ing  important  news¬ 
papers  have  gained  an 
enthusiastic  response 
from  its  publication: 

Akron,  0.,  Times-Press 
Boston,  Mass.,  Herald-Traveler 
Detroit,  Mich.,  Free  Press 
Guayaquil,  Ecuador,  Universo 
Lima,  Peru,  La  Prensa 
Mexico  City,  Mexico,  La  Prensa 
Pittsburgh,  Pa.,  Press 
San  Mateo,  Calif.,  Times 
Washington,  D.  C.,  News 
Watertown,  Wis.,  Times 
Wheeling,  W.  Va.,  News  and 
Intelligencer 

Wichita  Falls,  Tex.,  Times 
Winnipeg,  Can.,  Tribune 

The  intrinsic  interest 
of  the  subject  matter 
of  ROADS  OF  RO¬ 
MANCE  is  but  one 
of  its  assets  as  a  cir¬ 
culation-builder.  De¬ 
voting,  as  it  does,  two 
weeks  to  the  biography 
of  each  steu*,  it  proves 
for  promotion. 

Many  newspapers,  in 
answer  to  demand, 
have  printed  booklets 
comprising  a  fortnight 
of  strips,  as  additional 
“food  for  fans.”  And 
the  same  newspapers 
have  received  a  flood  of 
inquiries  concerning  the  dates  when 
particular  favorites  are  to  be  pic¬ 
tured  in  ROADS  OF  ROMANCE. 

This  true  story-strip 
feature  by  Harry  Lee 
and  Winfield  Meggs  is 
a  hit  throughout  the 
hemisphere.  Give  it 
to  your  readers,  and 
watch  those  readers 
multiply.  For  terms 
and  samples,  write  at  once  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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Charlotte  (Mich.)  Republican-Tribune, 
has  been  appointed  as  third  district 
member  of  the  stabilization  committee 
for  the  Graphic  Arts  code  in  Michigan. 

A.  L.  Houser  has  returned  to  his  post 
as  business  manager  of  the  San  Diego 
(Cal.)  Sun,  and  Verne  Caughell,  who 
has  held  the  position  for  the  past  year, 
will  probably  join  the  San  Francisco 
Sews  staff. 

Deane  Wirick,  circulation  manager, 
Bloomfield  (N.  j.)  Independent  Press, 
a  weekly,  is  writing  a  column  “The 
Little  Merchant”  devoted  to  the  in¬ 
terests  of  the  Independent  Press  news¬ 
boy  organization. 

J.  A.  Swan,  promotion  manager,  Des 
Moines  (la.)  Register  &  Tribune,  re¬ 
cently  addressed  29  commercial,  civic 
and  sales  organizations,  with  a  total 
attendance  of  2,530,  on  corn  and  hogs. 
The  talk  illustrated  by  specially  pre¬ 
pared  charts,  showed  what  Iowa  far¬ 
mers  would  receive  in  the  program  to 
curtail  farm  production  and  bring  agri¬ 
culture  output  more  in  line  with  con¬ 
sumption  demands. 

Alfred  W.  Poulter,  formerly  adver¬ 
tising  manager.  Mount  Vernon  (N.  Y.) 
Record,  has  joined  the  Binghamton  (N. 
Y.)  Sun  display  staff. 

Louise  Eva  Sharp,  society  editor  of 
the  Jamestown  (O.)  Journal,  has  been 
appointed  business  manager  of  the  paper 
to  succeed  Mrs.  Hazel  R.  Palmer,  who 
has  been  transferred  to  the  advertising 
staff  of  the  Wilmington  News- Journal. 

A.  B.  Mixson  has  been  named  adver¬ 
tising  manager  of  the  Torrance  (Cal.) 
Herald  and  Lomita  (Cal.)  News,  ac¬ 
cording  to  announcement  made  by  Gro¬ 
ver  C.  Whyte,  editor  and  publisher. 
Mixson  was  formerly  with  the  Sioux 
City  (la.)  Tribune  and  the  Omaha 
(Neb.)  Bee. 

Paul  C.  Hamilton,  auditor  for  the 
Charlotte  (N.  C.)  News  has  returned 
from  St.  Augustine,  Fla.,  where  he  at¬ 
tended  the  funeral  of  Herbert  Felkel, 
publisher  of  the  St.  Augustine  Record. 
Mr.  Felkel  was  Mr.  Hamilton’s  brother- 
in-law. 

Hughlett  Holliday,  Dayton  (O.) 
News  national  advertising  manager,  was 
a  Chicago  visitor  last  week. 

Lee  W.  Harrison,  circulation  man¬ 
ager,  Rutland  (Vt.)  Herald,  has  re¬ 
turned  to  work  after  a  months’  tour 
of  the  West 

Ray  Quinn,  formerly  with  the  New 
York  Evening  Post,  has  joined  the  pro¬ 
motion  department  of  the  New  York 
Herald  Tribune. 


IN  THE  EDITORIAL  ROOMS 

ILLIAM  HEDRINGTON  LEV- 
INGS,  city  editor,  Los  Angeles 
Herald  and  Express,  has  retum<5  to 
his  desk  after  two  months  spent  on  the 
desert  for  his  health. 

Edward  Teran,  chief  of  the  New 
Bedford  (Mass.)  Standard-Times  Cape 
Cod  bureau,  Hyannis,  addressed  a 
meeting  of  the  Cape  Cod  Horticultural 
Society  recently  in  Osterville. 

Carl  J.  Cooper,  who  has  conducted 
a  political  column  and  written  political 
leads  for  the  South  Bend  (Ind.)  News- 
Times,  has  resigned. 

John  W.  Gibbons,  staff  writer  for 
the  South  Bend  (Ind.)  Tribune,  made 
a  week’s  tour  oi  the  Indiana  prisons, 
asylums  and  state  hospitals  this  week 
in  company  with  Circuit  Judge  Pyle 
and  Juvenile  Referee  Mclnerny  of  St. 
Joseph  County  and  will  write  a  series 
of  articles. 

Sidney  (kirdon,  assistant  at  the  day 
city  desk  at  the  New  York  Herald 
Tribune,  and  Mrs.  Gordon  are  the  par¬ 
ents  of  a  daughter,  Ileana,  their  first 
child,  bom  on  March  28. 

Leon  Roper  has  resigned  from  the 
Los  Angeles  Examiner  editorial  staff 
to  write  western  fiction. 

Robert  Lee  Stewart,  former  editor  of 
the  Ludlow  (Vt.)  Tribune,  is  now  re¬ 
porting  for  the  Adirondack  Enterprise, 
at  Saranac  Lake,  N.  Y. 

Robert  W.  Jones,  asraciate  editor  of 
the  Philadelphia  Public  Ledger,  was 


left  property  valued  at  $50,000  as  the 
major  part  of  the  estate  of  his  father. 
Rev.  G.  Chapman  Jones,  who  died  in 
Hornell,  N.  Y.,  recently. 

C.  J.  Milliken,  associate  editor  of  the 
Elmira  (N  Y.)  Star-Gazette,  spoke  on 
the  life  of  St.  Patrick  at  a  meeting  of 
the  Sayre  (Pa.)  Rotary  Club.,  March 
20. 

William  Ware,  who  has  been  with 
the  Painesville  (O.)  Telegram,  has 
joined  the  reportorial  staff  of  the  Cleve¬ 
land  Plain  Dealer  and  will  do  general 
work.  Norma  Hendricks  of  the  paper’s 
staff  is  on  leave  of  absence. 

Len  L.  Simpson,  Jr.,  sports  editor, 
Boise  (Idaho)  Capital  News,  recently 
joined  the  news  staff  of  the  Twin  Falls 
( Idaho)  Daily  News. 

Douw  H.  Fonda,  assjstant  state  editor, 
Utica  (N.  Y.)  Daily  Press,  spent 
Easter  with  his  parents  at  Plandcme, 
L.  I. 

Frank  Blunk,  sports  editor  of  the 
Louisville  Herald-Post,  has  resigned  to 
join  the  staff  of  the  New  York  Times. 

Percy  R.  Ford,  night  news  editor, 
Portland  Oregonian,  is  convalescing 
from  a  major  appendicitis  and  gall 
bladder  operation. 

Gwylym  Watkins  has  rejoined  the 
reportorial  staff  of  the  Harrisburg 
(Pa.)  Evening  News,  following  a  win¬ 
ter  vacation  at  St.  Petersburg,  Fla. 

William  Lee,  assistant  city  editor, 
Buffalo  News,  resigned  April  1  to  join 
the  staff  of  the  Canadian  Miner  ^  in 
Toronto.  Stephen  Cain,  former  assist¬ 
ant  city  editor,  Buffalo  Times,  suc¬ 
ceeds  him. 

Marshall  N.  Dana,  who  for  the  past 
six  months  served  as  Pacific  North¬ 
west  regional  adviser  for  the  PWA, 
has  rejoined  the  Portland  Oregon  Jour¬ 
nal  as  associate  editor. 

Tom  Oillins,  Sunday  editor  of  the 
Kansas  City  Journal-Post,  addressed 
the  Theta  Sigma  Phi  Sorority  April  6 
on  “The  Art  of  Conversation.” 

Loren  R.  Brooks,  real  estate  editor, 
.Vetu  Orleans  (La.)  Times-Picayune.  is 
seriously  ill  at  his'  home  suffering  from 
an  attack  of  pneumonia. 

Freeman  Alford,  former  sports  edi¬ 
tor  of  the  Kansas  City  Post,  was  elected 
a  councilman  at  large  in  the  recent  city 
election  at  Kansas  City. 

Parke  Carroll,  assistant  sports  editor, 
Kansas  City  Journal-Post,  is  with  the 
Kansas  City  baseball  team  in  its  spring 
training  quarters  at  Lake  Charles,  La. 

James  R.  Doran,  who  recently  re¬ 
turned  to  the  South  Bend  find.)  News 
Times  from  Youngstown,  O.,  is  hand¬ 
ling  political  news  in  the  spring  pri¬ 
mary  campaign. 

Davis  Cheavens,  city  editor.  Marshall 
fTex.)  Messenger!,  and  Miss  Alice 
Elizabeth  Dawson,  of  Dallas,  have  an¬ 
nounced  their  engagement.  The  wed¬ 
ding  will  take  place  June  3. 

Frank  Wakefield,  sports  writer.  Buf¬ 
falo  Evening  Nervs,  suffered  a  chippj^ 
vertebra  in  his  neck  when  he  fell  while 
in  the  club  house  of  the  Buffalo  Inter¬ 
national  League  baseball  team  in  Fort 
I^uderdale,  Fla.,  and  will  be  confined 
in  a  hospital  in  that  citv  for  some  time. 
He  was  wrestling  with  one  of  the 
players  when  he  fell,  his  head  striking 
the  corner  of  a  trunk. 

Chesley  Manly  of  the  Chicago  Tri¬ 
bune  was  in  Toronto  for  a  week  re¬ 
cently  covering  final  developments  in 
the  extradition  of  Martin  Insull. 

Maxwell  Thayer,  former  city  editor 
of  the  Santa  Paula  (Cal.)  Chronicle 
and  the  Wilmington  (Cal.)  Press,  has 
joined  the  editorial  staff  of  the  Sacra¬ 
mento  Union. 

William  M.  Henry,  sports  editor, 
Los  Angeles  Times,  was  one  of  the 
principal  speakers  at  the  monthly  ban¬ 
quet  of  the  women’s  committee  of  the 
University  Religious  Conference,  held 
at  the  University  of  California  at  Los 
Angeles,  March  26. 

Mell  Washburn,  columnist.  New  Or¬ 
leans  (La.)  Item-Tribune,  has  returned 
from  a  two- weeks  vacation  cruise 
through  the  Caribbean  Sea.  During  his 


COOPER  IN  RERUN 


Kent  Cooper,  general  manager  of  the 
Associated  Press  (right),  photographed 
in  Berlin  with  Louis  P.  Lorhner,  chief 
of  the  Berlin  A.P.  bureau.  Mr.  Cooper 
was  last  reported  in  Moscow.  He  will 
return  to  this  country  around  the  mid¬ 
dle  of  April. 


absence  his  column,  “The  Spotlight,” 
was  conducted  by  Ralph  S.  O’Leary, 
reporter,  the  Morning  Tribune,  and  K. 
T.  Knobloch,  of  the  Item  rewrite  desk, 
acted  as  drama  critic. 

W.  B.  Hays,  Jr.,  former  Bay  St. 
Louis,  Miss.,  correspondent  for  the 
New  Orleans  (La.)  Times-Picayune, 
has  joined  the  staff  of  the  New  Orleans 
States. 

Miss  Frances  Field  has  joined  the 
Alameda  (Cal.)  Times-Sfar  as  society 
editor. 

Wiley  Smith,  former  sports  cartoon¬ 
ist  of  the  Oakland  (Cal.)  Tribune,  has 
joined  the  sports  staff  of  the  San  Fran¬ 
cisco  News. 

George  H.  Waldron,  of  the  Utica  (N. 
Y.)  Observer-Dispatch  copy  desk,  is 
the  author  of  a  short  story,  “While 
Trumpets  Played,”  appearing  in  the 
March  issue  of  The  Magnificat,  pub¬ 
lished  by  the  Sisters  of  Mercy. 

A.  p.  O’Halloran  has  resigned  the 
financial  editorship  of  Toronto  Daily 
Star  to  become  the  Toronto  representa¬ 
tive  of  Financial  Counsel,  Montreal. 
Mr.  O’Halloran  was  guest  of  honor  ot 
the  Financial  Writers’  Club  of  Toronto 
at  a  dinner  in  King  Edward  Hotel  on 
March  31. 

Miss  Ethel  McDonald,  society  editor 
of  the  Kansas  City  Journal-Post,  was 
off  two  weeks  as  result  of  a  broken 
bone  in  the  ankle,  suffered  when  she 
fell  down  stairs  at  a  public  auditorium. 
During  her  absence  Will  Davis  Rinkle, 
women’s  page  editor,  edited  the  society 
column. 

Donald  Gray,  garden  editor,  Cleve¬ 
land  Press,  spoke  on  “Roadside  Plant¬ 
ing”  recently  before  the  Cuyahoga 
County  Council  of  Parent-Teacher  As¬ 
sociations. 

Noble  Lee  Frank,  football  star,  is 
conducting  a  daily  column  on  the  Har¬ 
risburg  (Pa.)  Telegraph’s  sport  page, 
“It  Just  Occurred  to  Me.”  Mr.  Frank 
is  a  brother  of  (Councilman  J.  C.  “Haps” 
Frank,  who  conducts  a  column  on 
the  Morning  Telegraph  called  “Sports 
Reflections.” 

Francis  “Mickey”  Donovan,  formerly 
of  the  Thomaston  (Conn.)  Times,  has 
joined  the  Waterbury  (Conn.)  Evening 
Democrat  as  a  reporter,  succeeding 
Raymond  J.  Fitzpatrick,  who  has  been 
transferred  to  the  police  beat. 

Francis  Whitmarsh,  former  telegraph 
and  sports  editor  of  the  Burlington 
(Vt.)  Daily  News,  has  joined  the  Adi- 
rondack  Enterprise,  Saranac  Lake,  N. 
Y.,  as  telegraph  editor. 


Benjamin  D.  Korn  field,  city  editor 
Bridgeport  (Conn.)  Post,  recently  ad! 
dressed  a  gathering  oi  Connecticut 
school  teachers  and  students  at  Nc» 
Haven  on  “‘What  Newspapers  Expej 
from  Schools.” 

Joseph  Schwimmer,  of  Stamford,  < 
Conn.,  has  joined  the  city  staff,  Brid^. 
port  (Conn.)  Telegram. 

George  Radcliffe,  city  staff,  Bridgt. 
port  (Conn.)  Times-Star,  has  been  ap¬ 
pointed  educational  director  of  tht 
Bridgeport  Community  Chest  and  has 
resigned  from  the  newspaper  to  be^j 
his  new  duties. 

John  Steven  McGroarty,  California’s 
poet  laureate  and  special  writer  on  thr 
Los  Angeles  Times,  has  announced  his 
candidacy  for  Congress  from  tht 
Eleventh  District,  running  on  tht  I 
Democratic  ticket. 

Victor  H.  Schoeffelmayer,  agricul- 
tural  edtor,  Dallas  (Tex.)  Mornini 
News,  has  returned  from  Washington, 
where  he  attended  the  conference  oi 
agricultural  editors  called  by  the  IV 
partment  of  Agriculture  for  discussioc 
of  problems  arising  out  of  federal  con¬ 
trol  of  this  industry. 

Bob  Cothran,  announcer  and  publicity 
writer  for  radio  station  WWNC  in 
.Asheville,  N.  C.,  has  joined  the  Bom- 
more  Sun  city  news  staff. 

Bus  Ham,  sports  editor  for  the  Dadj 
Oklahoman,  Oklahoma  City,  coverai 
the  Masters’  golf  tourney  in  Atlanta. 
Ga.,  for  his  paper.  Walter  Emery, 
Oklahoma’s  entry  in  the  tournament 
accompanied  Ham  on  his  trip.  They 
abandoned  their  car  en  route  because 
of  icy  roads  and  completed  the  rest  of 
the  trip  by  train. 

Blondy  Cross,  sports  editor,  San  Aih 
gelo  (Tex.)  Standard-Times,  has  bm 
elected  president  of  the  West  Texas 
Independent  baseball  league. 

Larry  Tres,  sports  writer  and  col¬ 
umnist  for  the  New  Rochelle  Standard- 
Star,  has  been  named  to  the  rules  com¬ 
mittee  oi  the  National  Soft  Ball  Assn  , 

Robert  Stopher,  member  of  the  Akron 
Beacon  Journal  rewrite  staff,  has  been 
quarantined  at  his  home  in  Kent.  0, 
suffering  from  scarlet  fever. 

Les  Goates,  sports  editor.  Salt  Laii 
City  Deseret  News,  is  spending  a  vaca¬ 
tion  in  Utah. 

Dillon  Graham,  Associated  Press 
sports  writer,  covered  the  Cavalier  Open 
(jolf  Tournament  at  Virginia  Beach, 
Va.,  last  week. 

Eddy  Orcutt,  chief  editorial  write,  [ 
San  Diego  (Cial.)  Union  and  Evemni  j 
Tribune,  delivered  a  humorous  speech  ( 
at  a  luncheon  meeting  of  the  Advertis-  I 
ing  Club  oi  Los  Angeles,  at  which  ; 
members  oi  the  San  Diego  Ad  Club  S 
also  were  guests,  March  27.  ; 

Princess  Alexandra  Kropotkin,  con-  j 
ductor  of  the  “Caviar”  column  in  the  j 
New  York  Sunday  News,  and  her  own  y 
department  in  Liberty  Magazine,  is  in  : 
Hollywocxl,  Cal.,  collecting  material  for 
her  journalistic  work. 

Miss  Mildred  Crieger,  graduate  of 
the  school  of  journalism  of  the  Unj- 
versity  of  Missouri,  has  joined  the  edi¬ 
torial  staff  of  the  New  Orleans  (Li)  I 
Item. 

A1  Buck,  sports  writer  for  the  Pod-  \ 
land  (Me.)  Evening  News  who  is  leav¬ 
ing  to  join  the  sports  staff  of  the  Set  j 
York  Post,  was  tendered  a  farewell  ban-  j 
quet  Sunday  night,  March  25.  at  the  ] 
Lafayette  Hotel,  Portland,  which  was  \ 
attended  by  over  100  sports  followers.  ? 
He  was  presented  a  watch  and  chaia  \ 

Jack  Tierney,  reporter-cartoonist  f«  | 
the  Burlington  (Vt.)  Daily  News,  u  j 
the  author  of  a  humorous  book,  “Ho»  . 
to  Write  a  Book,”  which  has  bem  !*• 
leased  by  the  Northern  Publish 
Company  of  Rouses  Point,  N.  Y.  The 
foreword  was  written  by  Fred  Allen. 


MRS.  HEARST  REMARRIES  I 

Mrs.  BlatKhe  Wilbur  Hearst,  fomifl 
wife  of  George  Hearst,  eldest  soo.w  ■ 
William  Randolph  Hearst,  was  marrw 
in  New  York  March  31  to  Qartlandl 
T,  Hill,  grandson  of  the  late  ^ 

J.  Hill,  railroad  builder.  I 


This  is  another  unqualified  endorsement  of  the  Hoe  space-saving  Super- 
Produaion  Unit,  because  no  testimonial  is  as  sincere  as  repeat  orders 
based  on  the  satisfactory  service  ox  many  years. 

Hoe’s  Super-Production  Press,  with  Instantaneous  Lock-up,  Automatic 
Tension  and  Full  Speed  Paster  is  the  culmination  of  more  than  100  years 
of  pioneering  in  cooperation  with  publishers  the  world  over.  Better 
printing  at  higher  speeds  is  always  the  aim  of  Hoe.  This  recognized  fact 
plus  satisfied  performance  accounts  for  continued  re-orders  for  Hoe  Presses. 
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started  a  Sunday  column,  “Retrospect.” 
In  it  he  comments  on  important  news 
happenings. 

Frank  Cutherell,  reporter  for  the 
Norfolk  (Va.;  Ledger-Dispatch,  re¬ 
ceived  a  cash  bonus  last  week  for  get¬ 
ting  the  Norfolk  Navy  Yard  payroll 
bandit  story.  Naval  authorities  had 
withheld  the  story,  which  was  obtained 
by  Cutherell  the  following  afternoon. 

Kos  J.  Semonski,  reporter  on  the 
Philadelphia  Inquirer,  narrowly  escaped 
death  last  week  when  his  automobile 
was  rammed  by  a  city-owned  ash  wagon 
and  virtually  demolished.  The  tongue 
of  the  wagon  penetrated  the  rear  end 
of  the  car.  Had  it  been  three  feet 
farther  forward,  reiwrts  showed,  the 
shaft  would  have  pierced  Semonski’s 
body,  .^s  it  is,  he  suffered  several  cuts 
of  the  face  and  hands  and  possible^  in¬ 
ternal  injuries,  for  which  he  received 
hospital  treatment. 

Glen  N.  Wilkinson,  formerly  of  the 
Los  Angeles  Express,  Illustrated  Daily 
News  and  City  News  Service,  has  been 
named  city  editor  of  the  Valley  Farmer, 
£1  Centro,  Cal. 

D.  Glenn  Moore,  associate  editor  of 
the  IVashington  (Pa.)  Observer,  has 
been  appointed  a  trustee  of  Pennsyl¬ 
vania  State  College  by  (jovemor 
PinchoL 

Harry  Carr,  Eos  Angeles  Times  col¬ 
umnist,  spoke  on  “My  Travels  in  Japan 
and  Manchuria”  before  a  joint  meet¬ 
ing  of  San  Bernardino,  Cal.,  service 
clubs  March  27.  The  date  also  was 
Mr.  Carr’s  birthday  anniversary. 

Edward  M.  Miller,  Sunday  editor, 
Portland  Oregonian,  and  Mrs.  Miller 
are  the  parents  of  a  son,  born  recently. 

H.  G.  Trotter,  Charlotte  (N.  C.) 
Observer  city  hall  reporter,  has  been 
transferred  to  the  city  desk. 

Frederick  W.  McQuigg,  formerly 
drama  critic  of  the  Chicago  American 
and  head  of  the  Amei  lean’s  amusement 
advertising  department,  has  joined  the 
Gerson-Hampton  Service,  Chicago  pul> 
licity  and  promotion  firm.  The  firm  is 
now  known  as  (jierson-Hampton- 
SlcQuigg  Service,  121  North  Clark 
street,  Chicago,  Ill. 

William  C.  Richards,  feature  writer 
on  the  Detroit  Free  Press,  who  suffered 
a  heart  attack  on  March  26,  has  been 
taken  from  his  home  to  the  Henry  Ford 
Hospital  for  observation  and  treatment. 
His  condition  has  been  reported  as  ma¬ 
terially  improved. 

Edward  R.  Mahoney,  managing  edi¬ 
tor,  Milwaukee  (Wis.)  Wisconsin- 
News,  has  been  appointed  a  colonel 
aide-de-camp  by  Gov.  A.  G.  Schmede- 
man  of  Wisconsin. 

W.  W.  Ferguson  is  serializing  the 
life  story  of  C.  C.  Julian,  California 
and  Oklahoma  oil  promoter  who  killed 
himself  in  China  recently,  for  the  Los 
Angeles  Herald  and  Express. 

Harold  Prendergast,  formerly  with 
the  City  News  Service  of  Los  Angeles, 
has  joined  the  Examiner  staff.  He  is 
replaced  on  the  district  attorney’s  beat 
for  the  C.  N.  S.  by  Don  Ashbaugh, 
formerly  on  the  state  beat,  who  in  turn 
is  succeeded  by  Robert  Wagoner,  for¬ 
merly  with  the  New  York  bureau  of 
the  United  Press. 


WEDDING  BELLS 

WILLIAM  G.  BRENNAN,  of  the 
circulation  department  of  the 
New  York  Herald  Tribune,  to  Miss 
Alice  Devine  White,  daughter  of 
Michael  E.  White,  of  New  London, 
Conn.,  at  the  Church  of  St.  Jean  Bap¬ 
tiste,  New  York  City,  April  2. 

Mrs.  Inez  Cunningham,  former  Chi¬ 
cago  newspaper  art  critic  and  widow  of 
Howard  J.  Cunningham,  president  of 
the  old  Green,  Fulton  and  Cunningham 
advertising  agency,  Chicago,  to  Harold 
Stark,  a  Chicago  lecturer  on  art, 
April  1. 

James  C.  Bushong  reporter  the  New 
Orleans  (La.)  Item  to  Dorotha  Oaire 
(jarvin,  Butte  Mont.,  March  22,  in  New 
Orleans. 


Howard  C.  Rice,  Jr.,  son  of  the  pub¬ 
lisher  of  the  Brattleboro  (Vt.)  Re¬ 
former,  to  Miss  Frances  (Thalufours, 


in  the  English  Episcopal  (Church  in 
Paris,  March  24.  Mr.  Rice  is  a  Dart¬ 
mouth  graduate  and  instructor  in  Eng¬ 
lish  at  the  Sorbonne.  His  bride  is  a 
daughter  of  Mr.  and  Mrs.  A.  Chalufours 
of  xMeudon,  France,  a  graduate  of  Bryn 
Mawr. 

Leon  Brandes,  circulation  manager 
of  the  Herkimer  (N.  Y.)  Evening  Tele¬ 
gram,  to  Mrs.  Marjorie  Larsen,  proof¬ 
reader  on  the  paper  for  the  past  two 
years,  March  31. 

Harold  Stecker,  superintendent  of 
buildings  of  the  Williamsport  (Pa.) 
Stm-Gacette  company,  to  Miss  Bertha 
Kiess,  March  31. 

ASSOCIATIONS 

XTORTHEAST  MISSOURI  PRESS 
ASSOCIATION  in  convention  at 
Macon  recently  elected  the  following 
officers:  president,  James  Todd,  pub¬ 
lisher,  Moberly  Monitor-Index;  vice- 
president,  W.  H.  McIntyre,  Vandalia 
Mail;  secretary-treasurer,  Burney  Fish- 
back  Perry,  and  field  secretary,  Mrs. 
W.  W.  Hendson,  LaPlata. 

Members  of  the  Polk  County 
(Fla.)  Press  Association  heard  dis¬ 
cussions  dealing  with  problems  of  the 
printing  trade  when  they  attended  the 
regular  meeting  of  the  association  held 
in  Winter  Haven  last  March  31.  M. 
M.  Lee  and  C.  L.  Lee,  publishers  of 
the  Winter  Haven  Doily  Chief,  acted 
as  hosts  at  the  meeting.  Carl  French, 
editor  of  the  Mulberry  Press,  is  presi¬ 
dent. 

SPECIAL  EDmONS 

H.\RLESTON  (S.  C.)  News  and 
Courier  and  Evening  Post,  azalea 
festival  tabloid  supplement,  32  pages  re¬ 
cently. 

Winston-Salem  (N.  C.)  Journal  and 
Sentinel,  community  chest  supplement, 
8  tabloid  pages. 

St.  Petersburg  (Fla.)  Times,  March 
18,  “See  the  Festival  Edition,”  72  pages, 
six  sections. 

Union  City  (N.  J.)  Hudson  Dispatch, 
24-page  seventh  annual  Baby  Edition, 
March  17. 

Toronto  (Ont.)  Globe,  March  28, 
22-p5*e  supplement  marking  the  paper’s 
ninetieth  anniversary,  giving  highlights 
of  its  history  and  achievements  since  its 
first  issue  in  1844. 

Tulsa  (Okla.)  World,  April  1,  10- 
page  automobile  show  section  and  six- 
page  section  for  the  Brown-Dunkin  de¬ 
partment  store. 

Hollywood  (Cal.)  Citizen-News, 
Easter  Preview  section,  7  pages,  March 
27. 

Rome  (N.  Y.)  Daily  Sentinel,  March 
26,  eight  page  spring  fashion  section. 

Chicago  Herald  and  Examiner,  32 
pages,  tabloid  Prudence  Penny’s  spring 
recipes  and  menus.  The  special  section 
is  published  semi-annually  fall  and 
spring. 

Bridgeport  (Conn.)  Post-Telegram, 
special  section  for  Bridegport  Automo¬ 


bile  Show,  March  24-31,  issued  March 
23,  14  pages. 

Wichita  (Kan.)  Beacon,  March  25, 
Children’s  Health  School  section,  news 
material  on  the  care  of  babies,  supported 
by  household  advertising,  eight  pages, 
t^loid. 

Chattanooga  (Tenn.)  Times,  March 
29,  in  cooperation  with  the  Chattanooga 
dealers  for  modern  refrigeration,  8-page 
section  containing  news,  pictures,  etc., 
regarding  1934  electric  and  gas  refrig¬ 
eration. 

Borger  (Tex.)  Daily  News,  indus¬ 
trial  edition  commemorating  Borger’s 
eighth  birthday  and  the  industrial  prog¬ 
ress  of  Hutchinson  County.  Tex.,  30 
pages,  Sunday,  March  11. 

Tulsa  (Okla.)  World,  two  special 
sections,  March  5,  8-page  half-size 
section  devoted  to  news  of  the  eighth 
International  Petroleum  Exposition  and 
Congress,  in  Tulsa  May  12  to  19  and 
an  ^page,  tabloid  size  section  of  ad¬ 
vertising  for  Vandevers  Department 
Store  thirtieth  anniversary  sale. 

PRESS  ASSOCIA’nON  NOTES 

OHN  LEAR,  of  the  editorial  staff, 

Harrisburg  (Pa.)  Patriot,  has  joined 
the  Associated  Press  and  has  been  as¬ 
signed  to  the  Philadelphia  office. 

Jake  Proctor,  editor  of  the  Mayes 
County  (Okla.)  Democrat  at  Pryor, 
has  b^n  appointed  representative  of  the 
Associated  Press  in  Pryor. 

Dawson  Duncan,  formerly  a  member 
of  the  staff  of  the  Dallas  (’Tex.)  Morn¬ 
ing  News  and  later  of  the  Port  Worth 
(“Tex.)  Star-Telegram,  has  been  ap¬ 
pointed  a  member  of  the  Austin  bureau 
of  the  Associated  Press. 

Brian  Bell,  chief  of  the  Los  Angeles 
bureau  of  the  Associated  Press,  was 
toastmaster  at  a  baseball  banquet  at  the 
Los  Angeles  Biltmore  March  27  when 
150  major  and  minor  league  baseball 
players  were  guests  of  honor.  The 
players  were  from  the  Chicago  Cubs  and 
Pittsburgh  Pirates  of  the  National 
league  and  the  Chicago  White  Sox  of 
the  American  league,  and  the  Los  An¬ 
geles,  Hollywood  and  Portland  clubs 
of  the  Pacific  Coast  league.  Will 
Rogers  and  Fred  Stone  were  the  stand¬ 
out  performers  in  a  long  list  of  stage 
and  screen  celebrities  present. 

Arthur  G.  Patterson,  correspondent 
for  International  News  Service  at  Du¬ 
luth  and  Superior,  has  been  elected 
president  of  the  Duluth  Creative  Arts 
Qub,  a  new  organization  just  formed 
to  develop  and  promote  the  growth  of 
Duluth  as  a  creative  arts  center. 


SCHOOLS 

ALTER  F.  DANTZSCHER.  at 
one  time  feature  writer  and  editor 
for  The  Gilliams  Service,  Int,  and 
more  recently  publicity  production  man¬ 
ager  with  the  same  organization,  has 
been  appointed  Director  of  Public  In¬ 
formation,  Pennsylvania  State  College, 
State  College,  Pa.,  effective  April  1. 


‘TRAINING”  FOR  NEWS  WOMEN’S  BALL 


Enjoying  themselves,  albeit  in  a  worthy  cause,  the  New  York  Newspaper¬ 
women’s  Ball,  are,  seated  at  the  table,  left  to  right:  Alice  Denhoff,  Milt  Gross, 
Elsie  McCormick,  Will  Cuppey,  Charlotte  Payne,  James  H.  R.  Cromwell. 
Proving  that  they  also  serve  who  stand  and  wait,  are  Otto  Soglow,  the  waiter, 
Jefferson  Machamer,  the  bartender.  Standing  at  the  bar  is  Anne  Lee 


APPRECIATION  WEEK 
IN  CALIFORNIA 

500  Papers  Participate  in  Plan  to  TsU 

Public  of  Service  They  Render — 

Six  Special  Advertise¬ 
ments  Printed 

More  than  5(X)  daily  and  weekly 
newspapers  throughout  California  par- 
ticipated  in  an  extensive  program  for  I 
the  first  annual  observance  of  .Vews- 
paper  Appreciation  Week,  us  spun- 
sored  by  the  California  Newspaper 
Publishers’  Association  and  held  April 
2-8,  inclusive.  The  week’s  events 
ceived  an  added  impetus  when  Presi¬ 
dent  Roosevelt  wired  the  committee  ia 
charge  “a  greeting  of  appreciation,” 
which  read  as  follows: 

“Gentlemen — I  have  just  been  ad- 
vised  by  Congressman  Clarence  Lea 
that  members  of  the  California  News¬ 
paper  Publishers’  Association,  begin¬ 
ning  .April  2,  will  celebrate  ‘News- 
paper  Appreciation  Week.’ 

“It  is  with  pleasure,  therefore,  that 
I  send  greetings  to  you  in  appreciation 
of  the  constant  service  which  Ameri¬ 
can  newspapers  render  our  people  and 
natipn. 

“I  send  these  greetings  also  with 
particular  appreciation  of  the  support 
your  publications  have  accorded  the 
National  Recovery  program. 

“The  newspapers  of  your  state,  like 
those  published  in  all  other  states  oi 
our  nation,  are  responsible  and  deeply 
obligated  to  the  people  they  serve 
This  obligation  is  no  less  a  responsi¬ 
bility  to  publishers,  editor  and  t^ 
porter  alike.  I  gladly  testify  to  t^ 
fact  that,  except  in  rare  instances,  there 
has  been  a  faithful  and  conscientiou 
discharge  of  these  responsibilities. 

“I  am  certain  that  your  patrons  and 
the  public  at  large,  if  given  an  oppor¬ 
tunity,  would  join  with  me  in  this 
greeting  of  appreciation. 

“Very  sincerely  yours, 

“Franklin  D.  Roosevelt.” 

One  of  the  striking  features  used  to  i 
show  the  value  of  the  newspaper  to  itt 
community  was  a  set  of  six  adverts 
ments  called  “Know  Your  Newspaper," 
one  to  be  published  daily  during  tk 
week.  Copy  and  layout  was  prepared 
by  a  committee  from  the  Pacific  As¬ 
sociation  of  Advertising  Agencies.  Art 
work  and  plates  were  donated  by  the 
metropolitan  newspapers  of  San  Fran¬ 
cisco  and  Oakland.  The  ads  were  sent 
out  in  mat  size,  5  column  15  inches  for 
the  dailies  and  3  column  10  inches  for 
the  weeklies. 

The  first  advertisement  included  a 
figure  representing  the  American  Piw 
wearing  eyeshade  with  pencil  behind 
ear,  supporting  a  globe  on  which  was 
imprinted  “All  The  News  Of  The 
World,”  together  with  radio  antenna 
carrying  caption  “Freedom  of  the 
Press,”  as  contrasted  with  the  dark 
cloud  of  censorship  over  Europe  and 
European  newspapers. 

The  second  advertisement  brought 
out,  among  other  striking  facts,  that 
the  publishing  business  is  California’s 
second  largest  industry — greater  than  j 
oil,  fruit,  gold  mining— exceeded  only  i 
movies.  ,  j 

Other  ads  brought  out  in  graphic  I 
fashion  that  newspapers  donate  more 
than  $20,000,000  annually  to  charity,  f 
and  many  other  interesting  facts  tend¬ 
ing  to  show  the  big  part  that  news¬ 
papers  play  in  American  life  tc^y. 

The  Western  Newspaper  Union  dis¬ 
tributed  to  newspapers  throughout  the 
state  a  three-column  “History  of  C^- 
fornia  Newspapers.”  In  the  center  j 
a  facsimile  of  the  front  page  of  the 
Californian,  California’s  first  news^  j 
per,  published  in  Monterey,  Aug.  1*  ; 
1846;  also,  an  illustration  of  the  old  i 
Mexican  hand  press  used,  now  in  >  , 
museum  in  Sacramento. 

The  committee  in  charge  of  promot¬ 
ing  the  week’s  events  was  composrfot 
Ray  Judah,  of  the  Santa  Crus  ' 
chairman;  Vernon  (Thurchill  of  the 
Berkeley  Gazette;  Horace  Thomas  w 
the  Marysville  Appeal-Democrat  ^ 
Assemblyman  Ford  Chatters  of  the 
Lindsay  Gazette. 
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PUBLISHERS  TO  DECIDE  ON  POLICY 
OF  FIXING  NEWSPRINT  PRICES 

Proposed  Plan  for  Regulating  Print  Industry  Will  Be  Topic  at 
A.N.P.A.  Convention — Other  Elements 
Concur  in  Plan 


ONE  of  the  major  questions  to  be 
decided  by  the  American  News¬ 
paper  Publishers  Association  at  its 
meeting  in  New  York  April  24-27  will 
be  whether  they  will  participate  in  a 
plan  to  set  up  a  board  of  nine  to  func¬ 
tion  in  determining  newsprint  prices  and 
trade  practices. 

The  setting  up  of  this  board  was  rec¬ 
ommended  by  the  newsprint  code  au¬ 
thority  at  a  meeting  in  Washington, 
presided  over  by  NRA  officials. 

Howard  Davis,  president  of  the  A. 
N.P.A. ;  W.  G.  Chandler,  chairman  of 
the  .\.N.P.A.  newsprint  committee,  arid 
L.  B.  Palmer,  general  manager  of  tfie 
association,  represented  publishers  at 
the  meeting. 

The  board  which  would  be  called  the 
Newsprint  Planning  and  Adjustment 
Board,  would  be  composed  of  three 
members  from  the  newsprint  industry, 
three  to  represent  publishers,  one  to 
represent  labor  in  the  newsprint  in¬ 
dustry,  one  to  represent  labor  in  the 
publishing  industry,  and  the  ninth  a 
Presidential  appointee. 

The  newsprint  manufacturers  and 
representatives  of  newsprint  labor  ap¬ 
proved  the  plan,  and  the  newspaper  rep¬ 
resentatives  expressed  their  willingness 
to  submit  the  plan  to  A.N.P.A.  mem¬ 
bers  at  the  convention. 

Following  are  vital  parts  of  the  rec¬ 
ommendations  ; 

A«ticle  II — Newsprint  Planning  and 
Adjustment  Board. 

1.  For  the  purpose  of  effectuating  the 
policy  of  the  Act,  which  provides  for 
the  general  welfare  of  industry  and  the 
promotion  of  united  action  by  labor  and 
management  under  adequate  government 
supervision,  to  eliminate  unfair  com¬ 
petitive  practices  and  to  promote  the 
fullest  possible  utilization  of  the  present 
productive  capacity  of  the  Industiy, 
there  is  hereby  established  a  Newsprint 
Planning  and  Adjustment  Board,  which 
sh^l  consist  of  nine  members  to  be  ap¬ 
pointed  by  the  Administrator  as  here¬ 
inafter  provided. . . 

2.  The  Board  shall  adopt  its  own 
rules  of  procedure. 

_  3.  The  Board  shall  make  such  inves¬ 
tigations  of  the  conditions  existing  in 
Ae  Industry  as  it  may  deem  necessary 
in  order  that  it  may  be  in  possession  of 
all  facts  bearing  on  the  establishment 
of  a  permanent  and  stable  cooperation 
between  the  Industry,  consumers  of  its 
product  and  labor. 

4.  The  Board  shall  consider  the  do¬ 
mestic  requirements  of  the  consumers 
of  paper  and  the  availability  of  the  In¬ 
dustry  to  meet  such  requirements  and 
likewise  the  subject  of  importation  of 
paper,  the  necessity  therefor  and  the 
extent  thereof.  It  shall  also  consider 
the  promotion  of  purchasing  power  on 
the  part  of  mployees  in  the  Indust^ 
and  the  alleviation  of  unemployment  in 
the  Industry.  In  all  such  matters  the 
Board  shall  be  clothed  with  authority 
to  examine  all  conditions  as  they  relate 
to  the  Industry  with  a  view  to  rehabili¬ 
tating  the  Industry  with  due  regard  to 
the  economic  factors  involved  therein, 
and  the  conservation  of  natural  re¬ 
sources  in  connection  with  the  conduct 
of  the  Industry  in  the  United  States. 

S.  The  Board  is  hereby  authorized 
and  empowered  to  adopt  such  rules  and 
regulations  relative  to  the  sale  of  paper 
as  it  shall  regard  as  essential  to  con¬ 
serve  the  interests  of  the  Industry,  of 
consumers  of  paper  and  of  labor,  in¬ 
cluding  the  authority  to  cancel  or  amend 
^y  or  all  of  the  provisions  of  Articles 
III  and  IV  and  Schedules  A  and  B 
hereof. 

6.  All  acts  of  said  Board  and  all  pro¬ 
visions  of  Articles  III  and  IV  and 
bchedules  A  and  B  hereof  shall  be  sub- 
cancellation  or  amendment  by 
the  Administrator. 

7.  The  Chairman  of  the  Board  shall 
certify  to  the  Administrator  all  acts  and 
decisions  of  the  Board,  together  with 


the  vote  of  the  members  of  the  Board 
thereon.  In  the  event  that  the  vote  of 
the  members  of  said  Board  present  at 
any  meeting  and  constituting  not  less  than 
two-thirds  of  the  total  membership  of 
said  Board  shall  be  unanimous,  the  ac¬ 
tion  taken  shall  be  effective  at  the  time 
fixed  by  such  vote  subject  only  to  the 
rights  of  the  Administrator  under  Sec¬ 
tion  6  hereof.  In  the  event  that  such 
vote  shall  not  be  unanimous,  the  action 
taken  shall  be  effective  only  upon  ap¬ 
proval  by  the  Administrator.  In  all 
such  cases  the  Chairman  of  the  Board 
shall  give  every  member  of  the  Board 
an  opportunity  to  submit  in  writing 
facts  bearing  on  the  question  involved 
and  a  brief  thereon,  and  shall  submit  the 
same  to  the  administrator  with  the  rec¬ 
ord  of  the  action  taken. 

8.  Nothing  herein  contained  and  no 
action  of  said  Board  shall  prevent  the 
fulfillment  in  accordance  with  their 
terms  of  the  requirements  of  existing 
bona  fide  contracts.  As  used  in  this 
section  and  elsewhere  in  these  recom¬ 
mendations,  the  term  “existing  bona  fide 
contract”  shall  mean  and  include  only 
an  agreement  bona  fide,  made,  signed 
and  delivered  on  or  before  the  24th  day 
of  October,  1933. 

Article  III — Sales  and  Trade 
Practices. 

1.  Subject  to  Article  II,  hereof  no 
paper  shall  be  sold  or  offered  for  sale, 
directly  or  indirectly  in  any  manner 
whatsoever  by  any  member  of  the  in¬ 
dustry  at  less  than  a  base  price  of  $. . . . 
per  ton,  subject  to  the  zone  and  other 
differentials  hereinafter  referred  to  and 
subject  also  to  the  provisions  of  Sec¬ 
tion  2  of  this  article. 

2.  No  new  contract  for  the  sale  of 
paper  nor  any  announcement  of  prices 
under  an  existing  bona  hde  contract 
(save  to  the  extent  necessary  to  conform 
to  the  requirements  of  such  contract) 
shall  be  made  in  which  the  provisions 
regarding  prices  of  paper  vary  in  sub¬ 
stance  or  effect  from  one  or  the  other 
of  the  following: 

a.  The  price  shall  be  $....*  a  ton 
f.o.b.  cars  or  vessel  at  mill,  freight  to 
the  destination  allowed  by  the  seller, 
subject  as  to  deliveries  at  any  time  to 
such  increase  or  decrease  in  this  price 
as  shall  equal  any  general  changes  which 
shall  have  occurred  between  the  date 
hereof  and  such  time  in  the  net  prices 
before  deduction  of  freight  allowjmces 
at  which  North  American  newsprint  is 
sold  and  offered  for  sale  for  shipment 
to  the  principal  newsprint  consumption 
centers  (....**)  of  the  Rockies  (110® 
west  longitude). 

b.  The  price  shall  be  $ . *  a 

ton  f.o.b  cars  or  vessel  at  mill,  freight 
to  the  destination  allowed  by  the  seller, 
subject  as  to  deliveries  at  any  time  to 
such  increase  or  decrease  in  this  price 
as  shall  equal  any  general  change  which 
shall  have  occurred  between  the  date 
hereof  and  such  time  in  the  net  prices 
before  deduction  of  freight  allowances 
at  which  North  American  newsprint  is 
sold  and  offered  for  sale  for  shipment 
to  the  principal  newsprint  consumption 
centers  in  the  zone  in  which  the  desti¬ 
nation  point  of  shipments  hereunder 
is  located  at  the  time  of  delivery. 

In  addition  to  the  foregoing  price 
clause,  each  new  contract  for  the  sale 
of  paper  and  each  announcement  under 
existing  bona  fide  contracts,  save  to 
the  extent  necessary  to  conform  to  the 
r^uirements  of  such  contracts  respec¬ 
tively,  shall  also  include  such  clauses 
as  will  carry  into  effect  the  require¬ 
ments  of 

a.  These  recommendations,  including 
the  zone  map  attached  hereto  as  Sche¬ 
dule  A,  together  with  the  explanatory 
provisions  thereon  or  attached  thereto 
and  the  trade  customs  and  trade  prac- 


*Insert  price. 

♦♦Insert  “East”  or  "West”  as  case 
may  be. 
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tices  attached  hereto  as  Schedule  B,  so 
far  as  the  same  may  be  applicable  to 
the  circumstances  and  conditions  of  the 
sale  or  announcement  in  question,  and 

b.  Any  requirements  imposed  by  the 
Board  pursuant  to  the  provisions  of 
Article  II  hereof. 

The  Code  Authority  shall  have  power 
to  prescribe  forms  for  such  clauses 
from  time  to  time  hereafter,  if  and 
to  the  extent  that  it  shall  deem  such 
uniform  clauses  desirable,  but  until  it 
has  done  so  each  member  of  the  in¬ 
dustry  shall  use  its  own  forms. 

No  such  new  contract  or  announce¬ 
ment  (save  as  aforesaid)  shall  contain 
any  provisions  or  be  made  upon  any 
understanding  that  in  any  contingency 
other  provisions  with  respect  to  prices 
shall  become  effective  or  be  arranged. 

3.  Every  member  of  the  industry 
shall,  on  or  before  thirty  (30)  days 
after  the  date  on  which  these  recom¬ 
mendations  become  effective,  file  (and 
maintain  continuously  on  file)  with  the 
code  auAority  a  complete  schedule  of 
the  minimum  prices  and  the  terms  and 
conditions  of  sale  of  paper  to  be  used 
or  given  thereafter  (until  changed  or 
revised  as  herein  below  provid^)  by 
such  member  and  by  all  agents  of  such 
member  and  (if  and  to  the  extent 
known  by  such  member,  by  all  jobbers, 
brokers  and  other  distributors  of  its 
paper)  in  new  contracts  for  the  sale 
of  paper  entered  into  on  or  after  the 
effective  date  of  such  schedule  and  in 
spot  sales  and  in  fulfillment  of  any 
obligations  under  contracts  entered  into 
prior  to  the  effective  date  of  such  sche¬ 
dule  which  permit  the  announcement  of 
prices  for  future  deliveries  thereunder 
at  or  above  the  contract  market  price 
generally  prevailing  at  the  place  of 
delivery  at  the  time  of  delivery. 

Such  schedule  shall  specify  all  dis¬ 
counts,  trade  allowances,  differentials 
and  special  charges,  other  than  differ¬ 
entials  and  special  charges  which  rep¬ 
resent  additions  to  scheduled  prices  and 
which  are  not  specified  in  Schedule  B 
and  other  than  those  referred  to  in  the 
second  paragraph  of  Section  6  of  this 
article. 

Unless  such  schedule  shall  be  on  file 
with  the  code  authority,  no  member 
of  the  indust^  shall  sell,  offer  for 
sale,  or  enter  into  any  contract  for  the 
sale  of  paper  or  announce  a  price  under 
any  existing  contract  for  the  sale  of 
paper. 

Every  member  of  the  industry  shall 
also  file  all  changes  in  or  revisions  of 
any  schedule  previously  filed  at  least 
ten  (10)  days  prior  to  the  effective  date 
of  any  such  changes  or  revisions. 

The  code  authority  may  from  time 
to  time  prescribe  the  form  of  such 
schedule  but  until  it  has  done  so  each 
member  of  the  industry  shall  use  any 
form  it  deems  appropriate. 

4.  When  any  member  of  the  industry 
shall  file  its  schedule  of  prices  or  any 
change  or  revision  thereof,  any  other 
member  of  the  industry  whose  schedule 
is  filed  may  file  a  change  or  revision 
of  its  schedule  and,  if  sudi  other  mem¬ 
ber  of  the  industry  shall  so  desire  and 
state  therein,  the  change  or  revision  of 
its  schedule,  if  not  providing  for  prices 
lower  or  terms  more  favorable  to  the 
purchaser  than  the  schedule  or  change 
or  revision  first  in  this  section  referred 
to,  shall  be  effective  as  of  the  same 
date  as  such  schedule,  change,  or  re¬ 
vision. 

5.  No  such  schedule  of  prices,  either 
as  originally  filed  or  as  changed  or 
revised  from  tiirw  to  time,  shall  violate 
any  of  the  minimum  price  provisions 
hereof  or  established  hereunder  or 
deviate  from  the  provisions  as  to  zone 
differentials  set  out  in  Schedule  A  or 
from  the  trade  customs  and  trade  prac¬ 
tices  set  out  in  Schedule  B. 

The  code  authority  shall  promptly 
send  to  each  of  the  members  of  the 
American  Association  and  to  the  Ad¬ 
visory  Committee  a  copy  of  each  such 
schedule  and  of  all  changes  and  re¬ 
visions  thereof  so  filed. 

Subject  to  Article  II,  no  member  of 
the  industry  shall,  directly  or  indirectly, 
in  any  manner  whatsoever,  sell  or  offer 
for  sale  or  enter  into  any  contract  for 
the  sale  of  any  paper  at  a  price  or 
prices  lower  or  on  terms  or  conditions 


more  favorable  to  the  purchaser  than 
those  stated  in  its  price  schedule  filed 
as  hereinbefore  provided  and  then  in 
effect. 

The  announcement  of  a  price  under  a 
contract  shall  be  deemed  to  be  a  sale  of 
paper  for  purposes  of  the  foregoing., 

6.  Subject  to  Article  II,  no  mem¬ 
ber  of  the  industry  shall  directly  or 
indirectly  give  or  allow  any  rebates, 
refunds  or  retroactive  allowances  or 
any  concessions  of  any  nature  or  use 
any  device  or  give  any  considerations, 
secret  or  otherwise,  which  would  have 
the  effect  of  reducing  the  consideration 
received  by  such  member  upon  any  sale 
of  paper  to  a  price  or  prices  lower  than, 
or  of  given  terms  or  conditions  more 
favorable  than,  those  stated  in  its  price 
schedule  filed  as  hereinabove  provided 
and  then  in  effect  and  each  mem^r 
of  the  industry  shall  use  its  best  efforts 
to  insure  that  the  prices  charged  by 
any  agents,  jobbers,  brokers  or  other 
distributors  of  its  paper,  including 
paper  acquired  by  them  on  spot  sales, 
are  such  that  no  sale  of  such  paper 
shall  be  made  by  such  agents,  jobbers 
brokers  or  other  distributors  at  prices 
lower  than  or  on  terms  or  condi¬ 
tions  more  favorable  to  the  purchaser 
than  those  which  such  member  of  the 
industry  would  itself  have  been  en¬ 
titled  to  use  or  give  in  like  circum¬ 
stances. 

The  payment  of  the  usual  selling  com¬ 
mission,  or  the  allowance  of  the  usual 
discount,  not  exceeding  3  per  cent  ex¬ 
cept  in  fulfillment  of  the  requirements 
of  existing  bona  fide  contracts  or  ex¬ 
cept  as  shall  be  approved  by  the  code 
authority,  to  jobbCTs  or  brokers  or 
other  distributors,  who  or  which  are 
entirely  independent  of  any  consumer 
of  paper,  or  the  extension  of  credit  to 
any  consumer,  subject  to  payment  of 
interest  at  the  rate  of  6  per  cent  per 
annum,  shall  not  be  considered  a  re¬ 
bate,  refund  or  concession  or  violation 
of  any  provision  of  this  article. 

All  new  contracts  with  agents,  job¬ 
bers,  brokers  or  other  distributors  for 
the  sale  of  paper  shall  contain  pro¬ 
visions  that,  and  all  spot  sales  of  paper 
shall  be  madfe  upon  condition  that  the 
agents,  jobbers,  brokers  or  other  distrib¬ 
utors  concerned  shall  not  split  their  com¬ 
missions  or  discounts  with  their  cus¬ 
tomers,  directly  or  indirectly,  or  other¬ 
wise,  in  any  way  dispose  of  paper  manu¬ 
factured  by  or  for  a  member  of  the 
industry  for  a  price  or  consideration 
other  than  the  price,  or  upon  terms  and 
conditions  more  favorable  to  the  pur¬ 
chaser  than  the  terms  and  conditions 
which  such  member  of  the  industty 
would  itself  be  entitled  to  use  or  give 
in  like  circumstances,  and  every  mem¬ 
ber  of  the  industry  shall  use  its  best 
efforts  to  ensure  fulfillment  of  such 
condition  under  contracts  made  by  it 
and  in  respect  of  spot  sales. 

7.  Within  thirty  (30)  days  after  the 
date  upon  which  these  recommendations 
become  effective,  each  member  of  the 
industry  shall  file  with  the  code  author¬ 
ity  a  complete  list  of  the  names  and 
addresses  of  all  the  jobbers,  brokers, 
agents  (other  than  direct  employes),  and 
other  distributors  of  the  paper  manu¬ 
factured  by  or  for  such  member,  and 
thereaHer  shall  keep  such  list  up  to 
date  by  filing  with  the  code  authority 
notices  of  any  changes  therein  imme¬ 
diately,  as  such  changes  occur. 

8  Within  thirty  (30)  days  after  the 
effective  date  hereof  each  member  of 
the  industry  shall  file  with  the  secretary 
of  the  American  association,  or  some 
other  disinterested  person  selected  by 
the  code  authority,  a  list  of  all  existing 
bona  fide  contracts  for  the  sale  of  paper 
to  which  such  member  is  a  party  and 
also  of  all  existing  bona  fide  contracts 
made  by  any  agent,  jobber,  or  broker 
of  such  member  or  by  any  other  dis¬ 
tributor  of  the  paper  of  such  member, 
together  with  a  statement  as  to  each  of 
such  contracts,  giving  the  names  of  the 
parties,  the  date  of  signing  by  the  par¬ 
ties,  respectively,  the  date  of  termina¬ 
tion,  and  the  tonnage  to  be  delivered 
thereunder,  or,  if  such  tonnage  is  not  a 
fixed  amount,  then  the  manner  in  which 
such  tonnage  is  to  be  determined:  pro- 
{Continued  on  page  33) 
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_ _ The  Classified  Pages _ 

THREE  CHICAGO  DAILIES  REFUSE  TO 
MODIFY  HELP  WANTED  RULES 

Big  Users  of  Space  Protested  New  Regulation  Requiring  Them 
to  State  Form  of  Pay  and  Type  of  Product — Step 
Suggested  by  Better  Business  Bureau 


(.special  to  Eoitok  &  Publishes) 

HICAGO,  April  5 — As  a  result  of 
strenuous  protests  on  the  part  of  21 
large  users  of  help  wanted  classified  ad¬ 
vertising  in  local  newspapers,  in  regard 
to  recent  new  regulations  requiring  that 
ads  for  salesmen  tell  the  form  of  pay 
and  the  type  of  product  to  be  sold,  the 
Chicago  Better  Business  Bureau  was 
this  week  presented  a  proposition  by  this 
group  asking  that  the  regulations  be 
abandoned. 

The  advertisers,  in  presenting  their 
appeal,  asked  that  the  bureau,  which  has 
worked  in  cooperation  with  the  four  lo¬ 
cal  newspapers  in  putting  into  force 
the  new  regulations,  submit  the  propo¬ 
sition  “without  comment”  to  the  dailies. 
The  advertisers  propose  the  rules  re¬ 
garding  the  mentioning  of  salary  or 
commission,  and  the  kind  of  product  to 
be  sold,  be  eliminated.  They  do  not, 
however,  object  to  the  standard  which 
requires  mention  of  a  cash  bond  or 
investment  when  necessary. 

In  answer  to  protesting  advertisers, 
three  of  the  local  papers  and  the  Bu¬ 
reau  announced  Thursday  that  they  in¬ 
tended  to  adhere  to  the  regulations 
adopted  March  1,  but  suggested  that 
the  advertisers  offer  constructive  ideas 
on  how  they  can  make  their  ads  pull 
and  still  conform  to  the  rules  set  up. 
The  Chicago  Tribune,  Chicago  Herald 
and  Examiner  and  Chicago  American 
signed  the  proclamation,  along  with  the 
Better  Business  Bureau.  The  Chicago 
Daily  News  declined  to  sign  and  has 
announced  that  the  Daily  News  “main¬ 
tains  a  constant  vigilance  so  that  no 
insincere  offers  may  be  set  forth.” 

In  declining  to  adhere  to  the  new 
rules,  the  Daily  News  has  taken  the 
stand  that  by  carefully  checking  the 
advertisers,  it  is  possible  to  print  an  ad 
that  is  not  deceiving  and  yet  will  at¬ 
tract  those  who  need  only  a  small 
amount  of  training  and  an  opportunity 
to  get  well  established  as  spccessful 
salesmen. 

The  proclamation  to  the  advertisers 
signed  by  the  three  newspapers  states  in 
part : 

“We  are  agreed,  therefore,  on  certain 
important  facts.  We  feel  that  we  have 
undertaken  a  movement  for  reader  and 
advertiser  protection..  We  feel  that 
readers  of  our  classified  columns  are 
entitled  to  know  the  form  of  compen¬ 
sation  and  nature  of  any  proposition 
offered  through  these  columns.  We  be¬ 
lieve  that  oiu-  readers  expect  this  in- 
formatioa  If  all  advertisers  uniformly 
state  these  facts  in  their  advertisements, 
there  can  be  no  discrimination,  no  un¬ 
fair  comprtition. 

“We  believe  that  classified  advertising 
can  be  curiosity  arousing  and  attractive, 
and  still  give  readers  the  essential  in¬ 
formation  outlined  in  preceding  para¬ 
graphs.  We  further  believe  that  classi¬ 
fied  advertisers  have  not  as  yet  consid¬ 
ered  this  possibility  to  its  fullest  extent. 

“We  urge  that  you  consider  and  sub¬ 
mit  constructive  propositions  to  amplify 
the  recommendations  of  the  Better  Busi¬ 
ness  Bureau,  so  that  readers  of  classi¬ 
fied  advertisements  will  be  given  the 
essential  facts  to  which  we  believe  they 
are  entitled.” 

In  an  effort  to  obtain  a  fair  cross- 
secticMi  opinion  of  how  the  general  pub¬ 
lic  reacts  to  help  wanted  classified  ad¬ 
vertisements  which  do  not  definitely 
state  the  form  of  pay  or  type  of  prod¬ 
uct  to  be  sold,  the  Chicago  Better  Busi¬ 
ness  Bureau  presented  the  following 
questionnaire  to  43  men  taking  night 
school  courses  at  the  Chicago  Y.  M. 
C.  A.  College: 

"Place  yourself  in  the  position  of  a 
man  out  of  work.  You  pick  up  your 
daily  newspaper  and  turn  to  the  classi¬ 
fied  Tielp  wanted’  section.  You  find 
the  following  advertisement  under  the 


heading  of  ‘Salesmen  and  Solicitors.’: 
“  ‘Salary  and  Commission 
‘“To  those  who  qualify. 

‘“Large  corporation  manufacturing 
high  grade  electrical  units  wants 
seven  men  immediately.  No  special 
experience  required.  If  you  are 
ambitious  and  will  attend  to  busi¬ 
ness,  your  future  with  this  com¬ 
pany  will  be  bright.  Permanent 
positions — salary  and  commission  if 
you  qualify. 

‘“Apply  9  A.  M.  at . ’ 

“Answer  each  question  before  read¬ 
ing  the  next  one. 

“1.  What,  in  your  judgment,  will  be 
your  duties  if  you  are  hired  as  a  re¬ 
sult  of  answering  the  above  advertise¬ 
ment  ? 

“2.  If  you  are  hired,  would  you  ex¬ 
pect  to  be  paid  a  salary,  as  well  as  a 
commission,  right  from  ^e  start? 

“3.  If  the  job  consists  of  selling,  what 
would  you  think  is  the  product  you  are 
to  sell? 

“4.  If  you  learned,  upon  answering 
this  advertisement,  that  you  will  be  paid 
only  a  commission  on  what  you  actu¬ 
ally  sell,  and  no  salary  until  you  have 
made  a  number  of  sales,  or  until  you 
have  worked  several  weeks  on  commis¬ 
sion,  would  you  consider  the  advertise¬ 
ment  truthful  and  accurate? 

“5.  Do  you  think  the  words  ‘To 
those  who  qualify’  are  sufficient  to  con¬ 
vey  the  impression  that  you  will  not 
get  a  salary  at  the  beginning,  and  may 
never  get  a  salai^  unless  you  sell  a 
certain  quota  within  the  first  few 
weeks  ? 

“6.  What  would  be  your  opinion  of 
the  company  which  knowingly  inserted 
such  an  advertisement  to  offer  a  sell¬ 
ing  job  on  a  straight  commission  basis, 
with  the  chance  to  earn  a  salary  later 
if  your  sales  were  sufficient  to  warrant 
it? 

“7.  What  would  be  your  opinion  of 
the  newspaper  which  permitted  such  ad¬ 
vertising  to  appear  after  being  ac¬ 
quainted  with  the  facts?” 

The  answers  obtained  by  the  bureau 
were  tabulated  as  follows : 

Question  1 :  Forty  thought  the  job  a 
house-to-house  canvas ;  3  thought  it 
might  be  something  else.  Question  2: 
Twenty-two  expected  a  salary  at  the 
beginning,  while  20  did  not.  Question 
3;  Thirty-six  judged  the  product  to  be 
sold  was  an  electrical  appliance,  while 
6  thought  it  was  a  motor  or  the  like. 
Question  4 :  Eighteen  said  they  thought 
the  ad  was  accurate  and  truthful;  25 
said  they  did  not  think  it  was  accur¬ 
ate.  Question  5:  Sixteen  said  it  was 
sufficient  to  imply  no  salary,  while  25 
thought  it  was  not.  Question  6 :  Eight 
expressed  a  favorable  opinion  regard¬ 
ing  the  advertiser ;  32  expressed  an  un¬ 
favorable  one.  Question  7 :  Fifteen 
thought  the  newspaper  was  acting  in 
good  faith :  25  thought  the  newspaper 
was  at  fault  in  accepting  such  an  ad. 


HEADS  CREDIT  MEN 

M  a  recent  meeting  of  the  Newspaper 
Credit  Managers’  Association,  W.  S. 
Payton,  New  York  American  and  Jour¬ 
nal,  was  elected  chairman,  succeeding 
Sam  Wolfcnden,  New  York  Svn.  A. 
Miller.  World-Telegram,  was  elected 
vice-chairman  and  G.  R.  Templeton, 
Evening  Post,  was  elected  secretary- 
treasurer.  Miss  E.  Orgler,  secretary  to 
Mr.  Payton,  will  act  as  corresponding 
secretary. 


JOHNSON  PROMOTED 

Russell  R.  Johnson  has  been  promoted 
from  the  classified  advertising  depart¬ 
ment  to  the  display  retail  staff  of  the 
Los  Angeles  Examiner  to  take  the  place 
of  B.  F.  Heflin,  resigned.  Heflin  will 
become  associated  with  a  national  life 
insurance  company. 


CUPID  LURKS  IN  WANT  AD 


Couple  Reunited  After  35  Years  By 
‘‘Boarders  Wanted”  Copy 

Thirty-five  years  ago,  Mrs.  Lillian 
O’Connor  was  a  little  girl  in  London, 
England.  One  of  her  boy  playmates 
was  William  Paschek.  They  were 
sweethearts  for  several  childhood  years, 
but  the  business  of  making  a  living 
separated  them  before  anything  could 
be  done  about  it,  the  girl  coming  to  the 
United  States,  the  boy  around  the  world 
several  times,  with  his  main  interests 
in  China. 

The  little  girl  of  1899  eventually  be¬ 
came  Mrs.  O’Connor  and  lived  in  a 
large  house  in  Rockville  Centre,  L.  I., 
where  her  husband  died  recently.  His 
estate  possessed  considerable  re^ty,  in¬ 
cluding  their  home,  of  the  large  cottage 
type  that  easily  becomes  a  hotel  or 
boarding  house.  Mrs.  O’Connor  de¬ 
cided  that  the  latter  afforded  the  best 
opjwrtunity  for  income  and  personal 
activity,  and  inserted  a  small  “boarders 
wanted”  advertisement  in  the  Nassau 
Daily  Review  and  Nassau  Daily  Star. 

The  first  response  came  in  the  person 
of  Mr.  Paschek,  anxious  to  rest  quietly 
after  his  years  of  travel.  One  question 
led  to  another,  then  to  recognition,  and 
the  gap  of  three  and  a  half  decades 
was  soon  closed.  The  boarding  house 
plan  was  quietly  dropped,  and  Mrs. 
O’Connor  became  Mrs.  Paschek.  Sur¬ 
rounded  by  Mr.  Paschek’s  Chinese  art 
collection,  they  were  discovered  by  an 
alert  reporter,  and  the  Review  and  Star 
published  a  true  romance  testimonial  of 
classified’s  pulling  power. 


WORD  RATE  ADOPTED 


Oakland  Tribune  Also  Ckangea  Type 
Dress  and  Column  Width 

A  new  classified  advertising  policy, 
which  eliminated  all  abbreviations  and 
provided  for  a  word  charge  rather  than 
a  line  rate,  was  adopted  by  the  Oak¬ 
land  Tribune  last  month.  No  change 
was  made  in  the  basic  rate,  the  charge 
now  being  made  by  the  word  instead 
of  by  the  line. 

Simultaneously  with  the  change  in 
basis  of  charge,  the  Tribune  revised 
its  type-dress,  re-establishing  the  12- 
em,  eight  to  the  page,  instead  of  the 
nine-column  page  in  use  since  shortly 
after  the  war.  By  the  reintroduction 
of  the  left-hand  margin  and  by  the 
substittuion  of  extra-condensed  Gothic 
for  Bodoni  bold  classification  head¬ 
ings,  a  greater  legibility  was  obtained 
for  the  advertising,  and  the  reader  was 
afforded  more  ease  in  finding  classifica¬ 
tions,  according  to  J.  R.  Knowland,  Jr., 
assistant  publisher. 

“The  effect  of  greater  legibility  was 
further  heightened  by  the  use  of  half¬ 
point,  cast  cut-off  rules  changed  daily, 
in  place  of  the  hairline  brass  cut-off 
rule  formerly  employed,”  he  said. 
“The  resulting  optical  effect  is  to  box 
every  advertisement  without  producing 
an  offensively  heavy  type-dress.” 


PAID  $100  FOR  AD  EXPOSE 

The  Chicago  Herald  and  Examiner 
this  week  paid  $100  to  a  woman  who 
succeeded  m  exposing  another  woman 
for  fraudulently  selling  her  an  “Ori¬ 
ental”  rug  through  the  classified  adver¬ 
tising  columns  of  the  Herald  and  Ex¬ 
aminer.  The  newspaper  daily  carries 
the  notice  that  it  will  pay  $100  for  “the 
arrest  and  conviction  of  an  advertiser 
fraudulently  obtaining  money  through 
want  ads  published  in  its  columns.” 


NEW  WERTHEIMER  ACCOUNTS 

The  L.  D.  Wertheimer  Company  Ad¬ 
vertising,  Inc.,  New  York  agency,  has 
h^n  appointed  to  place  all  the  adver¬ 
tising  of  Intourist,  Inc.,  New  York,  the 
travel  bureau  for  Soviet  Russia,  and  of 
the  Open  Road,  New  York.  Magazines 
and  newspapers  are  being  used. 


HAS  ‘‘SPORTMEN’S  EXCHANGE” 

.\  new  want  ad  classification,  “The 
Sportsmen’s  Exchange — to  Buy,  Sell, 
Rent  or  Trade,”  has  been  added  to  its 
classified  page  by  the  South  Bend 
(Ind.)  Tribune. 


Hotel 

Headquarters 

for 

Publishers 


•CONVENIENT 


3  blocks  from  Grand  Central, 
midway  between  conventks 
headquarters  and  the  officts 
of  the  A.  N.  P.  A. 

•  ECONOMICAL 

Rooms  with  private  bath  from 
$3  single,  $4  double,  suites 
from  $10.  Food  prices  equally 
reasonable . . .  breakfast  from 
3Sc,  luncheon  from  65c,  dinner 
with  dancing  to  Little  Jack 
Little’s  amazing  music  in  the 
Silver  Grill  for  only  $1,  and  up. 

•COMFORTABLi 

Every  room  is  outside  with 
private  bath,  running  ice  water, 
new,  mcxlem  and  comfortable. 
Finest  beds  and  mattresses. 
Superlative  service  assured 
by  Hitz-trained  employees. 

HOTEL 

LEXINGTON 

48TH  ST.  AT  LEXINGTON  AVE. 
NEW  YORK 

CHARLES  E.  ROC H EST ER. 

♦  ♦  ♦ 

Directed  by  the  National  Hotel  Mana*t»«* 
Company,  Inc.,  RALPH  HITZ.  Preti**  i 
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H.  T.  PARKER,  FAMOUS  DRAMA  CRITIC 
OF  BOSTON  TRANSCRIPT,  DIES 

Judgments  of  Internationally  Known  Writer  Considered  Final  by 
Colleagues — Prided  Himself  on  Being  a  NeMrspapemum — 
Capacity  for  Work  **Pr^igioas” 


Henry  taylor  parker,  67. 

the  famous  “H.  T.  P.”  of  the  Bos- 
Ion  Transcript,  journalist  and  critic  of 
mu'ic  and  the  drama,  died  in  Boston, 
March  29  of  pneumonia.  He  was  in¬ 
ternationally  known. 

Mr.  Parker  went  to  Europe  every 
year  to  keep  informed  on  the  drama 
there,  and  was  a  frequent  visitor  to 
New  York. 

He  was  known  as  an  extremely  tem- 


briskly  made  up — a  joy  to  look  at  and 
to  read.  In  recent  years,  when  he  had 
an  assistant  whom  he  trusted,  he  wrote 
his  reviews  in  the  early  hours  of  the 
morning  in  his  room  at  the  Vendome 
Hotel  and  sent  them  by  messenger  to 
the  office.  To  those  associated  with 
him  his  technique  for  work  was  fa¬ 
bulous. 


Obituary 

Mrs.  adilla  ellen  Hamil¬ 
ton  WRIGLEY,  president  of 
the  VVrigley  Bros.  Printing  Co.,  pub¬ 
lishers  of  the  Fremont  (O.)  Daily 
News,  died  of  a  heart  attack  last  week 
in  St.  Luke’s  Hospital,  Cleveland, 
where  she  underwent  an  operation  in 
December. 

J.  H.  Barton,  88  years  old,  for  25 
years  pressroom  superintendent  of  the 


29 

Western  Watchman,  Catholic  weekly, 
died  of  pneumonia  March  29  at  City 
Hospital  in  St.  Louis.  He  was  57 
years  old. 

Giix)Roe  \V.  Henry,  founder  and  editor 
of  the  Frankjord  Neu>s  Gleaner,  Phila¬ 
delphia,  a  community  newspaper  here, 
died  in  the  Atlantic  Hospital  at  Somers 
Point,  N.  J.,  April  3,  after  an  illness 
of  a  week.  He  was  77  years  old.  Mr. 
Henry  started  his  newspaper  fifty  years 
ago,  after  working  for  the  Frankford 


Minneapolis  Journal,  died  at  the  home  Dispatch. 

of  his  daughter-in-law  in  Minneapolis  R.  S.  Myers,  55,  editor  of  the  ParJke/j 
March  29.  ^  Prairie  (Minn.)  Independent,  village 

Forrest  B.  Robbins,  57,  editor,  Crom-  clerk  and  clerk  of  the  school  board  at 
well  (Ind.)  Advance,  a  weekly,  died  Parker’s  Prairie,  died  of  a  heart  attack 
“Any  one  else  would  have  been  burned  suddenly  in  his  home  March  30,  of  pneu-  .\pril  1. 

_ _ _  . . ^  _  out  and  exhausted  from  all  those  years  monia.  Mrs.  Cromwell’s  death  occured - 

nerameiital  worker,  who  slept  during  of  pen  scratching.  But  not  H.  T.  P.  only  six  weeks  ago.  He  is  survived 
day  in  his  suite  at  the  Hotel  Ven-  He  was  never  tired.  He  never  felt  com-  by  a  daughter  and  two  sons, 
dome  and  did  his  writing  at  night.  His  fortable  without  a  bundle  of  copy-paper  Junius  Beebe,  father  of  Lucius  M. 


reviews  were  done  in  long  hand  im- 
radiately  following  each  performance. 
He  refused  to  keep  pace  with  the  time 
in  newspaper  offices  by  using  a  type¬ 
writer. 

Mr.  Parker  had  but  a  limited  circle 
of  friends.  He  kept  much  to  himself. 
His  flowing  cape  and  cane  marked  him. 

He  was  "happily  single,’’  to  use  his 
own  expression.  Only  time  will  tell 
whether  he  has  close  relatives.  The 
last  reference  he  was  known  to  have 
made  to  his  associates  about  any  mem¬ 
ber  of  his  family  was  when  his  mother 
did  several  years  ago. 

Mr.  Parker  was  born  in  Boston, 


at  hand.  He  was  legendary.  Those  of 
us  who  had  left  his  school  for  critics 
never  felt  sure  that  we  were  right  un¬ 
less  H.  T.  P.  agreed  with  us.  A  great 
critic?  I  think  so.  I  never  knew  a 
better  one.” 


WILUAM  S.  DUNSTON 


Former  Southern  Newspaper  Circula¬ 
tion  Man  Dies  in  80th  Year 

{By  telegraph  to  Editob  &  Publisher) 
Memphis,  Tenn.,  April  4— William 
S.  Dunston,  stockholder  of  the  Birm¬ 
ingham  (Ala.)  News  and  former  cir¬ 
culation  manager  of  the  Memphis  Com- 
,  „.  ,  mercial  Appeal,  was  found  dead  in  bed 

.April  29,  1867,  the  son  of  William  Fiske  today.  Dunston,  in  his  80th  year,  died 
and  Susan  Sophia  (Taylor)  Parker,  jn  his  sleep.  Capt.  W.  F.  Glisson,  of 
He  was  at  Harvard  from  September,  the  police  department,  said  he  died  of 
1886,  to  May,  1889.  On  leaving  college  natural  causes. 

he  spent  two  and  a  half  years  in  Euro-  For  many  years  he  was  connected 
pean  travel.  When  he  returned  to  the  with  newspapers  in  Birmingham,  Little 
United  States  in  January,  1892,  he  be-  Rock,  Chicago  and  Memphis.  He  re- 
came  associated  with  the  Transcript  as  tired  several  months  ago  after  a  seven- 
its  New  York  correspondent  and  re-  year  period  as  circulation  manager  of 
mained  such  for  seven  years.  Then  he  the  Commercial  Appeal, 
went  to  London  as  representative  of  the  - 


E.  HOFER  DIES  IN  PORTLAND 

Veteran  Had  Twice  Been  President  of 
Oregon  Editors 

E.  Hofer,  for  45  years  identified  with 
newspaper  and  magazine  publication  in 
Oregon,  died  recently  at  his  home  in 
Portland.  Of  late  years  Mr.  Hofer  had 
Charles  A.  Ballou,  36,  died  Sunday,  gained  considerable  national  notice  as  a 
March  25,  in  Buffalo,  N.  Y.  He  had  result  of  investigations  of  his  activities 
held  positions  on  the  Buffalo  Evening  by  the  Federal  Trade  Commission. 
News,  Buffalo  Times,  the  Buffalo  Cour-  Interest  of  the  Commission  was  occa- 
ier-Ex press,  and  papers  in  Akron  and  sioned  by  alleged  widespread  propaganda 
Cleveland,  O.  He  dropped  dead  in  a  activities  by  Mr.  Hofer  and  his  sons  on 
chair  while  reading.  The  funeral  was  behalf  of  utilities.  In  1928  the  clip- 


Beebe,  New  York  Herald  Tribune  re¬ 
porter  and  prominent  figure  in  the  Bos¬ 
ton  leather  business,  died  March  30 
in  New  York  City  while  on  his  way 
home  from  the  South. 


held  Wednesday,  March  28,  with  local 
newspapermen  acting  as  pallbearers. 
Ballou  was  unmarri^  and  lived  with 
his  mother. 


sheets  furnished  by  Mr.  Hofer  in  the 
form  of  “ready-made  material  for  small 
dailies  and  weeklies”  furnished  material 
for  an  intensive  investigation.  At  that 


Edward  H.  Fenton,  deputy  director  time  it  was  testified  by  R.  M.  Hofer,  a 
of  accounting  for  Massachusetts  and  son,  who  managed  the  enterprise,  that 
father  of  John  H.  and  Alfred  H.  Fen-  approximately  one-half  of  the  total  re¬ 
ton,  both  of  the  Boston  Herald  sport-  ceipts,  or  $^,000  a  year,  came  from 
ing  department,  died  March  25  follow-  utility  companies. 

ing  a  heart  attack,  in  his  59th  year.  A  more  recent  estimate  furnished  the 

Herbert  M.  Howes,  former  advertis-  Commission  by  Mr.  Hofer  indicated  that 


ing  manager  of  the  Boston  Globe  and 
later  with  the  advertising  department 
of  the  New  York  Journal,  died  at  his 


this  had  been  reduced  by  nearly  half. 
Mr.  Hofer  was  known  everywhere  as 
Colonel  Hofer”  although  the  title  was 


Transcript  and  the  New  York  Globe. 

He  returned  to  New  York  in  1901 
^  and  again  allied  himself  with  the  Trans¬ 
cript,  and  remained  in  that  capacity 
until  1903,  when  he  became  reviewer 
of  the  theatre,  opera  and  concerts  for 
the  New  York  Globe.  He  remained 


HENRY  H.  COOKE 

Heni^  H.  Cooke,  73,  well-known  In 
the  printing  and  publishing  trade  in 
New  York  City  and  Chicago,  died  in 
New  York,  March  31.  As  a  young 
man  Mr.  (jooke  was  with  A.  C.  Mc- 
Clurg  &  (3o.  of  Chicago.  Later  he  was 


home  in  Hingham,  Mass,  March  9,  at  not  of  military  connection.  He  was  born 
the  age  of  68.  in  Clermont,  la.,  and  first  entered  the 

Harry  L.  Miller,  38,  died  March  publishing  business  with  his  father  when 


26  at  his  home  in  Greenfield,  Mass.,  of 
pneumonia.  He  was  first  employed  by 
the  Greenfield  Recorder-Gazette  as  a 
sports  cartoonist. 


they  acquired  the  McGregor  (la.)  News. 
He  moved  to  Oregon  in  1889  and  with 
his  brother,  the  late  A.  F.  Hofer,  pur¬ 
chased  the  Capital  Journal  at  Salem. 


Harry  Davies,  for  25  years  an  em-  Latej  Mr.  Hofer  acquired  the  interests 


there  until  1905  when  he  again  joined  ^^e  William  Green  Corporation  ploye  of  the  Bond  Buver  New  York  bis  brother  in  this  daily  publication 

tliA  Trancmf\f  ctarr  _ a  t^i _ i _ t> _  vt _  _ i  ^  .  ...  .  .r  ...  .  -  ,  t 


the  Transcript  staff 

In  a  tribute  to  the  famous  critic  in 
the  Neiv  York  Times,  Brooks  Atkinson, 
drama  critic,  said  in  part: 

“Even  to  those  of  us  who  learned  our 
trade  at  his  knee  H.  T.  P.  was  almost 
a  legend.  He  could  do  no  wrong.  He 
knew  everything.  His  judgment  was 
final.  I  have  always  been  proud  to  be 
known  as  one  of  his  men.  For  his 
mind  was.  full,  his  artistic  integrity  was 


and  the  Plandome  Press,  New  York. 
He  was  a  member  of  the  small  group 
of  New  York  printers  known  as  “The 
Swedes,”  and  of  the  New  York  Adver¬ 
tising  (ilub. 


financial  publication,  died  suddenly  of 
a  heart  attack  in  his  office  at  67  Pearl 
street,  April  2.  He  was  92  years  old. 
He  resided  at  215  Grant  avenue.  Pali¬ 
sades  Park,  N.  J. 


In  1912  he  sold  the  Capital  Journal 
and  established  the  Oregon  Manufac¬ 
turer,  a  monthly  publication.  This  grew 
into  the  Industrial  News  Review. 

Colonel  Hofer  was  twice  president  of 


OTTO  ST.  OEGGER 

Otto  (jeorge  St.  Oegger,  49,  office 
manager  and  head  of  the  make-up  desk 
of  the  Los  Angeles  Examiner  display 
.  •  L  J  L-  ,^1.  “  ■  advertising  staff,  died  March  30  in  a 

enthusiasm  was  Monrovia  sanitarium  following  a  short 
volatile.  When  any  one  was  unguarded  He  had  been  a  member  of  the 


enough  to  refer  to  him  as  ‘the  dean  of 
American  critics’  he  impatiently  sput¬ 
tered.  That  seemed  to  him  in  some  odd 
way  to  be  a  reflection  upon  the  age  of 
his  mind.  What  he  wanted  above  every¬ 
thing  was  to  be  mentally  fresh  and 
emcrtionally  spontaneous.  He  hated 
trivial  comment  and  empty  cleverness, 
but  what  he  hated  with  something  ap¬ 
proaching  virulence  was  tired  criticism. 
That  was  unforgivable.  To  him  criti¬ 
cism  was  a  stimulating,  highly  honor- 


Examiner  advertising  staff  since  the 
paper’s  founding,  and  for  a  quarter  of 
a  century  has  been  one  of  the  best- 
known  ad  men  on  the  coast. 


OREGON  PUBUSHER  DIES 

Bert  W.  Bates,  Sr.,  62,  for  more  than 
30  years  publisher  of  the  Roseburg 
(Ore.)  Nezvs-Review.  died  in  a  hospital 
at  Medford,  Ore.,  March  26.  Bates 
sold  his  newspaper  in  1930  to  Harris 
able  profession,  and  he°was°aiways  try-  Ellsworth,  now  president  of  the  Ore- 
ing  himself  by  the  highest  standards.  son  State  Editorial  Association,  and 
“He  prided  himself  upon  being  a  s‘nce  then  has  been  engaged  in  oper- 
newspaperman.  Once  his  associates  be-  ^*'"8  commercial  printing  establish- 
labored  him  into  collecting  some  of  his  in  Klamath  Falls,  Ore. 

musical  reviews  into  book  form,  but  __ 

that  was  a  project  for  which  he  had  CHARLES  A.  BROWN 

vast  distaste.  He  respected  newspapers,  Charles  A.  Brown,  61,  for  29  years 

and  as  a  newspaperman  his  capacity  for  editor  of  the  Goldsboro  (N.  C.)  Weekly  „  r- 

work  was  prodigious.  Being  both  music  Record,  died  there  March  31  following  Bulletm  am  Oakland  I  ost-Enqutrer 
and  dramatic  critic  he  had  plenty  to  do,  an  extended  illness.  The  editor,  who  ‘O’"  about  20  years, 
but  he  loved  it,  especially  when  he  was  founded  the  Record  in  1905,  is  survived  Royd  Morrison,  editor  of  the  Pro- 
working  under  pressure.  In  the  old  by  his  wife  and  one  daughter.  Miss  gressive  Labor  World,  died  recently  at 
^ys  he  could  do  everything  at  once.  Annie  Mae  Brown,  a  member  of  the  his  home  in  Camden,  N.  J.,  after  a  two- 
Bustling  into  the  office  at  about  8  Benvenue  school  faculty.  Rocky  Mount,  week  illness  which  developed  into  pneu- 
0  clock  in  the  morning  he  would  edit  N.  C. 
his  assistant’s  notice,  lay  out  his  page. 


Samuel  M.  Shepard,  who  until  his  the  Oregon  State  Editorial  Association 
retirement  in  1927,  was  for  35  years  and  was  prominent  in  numerous  civic 
connected  with  the  business  office  of  organizations. 

the  St.  Joseph  (Mo.)  News-Press,  died  - 

April  2  at  his  home  in  Kansas  City.  DIES  FIGHTING  FOR  COMICS 

Mr.  Shepard  was  88  years  old  and  was  - 

secretary  of  the  News-Press  Publish-  Oklahoma  Woman  Victim  of  Struggle 
ing  Company  when  he  retired.  Over  “Funnies” 

Irwin  Martin  Howe,  68,  dean  of  A  quarrel  over  a  newspaper  comic 
baseball  statisticians, _  and  for  many  section  resulted  in  the  death  of  Mrs. 
years  official  statistician  for  the  Amer-  Mary  Hancock,  57,  of  Dumright,  Okla., 
i^n  League,  died  in  Chicago  March  on  Easter  Sunday,  according  to  press 
26.  In  his  early  ^ears  he  was  a  print-  dispatches. 


ing  salesman  in  6iicago  and  later  be¬ 
gan  compilation  and  distribution  of 
bMeball  records.  He  designed  the  offi¬ 
cial  score  blank  now  in  use.  For  many 
years  he  was  secretary  of  the  Baseball 
Writers’  Association  of  America. 

Bruce  Wood,  veteran  San  Francisco 
and  Oakland  newspaper  cameraman, 
died  March  20  in  a  hospital  at  Sacra¬ 
mento,  Cal.,  after  a  few  weeks’  illness. 
Before  leaving  for  Sacramento,  where 
he  was  employed  as  a  photographer  for 
the  State  Department  of  Public  Works, 
Mr.  Wood  served  on  the  .S'an  Fran¬ 
cisco  Examiner.  San  Francisco  Call- 


When  her  daughter-in-law,  Juanita 
Williams  Hancock,  16,  attempted  to 
take  the  “funnies”  with  her  on  a  trip 
Mrs.  Hancock,  senior,  remonstrated  be¬ 
cause  she  had  not  read  them.  Seizing 
a  hammer  and  crying,  “Don’t  take  that 
paper  with  you,”  she  attacked  the  girl. 
When  the  girl  threw  up  an  arm  to 
ward  off  the  blow  the  hammer  flew 
back,  striking  the  mother  on  the  head, 
the  girl  said.  The  mother  ran  out  on 
the  porch  and  fell  dead,  the  author¬ 
ities  believe,  of  heart  disease. 


"'ws  notes  and  write,  in  long 
nand,  his  own  review  at  formidable 
length  all  m  the  course  6f  the  day’s 
work.  By  the  time  the  last  edition 
went  to  press  his  own  review  was 
written  and  corrected  and  his  page 


W.  A.  KELLY 

W.  Kelly,  66,  half  owner  of  the 
West  Frankfort  (Ill.)  Daily  American, 
died  in  West  Frankfort  March  25.  He 
purchased  his  interest  in  the  newspaper 
in  1917. 


monia.  He  was  widely  known  in  Penn¬ 
sylvania  and  New  Jersey  as  a  Single 
Taxer,  and  was  nominated  for  Con¬ 
gress  by  the  Socialist  party  in  New  Jer¬ 
sey  several  years  ago.  He  was  50. 

Daniel  J.  Casey,  president  of  the 
Western  Watchman  Company,  St. 
Louis 


HAS  “nFTY-YEAR”  CLUB 

The  Wheelit^  (W.  Va.)  Intelligencer 
recently  instituted  the  Intelligencer 
“Fifty-Year  Club,”  to  which  persons 
who  have  been  readers  of  the  diiily  for 
50  or  more  years  are  eligible  for  mem¬ 
bership. 


LOSS  SHARPLY  CUT 

The  Memphis  Commercial  Appeal, 
Inc.,  has  reported  a  net  loss  for  1933 
after  depreciation,  interest  and  other 
charges  of  $9,154  as  compared  with  a 
until  recently  publisher  of  the  $78,067  loss  the  year  befjre. 


/ 
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AD-VENTURES 

By  ROBERT  S.  MANN 


ONCE  again  the  idea  that  adver¬ 
tisers  should  be  required  to  charge 
more  than  their  non-advertising  com¬ 
petitors  as  sort  of  a  handicap  comes  to 
the  front.  The  New  York  State  Divi¬ 
sion  of  Milk  Control  gave  official 
recognition  to  the  theory  this  week  by 
re-establishing  a  scale  of  minimum 
prices  for  milk  in  the  metropolitan  dis¬ 
trict,  calling  for  retail  sales  at  not  less 
than  9  cents  a  quart  for  non-advertised 
brands  and  10  cents  for  advertised 
brands.  In  effect,  this  means  a  10-cent 
minimum  for  Borden’s  and  Sheffield 
(National  Dairy)  milk,  and  9  cents 
for  most  of  the  others.  The  two 
leaders  protested  the  action  to  no  avail. 

Development  of  a  similar  situation 
in  regard  to  sale  of  gasoline  at  W’ash- 
ington,  D.  C.,  early  this  year  drew  a 
hot  protest  from  H.  K.  McCann,  presi¬ 
dent  of  McCann-Erickson,  Inc.,  agency 
for  various  Standard  Oil  accounts — 
following  which  Secretary  Ickes  ex¬ 
plained  that  there  was  no  intention  to 
take  official  action  which  would  affect 
the  question  of  whether  a  company 
should  or  should  not  advertise. 

Lacking  similar  dramatic  action  in 
regard  to  the  milk  industry,  the  adver¬ 
tising  angle  there  has  drawn  compara¬ 
tively  little  public  attention  in  the  con¬ 
troversy  last  year  and  this  over  the 
question  of  fixing  milk  prices.  Prices 
established  last  year  were  rescinded  in 
January  this  year. 

*  *  * 

La.  van  BOMEL,  president  of 
•  Sheffield  Farms,  Inc.,  expressed 
resentment  this  week  at  the  lack  of  sup¬ 
port  given  the  advertising  milk  firms 
in  their  controversy.  The  state  body’s 
action,  he  told  Editor  &  Publisher, 
constituted  discrimination  against  con¬ 
cerns  which  were  enterprising  enough 
to  spend  their  money  in  advertising  to 
get  increased  volume  of  business,  and 
he  expressed  the  belief  that  establish¬ 
ment  of  the  differential  was  both  un¬ 
constitutional  because  of  its  discrimina¬ 
tory  effect,  aixl  unsound  as  a  matter  of 
policy.  However,  he  intimated  that  his 
firm  probably  would  not  initiate,  al¬ 
though  it  might  welcome,  a  move  to 
question  the  constitutionality  of  the 
board’s  action. 

As  one  result  of  official  price-fixing, 
he  said,  the  Sheffield  newspaper  adver¬ 
tising  had  been  reduced  $200,000  last 
year,  or  from  30  to  40  per  cent. 

“With  a  differential  in  favor  of  -non- 
advertising  firms,’’  he  said,  “one  natu¬ 
rally  gives  consideration  to  the  matter 
of  becoming  a  non-advertiser.  As  a 
matter  of  fact,  our  advertising  amounts 
to  only  a  small  part  of  a  cent  on  each 
quart. 

“In  this  question,  it  seems  to  me  that 
the  newspapers  have  failed  to  show  any 
concern  in  protecting  their  own  in¬ 
terests.  While  the  rule  is  supposed  to 
apply  to  all  advertising  so  far  as  I 
know,  I  see  posters  and  store  signs 
for  these  brands  which  compete  with 


WALTER  B.  PITKIN,  discoverer 
of  the  fact  that  “Life  Begins  at 
40,”  told  members  of  the  Advertising 
Qub  of  New  York  April  5  that  they 
would  do  well  to  ponder  the  implications 
thereof  for  advertising  and  business. 

The  free-spending  groups  of  the 
future,  and  consequently  the  groups  to 
which  business  must  appeal  more  and 
more,  he  said,  will  be  those  beyond  the 
40-year  age.  Stabilization  of  the  pop¬ 
ulation  in  size,  its  gradual  increase  in 
average  age,  the  lowering  of  the  age 
of  retiremrat  from  business,  and  related 
factors,  will  tend  to  decrease  the  im¬ 
portance  assigned  by  sales  managers  to 
the  younger  and  supposedly  free-spend¬ 
ing  sections  of  the  popular?. 


OH  to  be  a  space  buyer. 

Laughing  merrily  for  hire. 

Oh,  well,  excuse  it  please.  But  how 
do  you  like  this  one: 

Away  from  city  noise  and  huburbs 
The  News  is  much  read  in  the  suburbs. 


Or  this  one : 

That  a  little  history  makes  us  wiser 
Is  not  denied  by  any  good  advertiser! 

Once  upon  a  time  the  space  buyer 
worked  all  day  and  when  he  got  enter¬ 
tainment  he  had  to  spend  his  own  time 
on  it.  But  that  was  before  newspaper 
promotion  booklets  went  into  competi¬ 
tion  with  the  funny  papers.  Now  he 
can  sit  and  guffaw  his  way  through  a 
half-page  of  statistics  about  the  per¬ 
centage  of  coverage  in  Ozone  Park  or 
Hell’s  Kitchen  with  a  clear  conscience. 

These  reflections  are  inspired  by  arri¬ 
val  of  a  new  edition  of  the  New  York 
Daily  News’  analysis  of  circulation. 
Past  editions,  according  to  the  introduc¬ 
tion,  have  b^n  “compiled  with  consci¬ 
entiousness,  loving  care,  and  a  large 
corps  of  statisticians,”  and  have  been 
“expensively  printed  and  assiduously 
distributed,”  only  to  repose  undisturbed 
in  filing  cabinets  later  while  advertisers 
and  agency  men  telef^oned  the  News  to 
ask  for  the  information  they  had  al¬ 
ready  received. 

the  introduction  goes  on  coyly, 
“this  year  we  have  gone  Roxy,  so  to 
speak ;  covered  our  capsules  with  choco¬ 
late;  given  you  a  combination  of  the 
Hohokus  County  Fair  and  a  toy  cata¬ 
log,  with  gems  of  fact  lavishly  distrib¬ 
uted  on  look- worthy  pages.  We  have 
done  our  damndest  to  get  you  to  look 
at  it  carefully  and  read  some  of  it,  fel¬ 
low  scientists.  We  hope  you  will  take 
it  home  over  the  week-end  to  the  wife 
and  kiddies,  as  the  kiddies  will  like  our 
pictures.  And  then  we  trust  it  will  be 
Filed  But  Not  Forgotten!” 

*  *  « 

The  chocolate  coating  on  the  Hoho¬ 
kus  County  Fair  includes  splashy 
pictures  in  red,  bright  blue  and  yellow, 
also  Ogden  Nash-ish  headlines,  and  a 
choice  collection  of  Fascinating  Facts 
about  New  York  in  guidebook  style. 
The  careful  market  analyst  may  learn, 
for  instance,  that  Manhattan  borough  is 
“located  on  a  pleasant  isle  of  gneiss  and 
limestone,  at  40  degrees  42  minutes  and 
43  seconds  N.  lat.  and  74  degrees  0  min¬ 
utes.  33  seconds  W.  long.”  and  that  it 
was  “not  open  to  the  public  until  1613 
or  possiblv  1626.”  Of  Brooklyn  we  are 
told,  in  addition  to  the  number  of  fam¬ 
ilies  in  rented  homes  and  the  number 
of  provisioners,  chemists  and  drapers, 
that  “of  late  the  sale  of  horses  and 
butreies  has  declined.” 

“Our  own  Baedeker  on  the  Bronx” 
(pronounced  Bron-nix)  in  addition  to 
describing  the  Zoological  Gardens  and 
tabulatine  the  number  of  births,  mar- 
riaees  and  savings  accounts,  drops  such 
helpful  hints  as  this:  “Bronx  customs 
and  usages  are  similar  to  those  of  edu¬ 
cated  peoples  everywher".  The  tall  hat. 
however,  has  to  a  great  extent  gone  out 
of  use  in  recent  years,  except  for  cere¬ 
monial  calls.”  A  page  on  Oueensbor- 
ough  reports  that  in  certain  factory  dis¬ 
tricts  “luncheon,  if  reouired.  should  be 
carried,  as  some  eating-houses  here  are 
not  adapted  for  the  cautious  stranger. 
.  .  .  Supplies  of  petrol  are  readily 
available  for  the  private  motorist  .  .  . 
The  habits  and  manners  of  the  Queens 
inhab.  are  fin  general)  circumspect,  esp. 
on  Sunday.” 

Despite  all  frivolity,  the  booklet  (en¬ 
titled  “Show  Now  Going  On”)  does  not 
fail  to  pile  up  the  pertinent  statistics, 
including  those  labeled:  “1.  For  adver¬ 
tisers  who  just  want  the  b-r-o-a-d  pic¬ 
ture”;  “2.  For  birds  who  sav  ‘W»  gotta 
find  buyers  in  sucha  bracket’  ” ;  “3.  For 
advertisers  who  want  to  know  bow 
much  we  got  in  Brooklyn,  etc.”;  and 
“4.  For  data  hounds,  sales  managers, 
sharp  pencil  statisticians,  the  curious  and 
unbelieving,  and  other  newspapers’  re- 
Isearch  depts.  to  check.” 

*  *  * 

WE  look  forward  cheerfully  to  the 
day  when  some  statistical  genius 
will  get  100  per  cent  attention  for  his 
pie  charts  b-  filling  the  sections  with 
lemon  meringue,  mince,  and  pumpkin 
fillings  instead  of  red,  blue,  and  yellow 
ink. 


DAILIES  TOOK  48.6%  OF 
NAlIONAL  COPY 

Newspapers  Held  Bigger  Share  of  Ad¬ 
vertiser’s  Dollar  in  1933  Than 
in  1932,  Bureau  of  Adver¬ 
tising  Estimates 

National  advertisers  in  1933  turned 
increasingly  to  newspapers,  and  placed 
nearly  half  their  appropriations  in  that 
medium,  according  to  preliminary 
figures  compiled  by  the  Bureau  of  Ad¬ 
vertising,  American  Newspaper  Pub¬ 
lishers  Association,  for  its  annual  review 
of  advertising  expenditures.  The  bulle¬ 
tin  giving  detailed  estimates  for  leading 
advertisers  will  probably  be  issued  next 
month. 

National  advertising  in  all  media  of 
course  shrank,  but  newspapers  held  their 
own  better  than  other  media.  Total 
national  advertising,  the  Bureau  esti¬ 
mates,  dropped  from  $345,0()0,()00  in 
1932  to  $298,000,000  in  1933.  News¬ 
papers  at  the  same  time  fell  off  from 
$160,000,000  to  $145,000,000,  but  their 
percentage  of  the  national  advertiser’s 
dollar  rose  from  46.4  in  1932  to  48.6 
in  1933. 

Outdoor  advertising  rose  a  fraction 
in  percentage,  its  $24,000,000  in  1933 
amounting  to  8  per  cent  of  the  total. 
In  1932  outdoor  accounted  for  $27,000,- 
000,  or  7.8  per  cent.  Car  cards  held 
stationary  at  1.2  per  cent  of  the  total, 
the  actual  expenditures  dropping  from 
$4,000,000  to  $3,500,000. 

Magazines,  however,  by  dropping 
from  $115,000,000  to  $94,000,000,  de¬ 
clined  in  percentage  from  33.3  to  31.5. 
Chain  broadcasting,  suffering  its  first 
setback,  took  only  10.7  per  cent  of  the 
advertiser’s  dollar,  against  11.3  in  1932. 
Actual  network  expenditures  were  $31,- 
500,000,  against  $39,000,000  in  1932. 

KITCHEN  KLENZER  DRIVE 

General  List  of  Newspapers  Received 
Copy  This  Week 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  .\pril  4— A  general  list  of 
newspapers  are  to  receive  schedules  this 
week  for  small  Kitchen  Klenzer  ads  to 
be  run  on  the  women’s  page,  it  was 
learned  today  with  the  announcement 
that  Fitzpatrick  Brothers,  makers  of 
Kitchen  Klenzer,  have  appointed  Neis- 
ser-Meyerhoff,  Inc.,  as  their  advertis¬ 
ing  agency.  The  campaign  marks  the 
first  kitchen  Klenzer  advertising  in 
newspapers  this  year. 

H.  M.  Alexander,  formerly  of  Fred¬ 
erick  &  Mitchell,  Inc.,  has  joined  Neis- 
.ser-Meyerhoff  and  is  handling  the 
Kitchen  Klenzer  account  along  with 
other  agency  executives. 

A.  E.  Meyerhoff  also  announced  the 
opening  of  the  agency’s  west  coast  office 
in  the  Pacific  Electric  Building,  Los 
Angeles. 

GETS  PENN  TOBACCO  ACCOUNT 

Ruthrauff  &  Ryan,  Inc.,  New  York 
agency,  has  been  appointed  to  service  the 
Penn  Tobacco  Company  account,  maker 
of  Kentucky  Club  pipe  tobacco  and 
Ebonies  cigarettes. 

NEW  GETCHELL  BRANCH 

J.  Stirling  Getchell,  Inc.,  has  opened 
a  branch  office  in  Kansas  City,  Mo. 
Karel  Rickerson,  manager,  was  former¬ 
ly  with  Campbell-Ewald  Company,  De¬ 
troit. 

TEXAS 

Properly  to  cover  thia  grtati  State  you  muat 
uae  the  leaden: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 

FARM  NEWS 

Publiabed  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Repreoentatim 
New  York  Chicago  Detroit  San  Francisco 


CHICAGO  AGENCY  NAMED 

Williams  &  Reilly.  Chicago  advertis¬ 
ing  agency,  has  been  ap^inted  by  the 
Timken- Detroit  .-^.xle  Company,  De. 
troit,  Mich.,  to  place  axle  advertising. 
Automotive  trade  papers  will  be  used. 


.Advertising  Service  Company,  Chicago. 
Keported  to  be  using  a  few  iiewspapert 
on  Cunard  Lines.  Chicago. 

Bermingliam,  CaMleinan  &  Pierce, 
East  3Sth  street.  New  Vork  City.  Placing 
orders  with  some  New  York  City  news¬ 
papers  on  New  Y'ork  Distillers  Corp.,  Old 
Patroon  Uye  Whiskey,  Uoyal  Packet  Drj 
Gin,  Castle  Rock  Scotch  Whiskey.  Sing¬ 
ing  Wood  Rye.  Sibley’s  Dry  Gin  and 
Smileys  Blended  Rye.  New  York  City. 

Biackett-Sumple-Hummert,  Inc.,  221 
North  La  Salle  street,  Chicago.  May  use 
a  list  of  newspapers  on  Morton  Salt 
Company,  Chicago. 

Frederick  &  Mitcheii,  Inc.,  3G0  Nortk 
Michigan  avenue,  Chicago.  Sending 
orders  to  newspapers  on  Nash  Motor 
Company,  Kenosha. 

Geiles  .Advertising  .Agency,  50  Ean 
Fordham  road,  Bronx,  N.  Y.  Again  plac¬ 
ing  orders  with  newspapers  in  varioni 
sections  on  Edwin  Cigar  Co.,  New  York 
City. 

Guenther-Bradford  St  Co.,  15  East 
Huron  street.  Chicago.  Using  a  few 
newspapers  on  Hay- Fay  Distributors, 
Chicago,  Hay  Fever  Remedy.  Also  re¬ 
leasing  schedules  to  newspapers  on 
Brooks  Appliance  Company,  MarsbiU, 
Mich. 

L.  H.  Hartman  Compun.v,  444  Madisoi 
avenue.  New  York  City.  Placing  orders 
with  newspapers  generally  on  Somerset 
Importers  Ltd.,  Ilaig  &  Haig,  Dewars 
Scotch  Whiskey.  New  York  City. 

Ralph  H.  Jones  Company,  18  East  48tt 
street.  New  Y’ork  City.  Will  place  tbe 
following  accounts:  National  Hotel 
Management  Corp.,  Hotel  New  Yorker, 
N.  Y. :  Netherland  Plaza  Hotel,  Clncia- 
nati;  Book  Cadillac  Hotel,  Detroit;  Vaa 
Cleve  Hotel,  Dayton,  and  Ritz  Carltoa 
Hotel,  Atlantic  City,  N.  J.. 

Metropolitan  Advertising  Compaii.v,  K 
Liberty  street.  New  York  City.  Secured 
the  account  of  the  International  Vlae- 
yards  Association,  YVlnes,  New  York  Cit,». 

Small,  Kleppner  St  SeitTer,  Inc.,  4M 
Fifth  avenue.  New  York  City.  Secured 
the  account  of  the  C.  Y'.  Chocolate  Y’eait 
Company.  409  Fifth  avenue.  New  York 
City. 

J.  WiUter  Thompson  Company,  424 
Lexington  avenue.  New  Y'ork  City.  Re 
ported  having  secured  the  account  of  tke 
Durham-Duplex  Razor  Company,  Jeriej 
City,  N.  J. 
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A  PUBLISHER  COMMENTS  ON 

“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


Our  School  was  the  most  suc¬ 
cessful  in  the  history  of  this  news¬ 
paper  and  to  say  that  we  are 
pleased  with  the  results  is  putting 
it  mildly.  , 

(From  «n  Oklahoma  Newspaper) 
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Editor  &  Publisher  for  April  7,  1934 


“A  great  new  book 
written  for  you.'* 


'"What  everyone  should  know 
About  Newspaper  Advertising** 


MAKING  MILLIONS 
READ  AND  BUY 


By  WILLIAM  A.  THOMSON 

Director,  Bureau  of  Advertising,  American 
Newspaper  Publishers  Association 


Thousands  of  books  have  been  written  about  advertis¬ 
ing  but  no  book  like  William  A.  Thomson’s  MAKING 
MILLIONS  READ  AND  BUY  has  been  written,  devoting 
itself  exclusively  to  Newspaper  Advertising. 

Every  phase  of  the  subject  is  covered  from  Market  Analy¬ 
sis  to  Technical  Reproduction.  Even  more  important,  it 
is  a  complete  explanation  of  the  relationship  between  news¬ 
papers  and  the  public  —  the  service  newspapers  render  their 
respective  communities,  the  reasons  why  the  use  of  news¬ 
paper  space  is  needed  by  both  retailer  and  manufacturer. 

All  the  problems  that  have  been  confusing  even  to 
those  experienced  in  the  business  are  simply  and  clearly 
explained.  The  book  should  be  read  by  everyone  in 
America, — 

Not  Only 

Those  who  write,  edit,  publish  and  sell  newspapers 
Those  who  write,  prepare  and  sell  newspaper  advertising 
Those  who  invest  in  newspaper  advertising  space  to  sell 
merchandise  at  a  profit. 


But  Also 

Everyone  connected  in  any  capacity  with  a  newspaper,  with 
general  advertising,  with  printing  and  engraving,  and  with 
merchandising 

And 

Everyone  active  in  business  or  contemplating  a  business 
career  from  High  School  Student  to  Captain  of  Industry. 

There  is  inspiration,  education,  increased  earning  power 
through  increased  knowledge  for  you  in  this  book.  You 
may  possess  some  of  the  information,  but  you  do  not  know 
all  that  can  be  learned  from — 

MAKING  MILLIONS  READ  AND  BUY. 

Only  a  man  with  William  A.  Thomson’s  unusual  ex¬ 
perience  could.  During  his  active  career,  he  has  travelled 
thousands  of  miles,  studied  hundreds  of  communities  and 
their  newspapers  large  and  small,  contacted  the  best  creative 
and  technical  minds  in  the  creation  and  reproduction  of 
successful  advertisements  and  advertising  campaigns. 


ONE  OF  THE  EDITOR  AND  PUBUSHER  SERIES 


Quick  action 
will  save  you 
money. 

Take  advantage 
of  the 


MAKING  MILLIONS  READ  AND  BUY  is  a  large  handsomely  bound 

1  book  5y2  inches  x  8%  inches. 

Liberally  illustrated  with  charts  and  1 

1  illustrations,  with  a  quick  reference  index.  Approximately  300  pages.  1 

1  Price  $3.00. 

CONTENTS  1 
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VI  Copy 
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Reserve 
your  copies 
without  delay. 
Use  the  Conven¬ 
ience  Coupon 
below. 


SPECIAL  PRE-PUBLICATION  PRICE 

To  anyone  connected  with  the  newspaper  busi¬ 
ness  we  are  giving  a  liberal  pre-publication  offer 
in  advance  of  publication.  (Publication  date — 
June  1st).  The  regular  price  is  $3.00.  By  send¬ 
ing  us  your  order  immediately,  we  will  reserve 

1  copy  $2.25 

5  or  more  copies  for  you  at  2.00 
100  or  more  copies  for  you  at  1 .80 
500  or  more  copies  for  you  at  1.50 

Walter  Drey,  Publisher,  5  Prospect  Place,  New  York 


DETACH  HERE 


ACCEPTANCE  OF  PRE-PUBLICATION  SPECIAL  OFFER 

Editor  and  Publisher  Company,  Times  Bldg.,  New  York. 

I  accept  your  pre-publication  oflFer.  Please  enter  my  order  for; 
copy  at  $2.25  copies  at  $1.80 

copies  at  2.00  copies  at  1.50 

Send  me  bill  one  week  before  book  is  ready  and  I  will  remit 
$ .  or  enclosed  is  my  remittance  for  $ . 

NAME  . . . 


ADDRESS 


BUSINESS  CONNECTION 
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Advertising  Agencies 

FOUR-A  CONVENTION 
SET  FOR  MAY  22-23 

Annual  Washington  Gathering  to  Be 
Preceded  hy  Executive  Board 
Session  h4ay  21^~Gode 
Sure  to  Be  a  Topic 

The  seventeenth  annual  meeting  of 
the  American  Association  of  Advertis¬ 
ing  Agencies  will  be  held  on  Tues^y 
and  Wednesday,  May  22  and  23,  at  the 
Mayflower  Hotel,  Washington,  D.  C. 

The  Executive  Board  of  the  associa¬ 
tion  will  hold  its  regular  quarterly  ses¬ 
sion  at  the  same  place  on  Monday,  May 
21. 

William  C.  D’Arcy,  president  of  the 
D’Arcy  Advertising  Company,  St. 
Ix>uis,  and  chairman  of  the  Ixiard 
of  the  A.A.A.A.,  will  open  the 
convention.  The  first-day  sessions  will 
be  open  to  invited  guests  as  well  as 
officers  and  executives  of  member  agen¬ 
cies.  The  second  day  will  be  given  over 
to  discussion  of  agency  problems  and 
election  of  officers,  and  will  be  closed 
to  all  but  members. 

The  annual  banquet  will  be  held  in 
the  ballroom  of  the  Mayflower  on  the 
evening  of  May  22. 

W^ile  the  speaking  program  and  the 
details  of  entertainment  are  to  be  an¬ 
nounced  later,  one  topic  which  is  bound 
to  come  in  for  discussion  is  the  pro¬ 
posed  agency  code,  which  after  eight 
months  of  effort  has  not  yet  reached 
the  point  of  a  public  hearing.  John 
Benson,  president  of  the  A.A.A.A.,  said 
this  week  that  he  was  continuing  nego¬ 
tiations  at  Washington  in  regard  to  the 
code,  but  that  it  was  impossible  to  pre¬ 
dict  what  its  status  might  be  by  the  time 
of  the  agency  convention. 


aLMORE  OIL  PLANS  DRIVE 


Coast  Firm  Appoints  Botsford,  Con¬ 
stantine  A  Gardner  Agency 

Gilmore  Oil  Company,  Ltd.,  Los  An¬ 
geles,  has  announced  the  appointment 
of  Botsford,  Constantine  &  Gardner,  ad¬ 
vertising  agency,  to  direct  its  adver¬ 
tising  account,  effective  immediately. 

An  aggressive  advertising  campaign 
featuring  Red  Lion  gasoline  will  be 
released  soon  by  the  new  advertising 
^ency  throughout  the  Gilmore  market¬ 
ing  area,  extending  from  Canada  to  the 
Mexican  border  in  the  Pacific  Coast 
states. 

The  Gilmore  account  will  be  serviced 
from  the  recently-opened  Los  Angeles 
office  of  Botsford,  Constantine  &  Gard¬ 
ner  at  541  Roosevelt  building,  727  West 
Seventh  street.  John  H.  Weiser  has 
been  transferred  from  the  agency’s  San 
Francisco  office  to  become  manager  of 
Los  Angeles  office. 


COAST  AGENCY  MOVES 

Sidney  Garfinkel,  San  Francisco 
agency,  has  moved  from  525  Market 
street  to  larger  quarters  at  153  Kearney 
street  Leland  Levinger,  former  sales 
manager  of  the  W'^heat  Kr inkier  Cor- 
portion,  has  joined  the  agency  as  a 
limited  partner.  Several  new  members 
have  been  added  to  the  art  department 
and  Hazel  Hatch  has  been  appointed 
production  manager.  El  Rey  Brewing 
Company,  San  Francisco,  has  named  the 
agency  to  direct  an  advertising  cam¬ 
paign  featuring  two  new  packages. 
Space  in  list  of  California  newspapers 
will  be  used. 


REPRESENTATIVES  MOVE 

Neville  &  Hitchings,  Inc.,  newspaper 
representatives,  Philadelphia,  announced 
the  removal  of  their  offices  on  April 
2,  1934,  to  suite  2301-2304,  at  12  South 
Twelth  street.  New  telephone  numbers 
are  Bell,  Walnut  0900-0W1 ;  Kevstone, 
Race  7677. 


TAKING  LARGER  QUARTERS 

Fletcher  &  Ellis,  Inc.,  New  York 
agency,  will  move  on  April  10  from 
33l  Madison  avenue  to  larger  quarters 
on  the  48th  floor  of  500  Fifth  avenue. 


TO  PROMOTE  NEWSPAPERS 


President  of  San  Francisco  “Specials” 
Names  Two  Committees 

President  C.  E.  Greenfield  of  the  San 
Francisco  Newspaper  Representatives’ 
Association  has  named  two  new  com¬ 
mittees  to  start  a  campaign  in  the  in¬ 
terests  of  newspaper  advertising. 

The  first  is  a  Newspaper  Promotion 
Committee,  consisting  of  Keene  Fitz¬ 
patrick,  Pacific  Coast  representative  of 
Chicago  Tribune,  New  York  Daily 
News  and  Metropolitan  Sunday  News¬ 
papers,  as  chairman;  R.  S.  Nicholson. 
M.  C.  Mogensen  &  Co.,  Inc.,  and  J. 
Rufus  Doig  of  O’Mara  &  Ormsbee,  Inc. 

The  second  is  a  Speakers’  Committee 
under  Chairman  Austin  Fenger,  presi¬ 
dent  of  Fenger-Hall  Co.,  Ltd.,  to  sup¬ 
ply  speakers  to  clubs  and  various  organ¬ 
izations  to  explain  the  part  the  news¬ 
paper  plays  in  the  community  and  the 
value  of  using  newspaper  space  for 
promotion  purposes. 


TO  FEATURE  LION  ACT 

Standard  Oil  Company  (Indiana) 
will  have  a  tiger-lion  act,  with  Allen 
King,  animal  trainer,  as  a  special  free 
wild  animal  show  at  this  year’s  Century 
of  Progress  Exposition  in  Chicago. 
The  33  lions  and  tigers,  together  with 
their  trainer,  will  later  be  featured  in 
Standard  Oil’s  newspaper  advertising 
during  the  summer  months.  A  party 
of  30  Chicago  newspaper  and  maga¬ 
zine  writers,  photographers  and  news 
reel  men  visited  Peru,  Ind.,  this  week 
to  see  King  and  his  animals  in  re¬ 
hearsals. 


H.  E.  PHELPS  JOINS  AGENCY 

Harn,-  E.  Phelps  has  joined  Need¬ 
ham.  Louis  &  Brorby,  Inc.,  Chicago  ad¬ 
vertising  agency,  as  accoimt  executive. 
Mr.  Phelps  was  formerly  a  sales  execu¬ 
tive  for  United  States  Rubber  Corpor¬ 
ation,  then  advertising  and  sales  pro¬ 
motion  manager  for  the  Kraft  Cheese 
Company,  and  later  a  partner  in  Bren- 
nan-Phelps  Company,  Chicago  advertis¬ 
ing  agency. 


AGENCY  RETIRES 

Berry  &  Beswick.  Inc.,  443  San  Pedro 
street,  Los  Angeles,  announces  it  has 
withdrawn  from  the  advertising  agency 
business  in  order  to  concentrate  efforts 
in  the  trade  paper  publishing  field. 
The  firm  new  publishes  the  (Vestem 
Alcoholic  Bez'crage  Journal,  with  offi¬ 
ces  at  the  former  agency  address. 


LAUNCHING  PICK-PROOF  LOCK 

The  Dudley  Lock  (Corporation,  Chi¬ 
cago,  has  appointed  Batten,  Barton. 
Durstine  &  C)sbom,  Inc.,  as  its  adver¬ 
tising  agent.  The  company  is  about  to 
introduce  a  new  lock  described  as  pick- 
proof.  The  advertising  will  be  di¬ 
rected  from  the  agency’s  Chicago  office. 


JUUUS  GROSSMAN  APPOINTS 

Julius  Grossman,  Inc.,  Brooklyn,  N. 
Y.j  maker  of  Pedemode  shoes  has  ap¬ 
pointed  the  Cramer-Tobias  Company, 
New  York.  This  agency  is  also  hand¬ 
ling  the  advertising  of  Marathon  Razor 
Blade  Company,  Irvington,  N.  J. 


HAS  OIL  BURNER  ACCOUNT 

Doremus  &  Company,  Boston  office, 
is  now  placing  the  local  advertising 
for  Electrol  Oil  Burner,  acting  for 
Buckley  &  Scott  Utilities,  Inc.,  the  New 
England  distributors.  Large  space  is 
being  used  in  Boston  newspapers,  sup¬ 
plemented  by  direct  mail. 


WITH  FLETCHER  A  ELUS 

Hubert  F.  Townsend,  former  art  di¬ 
rector  with  Hanff-Metzger,  Inc.,  has 
joined  the  art  department  of  Fletcher 
&  Ellis,  Inc.,  New  York. 


Washington  (D*  €•) 

Correspondent  Wanted 

A  part  time  job  for  a  good  reporter 
— cover  code  matters,  labor  con¬ 
ferences,  etc.  for  monthly  trade 
paper.  Box  A-533. 


C.  H.  TOUZAUN  FIRM 
IS  UQUIDATING 


President  Retiring  From  Business — 
New  Firm  Being  Formed  by 
Four  Former  Members 
of  Staff 


{By  telegraph  to  Editor  &  Publisher) 

Chicago,  April  4 — (3has.  H.  Touzalin 
Agency  has  b^un  liquidation  of  its 
business.  Editor  &  Publisher  learned 
here  today.  Charles  H.  Touzalin,  presi¬ 
dent  of  the  advertising  agency  bearing 
his  name  and  one  of  the  pioneer 
Chicago  advertising  agents,  is  retiring 
from  the  business.  Mr.  Touzalin,  after 
many  years  with  Lord  &  Thomas,  estab¬ 
lish^  his  own  agency  23  years  ago. 
It  is  definitely  understood  that  the  Tou¬ 
zalin  agency  is  not  involved  in  any 
financial  difficulties. 

Announcement  was  also  made  here 
today  that  four  former  members  of 
the  agency  have  organized  a  new 
agency  under  the  name  Perrin  and 
Pans,  with  offices  at  8  So.  Michigan 
avenue.  Earl  R.  Perrin  is  president  of 
the  new  organization.  Donald  L.  Paus 
is  vice-president.  Associated  with  the 
two  principals  are  Herman  Groth,  for 
many  years  executive  vice-president  of 
Wm.  H.  Rankin  Company  and  recently 
of  Touzalin  agency,  and  William  Swan, 
former  account  executive.  It  is  under¬ 
stood  that  the  new  agency  is  taking  over 
a  number  of  accounts  formerly  handled 
by  Touzalin. 


NEW  MARKET  BOOKLET 

The  San  Francisco  Chronicle  has  pub¬ 
lished  a  new  market  booklet  covering 
San  Francisco  and  Northern  California, 
from  statistics  compiled  by  Randolph 
W.  Madison,  national  advertising  man¬ 
ager.  Graphically  arranged  maps  spot 
the  sales  of  Buick,  Packard,  (^Thevrolet, 
Plymouth  and  Ford  cars  in  San  Fran¬ 
cisco  according  to  markets,  and  also 
give  locations  of  chain  grocery  and  in¬ 
dependent  drug  stores,  together  with 
statistics  showing  how  San  Francisco 
buys  its  merchandise. 


FADA  RADIO  TO  HARTMAN 

The  Fada  ^dio  &  Electric  Corpora¬ 
tion  has  appointed  the  L.  H.  Hartman 
Co.,  New  York  agency,  to  conduct  its 
advertising.  The  reorganized  Fada 
Company  will  bring  out  for  domestic 
and  foreign  use  this  coming  season  a 
complete  line  of  home  radio  sets,  both 
table  and  console  models,  incorporating 
new  features  that  have  been  developed 
in  the  research  department.  Magazines 
and  newspapers  will  be  used. 


250,000  IN  PABST  CONTEST 

At  least  250,0(X)  entries  ill  have  been 
received  in  the  “Why  do  you  like 
Pabstett?”  contest  which  will  close 
April  7,  it  is  estimated  by  Needham, 
Louis  &  Brorby,  Inc.,  Chicago  agency 
which  handled  the  advertising.  News¬ 
paper  and  trade  journal  space  were  the 
only  media  used,  2,209  prizes  being 
offered. 


Lively ... 

Add  it  up.  Don't  most  of 
us  give  more  time  to  our 
daily  newspapers  than  to 
other  forms  of  reading? 
Then  isn't  it  fair  toassume 
that  an  alert  and  colorful 
morning  newspaper  will 
give  a  lift  to  your  ideas 
and  conversation  ? 

NEW  YORK 

Heratb  aWbune 


BURNS-HALL  REORGANIZED 


CharleB  H.  Hall  Becomes  President  o( 
Milwaukee  Agency 

Reorganization  of  Bums-Hall  Adver¬ 
tising  Agency,  Inc.,  757  N.  Broadway, 
Milwaukee,  and  naming  of  Charles  h! 
Hall,  dean  of  Milwaukee  advertising 
men,  as  president  in  place  of  B.  K. 
Burns,  resigned,  has  been  announced. 
The  new  vice-president,  replacing  Mr. 
Hall,  is  W.  H.  Pruemers,  treasurer  for 
15  years,  who  also  will  continue  in  that 
position.  Roy  A.  Franke,  production 
manager  for  10  years,  is  the  new  secre¬ 
tary. 

In  addition  to  Mr.  Burns,  resigna¬ 
tions  were  accepted  from  N.  L.  Telan- 
der,  secreta^,  and  H.  H.  Scott,  direc¬ 
tor,  Their  interests  have  been  acquired, 
effective  March  31,  by  the  new  officea 

The  Milwaukee  agency  was  founded 
in  1919  by  Messrs.  Hall  and  Burns. 

Mr.  Hall  stated  that  the  reorganized 
agency  will  continue  in  its  present  quar¬ 
ters  and  present  staff.  General  services, 
particularly  in  petroleum  and  radio  ad¬ 
vertising,  will  featured,  while  expan¬ 
sions  are  anticipated  in  counselor  ser¬ 
vices. 


S.  M.  LEVY  PROMOTED 

The  Keelor  &  Stites  Company,  Cin¬ 
cinnati,  member  of  the  First  Inter- 
Agency  Group  of  Advertising  Agencies, 
announces  the  election  of  Sam  Malcolm 
Levy  as  vice-president  and  director  of 
the  company.  He  has  been  a  memtw 
of  the  staff  for  the  past  three  years  and 
was,  at  one  time,  an  account  executive 
for  tlie  New  York  office  of  the  H.  K. 
McCann  Company. 


“THE  ADVERTISER 

furnished  these  halftones 

-  -  75  SCREEN* 


“  QEVENTY-FIVE  is  OK,”  assures 
|i^  the  Stereotyping  Superinten¬ 
dent.  No  wonder  the  Advertising 
Manager  is  relieved.  He  rememben 
the  time  when  they  shied  at  any¬ 
thing  over  a  55  screen. 

“Fact  is,”  adds  the  SS,  “that  with 
these  Certified  Mats  we  are  using 
now,  I  think  we  might  go  to  75  on 
our  picture  page.  Several  papers 
are  doing  it  smd  they  look  swell.  If 
these  halftones  have  got  the  depth, 
we  can  bring  them  out  all  right.” 
Cleaner  molding  with  Certified  Mats 
is  revising  the  engraving  standards 
of  many  newspapers.  Better  half¬ 
tone  printing  is  a  Certified  char¬ 
acteristic. 

For  dependable  stereotyping  use 
Certified  Dry  Mats. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  Y- 
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advertising  to  push 

*KING  KOLE’  DRINKS 


Brand  Includes  Beer,  Ale  and  Soft 
Drinks  to  Be  Merchandised 
in  All  Parts  of 
Country 

iSfecial  to  Editor  &  Publisher) 

Chicago,  April  3 — H.  A.  Chester  has 
completed  plans  for  the  merchandising 
of  a  single  brand  of  Ifeer,  ale  and  soft 
drinks  under  the  trade  name,  “King 
K^e.”  Newspaper,  magazine  and  radio 
point  of  sale  advertising,  both  national 
and  local,  will  feature  this  new  trade 
name. 

The  Chester  organization  has  estab¬ 
lish^  sales  outlets  in  every  state  in  or¬ 
der  to  protect  the  trade  name  "King 
Kole.”  The  brand  includes  a  complete 
line  of  beer  and  ale  as  well  as  ginger 
ale,  lime  rickey  and  sparkling  hzz. 
Brewers  and  bottlers  operating  under  in¬ 
dependent  franchises,  will  make  their 
own  brews  and  beverages,  following  a 
specific  formula.  They  will,  in  turn, 
benefit  from  cooperative  advertising  and 
promotion.  Seven  brewers  have  already 
joined  the  plan,  with  Eilert  Brewing 
Company,  Cleveland,  starting  its  cam¬ 
paign  April  15.  Berghoff  Brothers 
Brewing  Company,  Ft.  Wayne,  Ind., 
will  follow  four  weeks  later.  A  new 
brewer’s  territory  will  be  opened  every 
two  weeks  thereafter. 

Newspaper  advertising  copy  will  be 
placed  through  Gundlach  Advertising 
Company,  Mr.  Chesler  stated.  Chesler 
&  Company  are  at  present  located  in 
Room  900,  Wrigley  Building.  The  firm 
will  be  located  in  new  quarters  at  2218 
So.  Michigan  Avenue,  after  May  15. 


CLASH  OVER  LIQUOR  PAPER 


PublisherR  of  Mida’s  Criterion  to  Seek 
Injunction 

(Special  to  Editor  &  Publisher) 
Chicago,  April  5 — Following  an  open 
break  between  Lee  W.  Mida  and  the 
Gillette  Publishing  Company,  Chicago, 
which  publishes  Mida’s  Criterion.  H. 
P.  Gillette,  president  of  the  Gillette 
company,  announced  he  was  seeking  an 
injunction  to  restrain  Mida  from  pub¬ 
lishing  another  magazine  under  that 
name.  The  Criterion  is  devoted  to  the 
liquor  trade. 

Mr.  Mida  recently  notified  advertisers 
that  he  was  “taking  over  the  entire 
lublication  of  Mida’s  Criterion,  effec¬ 
tive  with  the  April  issue.”  Mr.  Gil¬ 
lette  in  turn  sent  a  letter  to  advertisers 
and  agencies  stating  that  the  Gillette 
company  had  a  30-year  contract  to  pub¬ 
lish  the  magazine. 


NEW  POST  FOR  TOMLINSON 

Fenner  &  Beane,  member  of  the  New 
York  Stock  Exchange,  has  announced 
that  Everett  T.  Tomlinson,  Jr.,  former 
president  of  Doremus  &  Co.,  New  York 
advertising  agency,  is  associated  with 
the  firm’s  department  of  public  rela¬ 
tions  and  advertising.  In  addition  he 
will  be  identified  with  special  interests 
of  the  firm,  both  here  and  in  Europe. 
Mr.  Tomlinson  joined  the  Doremus 
agency  in  1919  as  executive  vice-presi¬ 
dent,  later  becoming  president,  follow¬ 
ing  the  death  of  Clarence  W.  Barron, 
who  had  been  president. 


GIROUX  EXPANDS  CAMPAIGN 

Giroux  Company,  Inc.,  New  York, 
maker  of  grenadine,  is  conducting  a 
Mwspaper  campaign  in  New  York, 
Philadelphia,  Albany,  Syracuse  and 
Buffalo,  with  expectation  of  extend- 
^  It  to  the  Middle  West  and  Pacific 
Coast  soon.  John  Karch  Advertising 
Agency,  New  York,  is  in  charge. 


PARTON  TO  RALPH  JONES  CO. 

Hugo  ^  Parton  has  joined  the  New 
York  office  of  the  Ralph  H.  Jones  Com¬ 
pany,  advertising  agency.  Mr.  Parton 
r  M  Hartman 

r  York  agency,  since  its  incep- 

t^.  Pwr  to  that  he  was  with  Erwin, 
Wasey  Company, 


NEW  RHOADES  ACCOUNT 

The  Hercules  Casein  Glue  Co.,  Ltd., 
San  Francisco,  has  appointed  Rufus 
Rhoades  &  Co.,  advertising  agency,  to 
direct  a  campaign  featuring  its  line  of 
orchard  sprays.  Newspai^rs,  trade 
journals  and  direct  mail  will  be  used 
in  California  and  the  Pacific  Northwest, 
it  was  anounced. 


COURT  UPSETS  BAN  ON 
PRICE  ADVERTISING 

Grant*  Permanent  Injunction  Re¬ 
straining  Connecticut  Board  of 
Optometry  From  Enforcing 
Rule  on  Copy 

In  a  decision  handed  down  last  week, 
Superior  Court  Judge  Edwin  C.  Dicken¬ 
son  at  Hartford,  Conn.,  granted  a  per¬ 
manent  injunction  restraining  the  State 
Board  of  Examiners  in  Optometry  from 
enforcing  its  rule  against  price  adver¬ 
tising  in  optical  goods  and  services. 

The  plaintiffs  were  the  Sage-Alien 
Company,  Inc.,  of  Hartford,  the  How- 
land-Hughes  Company  of  Waterbury, 
the  Buhl  Optical  Company  of  Pitts¬ 
burgh,  Joseph  Jaffee,  Hartford  opto¬ 
metrist  and  Morris  Marcusee,  Water¬ 
bury  optometrist. 

The  rules  of  the  state  board  required 
that  when  an  optical  business  was  con¬ 
nected  with  a  department  store  and  was 
supervised  by  a  licensed  optometrist,  his 
name  should  appear  on  the  advertise¬ 
ments  of  the  department  as  sponsor,  and 
no  licensed  optometrist  might  advertise 
fixed  prices. 

“The  general  effect  of  this,”  Judge 
Dickenson  said,  “is  that  optical  stores 
unconnected  with  department  stores  need 
not  have  a  licensed  optometrist  and 
may  advertise  fixed  prices,  while  op¬ 
tical  departments  of  stores  may  not 
do  so.” 

Judge  Dickenson  said  that  in  the  so- 
called  learned  professions,  advertising 
goods  or  wares  is  universally  considered 
unethical,  but  that  this  is  not  the  case  in 
optometry,  where  advertising  is  the 
practice. 


EWALD  PROMOTES  TWO 

H.  T.  Ewald,  president  of  the  Camp- 
bell-Ewald  Company,  Detroit,  announces 
the  selection  of  Edward  E.  Rothman 
as  a  vice-president  and  member  of  the 
board  of  directors  of  the  agency,  and 
the  appointment  of  George  O.  Leonard 
as  a  vice-president.  Air.  Rothman 
joined  Campbell-Ewald  13  years  ago, 
shortly  after  his  graduation  from  the 
University  of  Pennsylvania.  He  has 
been  account  executive  for  Delco-Remy, 
Delco  Products,  United  Motors  Service 
anl  AC  Spark  Plug  Company,  and  at 
present  is  account  executive  for  the 
Buirk  Motor  Company.  Mr.  Leonard 
has  been  with  the  agency  for  14  years. 
He  is  the  account  executive  for  the 
Burroughs  Adding  Machine  Company 
and  for  the  Mishawaka  Rubber  and 
Woolen  Mfg.  Company,  at  Mishawaka, 
Ind. 


NEW  YORK  AGENCY  MOVES 

Vredenburgh-Kennedy  Company,  Inc. 
advertising  agents  of  New  York  City, 
are  moving  their  offices  immediately  to 
new  and  increased  space  on  the  twelfth 
floor  of  the  515  Madison  Avenue  Build¬ 
ing  at  53d  street. 


VENIDA  TO  DONAHUE  &  COE 

The  Rieser  Company,  Inc.,  New  York, 
V'enida  hair  products,  has  appointed 
Donahue  &  Coe,  Inc.,  New  York,  to 
direct  its  advertising.  Radio  and  maga¬ 
zines  will  be  used. 


McDonald  joins  agency 

C.  P.  McDonald  has  joined  the  copy 
staff  of  Ruthrauff  &  Ryan,  Inc.,  New 
York.  He  formerly  headed  his  own  ad¬ 
vertising  agency,  previously  having  been 
with  the  Frank  Presbrey  Company. 


EVANS  JOINS  INDEPENDENT 

C.  C.  Evans,  formerly  advertising 
manager  of  the  Stockton  (Cal.)  En¬ 
terprise,  has  joined  the  advertising 
staff  of  the  Stockton  Independent. 


PUBUSHERS  TO  DECIDE 
NEWSPRINT  POUCY 

(Continued  from  page  27) 


vided  that  the  code  authority  may  dis¬ 
pense  with  this  information  in  respect 
of  any  contract  of  any  jobber  or  dis¬ 
tributor  if  satisfied  that  the  member  of 
the  industry  concerned  does  not  know 
the  provisions  of  such  contract  and 
cannot,  for  any  reason  deemed  adequate 
by  the  code  authority,  require  the  dis¬ 
closure  of  such  provisions. 

All  such  information  filed  under  this 
section  shall  be  kept  confidential  by  the 
person  with  whom  it  is  filed,  except  as 
to  the  chairman  of  the  Board  and  ex¬ 
cept  in  so  far  as  it  may  be  deemed 
necessary  by  the  code  authority  to  use 
any  of  such  information  to  investigate 
alleged  violations  of,  and  to  ensure  com¬ 
pliance  with,  the  code  or  these  recom¬ 
mendations. 

9.  Intercompany  transactions  among 
corporations  under  common  management 
and  stock  control,  except  the  sale  of 
paper  to  a  consumer  of  paper,  shall  not 
be  restricted  by  any  provisions  hereof. 
The  word  “corporations”  as  used  in  the 
preceding  sentence  shall  be  construed  to 
include  the  receivers,  receivers  and 
managers,  liquidators,  and/or  trustees  in 
bankruptcy  of  any  corporations  and  also 
trusts  and  joint-stock  associations. 

10.  The  zone  map  attached  hereto  as 
Schedule  “A,”  together  with  all  explan¬ 
atory  provisions  thereon  or  attached 
thereto  and  also  the  trade  customs  and 
trade  practices  attached  hereto  as  Sched¬ 
ule  “B”  constitute  a  part  of  these  recom¬ 
mendations  and  any  sale  of  paper  or 
any  offer  for  sale  of  paper  or  the  filing 
of  any  schedule  of  prices,  terms  and 
conditions  or  of  any  change  or  revision 
of  any  such  schedule,  by  any  member 
of  the  industry,  which  sale,  offer,  sched¬ 
ule,  or  revision  or  change  of  schedule 
is  not  in  accordance  with  and  in  confor¬ 
mity  to  said  map,  explanatory  provisions 
and  trade  customs  and  trade  practices, 
shall  constitute  a  violation  of  these 
recommendations. 

The  code  authority  may  from  time 
to  time  recommend  to  such  changes  in 
the  zone  map  and  explanatory  provisions 
and  in  the  trade  customs  and  trade  prac¬ 
tices  as  they  may  deem  proper,  which 
changes  when  adopted  by  vote  of  the 
American  association  shall  be  submitted 
to  the  Board  for  action  in  the  man 
provided  in  Article  II  hereof. 

Article  IV — General  Provisions 

1.  A  proposed  agreement  between  the 
associations  (each  acting  for  itself  and 
for  its  members,  as  therein  provided) 
has  been  prepared  for  the  purpose  of 
stabilizing  the  industry  and  of  securing 
compliance  by  the  parties  thereto,  re¬ 
spectively,  with  the  terms  and  conditions 
as  to  minimum  prices,  trade  practices, 
and  trade  customs,  set  forth  in  or  pro¬ 
vided  for  by  these  recommendations, 
and  to  prevent  the  code  and  these  recom¬ 
mendations  from  being  rendered  inef¬ 
fective  and  the  maintenance  thereof 
from  being  seriously  endangered  by  im¬ 
portations  or  sales  on  terms  and  condi¬ 
tions  not  in  compliance  with  those  pro¬ 
vided  for  in  these  recommendations.  A 
copy  of  such  proposed  agreement  is 
attached  hereto  and  these  recommenda¬ 
tions  shall  become  effective  upon,  and 
only  upon,  the  signing  of  an  agreement 
in  or  substantially  in  the  form  attached 
and  shall  terminate  upon  the  termination 
of  such  agreement  for  any  reason.  Writ¬ 
ten  notice  by  the  code  authority  to  the 
administrator  shall  be  conclusive  evi¬ 
dence  of  such  signing  and  termination. 

2.  The  code  authority  may  confer 
from  time  to  time  with  other  manufac¬ 
turers  and/or  distributors  of  paper,  do¬ 
mestic  or  foreign,  in  respect  of  stabili¬ 
zation  of  the  industry  and  the  elimina¬ 
tion  of  unfair  practices  and  destructive 
competitive  prices,  and  may  formulate 
and  submit  to  the  Board  its  recommen¬ 
dations  to  that  end  for  action  in  the 
manner  provided  in  Article  II  hereof. 

3.  Sales  of  paper  by  one  manufac¬ 
turer  of  paper  to  another  manufacturer 
of  pai^r  are  hereby  exempted  from  all 
the  price  provisions  of  these  recommen¬ 
dations  ;  provided,  however,  that  this  ex¬ 
emption  shall  not  extend  to  the  sale  of 


such  paper  by  the  purchasing  manufac¬ 
turer  nor  to  any  sale  where  the  paper 
is  acquired  by  a  manufacturer  for  any 
use  or  disposition  other  than  the  sale 
thereof  in  the  ordinary  course  of  its 
normal  business  to  consumers  thereof 
not  in  any  way,  directly  or  indirectly, 
owning  or  controlling  or  owned  or  con- 
troled  by  or  associated  with  or  affiliated 
or  allied  to  such  purchasing  manufac¬ 
turer  or  the  interests  owning  or  control¬ 
ling  such  purchasing  manufacturer.  The 
purchasing  manufacturer  or  manufac¬ 
turers  may,  in  making  such  purchases, 
act  individually  or  in  concert  for  the 
purpose  of  stabilizing  the  industry  or 
otherwise  carrying  out  the  purposes  of 
the  code  or  these  recommeridations  or 
any  agreement  made  or  permitted  there¬ 
under  or  of  preventing  the  same  from 
being  rendered  ineffective  or  the  main¬ 
tenance  thereof  from  being  endan¬ 
gered. 


USTENERS’  REACTION  TESTED 

Asked  to  Turn  on  Extra  Light  if  They 
Enjoyed  Program 

The  recently  announced  plans  for  al¬ 
lowing  radio  listeners  to  record  their 
reactions  as  they  jisten  to  a  program 
received  a  preliminary  test  April  1, 
when  a  poll  by  air  was  taken  of  listeners 
in  the  region  of  Hackensack,  N.  J. 
Prompt  responses  from  6,100  auditors 
more  than  satisfied  spninsors  of  the  ex¬ 
periment. 

The  test  was  carried  out  from  the 
broadcasting  studios  of  WOR,  in  New 
York,  under  the  supervision  of  Dr. 
Nevil  Munroe  Hopkins,  of  New  York 
University,  who  has  invented  instru¬ 
ments  which  will  enable  householders 
to  “vote”  by  pressing  a  button  in  their 
homes  and  supplementary  meters  which 
will  permit  power  stations  to  read  this 
“vote”  by  measuring  to  a  high  degree  of 
precision  the  drain  upon  electrical  cur¬ 
rent  caused  by  the  voting  devices. 

Crude  substitutes  served  at  each  end 
of  the  line  for  the  proposed  devices 
at  the  April  1  test.  To  register  their 
reaction  each  auditor  turned  on  an  extra 
light  bulb  in  his  home,  and  the  cumu¬ 
lative  response  was  calculated  by  the 
outward  surge  of  power  at  the  Hack¬ 
ensack  station. 

The  question  on  which  the  poll  was 
taken  was  an  organ  recital.  Before 
the  recital  began  at  9:45  p.  m..  an  an¬ 
nouncer  explained  the  test  and  asked 
each  who  enjoyed  the  program  to  turn 
on  an  extra  bulb  for  one  minute  at  10 
o’clock,  when  the  program  ended.  En¬ 
gineers  watched  the  power  meters  at 
Hackensack  and  reported  a  few  min¬ 
utes  later.  The  response  from  6,100 
auditors,  about  10  per  cent  of  the  pop¬ 
ulation  in  the  Hackensack  region, 
pleased  Dr.  Hopkins,  who  said  a  3  per 
cent  response  would  have  been  good 
for  the  first  test. 


SACRAMENTO  UNION  CHANGES 

Myron  De  Pew,  formerly  city  editor 
of  the  Sacramento  (Cal.)  Union,  has 
joined  the  editorial  staff  of  the  Sacra¬ 
mento  Bee.  John  Sullivan  has  been 
named  city  editor  of  the  Union. 


The  problem  of  gaining,  developing 
and  holding  South  American  markets 
for  your  product  can  most  likely  be 
made  easier  of  solution  through  the 
help  of  JOSHUA  B.  POWERS  Y  CIA.  of 
Buenos  Aires,  Argentina. 

A  capable  staff,  under  the  manage¬ 
ment  of  Ramon  Ferreyra,  is  thor¬ 
oughly  acquainted  with  channels  of 
distribution,  markets,  media  and 
advertising  in  Argentina  and  the 
surrounding  countries. 

This — or  any  of  the  other  offices  of 
the  Joshua  B.  Powers  Organization 
— should  be  pleased  to  discuss  the 
matter  of  South  American  markets 
with  any  exporter  or  export  agency. 
There  is  no  charge  for  this  service. 

JOSHUA  B.  POWERS  Y  CIA. 

Ave.  Roque  StenB-Pefi*.  616 
Bueno*  Aires,  Argentina 
New  York  London  Paris  Beilin 
Rio  de  Janeiro  SIo  {^ulo 
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_ Circulation _ 

SALES  TAX  APPLIES  ON 
ALL  MAIL  COPIES 

Counter  Sale*  Also  Included  in 
Ruling  by  lllinoi*  Finance 
Dept. — State  Dailie* 

Elect  Sbipton 

{Special  to  LoiTOa  it  Publishes) 

Chicago,  April  3 — The  Illinois  state 
department  of  finance  has  ruled  that  the 
two  per  cent  sales  tax  will  be  payable 
on  mail  circulation  within  the  state  and 
on  counter  sales,  it  was  announced  this 
week,  following  a  meeting  last  Thurs- 
at  Springfield  of  the  newly-organ- 
iz^  Daily  Newspaper  League  of  Illi¬ 
nois. 

It  was  the  opinion  of  those  attending 
the  meeting  that  the  long  sales  tax  con¬ 
troversy  has  resulted  in  a  partial  vic¬ 
tory  for  the  publishers.  While  they 
have  not  as  yet  succeeded  in  definitely 
establishing  their  contention  that  news¬ 
paper  circulation  is  primarily  a  service, 
and  not  tangible,  Director  of  Finance 
Knowltcm  Ames,  Jr.,  admitted  that  the 
newspapers  have  at  least  a  “border¬ 
line  case.” 

Thirty  Illinois  dailies  were  represent¬ 
ed  at  the  Springfield  meeting  at  which 
the  following  officers  and  directors  were 
elected: 

A.  W.  Shipton,  Springfield  State 
Journal,  president;  Fr^  A.  Sapp,  Ot¬ 
tawa  Republican-Times,  vice-president; 
and  Joe  M.  Bunting,  Bloomington  Pan¬ 
tograph,  secretary-treasurer.  Directors: 
Verne  E.  Joy,  Centralia  Sentinel;  L. 
M.  Aldrich,  Chicago  Daily  News;  E. 
M.  Jenison,  Paris  Beacon-News;  A.  O. 
Lindsay,  Qmncy  Herald-Whig;  John 
W.  Potter,  Rock  Island  Argus;  and  E. 
K.  Todd,  Rockford  Star  and  Register- 
Republic. 

It  was  voted  to  make  annual  dues 
$5  for  papers  erf  5,000  circulation  and 
under,  and  $10  for  papers  with  over 
5,000  circulation. 


700  IN  MUTT  DOG  PARADE 

Minneapolis  “went  to  the  dogs”  with 
a  vengeance  March  31,  when  the  Min¬ 
neapolis  Journal  mutt  dog  show  and 
downtown  parade  was  staged  as  an 
added  attraction  to  the  Northwest 
Sportsman’s  Outdoor  and  Wild  Life 
Exhibit.  Seven  hundred  entries  were 
led  by  their  masters  in  a  two-mile  par¬ 
ade  through  the  loop  district  to  the 
municipal  auditorium,  and  there  22 
prizes  were  distributed,  including  firsts 
to  the  homeliest  mutt  do^,  best  looking, 
largest,  smallest,  friendliest  mutt  with 
fastest  waging  tail,  mutt  with  longest 
tail,  mutt  with  loudest  bark,  mutt  with 
the  largest  ears,  and  the  most  awkward 
mutt. 


PRINTING  OLD-TIME  PICTURES 

The  San  Francisco  Bay  area  news¬ 
papers  are  giving  readers  many  a  daily 
laugh  in  bringing  to  light  a  series  of 
quaint  pictures  of  the  “mauve  decade” 
and  earlier  years.  ’  The  San  Francisco 
Nnvs  daily  page  feature  is  called  “Horse 
and  Buggy  Days.”  The  San  Francisco 
Call-Bulletin  picture  selection  includes 
many  an  old-time  stage  celebrity  and  is 
called  “Portals  of  the  Past.”  The  San 
Francisco  Chronicle  fias  a  picture  page 
or  two  on  Sunday  and  choice  shots  on 
second  title  page  on  week  days  cap¬ 
tioned  “When  Yesterday  Was  Today.” 
The  Oakland  Tribunes  photographic 
reminiscences  of  davs  now  gone  is  called 
“Do  You  Remember  When — Those 
Were  the  Good  Old  Days.” 


MORNING  EDITIONS  ADDED 

The  Toledo  Blade  and  Toledo  News- 
Bee  each  added  a  morning  edition  this 
week.  The  Blade  now  issues  a  Second 
Noon  edition  for  the  streets  at  10:30 
a.  m.,  following  its  First  Noon  at  9:15. 
Printed  on  peach  paper,  the  new  edition 
has  new  makeup  ai^  new  art  on  page 
one.  The  News-Bee’s  new  edition  is 
called  the  Noon  and  also  carries 
changed  makeup.  The  Blade  formerly 
liad  a  second  noon  edition  which  was 
only  a  replate  of  the  First  Noon,  with 
no  changes  in  makeup  unless  an  im- 
]>ortant  story  broke. 


25,000  AT  OUTDOOR  SHOW 

More  than  25,OUO  people  visited  the 
four-day  Outdoor  Show  of  the  South 
Bend  (Ind.)  Tribune,  held  during  the 
past  week  in  the  Granada  Exposition 
ilall  in  South  Bend.  It  proved  a  suc¬ 
cess  in  its  exposition  of  camping  ac¬ 
tivities,  hunting,  fishing  and  outdoor 
life.  Rural  sdiools  from  St.  Joseph 
County  and  adjoining  places  made  tours 
to  the  show  with  the  entire  student 
bodies,  and  schools  from  nearby  Michi¬ 
gan  cities  did  likewise.  Commercial 
exhibits  were  displayed,  but  there  was 
no  attempt  to  sell  merchandise.  An 
admission  fee  of  lU  cents  was  charged 
and  each  school  child  was  given  one 
free  entrance. 


“REMEMBER  WHEN’’  FEATURE 

“Remember  When — ”  is  the  theme  of 
a  series  of  page  layouts  featuring  events 
and  personalities  of  former  days  in 
Portland,  Ore.,  which  the  Morning  Ore¬ 
gonian  started  as  a  daily  feature  re¬ 
cently.  The  Oregonian  has  offered  $1 
for  each  old  time  picture  accepted  for 
publication.  The  office  has  been  flooded 
with  proffered  photographs  from  the 
past.  Palmer  Hoyt,  managing  editor, 
reports  that  the  feature  has  attracted 
wide  attention.  Edward  M.  Miller, 
Sunday  editor,  has  charge  of  the  pages 
of  old  time  photos. 


SAVED  WOMAN’S  UFE 

Gale  Vetter,  a  17-year-old  carrier 
for  the  South  Bend  (Ind.)  News  Times, 
saved  the  life  of  a  young  woman  who 
attempted  suicide  in  the  St.  Joseph 
River  at  Niles,  Mich.,  April  2.  Young 
Vetter  is  an  Eagle  Sea  Scout  and  trained 
in  life-saving.  He  directed  the  emerg¬ 
ency  work  and  resuscitated  the  young 
woman  after  she  had  drifted  nearly  a 
quarter  of  a  mile  in  the  swift  current 
of  the  river. 


BINDER  RETURNS  FROM  DIXIE 

Carrol  Binder,  Chicago  Daily  News 
staff  writer,  has  return^  from  a  3,000- 
mile  trip  through  the  South.  He  this 
week  began  a  series  in  the  Daily  News 
under  the  general  heading:  “Dixie  and 
the  New  Deal.”  According  to  Mr. 
Binder,  he  found  the  South  reveling  in 
“New  Deal”  riches,  but  casting  a 
doubtful  glance  toward  the  future. 


SPELUNG  BEE  IN  AKRON 

Eliminations  in  the  tenth  annual 
Akron  (O.)  Beacon  Journal  spelling 
contest  will  start  April  7.  Spellers 
from  Portage.  Medina,  Wayne  and 
Summit  counties  will  compete  with 
spellers  from  Akron  public  schools  to 
pick  a  champion  for  the  finals  to  be 
held  in  Washington,  D.  C. 


HOME  FORUM  EXHIBITI9N 

The  Boston  Herald-Traveler  is  con¬ 
ducting  a  Home  Forum  and  Exhibition 
in  the  Herald-Traveler  building  ex¬ 
hibition  hall  this  week.  Materials  and 
appliances  for  beautifying  the  home  and 
its  surroundings  were  stressed,  together 
with  the  latest  ideas  for  the  care  and 
improvement  of  the  house  and  garden. 
Valuable  prizes  were  distributed. 
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PROMOTION  FIRM  MOVES 

Associated  Publishers,  Inc.,  have  re¬ 
moved  from  Suite  205-6  Republic  build¬ 
ing  to  larger  quarters  on  the  10th  floor 
of  the  same  building  and  the  staff  has 
been  increased.  J.  Gaylor  of  Buffalo, 
N.  Y.,  and  Herbert  L.  Carter,  formerly 
cartoonist  for  the  old  Louisville  Post, 
join  C.  Winston  Haberer  and  Clyde 
Stringfield  in  the  art  department.  Vir¬ 
gil  I.  Lewis  assumes  charge  of  art  and 
copy  production.  Joseph  Cohen,  treas¬ 
urer;  Roy  E.  Fisher,  salesmanager ;  Sa¬ 
lome  Boone,  office  manager;  and  Cliff 
Roney,  mechanical  superintendent  con¬ 
tinue  in  the  same  capacities.  Col.  W. 
T.  Owens  is  president  and  editor  of 
Associated  Publishers,  Inc.,  which  is 
devoted  exclusively  to  the  creation  of 
reader-interest  promotional  campaigns. 


DAILY’S  EXHIBIT  POPULAR 

A  free  exhibit  of  tropical  fish  and 
rare  birds,  staged  by  the  Miami 
Aquarium  Fish  Breeders’  Association 
on  the  mezzanine  floor  of  the  Miami 
(Fla.)  Daily  News  building,  has  just 
been  concluded.  The  exhibit  is  held 
annually  in  the  Daily  News  building. 
Because  of  the  interest  shown  in  this 
year’s  exhibit,  attended  by  several 
thousand  Miamians  and  winter  visitors, 
the  exhibit  was  continued  three  days 
longer  than  was  intended. 


DAILY  HOST  TO  CARRIERS 

Jersey  City  (N.  J.)  Jersey  Journal 
carrier  boys  attended  Loew’s  Jersey 
City  Theatre  recently  as  guests  of  the 
paper.  The  carriers  gathered  in  the 
circulation  department  rooms  of  the 
ersey  Journal  and  went  in  a  body. 
.  Isenberg,  circulation  manager  of  the 
Journal,  was  in  charge. 


7,000  IN  EGG  HUNT 

Seven  thousand  children  took  part  in 
an  Easter  egg  hunt  conducted  March 
31  by  the  Buffalo  Times  in  two  public 
parks  of  that  city.  There  were  500 
hidden  eggs,  50  with  gilding  that  de¬ 
noted  they  could  be  exchanged  for 
valuable  prizes. 


SPONSORED  COOKING  SCHOOL 

Sponsored  by  the  Little  Rock  Arkan¬ 
sas  Democrat,  a  cooking  school  was 
conducted  in  that  city  April  3  to  6  by 
Miss  Ann  Kingsley.  R.  O.  Roth,  spec¬ 
ialist  of  the  National  Live  Stock  and 
Meat  Board,  assisted  by  giving  demon¬ 
strations  in  meat  cutting. 


PORTSMOUTH  COOKING  SCHOOL 

Mrs.  Lois  Shelton  conducted  the 
Portsmouth  (Va.)  Star  cooking  school 
from  April  3  to  6,  inclusive.  The  at¬ 
tendance  each  day  was  large. 


RANKIN  PROMOTED 

James  Rankin  has  been  named  director 
of  circulation  of  the  Capper  Public*, 
tions,  Topeka,  Kan.,  succeeding  F.  L 
Hockenhull,  who  resigned  after  14  yean 
with  the  Capper  Publications,  to  go 
into  independent  circulation  promotioo 
work.  Mr.  Rankin  has  been  circulatio* 
manager  of  the  Capper's  Farmer  and  a 
member  of  Capper  Publication  for  12 
years. 


SPONSORS  BOWLING  TOURNEY 

The  Oakland  (Cal.)  Tribune  is  spon¬ 
soring  its  Third  Annual  Gold  Medal 
Bowling  Tournament,  which  be^ 
March  24.  A  Tribune  championship 
trophy  and  six  gold  medals  are  offered 
as  prizes. 


S,  F.  CHRONICLE  TALENT  QUEST 

The  San  Francisco  Chronicle,  in  con¬ 
junction  with  the  RKO  Golden  Gate 
Theater,  is  sponsoring  a  movie  talent 
quest.  The  winner  will  be  given  a 
three-week  booking  at  the  theater,  an 
all-expenses  paid  trip  to  Hollywood  and 
a  screen  test  by  RKO. 


NEW  LIMERICK  CONTEST 

Uncompleted  cartoons  of  movie  stars 
over  a  limerick,  the  last  line  of  which 
must  carry  the  star’s  name,  form  a  new 
contest  in  the  Pittsburgh  Press.  Prizes 
amounting  to  $1,500  will  be  awarded. 
The  feature  was  invented  by  Ralph 
Reichold,  press  cartoonist. 


OFFERING  VACATION  TRIPS 

Free  vacation  tours,  all-expense-MiM 
early  spring  and  summer  trips  to  Chi¬ 
cago  World’s  Fair,  Atlantic  City  and 
New  York  are  being  offered  by  the 
Pittsburafi  Sun-Telegraph  for  new 
subscriptions.  The  offer  is  made  to 
boys  and  girls  and  adults.  Aspirants 
are  asked  to  get  new  26-week  orders 
for  Ixjth  the  Sunday  and  daily  paper. 


PRINTING  UFE  OF  PADEREWSKI 

The  Chicago  Daily  Times  this  week 
began  the  biography  of  Ignace  Jan 
Paderewski,  world  famous  pianist,  in 
serial  form,  consisting  of  extracts  from 
the  recent  book  written  by  Charte 
Phillips,  under  the  title,  “Paderewski: 
the  Story  of  a  Modern  Immortal,’ 
(Macmillan  Co.) 


CIRCULATION  OFHCES  MOVE 

Offices  of  the  High  Point  bureau  and 
circulation  departments  of  the  Greeiu- 
boro  (N.  C.)  Daily  News  have  been 
moved  from  105  East  Broad  street  to 
IO6V2  West  Washington  street.  J.  W. 
Cannon  will  conduct  the  news  depart¬ 
ment  and  H.  G.  Rothrock  has  charge  d 
circulation. 


In  Every  State ^ Wood  |Dry  Mats  Win 


In  North  Carolina  — 


FLONG  aWPOKAnON 
sioosicm  rALLS.  n.v 


A  conspicuously  progressive  commonwealth 
is  North  Carolina,  one  of  the  greatest  of  the 
tobacco  states.  In  recent  years  it  has  made 
rapid  strides  in  many  lines,  so  that  today  it 
is  recognized  as  one  of  the  important  industrial 
states. 

This  spirit  of  progress  is  reflected^  by  tlw 
newspapers  in  serving  the  news — and  in  readi¬ 
ness  to  use  the  best  in  materials  and  supplies. 
North  Carolina,  too,  has  shown  its  partiality 
for  Wood  Dry  Mats.  They  are  used  by  the 
leading  papers. 
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Editor  &  Publisher  for  April  7,  1934 


•UR  OVN  VOR!£> 

"or  Letters 


A  history  of  the  automotive  in¬ 
dustry,  and  particularly  of  Gen¬ 
eral  Motors  Corporation — including  its 
various  ventures  outside  the  automo¬ 
tive  tield— is  presented  in  "The  Turn¬ 
ing  Wheel,”  by  Arthur  Pound.  While 
(fifing  the  revolving  wheel  as  a  factor 
of  prime  significance  in  civilization, 
and  the  moving  automobile  as  an  in¬ 
fluence  which  has  directed  the  develop¬ 
ment  of  modern  life,  Mr.  Pound 
merely  alludes  to  these  considerations 
and  for  the  most  part  sticks  closely 
to  his  story  of  General  Motors  itself. 

That  in  truth  is  story  enough  for  one 
volume— the  history  of  the  corporation 
and  the  principal  divisions  which  it 
drew  together,  followed  by  a  bird’s-eye 
view  of  the  organization  as  it  stands  at 
present.  Through  the  pages  march  the 
names  of  men  now  famous,  most  of 
whom  little  realized  when  they  cast 
their  talents  into  the  new  industry  how 
far  it  would  lead  them. 

The  Duryea  Brothers,  Henry  Ford, 
Elwood  Haynes,  R.  E.  Olds  and  Alex¬ 
ander  Winton  play  their  parts  in  the 
book,  along  with  W.  C.  Durant,  Henry 
M.  Leland,  Charles  N.  Nash  and  Wal¬ 
ter  P.  Chrysler.  Some  of  these  men. 
from  the  start,  w’ere  rivals  of  compa¬ 
nies  now  included  in  the  General  Mo¬ 
tors’  fold.  Others  were  trained  in  Gen¬ 
eral  Motors  units. 

Mr.  Durant,  organizer  of  General 
Motors,  is  the  book’s  most  dramatic 
figure.  After  Durant  formed  General 
Motors  in  1908  on  the  basis  of  Buick 
Motor  Company,  he  speedily  acquired 
three  more  of  the  five-passenger  car 
units  now  in  the  corporation.  These 
were  Oldsmobile,  Cadillac  and  Oakland 
(now  Pontiac).  Retiring  when  his 
rapid  expansion  policy  left  a  banker 
directorate  controlling  the  corporation, 
Mr.  Durant  built  up  Chevrolet,  now 
the  largest  General  Motors  passenger 
car  unit.  With  the  backing  of  the  du 
Ponts,  he  then  took  Chevrolet  profits 
and  recaptured  control  of  General 
Motors. 

The  j)ook  is  in  a  sense  an  “author¬ 
ized  biography”  of  the  corporation, 
written  with  the  aid  of  official  rec¬ 
ords,  assistance  from  the  corporation’s 
accountants,  and  help  from  legal  and 
research  workers.  It  is  published  by 
Doubleday,  Doran  &  Co.,  Garden  City, 
N.  Y.-R.  S.  M. 

o  *  * 

PRIC  M.  McKNIGH'T’S  “Invitation 
^  to  Life”  is  only  indirectly  a  news¬ 
paper  novel,  but  it  contains  much  to 
interest  newspapermen.  His  chief 
character,  Llewellyn  Tregan,  is  an 
English-born  lad  who,  after  a  smatter¬ 
ing  of  American  education  and  sudden 
maturity  in  war  and  a  war  marriage, 
sets  out  to  find  some  meaning  in  life. 
Like  so  many  others,  he  drifts  into 
newspaper  work,  because  he  has  a  knack 
for  writing  and  an  insatiable  curiosity 
about  life. 

His  newspaper  job — his  jobs,  rather, 
for  he  is  a  typical  newspaper  itinerant 
thus  forms  the  background  for  his 
ojwtional  and  spiritual  development. 
The  boredom^  of  routine  rewrite  palls 
on  him  heavily  after  several  years  in 
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a  city  having  all  the  earmarks  of 
Philadelphia,  and  he  sees  in  the  con¬ 
stant  casting  of  news  into  conventional 
patterns  the  same  lack  of  vitality  and 
meaning  that  he  finds  in  his  own  life. 
He  has  the  familiar  restlessness  of  a 
newspaperman  following  the  same 
rounds  day  after  day,  and  he  dreams 
of  the  usual  escapes.  But  he  sticks  to 
the  job,  typically,  until  he  is  involved 
in  a  crisis  from  which  there  is  no  ready¬ 
made  escape.  He  is  indicted  for  a  mur¬ 
der  of  which  he  is  innocent. 

Here  arises  a  situation  worth  office 
discussion.  Mr.  McKnight  subjects  his 
newspaperman  to  a  brutal  third-degree 
by  the  police.  Then  he  cooks  up  an 
escape  plot  among  Tregan’s  newspaper 
friends,  indicating  that  escape  will  make 
a  better  newspaper  story  than  convic¬ 
tion,  particularly  since  it  will  show  up 
a  rotten  police  system’s  inefficiency. 
Some  will  challenge  the  third-degree; 
others  will  doubt  the  probability  of  his 
escape  plot. 

Mr.  McKnight’s  writing  and  his  con¬ 
ception  of  the  novel  are  sound  except  for 
a  distinct  change  of  pace  and  method 
in  the  last  60  pages.  Much  of  his 
tiewspaper  background  is  drawn  from 
experience.  He  has  been  a  newspaper¬ 
man  in  Philadelphia  the  last  seven  years, 
the  last  five  of  them  as  movie  critic 
and  columnist  on  the  Pttblic  Ledger. 
He  shows  a  keen  sympathy  and  under¬ 
standing  of  character,  and  the  flair  for 
concise  statement  and  effective  descrip¬ 
tion  which  he  capitalized  as  a  rewrite 
^n  make  his  novel  exceptionally  good. 
Those  interested  in  the  be-whiskered 
canard  that  newspaper  writing  spoils  a 
man_  for  honest  literary  work  will  be 
gratifi^  at  the  results  Mr.  McKnight 
gets  with  his  words.  The  scene  describing 
Tregan’s  war-time  romance  is  beauti¬ 
fully  done,  and  the  third -degree  and 
court  room  scenes  in  the  closing  chap¬ 
ters  of  the  book  are  strikingly  effective 
realism.  There  is  much  sound  crafts- 
^nship  in  the  book,  and  as  a  whole 
it  is  an  unusually  able  first  novel. 
lN\aTATio.\  TO  Life,  by  Eric  M.  Mc¬ 
Knight;  Greenberg,  $2 — R.  B. 

*  *  * 

WILLIAM  H.  KNIFFIN,  vice- 
president  of  the  Rockville  Centre 
Trust  Company  and  writer  on  banking 
topics,  is  the  author  of  “Better  Bank¬ 
ing,”  which  bears  the  subtitle,  “A 
Treatise  on  Bank  management  in  the 
Light  of  the  Depression.”  The  book  is 
published  by  McGraw-Hill  Book  Com¬ 
pany,  Inc.,  New  York. 

Among  other  things,  Mr.  Kniffin  has 
written  a  column  of  financial  matters 
for  the  Nassau  Daily  Review,  Rock¬ 
ville  Centre,  N.  Y.  The  present  vol¬ 
ume  deals  in  textbook  fashion  with 
the  bank  director,  the  bank  employe,  the 


various  departments,  service  charges, 
etc.,  winding  up  with  a  chapter  on  the 
Bank  Act  of  1933.  Some  slight  dis¬ 
cussion  is  given  to  advertising  the 
bank,  but  very  little  to  publication  ad¬ 
vertising. — R.  S.  M. 

*  *  it 

Gordon  Sinclair,  correspond- 

dent  for  the  Toronto  Star,  has 
written  another  travel  story  of  his 
search  for  the  unusual,  in  “Cannibal 
Quest”  (Farrar-Rinehart).  In  his  new 
book,  Mr.  Sinclair  humorously  describes 
his  tour  of  Africa  from  a  different 
viewpoint  than  the  average  traveler. 
Last  season  Mr.  Sinclair  wrote  “Foot¬ 
loose  in  India.” 

*  6  * 

ACQUITTED  OF  PLAGIARISM 

But  Canadian  Writer  Face*  New  Trial 
on  False  Pretences  Count 

tSpecial  to  Editok  &  Publishbs) 
Toronto,  April  2 — Canadian  editors 
have  been  following  with  great  interest 
hearings  in  General  Sessions  here  of 
two  charges  of  false  pretences  and 
theft  against  Harold  A.  Griggs,  maga¬ 
zine  writer,  based  on  a  series  of  ar¬ 
ticles  on  finance  sold  to  MacLean’s 
Magazine  for  $6(X)  and  allegedly  plagi¬ 
arized.  Griggs  was  found  not  guilty 
of  theft,  but  the  jury  was  unable  to 
reach  a  verdict  on  the  false  pretences 
count  and  was  accordingly  discharged 
by  Judge  Tytler  who  ordered  a  new 
trial.  Bail  in  $500  was  renewed. 

The  Crown  stated  that  in  August, 
1933,  Griggs  sold  12  articles  to  the 
MacLean  Company  on  “How  to  Make 
Money.”  It  was  further  claimed  that 
these  articles  were  not  Griggs’s  own 
creation,  but  had  been  plagiarized  from 
a  book  published  in  England  and  the 
United  States  by  Herbert  N.  Casson, 
“How  to  Keep  Your  Money  and  How 
to  Earn  More.”  A  communication 
from  Casson,  a  Canadian  editor  of 
Efficiency,  a  London  publication, 
caused  charges  to  be  laid  against 
Griggs.  In  his  deposition,  Casson  said 
he  had  given  no  authority  to  anyone  in 
Canada  to  use  anything  from  the  book, 
serially  or  otherwise.  Comparison  was 
made  of  the  text  of  the  manuscript 
allegedly  written  by  Griggs  and  Cas- 
son’s  book,  and  many  passages  were 
found  to  be  identical. 

Griggs  stated  he  obtained  the  sub- 
•  ject  matter  for  his  articles  from  a 
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series  of  advertisements  which  appeared 
in  the  Times  of  Ceylon,  a  daily  paper, 
in  1923,  the  year  Casson’s  book  was 
publish^.  These  papers,  he  said,  he 
brought  from  India  to  Canada,  coming 
across  them  while  cleaning  put  a  trunk. 
Having  revised  the  material  to  bring 
it  up  to  date,  he  then  obtained  a  copy¬ 
right  from  Ottawa.  Griggs  denied 
that  Napier  Moore,  editor  of  Mac- 
Lean’s  Magazine,  had  asked  him  if  the 
articles  were  his  own  original  work. 

In  his  testimony,  Moore  stated  he 
had  no  reason  to  believe  Griggs  was 
not  the  author  of  the  articles  and  was 
most  emphatic  in  refuting  the  sugges¬ 
tion  of  Griggs’s  counsel  that  the 
charges  were  laid  against  the  writer 
because  of  the  publicity  the  magazine 
would  receive. 

When  the  Crown  compared  the  ar¬ 
ticles  allegedly  written  by  Griggs  with 
those  of  (^sson,  defendant  »id:  “I 
admit  there  is  no  material  difference. 
I  revised  it  for  present-time  reading.” 
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DENNY  IN  MOSCOW  FOR  N.  Y.  TIMES; 
DURANTY  NOW  A  SPECIAL  WRITER 

Famous  Correspondent  Will  Continue  to  Spend  Some  Time  Each 
Year  in  Russia — Felt  He  Needed  Respite  from  **Arduous 
and  Successful  Labor,**  Times*  Editorial  Says 


Harold  DENNY’S  first  signed 
dispatch  from  Moscow  appeared 
in  the  New  York  Times  April  2.  On 
the  next  day  the  Times  announced  in  an 


Hakolo  Denny  Waltee  Dueanty 

editorial  that  Walter  Duranty,  for  many 
years  the  Times’  Russian  correspon¬ 
dent,  would  continue  his  connection  with 
the  newspaper  as  a  special  correspon¬ 
dent,  spending  some  time  each  year  in 
Moscow. 

This  action  answers  rumors  that  Mr. 
Duranty,  probably  the  best  known 
foreign  correspondent  writing  for 
American  dailies,  would  leave  the  Times. 

The  Times’  editorial  follows: 

“Readers  will  have  noticed  in  yester¬ 
day’s  Times  a  new  name  at  the  head 
of  the  special  cable  from  Moscow.  This 
does  not  at  all  mean  the  displacement 
or  retirement  of  Mr.  Duranty.  He 
will,  we  are  glad  to  say,  maintain  his 
connection  with  the  New  York  Times 
as  a  special  correspondent,  spending 
some  time  e^h  year  in  Russia,  whence 
he  will  continue  to  send  dispatches  to 
this  newspaper.  His  long  and  distin¬ 
guished  service  as  a  Russian  correspon¬ 
dent  has  given  him  special  authority  and 
won  for  him  wide  recognition.  But  he 
now  feels  that  he  is  entitled  to  a  cer¬ 
tain  respite  from  his  arduous  and  suc¬ 
cessful  labor  in  Russia  during  the  criti¬ 
cal  and  changing  conditions  since  the 
war.  His  conviction  that  the  Soviet 
regim  has  now  become  fairly  well 
stabilized,  as  it  also  has  been  modified, 
naturally  leads  him  to  desire  more  free¬ 
dom  and  vi^iety  in  his  future  work. 
However,  his  peculiar  knowledge  and 
experience  of  Russian  affairs  will  al¬ 
ways  be  at  the  disposal  of  the  New 
York  Times.  His  successor  as  Moscow 
correspondent  has  proved  his  quality  in 
m^y  fields  and  varied  work  for  the 
Times,  and  he  will  enter  upon  his  new 
enterprise  as  a  reporter  of  foreign  news 
with  the  full  confidence  of  this  news¬ 
paper  in  his  ability  and  discretion,  as 
also  with  the  entire  cooperation  of  Mr. 
Duranty.  The  latter’s  reputation  as  by 
all  odds  the  most  outstanding  corre¬ 
spondent  of  an  American  newspaper 
duri^  all  the  years  of  his  faithful  and 
brilliant  work  at  Moscow  will  remain 
unimpaired  in  the  slightest  degree  by 
the  change  now  made.’’ 

Mr.  Duranty  went  to  Russia  for  the 
Times  in  1921,  and  has  reported  volumi¬ 
nously  the  vast  changes  that  have  taken 
place  in  the  U.  S.  S.  R.  since  that  time. 
Unofficially  he  has  been  credited  with 
paving  the  way  for  recognition  of  Rus¬ 
sian  by  the  United  States  government. 

He  is  an  Ei^lishman,  born  in  Liver¬ 
pool.  He  received  his  formal  education 
at  Cambridge.  After  graduation  he 
came  to  the  United  States,  tutored,  and 
wrote  short  stories  for  Argosy.  In 
1913  he  went  to  Paris  and  became  “leg 
man’’  for  Wythe  Williams,  who  headed 
the  New  York  Times’  bureau  there. 
During  the  war  he  served  as  a  corre¬ 
spondent 

In  1932  he  was  awarded  the  Pulitzer 
prize  for  foreign  correspondence.  Re¬ 
cently  a  book  of  his  Russian  dispatches 
has  been  published  under  the  title, 
“Duranty  Reports  Russia.’’ 

Mr.  Denny  has  covered  many  out¬ 
standing  foreign  stories  for  the  Times 
and  o^r  newspapers.  In  addition  to 
the  Times  he  has  been  with  the  Des 


Moines  Register,  St.  Paul  Pioneer 
Press,  Minneapolis  Tribune,  New  York 
Tribune,  and  the  Paris  edition  of  the 
Chicago  Tribune. 

His  first  signed  dispatch  to  the  Times 
from  Moscow  dealt  with  a  trend  toward 
a  change  in  Russia’s  educational  sys¬ 
tem. 

Mr.  Denny  has  been  with  the  Times 
since  1922.  Among  the  notable  assign¬ 
ments  he  has  covered  were  the  crossing 
of  the  Sahara  and  exploration  of  Hog- 
gar  with  the  Franco-American  .Archae¬ 
ological  Mission  in  1925,  the  Moroccan 
war  in  1926,  the  American  tour  of 
Queen  Marie  of  Roumania  in  1926, 
Lindbergh’s  Central  American  flight  in 
1928,  the  Nicaraguan  crisis  in  1927-28, 
the  Forbes  commission  to  Haiti  in  1928, 
and  the  Cuban  crisis  in  1930-31. 

He  served  as  an  enlisted  man  with 
the  United  States  infantry,  and  saw- 
service  on  five  fronts.  He  was  wounded 
in  the  Argonne  drive. 

He  is  the  author  of  “Dollars  tor 
Bullets”  published  in  1929,  and  has  con¬ 
tributed  to  a  number  of  magazines. 

C.  C.  LANE  IS  HONORED 
BY  N.  Y.  PUBLISHERS 

Tendered  Testimonial  Luncheon  on 

His  Retirement  as  Association 
Chairman — Joined  Evening 
Post  in  1919 

Charles  Chester  Lane,  who  recently 
resigned  as  business  manager  of  the 
New  York  Evening  Post,  was  given  a 
testimonial  luncheon  by  the  Publishers’ 
Association  of  New  York  City  .April  5 
on  his  retirement  as  chairman  of  the  as¬ 
sociation. 

It  was  announced  later  in  the  day 
that  .\lr  Lane  had  joined  the  New  York 
Times’  business  department. 

Luncheon  speakers  were  Louis  \yiley, 
business  manager.  New  York  Times, 
and  Edwin  Friendly,  business  manager 
of  the  New  York  Sun.  A  resolution  fe¬ 
licitating  Mr.  Lane  was  introduced  by 
J.  W.  Barnhart,  business  manager  of 
the  New  York  Daily  News.  Victor  F. 
Ridder,  of  the  Ridder  Brothers  News¬ 
papers,  and  vice-chairman  of  the  asso¬ 
ciation,  presided. 

The  resolution  follows: 

“The  Publishers  Association  of  New 
York  records  with  regret  the  resigna¬ 
tion  of  Charles  C.  Lane  as  member  and 
chairman  of  the  association.  In  his 
direction  of  the  affairs  of  the  associa¬ 
tion,  Mr.  Lane  rendered  genuine  and  dis¬ 
tinguished  service  to  the  newspapers  of 
this  city.  His  chairmanship  was  marked 
by  thorough  grasp  of  the  affairs  of  the 
organization,  loyal  devotion  to  its  wel¬ 
fare  and  unremitting  labor  in  its  behalf, 
patience  in  reconciling  conflicting  points 
of  view,  sagacity  in  planning,  and  broad 
and  sympathetic  understanding  of  the 
interests  of  those  with  whom  the  asso¬ 
ciation  conducted  negotiations. 

“The  Publishers  Association  of  New 
York  therefore  orders  this  minute  spread 
upon  its  records,  and  a  copy  sent  to  Mr. 
Lane.” 

Following  the  luncheon  the  associa¬ 
tion  held  its  regular  monthly  meeting. 
New  officers  will  be  elected  at  the  an¬ 
nual  meeting  next  month. 

Mr.  Lane  became  chairman  of  the 
publishers’  association  last  May,  suc¬ 
ceeding  Fred  Walker,  New  York  Sun. 

Mr.  Lane  was  made  production  man¬ 
ner  of  the  New  York  Evening  Post 
in  1919,  and  has  served  continually  with 
the  daily  until  his  resignation  recently. 

ARCHIBALD  TO  N.  Y.  AMERICAN 

Fred  Archibald  has  become  adver¬ 
tising  director  of  the  New  York  Amer¬ 
ican,  to  succeed  Harold  Stretch,  now 
with  the  general  advertising  depart¬ 
ment  of  the  Hearst  Newsi»pers.  Mr. 
Archibald  has  been  advertising  manager 
of  the  Omaha  Bee-News. 


COMMERCIAL  APPEAL  CHANGES 

J.  P.  Alley  and  W.  Adler  Given  Leaves 
— Ahlgren  Named  City  Editor 

{Special  to  Editor  &  Publishbe) 

Memphis,  Tenn.,  April  3 — Important 
changes  in  the  editorial  department  of 
the  Commercial  Appeal  became  effective 
this  past  week. 

Two  veterans  of  the  editorial  staff — 
J.  P.  Alley,  cartoonist  and  William 
Adler,  editorial  writer — have  been  given 
indefinite  leaves  of  absence  because  of 
protracted  ill  health. 

Alley,  creator  of  the  daily  syndicated 
cartoon,  “Hambone,”  will  be  replaced 
by  Jack  Knox,  formerly  with  the  Nash¬ 
ville  (Tenn.)  Evening  Tennesseean.  Mr. 
Alley  and  his  wife  plan  a  lengthy  auto¬ 
mobile  tour. 

Frank  Ahlgren,  former  managing 
editor  of  the  Memphis  Evening  Appeal 
(suspended)  has  been  made  city  editor 
of  the  Commercial  Appeal.  Sam  Kahn, 
former  city  editor  who  had  been  with 
the  Commercial  Appeal  for  more  than 
25  years,  will  replace  Ahlgren  as  Sun¬ 
day  editor.  Jack  Lockhart,  of  the  re- 
portorial  staff,  becomes  night  city 
editor. 

The  changes  were  announced  by  Wil¬ 
liam  Zeamer,  who  recently  came  to  the 
Commercial  Appeal  as  editorial  direc- 
for. 

Thomas  Fauntleroy  is  managing  edi¬ 
tor  and  George  Morris  is  assistant  to 
the  publisher,  James  Hammond,  Jr. 

RODNEY  E.  BOONE  MEN 
VISIT  COAST  STATES 

Eighteen  Executive*,  Travelling  in 

Private  Car,  Study  Market  Con¬ 
dition*  at  Fir*t  Hand — Joined 
by  Weatern  Staff  Member* 

Completing  an  extensive  advertising 
survey,  Rodney  E.  Boone,  head  of  the 
national  advertising  organization  which 
bears  his  name,  and  18  executives  of 
his  firm,  this  week  returned  to  their 
Chicago  headquarters  after  nearly  three 
weeks  spent  on  the  Pacific  Coast.  Dur¬ 
ing  that  period  they  gained  first-hand 
information  concerning  the  potential¬ 
ities  of  the  Seattle,  San  Francisco  and 
Los  Angeles  markets.  The  Boone  or¬ 
ganization  is  national  adertising  repre¬ 
sentatives  for  the  Los  Angeles  Exam¬ 
iner,  San  Francisco  Examiner,  Seattle 
Post-Intelligencer,  and  24  other  Hearst 
newspapers. 

“The  Pacific  Coast  is  a  tremendous 
empire  of  consumers  that  greatly  inter¬ 
ests  the  east,”  Mr.  Boone  declared  in 
Los  Angeles  Saturday.  “A  trip  of  this 
kind  provides  us  with  exacting  and  com¬ 
plete  information  on  the  buying  de¬ 
sires.  the  home  life,  industrial  phases 
and  other  facts  that  make  up  the  com¬ 
plex  consumer  market.  Our  executives 
have  made  a  close,  analytical  study  of 
the  entire  Pacific  (Toast  market.” 

Resulting  from  a  suggestion  made  to 
Mr.  Boone  last  year  bty  G.  G.  Young, 
publisher  of  the  Los  Angeles  Examiner 
that  the  office  managers  and  executive 
staffs  of  the  organization  in  eight  cities 
should  have  a  personal  glimpse  of  the 
coast  market,  the  caravan  made  a  wide 
study  of  conditions  there.  The  execu¬ 
tives  travelled  in  a  private  car,  and 
were  joined  in  Seattle  and  San  Fran¬ 
cisco  by  members  of  the  organization  in 
those  cities.  They  were  met  in  Los 
Angeles  by  Frank  Payne,  Pacific  Coast 
manager,  and  under  his  guidance  in¬ 
spected  Los  Angeles  Harbor,  the  mo¬ 
tion  picture  studios,  the  hinterland  and 
the  metropolitan  zone.  They  returned 
east  by  way  of  the  Grand  (Tanyon. 

Accompanying  Mr.  Boone  were  H. 
W.  Beyea,  R.  C.  Brown,  J.  Gediman, 
E.  N.  Chalfant,  Franklin  C.  Wheeler, 
and  W.  G.  Hobson,  sales  manager  of 
the  organization,  all  from  New  York; 
Ralph  Kinder,  Philadelphia ;  H.  G. 
Kern.  Boston:  F.  H.  Druehl,  Roches¬ 
ter;  (T.  B.  Porter,  Atlanta;  R.  M. 
Hutchinson,  Cleveland;  A.  R.  Bartlett 
and  F.  W.  Richardson,  Detroit;  H.  A. 
Koehler  and  W.  E.  Peters,  Chicago: 
T.  C.  Hoffmeyer,  San  Francisco,  and 
M.  L.  Applegate,  Seattle. 


SUES  TO  FORCE  DAIL) 
TO  PRINT  HIS  LETTEK 

"Free  Pre**’’  Mean*  Paper*  ||^ 
Print  Material  Offered  Then 
Indiana  Attorney  Sol¬ 
emnly  Contend* 

(Special  to  Editor  &  Pubusurr) 

Kokomo,  Ind.,  April  4 — Because  it 
Kokomo  Tribune  did  not  print  a  len; 
sent  to  the  editor  by  Lemuel  S.  To^ 
Tipton,  Ind.,  attorney,  Todd  has  filtj, 
suit  in  the  Howard  county  circuit  con 
against  J.  A.  Kautz,  publisher  of  ^ 
T  ribune. 

Todd  contended  the  newspaper’s 
ure  to  print  his  letter  was  an  abri^ 
ment  of  the  constitutional  guarantee  i 
a  free  press.  Although  he  described  b 
suit  as  a  “friendly  action”  Todd  i 
manded  that  the  publisher  show  cam 
why  he  “failed  to  comply  with  the  fa 
amendment  to  the  U.  S.  constitution.’ 

Todd  says  he  furnished  Mr.  Kautii 
manuscript  March  19,  and  asked  hli 
printed  under  his  “guarantee  of  in 
press.”  The  communication  was  *. 
titled  “Todd’s  New  Deal”  and  began; 

“The  first  amendment  of  the  L’.  i 
Constitution  and  Section  Nine,  Aita 
One  of  the  bill  of  rights  of  the  Sl« 
Constitution  (Indiana)  guarantees  tot 
absolute  right  to  free  press.  In  ork 
to  have  you  enforce  that  guarantee! 
me,  I  demand  that  you  publish  tk 
manuscript  in  full.” 

E.  M.  Souder,  editor  of  the  Tribm, 
said  the  manuscript  gave  Todd’s  licii 
on  tlie  filling  of  a  vacancy  CKcasknf 
by  the  death  of  a  Howard  county  can- 
missioner.  The  Tribune  had  carried  »• 
eral  articles  on  the  question  and  U 
finally  obtained  legal  opinion,  includi) 
that  of  the  county  attorney,  that  b 
method  in  which  the  office  was  Eli 
was  correct.  When  Todd’s  letter  n 
received  the  matter  had  been  settk 
Souder  said,  and  the  communication  n 
not  publish^. 

Tcxld  is  a  candidate  for  the  Demr 
cratic  nomination  for  judge  of  the  thin; 
sixth  judicial  circuit  in  Indiana,  incU 
ing  Tipton  county. 

Under  Todd’s  theory  a  newspjg 
would  be  obligated  to  print  anything# 
dressed  to  it,  and  could  not  resene  il« 
right  to  select  the  material  for  its  cd 
umns.  Attorneys  for  Mr.  Kautz  su 
they  will  file  a  demurrer,  contendii 
Todd’s  complaint  does  not  constitute  i 
cause  for  action. 

LETTERS  MUST  BE  SIGNED 

(Special  to  Editor  &  Fublisuu) 

Louisville,  Ky.,  April  3 — Declarini 
it  to  be  in  the  public  interest,  the  Lm 
ville  Herald-Post  this  week  announca 
a  definitely  new  policy  with  regard » 
publication  of  Letters  to  the  Editor,  h 
the  future  no  letter  will  be  published* 
less  the  writer  agrees  to  allow  the  pris¬ 
ing  of  his  name  and  address  at  the  bs- 
tom  of  his  or  her  letter.  .-Xnnouncenia 
of  the  policy  was  made  by  R.  E.  Kd 
erts,  editor  of  the  Herald- Post. 

A  New  PIPE  THRiU 

9  Executive  staffs  in  the  office,  exm 
tives  in  their  homes,  in  fact  executiw 
everywhere  prefer  the  full  flavor  of 
Heine’s  Blend,  made  of  choices 
tobacco. 

•  Once  tried  —  it 

is  usually  smoked  j 

regularly.  That’s  If 

why  we  say  “Get  /f  ^ 

the  thrill  of 

Heine’s  Blend.”  If 

Ask  for  sample.  U  IH 


HEINE  S  TOBACCO  CO,  MassiUowOI* 
Denver  Weal . .  .  SUTLIFF  TOBACCO 
San  Francisco,  Calif.  . 

Gentlemen;  If  there’s  any  new  thnll  i* 

I  want  it.  Send  me  xenerous 
of  Heine's  Blend. 


Address  . . . . 

City . . 

My  tobacconist  is 
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dryland  NEWSBOYS’ 
law  STUDIED  BY  U.  S. 


tepartment  of  Labor  Repreaentative* 
Collect  Data  on  State’a  Licenaing 
Syftem — Statute  in  Effect 
Since  1912 


{By  ttlegraph  to  Editor  &  Publisher) 
Baltimore,  Md.,  April  S— A  De- 
artment  of  Labor  inquiry  into  the 
jjr>|and  laws  affecting  carriers  and 
ewsboys  was  completed  in  Baltimore 
lis  week. 

Two  agents  from  Washington  spent 
■veral  days  interviewing  newsboys  at 
irious  schools  to  determine  noiirt, 
at  street  sellers  work  and  other  con- 
itions  of  employment.  The  investiga- 
irs  also  conferred  with  Harry  A.  Le¬ 
nin,  inspector  in  charge  of  the  state 
cense  and  regulation  of  newsboys, 
(hat  their  findings  were  could  not  be 
jtermined.  It  is  understood  that  the 
bor  officials  made  the  inquiry  at  the 
iquest  of  President  Roosevelt  and 
ecretary  of  Labor  Frances  Perkins. 
Maryland  laws,  in  effect  since  1912, 
sjuire  every  newsboy  or  carrier  un- 
^  16,  in  towns  of  20,000  or  more  popu- 
ition— Baltimore,  Cumberland  and 
iagerstown — to  secure  a  license  and 
badge  from  the  State  Commissioner 
i  Labor  and  Statistics. 

Three  types  of  badges  are  issued, 
route  server’s  badge  permits  a  boy 
I  serve  papers  on  a  regular  route  be- 
veen  3:30  and  S  p.  m;  an  “oval" 
;wsboy’s  badge  permits  a  boy  of  12 
;ars  or  more  to  sell  papers  on  the 
reel  during  certain  hours  when  school 
not  in  session.  A  “square”  news- 
jy’s  badge  allows  a  boy  of  14  or  15 
iars  to  sell  papers  at  any  time  be- 
ceen  the  hours  of  6  a.  m.  and  8  p.  m., 
(cept  during  the  hours  when  the  pub- 
c  schools  in  the  city  of  sale  are  in 
ssion. 

Written  certification  from  parents 
id  school  authorities  that  a  boy  is  of 
le  proper  age  and  that  his  school  rec- 
d  is  satisfactory  is  required  by  the 
ate  before  a  badge  is  issued.  There 
j  no  charge  for  the  emblem  except 
hen  the  original  is  lost  a  50-cent  de- 
)sit  is  required  for  a  duplicate.  The 
idge  must  be  worn  while  the  news- 
ly  sells  papers.  It  is  good  for  one 
ar  and  may  be  renewed. 

The  state  employs  several  inspectors 
check  up  violations  of  the  newsboy 
w.  In  simple  infringements  the  par¬ 
ts  of  the  boy  are  usually  warned, 
i  more  serious  cases  the  boy’s  badge 
ay  be  revoked  for  a  period  of  six 
onths,  or  it  may  be  withdrawn  al- 
gether.  Occasionally  boys  are  turned 
er  to  local  juvenile  courts. 

Only  in  rare  instances  have  news- 
pers  been  specifically  requested  not 
k11  papers  to  a  given  violator. 
‘‘Cooperation  by  the  newspapers  in 
iltimore,  Cumberland,  and  Hagers- 
has  been  excellent,”  according  to 
r.  Lehrun.  “Only  very  rarely  have 
e  found  an  employe  of  a  newspaper 
/mg  papers  to  a  boy  without  a  badge, 
ir  greatest  trouble  is  with  street 
ders,  who  must  also  be  licensed, 
i?°k  newsboys.  We  find  many 
all  boys  selling  shopping  bags,  pen- 
5  and  other  articles  on  the  streets 
t  the  situation  with  newsboys  is  quite 
isfactory.” 

-n  1932,  the  latest  year  for  which 
nplete  figures  are  available,  2,344 
:nses  were  issued  to  carriers  and 
vsboys  in  Baltimore,  153  in  Cumber- 
^  and  132  in  Hagerstown, 
ihe  Maryland  laws  governing  news- 
/$  and  ^triers  have  been  copied  by 
states,  according  to  Mr. 
)run.  We  believe  we  have  the  best 
"x?*  •  in  the  country.” 

n  \  Recovery  Administra- 

n  at  Washington  has  just  made  a  re- 
st  for  further  detailed  information 
j  Maryland.  Publishers 
n^y  address  the  commis- 
w  ot  labor  and  statistics  at  Balti- 
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OPPOSES  COMPANY  UNIONS 


Lord  Camrose  Ezpreaset  Views  at 
Luncheon  in  Philadelphia 

(Special  to  Editor  &  Publisher) 

Philadelphia,  April  2 — Lord  Cam- 
rose,  British  newspaper  publisher,  de¬ 
clared  for  elimination  of  company 
unions  at  a  luncheon  in  his  honor  at¬ 
tended  by  leading  Philadelphia  indus¬ 
trialists  and  business  men.  The 
luncheon  was  given  by  Wilfred  W.  Fry, 
president  of  N.  W.  Ayer  &  Son,  Inc. 

“British  laborers,  including  all  indus¬ 
trial  and  shop  workers,  are  organized 
in  independent  unions,”  the  visiting  peer 
told  his  listeners  in  the  Downtown 
Club.  “There  are  no  company  unions 
in  England.” 

Recovery  in  the  United  States,  he 
said,  is  due  to  a  change  in  the  spirit  of 
the  people  and  their  willingness  to  fo}- 
low  the  course  laid  down  by  the  Presi¬ 
dent. 

While  admitting  England’s  dole  sys¬ 
tem  is  “an  unhealthy  institution,”  he 
said  it  was  inevitable  there  because 
“you  can’t  let  men  starve.” 

“The  American  version  of  the  dole, 
the  eWA,  PWA,  etc.,  is  healthier,"  he 
added,  “but  in  a  period  of  sustained 
depression  it  would  break  down.” 

Publishers  attending  the  luncheon 
were  John  C.  Martin,  of  the  Philadel¬ 
phia  Ledger  and  the  Inquirer;  J.  David 
Stern,  of  the  Philadelphia  Record. 
Camden  Courier-Post  and  New  York 
Post;  and  Major  Robert  McLean,  of 
the  Philadelphia  Evening  Bulletin.  Also 
present  was  George  H.  Thornley,  vice- 
president  of  N.  W.  Ayer. 


WEEKLY  BECOMES  DAILY 


State  College  (Pa.)  Centre  Times  is 
First  Daily  in  County 

{Special  to  Editor  &  Publisher) 

State  College,  Pa.,  April  2 — State 
College  Times,  a  weekly  since  1898,  to¬ 
day  became  the  Centre  Daily  Times,  the 
first  daily  newspaper  in  Centre  county. 
It  is  an  evening  paper. 

Sample  copies  were  distributed  this 
week  to  every  home  in  State  College, 
Lemont,  Boalsburg,  Pine  Hall,  Stru- 
ble’s  Station,  Millbrook  and  Pine  Grove. 

Nittany  Printing  and  Publishing  Com¬ 
pany,  Claude  G.  Aiken  s,  president,  con¬ 
tinues  as  publisher.  The  staff  remains 
without  change,  R.  J.  Kennard,  business 
manager;  A.  J.  Zimmerman,  editor; 
W.  K.  Ulerich,  managing  editor. 

The  new  paper  has  subscribed  to 
United  Press  news  service.  The  sub¬ 
scription  rate  is  12  cents  per  week. 

State  College  is  the  seat  of  Penn¬ 
sylvania  State  College  where  the  Penn¬ 
sylvania  Newspaper  Publishers’  Associa¬ 
tion  cooperates  in  the  support  and  de¬ 
velopment  of  the  department  of  jour¬ 
nalism. 


KATZ  ISSUES  BOOKLET 

“Zones  of  Influence,”  a  booklet 
dealing  with  county-by-county  coverage 
of  newspapers  in  Oklahoma  City,  Dal¬ 
las,  Fort  Worth,  Houston,  San  An¬ 
tonio,  and  Tulsa,  has  been  issued  by  E. 
Katz  Special  Advertising  Agency,  pub¬ 
lishers’  representatives.  New  York,  for 
distribution  to  persons  interested.  The 
booklet  shows  for  each  city  and  for 
varying  combinations  of  newspapers  the 
territory  in  which  10,  20,  30,  or  40  per 
cent  of  the  families  are  reached. 


GOODWIN  PLAN  ISSUES 
PURCHASE  UST 


(Continued  from  page  9) 


sole  authority  in  arranging  such  sched¬ 
ules,  so  long  as  the  manufacturer  spends 
the  specified  amount  in  the  area  where 
the  sales  take  place.” 

Referring  to  the  “social  principles” 
incorporated  in  the.  Plan,  he  said : 

“There  are  other  conditions  which  the 
manufacturer  who  would  use  the  Good¬ 
win  Plan  media  must  agree  to.  We  be¬ 
lieve,  for  instance,  that  ‘he  deserves  to 
sell  most,  who  supports  the  purchasing 
market  best.’  For  that  reason  we  will 
not  furnish  the  Goodwin  Plan  to  any 
manufacturer  who  does  not  agree  to 
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Syndicates 


The  Old  Reliable  Religious  Feature 

The  Ellis  Suadsy  School  Lesson,  once  a 
week.  1200  words  long.  Good  tor  twenty-five 
yeers;  better  now.  _  ... 

More  than  a  Hundred  Editors  ot  big  and 
lltUe  papers  can  tell  o(  Its  merlta.  „  .  . 

More  than  twenty  million  Sunday  School 
members  are  Its  special  constituency;  end  the 
general  reader  likes  It.  too. 
the  ELLIS  SEnVlCE.  Swarlbmere,  Pe. 
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manufacture  according  to  our  social 
principles,  which  means,  in  effect,  sup¬ 
porting,  first  of  all,  his  own  workers. 

“I  am,  naturally,  very  happy  at  the 
confidence  indicated  in  the  Goodwin 
Plan  by  the  manufacturers  of  the 
sixty-five  products  which  have  been 
listed  on  our  initial  listing  and  I  sin¬ 
cerely  believe  that  the  sales  which  may 
result  will  justify  these  manufacturers 
in  remaining  on  the  Goodwin  Plan  list 
ing,  even  after  the  original  90-day  test 
period.  I  sincerely  believq  that  the 
sales  so  stimulated  will  justify  the  list¬ 
ing  of  many  other  products  and  ar¬ 
ticles,  the  manufacturers  of  which  have 
shown  interest  in  our  results. 

“It  is  my  hope  that  all  of  my  con¬ 
temporaries  will  soon  recognize  that 
products  deserve  a  ‘traction  motor’  on 
the  consumer’s  side  of  the  counter  to 
aid  the  ‘push  motor’  which  heretofore 
has  existed  only  behind  the  counter.” 

Mr.  Goodwin  is  a  former  newspaper¬ 
man  and  advertising  agency  executive 
He  has  been  with  McManus,  Critch- 
field  and  Rankin  advertising  agencies. 
To  date  the  stockholders  of  the  (jood- 
win  Corporation  are  said  to  have  in¬ 
vested  over  a  quarter  of  a  million  dol¬ 
lars  in  building  what  is  termed  “the 
world’s  largest  oral  medium.”  Asso¬ 
ciated  with  Mr.  Goodwin  are  S.  H. 


Bates,  treasurer,  formerly  sales  man¬ 
ager  of  Bates  Valve  Bag  Company; 
John  A.  Stolp,  certified  public  account¬ 
ant;  H.  B.  Lanum,  formerly  of  Bates 
Valve  Bag  Company;  and  others. 

Reports  from  field  representatives  to 
date  indicate  considerable  interest  in 
the  first  purchase  list,  with  some  of  the 
field  managers  reporting  that  local  mer¬ 
chants  handling  the  products  are  al¬ 
ready  desirous  of  running  special  local 
newspaper  advertising,  announcing  the 
sale  of  the  products,  and  tieing  in 
with  special  window  displays,  Mr. 
Goodwin  stated. 

Ignatius  Barnard,  well  known  Chi¬ 
cago  advertising  agency  executive,  has 
resigned  from  the  (joodwin  Corpora¬ 
tion,  Chicago,  where  he  has  been  asso¬ 
ciate  as  vice-president  during  the  past 
year.  Prior  to  his  association  with  the 
Goodwin  firm,  Mr.  Barnard  was  vice- 
president  of  Critchfield  &  Co.,  and  a 
partner  of  the  old  Porter,  Eastman, 
Byrne  Company.  He  was  also  at  one 
time  president  of  his  own  agency. 

FENGER-HALL  NAMED 

The  Brawley  (Cal.)  News  has  an¬ 
nounced  the  appointment  of  Fenger- 
Hall  Co.  Ltd.,  national  newspaper  rep¬ 
resentatives,  as  its  national  advertising 
representative. 
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UNION  WINS  HIGHEST 
WAGE  IN  ITS  HISTORY 


Arbitrator  Awards  Cleveland  Printers 
$1.26^  per  Hour  for  37H'Hour 
Week  —  Retroactive  to 
Last  October  1 


{By  telegraph  to  Editob  &  Publishes) 

Cleveland,  O.,  April  5— VVilliam 
Feather,  arbitrator  in  the  wage  con¬ 
troversy  between  the  Cleveland  Typo¬ 
graphical  Union  No.  53  and  the  news¬ 
paper  publishers  to-day  gave  his  decision 
in  favor  of  the  printers.  The  new  scale 
fixed  by  him  is  retroactive  to  Oct.  1, 
1933,  and  affects  the  pay  of  about  400 
printers  employed  by  the  Press,  News, 
Plain  Dealer,  several  foreign  language 
papers,  the  Central  Press  Association 
and  NEA  Service,  Inc. 

Mr.  Feather  reported  for  a  5-day 
week  of  hours  per  day.  The  lob¬ 
ster  run  is  5  days  of  7  hours  a  day. 
The  basic  scale  for  day  printers  is 
$47.50  weekly  and  $52.30  for  night. 

The  last  wage  scale  was  fixed  by 
Daniel  E.  Morgan,  former  city  manager, 
acting  as  arbiter,  in  July,  1932,  when 
he  reduced  wages  4.6  per  cent.  The 
scale  before  his  findings  was  $53.55  for 
day  workers  and  $58.95  for  night  men, 
the  45-hour  week  prevailing. 

Under  Mr.  Feather’s  findings  the  5- 
day  week  provides  for  37j4  hours  a 
week.  This  is  $1,26  2/3  per  hour,  or 
but  3  cents  under  the  peak  paid  mem¬ 
bers  of  any  1(^1,  the  “Big  Six”  of 
New  York  receiving  $1.30  an  hour. 

An  increase  of  X  per  cent  over  the 
scale  set  by  Morgan  was  sought.  The 
new  wage  scale  per  hour  is  the  highest 
ever  paid  Cleveland  newspaper  printers. 

The  Cleveland  Shopping  News  is  not 
operated  on  the  newspaper  scale,  but 
adheres  closely  to  its  wage  scale. 
Newspaper  printers  affected  by  Mr. 
Feather’s  findings  will  receive  about 
$130  each  retroactive  pay. 

The  award  was  the  result  of  deliber¬ 
ations  of  the  printers’  arbitration  com¬ 
mittee  of  two  union  members  and  two 
representatives  of  the  publishers,  Mr. 
Feather  acting  as  impartial  chairman. 


JOB  PRINTERS’  PAY  RAISED 

Clevelmnd  Men  Get  10%  Increase  and 
36-Hour  Week 

(Special  to  Editob  k  Publish  eb) 

CLEVEUtND,  O.,  April  3 — Reduction 
of  working  hours  in  Oeveland’s  com¬ 
mercial  and  job  printing  plants  from 
40  to  36  hours  a  week  and  a  10  per 
cent  increase  in  pay  went  into  effect 
April  2.  This  is  believed  to  be  the 
first  agreement  in  the  printing  industry 
in  which  the  36-hour  week  is  estab¬ 
lished.  The  change  will  affect  about 
600  printers. 

The  agreement  follows  the  acceptance 
April  1  in  an  eight  to  one  vote  by 
Oeveland  Typographical  t^ion  No.  53 
of  the  proposal  of  a  10  per  cent  in¬ 
crease  in  and  10  per  cent  decrease 
in  hours.  The  change  was  offered  by 
the  Employing  Printers  of  Cleveland, 
a  commercial  shop  organization.  It 
complies  with  President  Roosevelt’s  re¬ 
quest  to  reduce  hours  and  increase  pay. 

Under  terms  of  the  agreement  time  and 
a  half  time  is  to  be  paid  for  all  time  over 
eight  hours  in  any  one  day.  The  con¬ 
tract  is  to  run  until  Sept.  30,  1934,  prob¬ 
ably  the  first  six-month  contract  nego¬ 
tiated  by  the  printers. 

PROMOTIONS  IN  HARTFORD 

A  number  of  staff  changes  were  ef¬ 
fected  last  week  by  the  Hartford  (Conn.) 
Times,  Gannett-owned  afternoon  news¬ 
paper.  Max  I.  Farber,  formerly  news 
^itor,  becomes  assistant  to  the  manag¬ 
ing  editor  and  will  act  as  managing 
editor  during  the  absence  of  that  official. 
Ward  E.  Duffy,  it  was  announced.  .Al¬ 
bert  I.  Prince,  former  city  editor,  has 
become  news  editor  succeeding  Mr.  Far¬ 
ber,  and  John  Colton  of  the  city  staff, 
formerly  an  editorial  writer  is  the  new 
city  editor.  John  Wightman,  reporter, 
has  succeeded  Cedric  Foster  as  financial 
editor,  while  Julian  Tuthill  is  the  new 
drama  editor,  succeeding  Earl  Brannif, 
who  continues  his  duties  on  the  state 
desk. 


ACQUITTED  OF  UBEL 

Jury  Find*  New  Jersey  Men  Not 
Guilty  of  Criminal  Charge 

(Special  to  Lditob  &  Publisher) 

Atlantic  City,  April  5 — Four  de¬ 
fendants  accused  of  criminally  libeling 
State  Senator  Emerson  L.  Richards  and 
Justice  Joseph  B.  Perskie  of  the  New 
Jersey  Supreme  Court  have  been  ac- 
quitt^. 

A  jury  in  Atlantic  County  criminal 
court  at  Mays  Landing  brought  in  ver¬ 
dicts  of  not  guilty,  alter  seven  hours’ 
hours’  debate,  for  Magistrate  Emmet 
J.  Dugan  of  this  city,  who  publish^  the 
New  Jersey  State  Times,  and  (ieorge 
Biehl  of  Union  City,  who  was  editor. 
Judge  Joseph  A.  Corio  already  had  di¬ 
rected  acquittal  of  Harold  O.  Schiller, 
Avenel,  N.  J.,  and  John  T.  Campbell, 
this  city,  business  and  circulation  man¬ 
agers. 

One  indictment  charged  that  Senator 
Richards  and  Justice  Perskie  were 
libeled  by  an  article  in  the  Sept.  2,  1933, 
issue  of  Dugan’s  publication,  concerning 
North  Jersey  “numbers”  racketeers  and 
fimds  for  Richards’  campaign  for  Re¬ 
publication  nomination  for  governor. 
The  other  true  bill  involved  an  anti- 
Richards  editorial  in  the  same  issue. 

The  New  Jersey  State  Times  was  a 
weekly  political  organ.  It  now  is  sus¬ 
pended. 


MENCKEN  FOR  GUILD 


Back  from  Trip  Signifies  Intention 
to  Join 

Ship  news  reporters  met  H.  L.  Men¬ 
cken  down  the  bay  when  he  returned  to 
New  York,  on  Thursday,  from  a  Medi¬ 
terranean  cruise,  and  he  asked  what 
was  doing  in  the  newspaper  business. 
Told  that  reporters  had  organized  a 
guild,  he  snapped  his  fingers  and  re¬ 
plied;  “How  is  it  getting  along?  Is  it 
organized  in  Baltimore?  Yes?  1  am 
going  right  down  to  join.  I  am  eligible 
because  I  am  not  an  executive  officer 
on  my  paper.  It  is  something  I  have 
always  believed  in.  I  don’t  think  it  will 
ever  accomplish  anything,  but  it  will 
be  a  hell  of  a  lot  of  fun.” 

Mr.  Mencken  said  that  English  news¬ 
papers  “have  something  on  us.” 

“For  one  thing,”  he  went  on,  “the 
English  papers  are  more  orderly.  They 
let  the  story  tell  itself.  They  recognize 
that  if  a  story  is  dramatic,  it  needs  no 
fancy  writing.” 

He  said  he  did  not  intend  to  return 
to  the  editing  of  a  magazine. 

BARGAINING  POUCY  UP  AT 
GUILD  MEETING 


due  course.  The  name  of  Charles  Slat-  $1  and  to  make  an  additional 
tery,  chapter  chairman,  was  not  on  the  ment  of  $1  for  the  March  IS  ii^ 
list  on  Thursday.  ment  of  national  dues. 

Accepts  Dismissal  Scale. 

(Special  to  Editor  &  Publisher) 

New^k,  N.  j.,  April  3— The  News¬ 
paper  Guild  of  Newark  has  accepted  the 
dismissal  bonus  scale,  ranging  from  one 
week  for  less  than  a  year’s  work  to  six 
months  for  10  years  or  more,  proposed 
by  Paul  Block,  publisher  of  the  Star 
Eagle  and  other  papers. 

The  scale  as  submitted  to  a  commit¬ 
tee  of  the  Newark  Guild,  the  same  com¬ 
mittee  which  negotiated  with  Mr.  Block 
over  the  dismissal  of  several  Star-Eagle 
employes  some  weeks  ago,  follows: 

For  less  than  one  year’s  service  on 
the  paper,  one  week;  more  than  one 
year  but  less  than  two  years,  two 
weeks ;  less  than  three  years,  four 
weeks;  three  to  five  years,  six  weeks; 
five  to  ten  years,  three  months;  ten 
years  or  more  six  months. 

Harry  Auth,  vice  president  and  gen¬ 
eral  manager,  acted  for  Star-E!aglc  and 
the  guild  committee  which  accepted  the 
plan  was  composed  of  Emmet  Crozier, 
president  of  the  Newark  Guild;  E.  B. 

Berlinrut,  of  the  Sunday  Call,  and  Ste¬ 
phen  Merrill  of  the  Associated  Press. 

Efforts  to  obtain  a  bonus  scale  fol¬ 
lowed  the  settlement  of  the  previous  dis¬ 
missal  cases  on  the  Star-Eagle.  Dur¬ 
ing  a  conference  with  Mr.  Block,  the 
committee  pressed  a  demand  for  a  def¬ 
inite  commitment  and  this  resulted  in 
the  draft  presented  to  the  guild  by  Mr. 

Auth. 

The  Newark  Guild  is  now  engaged 
in  a  survey  of  working  conditions  and 
salaries  with  a  view  to  negotiating 
agreements  with  other  publishers. 

The  Newark  Guild  has  voted  to  in¬ 
crease  monthly  dues  from  fifty  cents  to 


{Continued  from  page  11) 


by  making  the  Guild  representative  of 
all  newspapers  in  New  York  City 
working  conditions  on  other  newspapers 
might  be  improved,  so  we  joined. 

“Of  course,  you  know  as  well  as  we 
do  what  the  Guild  has  accomplished. 
Virtually  nothing,  or  would  you  rather 
not  go  into  that?  Its  important  as¬ 
semblies  are  devoted  to  mammy 
palaver,  Utopia  in  Gotham,  and  the 
price  of  drinks  at  the  nearest  bar.  The 
Guild  is  riding  hell-for-leather  to  no¬ 
where.  And  so: 

“We  are  obliged  to  inform  you  that 
we  hereby  withdraw  from  the  Guild, 
and  the  pleasure,  gentlemen,  is  all 
ours.” 

Commenting  on  the  letter  Allen  Ray¬ 
mond,  New  York  Herald  Tribune, 
president  of  the  New  York  Guild,  told 
Editor  &  Punisher  he  felt  that  it  was 
a  salutary  thing  for  the  guild  to  have 
open  discussions  on  controversial  mat¬ 
ters.  He  looked  on  the  letter  as  the 
expression  of  a  group  which  was  op¬ 
posed  to  the  action  of  the  representa¬ 
tive  assembly,  and  said  that  while  it 
may  temporarily  cost  the  guild  some 
members,  in  the  long  run  it  would 
prove  beneficial. 

Peter  Campbell,  of  the  American 
chapter,  said  that  while  the  letter  had 
about  30  signatures  up  to  late  Thurs¬ 
day,  out  of  about  100  total  membership, 
he  expected  about  90  per  cent  of  the 
chapter  membership  would  sign  it  in 


Boston  Units  Elect 

(Special  to  Editor  &  Publisher) 

Boston,  April  3— The  Newsp^. 
Guild  of  Boston  has  announced 
in  eight  of  its  12  units.  Danid  I 
Lynch  heads  the  Daily  Globe  unit;  Jo^ 
Barry,  Evening  Globe;  Ralph  Harbe 
Herald;  Lincoln  Howe,  Travels 
James  E.  Kit^,  Transcript;  ^ward 
Kelley,  Associated  Press ;  Martin  Kai 
United  Press ;  Mark  McIntyre, 

A  constitution  and  by-laws  Ibi> 
been  adopted.  An  initial  initiation  b 
of  $1.50  is  assessed. 

MR.  WATSON’S  STATEMENT 

To  Editor  &  Publisher:  On  rtjt 
ing  over  the  Open  Letter  which  th 
Press  Association  Committee  of  tk 
•American  Newspaper  Guild  ins^ 
to  the  NRA,  and  which  was  prims 
in  Editor  &  Publisher  for  March  H 
over  my  name,  it  occurs  to  me 
the  Associated  Press  was  mentioned^ 
a  manner  which  might  lx  construed  i 
singling  out  that  organization  in  cm 
nection  with  the  committee’s  offer  t 
show  labor  abuses.  There  was  no  sc 
intention. 

Mention  of  the  Associated  Press  n 
intended  to  be  confined  to  the  fact  tb 
the  NRA  had  told  the  Press  Assocs- 
tion  Committee  that  press  associatios 
would  not  be  able  to  act  upon  a  ck 
until  the  Associated  Press  direct® 
met  late  in  April. 

I  would  appreciate  it  if  you  wooi 
give  this  explanation  some  prominem 
Sincerely, 

Morris  Watsox 

March  28,  1934. 


For  Everything  Electric 
See  General  Electric 

The  complttt  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GENERAL  %  ELECTRIC 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modem  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
Hoe  Sextuples,  1  Z-type  Unit  Super¬ 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipment 

AvaUabU  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Maia  Ofic*  k  FaciBtf . . . 

N«w  Tatfc  0«n . . 


Stereotype  Room 
Elffidency 

Means  quick  production  of  good 
plates  and  the  eliminatkn  of  ta 
casts  as  far  as  possible. 

Moulding  Blanket! 

Hard  and  Soft  Cork  Blanketi 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  FeU 
4  Thicknessea— No.  25, 
No.  35,  No.  40,  No.  50 

Eaey  to  tear,  quick  to  plae* 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mess. 


,N.  J. 

.USWmI  41(1  SkMl 


SPECIAL  SERVICE  for  sdw 
tising  end  circuletion  prom*®* 
cen  be  merketed  most  ecosoe 
celly  through  the  Clessified  Ssrj* 
of  EDITOR  &  PUBLISHER,  j* 
demend  is  ective — now  is  tbs 
to  edvertise. 


Editor  &  Publisher  for  April  7,  1934 
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NEWSPAPER  INDUSTRIAL 
BOARD  RULES 

"  f 

{Continued  from  page  14) 


gfter  each  session  of  the  local  board 
{  arbitration  and  approved  by  the 
tiainnan  and  secretary  of  the  board 
[dor  to  the  next  session  of  the  board. 

4.  It  may  require  affidavits  on  all 
isputed  points. 

5.  Equal  opportunity  shall  be  allowed 
)r  presentation  of  evidence  and  argu- 


mil. 

6.  In  event  of  either  party  to  the  dis- 
jte  refusing  to  appear  or  present  its 
isr  after  due  notice,  it  may  be  ad- 
xlged  in  default  and  decision  shall 
len  be  rendered  against  such  party. 

7.  All  evidence  communicated  to  the 
jard  in  confidence  shall  be  preserved 
■violate  and  no  record  of  such  evi- 
ence  shall  be  kept,  except  for  use 
n  appeal,  in  which  case  sRall  inviola* 
ility  shall  be  preserved. 

8.  The  party  making  the  original 
cmand  shall  have  the  right  to  present 
s  case  in  evidence  without  interrup- 
on,  except  when  oral  evidence  is  in- 
-oduced  cross-examination  of  witnesses 
hall  be  allowed.  The  opposing  party 
hall  have  the  same  right  in  turn.  The 
rst  party  shall  then  have  the  right  to 
resent  evidence  strictly  in  rebuttal  and 
the  opposing  party  shall  be  allowed  to 
resent  counter  evidence  strictly  in 
nrrebuttal.  Oral  arguments  may  be 
nrited  to  one  speech  on  each  side  after 
II  evidence  has  been  presented.  Said 
ral  arguments  to  be  made  in  the  same 
rder  as  above  provided  for  the  presen- 
itionof  evidence.  If  objection  is  made 
y  either  party  to  the  admission  of 
ny  evidence  offered  by  the  other  party, 
he  board,  by  vote,  shall  decide  as  to 
he  admissibility  of  the  evidence  in 

question.  Written  pleadings,  instead  of 
ral  arguments,  shall  be  allowed  when 
greed  upon  by  the  parties  to  the  con- 
roversy,  or  when  ordered  by  the  local 
'oard  of  arbitration. 

9.  In  case  of  the  inability  of  either 
ide  to  present  evidence  at  the  mo- 

iient,  the  order  may  be  varied  to  the 
xtent  of  allowing  such  evidence  to  be 
'resented  at  such  session  as  may  be 
greed  upon  by  the  parties  to  the  con- 
roversy,  or  as  may  be  ordered  by  the 
ocal  board  of  arbitration.  No  evidence 
hall  be  received  or  considered  that 
vas  not  presented  at  a  regular  open 
'ession  of  the  board,  except  that  it  shall 
he  allowable  for  the  members  of  the 
ward,  in  any  case,  to  visit  any  office 
n  a  body  to  see  the  operation  of  labor 
herein,  or  for  any  other  necessary  pur- 
wse,  to  aid  in  arriving  at  a  just  de- 
:isioa 


10.  There  shall  be  an  agreement 
u  u**  ^  majority  of  the  members 
:he  board  as_  to  the  exact  time  a 
L  bearing,  of  which  both  part 
inall  ^  notified  in  season.  The  s 
non  shall  be  continuous,  except  for 
termissions  until  the  hearing  is  c( 
:luded. 

Section  6.  When  a  hearing  is  c< 
eluded  the  board  shall  without  unneo 
sary  delay,  and  as  set  forth  in  Secti 
♦  of  these  rulw,  go  into  executive  S' 
non,  from  which  all  persons  except  1 
members  of  the  bo£ 
shall  ^  excluded,  for  the  determii 
twn  of  Its  award.  In  its  deliberatic 
transcript  of  the  stenographic 
^rt  shall  be  accepted  as  the  best  e 
aewe  of  what  occurred  at  the  hearii 
“njess  it  be  shown  that  gross  erri 
exist  in  said  transcript.  Should  i 
tour  members  be  unable  to  decide  ut 
the  award,  the  chairman  shall  ^  cal 
^  provided  in  Section  4  of  tb 
™ies.  The  award  of  the  board  m 
t>e  tormulated  and  signed  by  all 
.  *  tttembers  thereof  at  a  regular  exe( 
^  session,  after  there  has  been  f 
opportunity  for  consideration  and  c 

u  St 

mfn^  having  previously  been  det 
boT^  meeting  of  the  lo 

member  of  the  lo 
Si  atNard  < 

shall  ^  ®  a  dissenting  opinion, 
fert  notice  to  that 

iMt,  and  shall,  within  forty-eight  0 
hours  after  the  award  has  l^erdeci* 


upon,  and  before  it  has  been  promul¬ 
gated,  formulate  his  reasons  for  dis¬ 
senting  and  such  opinion  must  be  signed 
by  him  before  final  adjournment  at  a 
regular  executive  session,  arranged  for 
as  above  provided.  Such  dissenting 
opinion,  when  thus  signed,  must  be  at¬ 
tached  to  the  award. 

Section  7,  The  local  board  shall 
not  be  compelled  to  set  forth  its  rea¬ 
sons  for  making  the  award,  but  may 
do  so  in  the  written  award  only.  In 
framing  its  award  the  findings  shall 
be  expressed  in  detail,  to  the  end  that 
no  misunderstanding  shall  afterward 
occur.  An  award  of  a  local  board  shall 
be  effective  for  a  period  not  longer 
than  one  year;  provided,  the  local  par¬ 
ties  may  agree  that  the  award  of  the 
local  board  may  be  for  a  longer  period. 

Section  8.  All  expenses  of  a  local 
board  of  arbitration  shall  be  divided 
equally  between  the  publisher  or  publish¬ 
ers  and  the  group  or  groups  of  em¬ 
ployes  represented  in  the  proceedings. 

Section  9.  When  either  party  to  a 
local  arbitration  shall  desire  to  appeal 
to  the  industrial  board,  written  notice 
to  that  effect  must  be  given  to  the  other 
party  (specifying  the  points  on  which 
it  wishes  to  base  its  appeal),  within  five 
(5)  days  after  the  local  decision  has 
been  rendered,  and  the  appeal  shall  be 
filed  with  the  industrial  board  within 
thirty  (30)  days  after  such  decision. 
When  an  appeal  is  under  consideration 
by  the  industrial  board  it  shall  not  take 
evidence,  but  both  parties  to  the  con¬ 
troversy  may  appear  personally  or  may 
submit  the  records  and  briefs  of  the 
local  hearing  and  make  oral  or  written 
arguments  in  support  of  their  several 
contentions.  They  may  submit  an 
agreed  statement  of  facts,  or  a  trans¬ 
cript  of  testimony,  properly  certified  to 
before  a  notary  public.  They  may  agree 
in  advance  not  to  appear  personally  at 
such  hearing  on  an  appeal. 

Section  10.  The  industrial  board 
shall  act  when  its  services  are  desired 
by  either  party  to  an  appeal  as  above, 
and  shall  proceed  with  all  possible  dis¬ 
patch  in  rendering  a  decision. 

Section  11.  Should  either  party  to  a 
local  arbitration  allege  evasion,  collu¬ 
sion  or  fraud,  or  failure  to  comply  with, 
or  refusal  upon  the  part  of  the  other 
party  to  fulfill  its  obligations  under  a 
decision,  the  complaint  shall  be  pre¬ 
pared  in  writing  and  in  quadruplicate. 
A  copy  thereof  shall  be  delivered  by 
registered  mail  to  the  chairman  of  the 
industrial  board,  to  the  secretary  of  the 
industrial  board,  and  to  the  party 
against  whom  the  complaint  is  made. 

Section  12.  All  awards  of  the  in¬ 
dustrial  board  shall  be  for  a  period  of 
not  longer  than  one  year,  but  not  be¬ 
yond  the  period  of  the  code  for  the  daily 
newspaper  publishing  business,  but  the 
industrial  board  may,  with  the  mutual 
consent  of  the  parties  concerned,  m^e 
its  award  effective  for  a  longer  period, 
not  to  exceed  three  years. 

Section  13.  All  exipenses  attendant 
upon  the  settlement  of  any  case  before 
the  industrial  board  shall  be  adjusted  io 
each  case  in  accordance  with  the  direc¬ 
tions  of  the  industrial  board. 


NEW  SHELL  OIL  CAMPAIGN 


Newspaper  Space,  Larger  Than  Last 
Year,  to  Start  April  13 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  April  S — Teaser  billboard 
and  direct  mail  advertising,  featuring 
cartoon  characters  of  Bud  Fisher  and 
Fontaine  Fox,  indicate  that  Shell  Petro¬ 
leum  Corporation  will  launch  its  1934 
newspaper  advertising  campaign  on  Fri¬ 
day,  April  13.  Details  concerning  the 
number  of  dailies  to  be  used  were  not 
available. 

Broadsides  to  dealers,  however,  state 
that  “Shell  did  more  advertising  in  1933 
than  ever  before,  but  1934  will  be  the 
biggest  advertising  year  in  Shell  his¬ 
tory,”  Shell’s  1933  newspaper  adver¬ 
tisements  totalled  1,746,761  lines  in  375 
newspapers,  representing  114,0(K),0(X) 
individual  selling  messages  to  Shell 
dealer  customers  and  prospects.  The 
St.  Louis  office  of  J,  Walter  Thompson 
Company  handles  the  Shell  account. 


NEW  POST  FOR  DE  VORKEN 

Harry  A.  DeVorken  has  joined  the 
IVaterbury  (Conn.)  Democrat  as  direc¬ 
tor  of  display  advertising,  a  created 
position.  Mr,  DeVorken  was  formerly 
in  the  display  advertising  department 
of  the  IVaterbury  American  and  Repub¬ 
lican  and  for  the  past  five  years  lias 
been  associated  in  advertising  with  the 
Poli-New  England  theatres  chain. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cuh  with  Ordwr) 

1  Time  —  per  line 
S  Timee  —  .4S  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cnsh  with  Order) 

1  Time  —  .7S  per  line 
4  Timee  —  .M  per  line 
Count  six  worde  to  the  line 
White  epace  charged  at  aame  rate  par  line 
per  ineertion  aa  earned  by  (raquancy  ol 
inaartion.  Minimum  apace,  three  linea. 
The  Editor  A  Publiaber  raaarvea  the  right  to 
^aaify,  edit  or  reject  any  copy. 


Brokera 


Extra  Fine  Bargaina  right  now  in  profitable 
weeklies,  seml-weekliea,  various  sections. 
A  few  good  dallies.  Len  Felghner,  Pythian 
Bldg.,  Nashville,  Mich.,  or  J.  W.  Mapoles, 
Murphy’s  Hotel,  Richmond,  Va. 


Oilt  Edge  Proposition — One  of  the  largest 
and  best  weekly  newspapers  In  the  coun¬ 
try,  Including  extensive  commercial  plant, 
large,  exclusive,  fertile  field.  Earning 
handsome  dividends;  not  over  priced. 
Initial  payment  $30,000.  J.  B.  Shale,  Times 
Building,  New  York. 


Insurance 


Build  Circulation  that  sticks,  with  News¬ 
paper  Accident  Insurance  policies.  Write 
Jim  O.  Ferguson,  Newspaper  Accident 
Division,  Washington  National  Insurance 
Company,  Chicago,  Illinois. 


Circulation  Promotion 


Promotion,  to  bring  "better  times.”  Hud¬ 
son  De  Priest  A  Associates,  world’s  record 
circulation  builders.  246  6th  Ave.,  N.  T.  C. 


Insurance  Campaigns  conducted  on  profit 
sharing  basis.  Policies  by  highest  rated 
Companies.  Writs  Allen  Registry  Bureau, 
Harrisburg,  Pa. 


Better  Daily  Newspapers  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  in¬ 
crease,  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


Help  Wanted 


District  Manager — Southern  newspaper  de¬ 
sires  services  of  wide  awake  young  man, 
experienced  In  boy  promotion,  must  have 
car.  Box  A-524,  Editor  A  Publisher. 


Situations  Wanted 


Advertising  Man — College  trained,  person¬ 
able,  enthusiastic,  14  years'  experience  sell¬ 
ing  display,  writing  copy,  servicing  ac¬ 
counts;  local,  national;  will  follow  in¬ 
structions.  Will  really  work,  Qood,  clean 
record.  Excellent  references.  Capable  of 
taking  charge.  A-617,  Editor  A  Publisher, 


Advertising  Manager — Young  man  of  prov¬ 
en  ability  as  personal  producer,  organizer 
and  leader.  Nine  years’  experience  good 
small  and  large  dailies.  Now  assistant 
advertising  manager  one  of  country's  lead¬ 
ing  papers  where  fine  record  has  been 
made.  Excellent  references.  A-ei<,  Edi¬ 
tor  A  Publisher. 


Advertising-Bnsiness  Manager  and  excep¬ 
tional  personal  producer.  Desire  bigger 
opportunity.  Long,  unquestionable  record. 
Large  and  small  dallies.  Now  employed. 
No  competition  too  keen.  Married;  re¬ 
sponsible,  A-616,  Editor  A  Publisher. 


Advertising — Aggressive  solicitor;  12  years, 
large,  small  dailies;  good  record;  age  SO. 
E->89,  Editor  A  Publisher. 


Advertising  Solicitor — Good  Salesman  and 
Copy  Writer.  Large  and  small  town  ex¬ 
perience,  excellent  references.  Qo  any¬ 
where  in  East.  A-603,  Editor  A  Publisher. 


Advertising  Manager  or  Solicitor — 7  years 
dally  newspaper  experience  selling  display, 
servicing  accounts;  5  years  local  and  na¬ 
tional  manager.  Clean  proven  record  as 
producer.  University  graduate,  sober,  neat, 
married,  family,  age  30.  Prefer  Southern 
state,  Missouri,  Kansas.  Excellent  refer¬ 
ences  Including  present  employer.  A-520, 
Editor  A  Publisher, 


Advertising — Newspaper  and  magazine  ad¬ 
vertising  executive,  thoroughly  experienced, 
formerly  with  Metropolitan  newspapers. 
Position  wanted  with  newspaper  as  adver¬ 
tising  manager  or  assistant  to  manager. 
Knows  marketing,  merchandising  and  dis¬ 
tribution.  Salary  not  as  Important  as  op¬ 
portunity  to  demonstrate  actual  worth  and 
ability.  References  the  highest.  Rlordan, 
5916  Webster  St.,  Philadelphia.  Pa. 


SitMAtions  Wanted 


Circulation  Manager — Knows  city,  subur¬ 
ban,  country  and  carrier  distribution;  pro¬ 
motion  campaigns,  collections;  small  town 
and  metropolitan  city  circulation,  morning, 
evening,  Sunday,  standard  size  and  tabloid. 
Available  immediately  anywhere.  Make 
appointment  for  Interview  New  York,  con¬ 
vention  week.  E-S04,  Editor  A  Publisher. 


Cirfulation  Manager  knows  circulation  work 
thoroughly;  such  as  distribution,  promotion 
campaigns,  office  detail,  etc.  A-634. 
Editor  A  Publisher. 


Classified  Salesman,  manager;  9  years’  ex¬ 
perience;  seeking  permanency,  go  any¬ 
where,  reference.  J.  W.  Mitchell,  653  Gov¬ 
ernment  St.,  Mobile,  Ala. 


Classified  Manager^ — -Age  39.  11  years’  ex¬ 
perience.  Familiar  with  every  phase  of 
Classified  and  Display  Classified  work.  Sal¬ 
ary  no  object.  Detailed  letter  on  request. 
A-332.  Editor  A  Publisher. 


Composing  Room  Executive  —  Mechanical 
Superintendent.  Will  be  In  New  York 
A.N.P.A.  meet.  A-525,  Editor  A  Publisher. 


Editorial  Writer — Experienced,  virile.  In¬ 
formed,  uptodate;  pert,  quotable  para¬ 
graphs;  can  fill  in  on  copy  desk.  Quill. 
A-628,  Editor  and  Publisher. 


Editorial  Writer,  business  features,  make¬ 
up,  news  desk,  rewrite,  26  years  with  New 
York  and  Baltimore  dallies.  Any  Eastern 
location,  dally,  weekly  or  trade.  A-630, 
Editor  A  Publisher. 


Editor  Available — Is  there  an  Indiana  or 
Ohio  publisher  in  need  of  managing  editor, 
36,  fitted  by  12  years  of  expeflence  for  city 
of  60,000  or  under?  Knows  small  city 
problems;  now  employed;  seeks  greater  op¬ 
portunity.  E-623,  Editor  A  Publisher. 


Editorial — Newspaper  man,  all-around.  Ex¬ 
pert  at  rewrite,  desk  and  leg  work.  New 
York  City  and  Midwestern  experience. 
Splendid  references.  Salary  requirements 
modest.  E-993,  Editor  A  Publisher. 


Engraver,  capable,  to  handle  small  shop. 
Establish  or  operate  photo-engraving  plant 
for  dally  in  city  of  70,000  or  less.  A-527, 
Editor  A  Publisher. 


>Ian,  34,  two  years  police  and  general  as¬ 
signment  metropolitan  papers;  one  year 
display  advertising;  four  years  Shopping 
News  circulation  manager.  References. 
Middle  west  preferred.  E-914,  Editor  A 
Publisher. 


Printing  Production  Manager — Five  years 
assistant  to  publisher.  In  New  York  A.N. 
P.A.  meet.  A-626,  Editor  A  Publisher. 


Woman  Reporter — 31,  college  trained;  10 
years’  experience,  dally;  features,  news, 
wire.  A1  references.  A-531,  Editor  A  Pub¬ 
lisher, 


Mechanicsd  Equipment  for  Setle 


Photoengraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  480  West  Broadway,  N.  Y. 


NEWSPAPER 

PROPERTIES 


Bousht,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 
350  Madison  Ave.  New  York 


AeNePeAe 

Convention 

offers  an  excellent  opportunity 
to  contact  publishers  who  are 
looking  for  men. 

Outline  your  qualifications 
in  a  Classified  Ad  and  ask  for 
interview  in  New  York  during 
the  last  week  in  April. 

Classified  Service 

ED1TOR& PUBLISHER 
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Editor  &  Publisher  for  April  7,  19  34 


By  MARLEN  PEW 


Many  theories  have  been  advanced 
to  account  for  the  fact  that  a  dis¬ 
couraging  majority  of  newspaper 
readers  skip  the  editorial  page.  Some 
editorial  pages,  known  to  us,  are  their 
own  best  explanation  of  public  disin¬ 
terest.  They  are  not  read  because  they 
do  not  merit  reading.  The  trouble 
sometimes  lies  with  writers,  but  blame 
often  attaches  to  publishers  who  keep 
writers  by  such  short  tether  they  can 
only  mumble.  Some  editorial  pages  are 
merely  stupid.  Nobody  follows  them. 
Why  should  they?  One  sting  suffices. 
On  them  the  familiar  city-room  flattery, 
“brains  and  guts  department,”  is  un¬ 
deserved.  Rather  they  might  be  called 
the  “wood-working  department,”  where 
men  build  futile  little  playhouses  out 
of  dry  shingles  that  fall  to  pieces  over 
night  and  next  day  are  as  completely 
forgotten  as  last  summer’s  maple  leaves. 

There  is  no  substitute  for  intelligence 
in  any  editorial  department.  Pages 
which  serve,  pulling  public  interest,  are 
written  by  individuals  of  erudition,  feel¬ 
ing  and  worldly  experience.  Such  men 
are  not  chained  to  roll-top  desks,  time¬ 
serving  and  clock-watching.  They  do 
not  hibernate  and  drool.  Rather  they 
step  out,  touch  life,  see  objects  they  are 
called  on  to  discuss  in  inspiring  terms 
in  print.  They  are  men  of  the  road,  as 
well  as  the  four  walls  of  a  newspaper 
office. 

•  *  * 

These  remarks  are  apropos  of  an 
editorial  clipping  sent  to  me  today 
by  a  New  York  newspaperman  who 
writes  as  good  stuff  for  his  paper  as  is 
being  written  in  the  land  and  who  ap¬ 
preciates  good  writing  in  any  newspaper. 
He  thought  so  much  of  an  editorial  he 
had  chanced  to  read  in  theMiomi  (Fla.) 
News,  issue  of  March  10,  that  he  had 
the  clipping  photographed,  sending 
copies  to  the  members  of  his  circle. 
Amid  the  current  welter  of  editorial 
dross  this  Miami  contribution  stands 
out,  in  my  view,  like  a  ray  of  sunshine 
through  a  slit  in  a  cellar  door.  A 
significant  fact  in  relation  to  it  is  that 
it  was  not  written  in  the  office.  It  is 
dated  like  a  telegraph  item.  The  writer 
had  t^en  a  ride  to  find  a  topic  worthy 
of  printer’s  ink.  This  apparently  is  his 
method.  The  title,  “Realm  of  the 
Road,”  suggests  that  Mr.  Cox,  publisher 
of  the  News,  tells  his  editorial  w’riters 
occasionally  to  fill  the  tank  of  the  family 
bus  and  glimpse  life  from  the  wheel. 
Certainly,  in  this  case,  the  end  justified 
that  generous  policy. 

The  identity  of  the  writer  of  “Realm 
of  the  Road,”  is  not  known  to  this  de¬ 
partment.  He  was  contented  to  sign 
the  initials  “W.  L.”  But  he  is  of  the 
elect.  Visiting  a  shrine  that  thousands 
must  see  every  month  throughout  the 
year,  he  did  not  find  it  commonplace. 
His  essay  is  dated  Hodgenville,  Ky. 

I  take  the  liberty  of  republishing  it  here 
not  only  as  a  superb  editorial  but  as  a 
technical  suggestion  to  editors  and  pub¬ 
lishes  who  think  editorial  writers,  like 
docile  housewives,  should  stay  at  home 
and  mina  their  own  business. 

*  *  * 

Hodgenville,  Ky.:  To  all  America, 
Hodgenville  means  Abraham  Lincoln. 
Five  miles  below  Hodgenville  is  the 
cabin  where  Lincoln  was  born.  On 
Knob  creek,  five  miles  above  Hodgen¬ 
ville,  is  the  farm  where  the  boy  Lincoln 
lived  and  where  his  baby  brother  died. 
The  rolling  lands  around  Hodgenville, 
with  their  sprinkling  of  spruces  and  sec¬ 
ond-growth  hickory  and  oak,  were 
scoured  by  Lincoln.  The  trails  inter¬ 
secting  the  highway  which  now  opens 
up  the  once  inaccessible  region  to  the 
touring  world  was  traversed  by  Lincoln. 
From  these  creeks  the  boy  Lincoln 


slaked  his  thirst.  On  these  valleys  and 
hills  he  rested  his  eyes.  Who  goes  to 
Hodgraville  goes  seeing  Lincoln,  feel¬ 
ing  Lincoln,  thinking  Lincoln. 

Hodgenville,  county  seat  of  Larue 
county,  has  a  few  more  than  1,000 
people.  Its  business  is  built  around  a 
small  square.  The  little  courthouse  and 
a  sitting  statue  of  Lincoln  occupy  one 
side  of  this  square.  Around  the  square 
most  of  the  stores  and  the  two  hotels 
are  ranged.  One  can  do  all  his  trading 
in  Hotteenville  and  never  walk  further 
than  he  can  throw  a  stone.  That  is 
an  advantage  the  small-town  dweller 
has.  The  grocery  store  is  around  the 
corner  from  the  general  store.  The 
barber  shop  is  just  across  the  street. 
There  is  no  transportation  problem. 
V'ou  know  your  neighbor’s  every  step 
from  the  day  of  his  birth  to  today. 
Everybody  in  Hodgenville  lives,  as 
Lincoln  did,  in  the  open  view.  A  sign 
in  the  barber  shop  says:  “Positively  no 
loafing  on  Saturday.” 

This  is  not  Saturday  and  loafing  is 
allowed.  There  is  conversation  touching 
every  topic  but  one.  This  is  Hodgen¬ 
ville,  the  most  famous  birthplace  in 
.America — the  most  famous  but  one,  per¬ 
haps,  in  the  whole  world.  One  may 
listen  at  the  loafing  barber  shop,  trudge 
round  the  square,  eavesdrop  in  the  lobby 
of  the  hotel,  attend  a  meeting  of  the 
Hodgenville  Rotary  club,  visit  with  the 
ever-alert  and  up-to-date  gasoline  sta¬ 
tion  man  and  all  matters  are  mentioned 
save  the  one  which  makes  Hodgenville 
famous.  Of  Lincoln,  of  whom  the  visi¬ 
tor  exclusively  thinks,  Hodgenville  says 
never  a  word. 

If  the  seven  cities  where  Homer  was 
born  could  be  found  today  they  would 
be  talking  about  everything  but  Homer. 
Men  must  live  in  their  own  right.  The 
least  man  living  is  more  important  to 
himself  than  the  greatest  man  dead. 
Hodgenville  is  thinking  about  its  jobs, 
the  dent  last  week’s  cold  snap  made 
in  its  coal  pile — ^they  measure  coal  by 
bushels  here — the  price  of  the  tobacco 
crop,  the  chances  for  the  NRA  and  an 
early  spring.  Hodgenville,  like  any 
other  place,  wants  to  live  its  own  life, 
and  does.  To  the  world  it  is  the  birth¬ 
place  of  Lincoln.  To  itself  it  is  its 
own  friendly  Kentucky  self  where  the 
w’aiter  offers  you  so  many  biscuits  you 
are  about  to  burst  and  the  porter  puts 
more  than  a  perfunctory  heartiness  into 
his :  “Be  sure  you  all  come  back  some 
time.” 

The  Lincoln  11-log  cabin  stands  on  an 
elevation  with  a  little  hollow  below  it 
and  a  ridge  beyond.  The  log  houses  in 
the  neighborhood — ^the  rest  room  and 
the  place  where  Lincoln  merchandise  is 
sold  and  the  camp  cabins  not  far  away 
— ^are  smoothly  sawed  and  notched  to 
make  narrow,  even  daubing  between. 
The  Lincoln  cabin  was  built  in  no  such 
polished  time.  Its  logs  of  oak  were  piled 
into  the  wall  with  a  minimum  of  hew¬ 
ing.  The  red  clay  in  the  chinks  is  half 
as  wide  as  the  logs  themselves.  The 
ends  of  the  logs  were  cut  off  as  con¬ 
veniently  and  stand  cut  unevenly.  The 
rafters  are  logs  run  lengthwise  of  the 
roof.  On  them  are  laid  the  board 
shingles  or  shakes,  weighted  down  and 
held  in  place  by  cross  timbers  above, 
for  Thomas  Lincoln  had  no  nails. 
When  the  wind  blew  hard,  the  roof 
blew  off. 

The  fireplace,  familiar  for  its  seem¬ 
ingly  unfinished  chimney,  is  as  it  was 
when  little  Lincoln  lived  there.  It  was 
chimney  enough  for  those  simple  times. 
In  an  age  when  there  were  no  matches 
and  the  fire  must  be  kept  alive  from 
season  to  season,  they  were  not  eager 


for  much  draft.  .A  fire  must  smoulder 
there  the  summer  through.  Failure  to 
keep  it  alive  meant  a  journey  through 
the  woods  to  a  neighbor’s  to  borrow 
and  bring  home  the  hot  coals  from 
which  to  start  a  new  fire.  How  fre¬ 
quently  in  the  cabin  country  of  careless 
chimneys  they  have  more  fire  than  they 
want,  the  chimneys  standing  gaunt, 
alone,  their  houses  burned  away  from 
them,  attest. 

There  is  one  window,  closed  by  a 
wooden-hinged  shutter,  in  the  Lincoln 
cabin  now.  It  was  probably  not  there 
in  Lincoln's  day.  It  was  a  modern  in¬ 
novation,  that  window.  The  loft  where 
doubtless  most  of  the  family  slept  had 
no  window,  has  no  window  still.  Abra- 
ham  Lincoln  was  born  into  a  habitation 
more  primitive  than  the  homes  of  most 
cows  and  chickens  now. 

Hovering  over  this  minimum  of 
human  habitation,  surrounding  and  cov¬ 
ering  and  protecting  it,  rises  a  Grecian 
temple.  Up  the  slope  by  which  the 
Lincolns  climbed  by  a  footpath  to  their 
door  rise  wide  flights  of  stone  steps. 
The  visitor  labors  to  the  Lincoln  cabin 
level  flight  by  flight.  There  is  a  resting 
seat  at  each  stage.  On  the  steps,  left 
exposed  by  the  melting  snow,  is  a  scat¬ 
tering  of  grain  put  out  for  the  birds, 
Lincoln  of  the  great  heart  would  have 
done  something  like  that.  We  climb  to 
the  Grecian  temple  with  its  cut  stone 
walls  and  carved  inscriptions.  We  seek 
the  divine  heart  within  and  find  it  in 
the  primitive,  crude  cabin  in  which 
Abraham  Lincoln  was  born. 

It  is  cabin  risen  to  culture.  It  is  cul¬ 
ture  confessing  the  simple,  primitive 
humanity  on  which  it  is  founded  and 
reared.  It  is  pride  guarding  against  a 
fall  by  remembering  the  numbleness 
from  which  it  grew.  It  is  wealthy, 
machine-equipped  America  remembering 
that  man  is  prior  and  superior  to  its 
wealth  and  its  machines. 

Mocking  birds  are  as  common  about 
the  Lincoln  cabin  as  sparrows  in  the 
town.  Cardinals  call  from  the  shrub¬ 
bery  down  by  the  stream.  The  wave  of 
spring  is  on  its  way  to  the  upper  Nortli- 
The  grackles  with  their  long  tails  show 
up  on  the  Kentucky  shore  in  the  same 
large  flocks  which  left  Ohio  in  the  fall. 
The  robins  are  here  en  masse,  not 
merely  in  the  reconnoitering  numbers 
of  the  farther  North.  The  towhee  calls 
where  Lincoln  used  to  hear.  We  are 
getting  into  leisure  land.  A  sign  of  the 
same:  “New  Haven,  Ky. :  Speed  limit 
12  miles  per  hour.” 

The  traffic  speeds  through  New 
Haven  at  the  usual  speed,  some  40  miles 
an  hour.  The  new  times  have  made 
new  customs;  New  Haven,  Ky.,  hasn’t 
had  time  to  write  them  on  its  signs. — 
W.L. 

*  *  * 

A  NEWSPAPER  entet^rise  that  mer- 
its  commendation  is  the  Boston 
Traveler  gold  medal  award  to  heroic 
firemen  and  police  officers.  Just  the 
other  day  Gov.  Ely,  at  the  State  House, 
gave  Traveler  medals  to  six  police  of¬ 
ficers  who  had  distinguished  them¬ 
selves  in  handling  a  bank  robbery  case 
and  also  gold  m^als  to  the  widows  of 
two  officers  who  had  gallantly  died  in 
performance  of  duty  in  the  same  case. 
Harold  F.  Wheeler,  executive  editor 
of  the  Herald-Traveler,  represented  the 
newspaper  at  the  ceremony  and  told  of 
the  creation  of  the  awards  in  1929,  on 
the  occasion  of  the  Traveler’s  104th 
birthday  anniversary.  Since  that  time 
the  newspaper  has  given  27  gold  medals 
for  honorable  public  service. 

*  *  * 

That  the  attempts  of  daily  newspa¬ 
per  sports  writers  to  pick  the  win¬ 
ners  of  horse  races  are  generally  un¬ 
successful  is  the  finding  of  Burris 
Dickinson,  of  the  school  of  journalism. 
University  of  Illinois.  His  observa¬ 
tion  was  confined  to  Chicago.  Mr. 
Dickinson  speaking:  “A  tabulation  by 
the  writer  of  1,381  selections  in  nine 
prediction  columns  showed  that  the 
reader  who  bet  on  these  predictions  lost 
at  the  rate  of  7  cents  on  each  $1  bet. 
Only  23  per  cent  of  the  1,381  horses  se¬ 
lected  won  their  races.  The  best  rec¬ 
ord  of  picking  winners  was  that  of 


Paul  Hirtenstein  of  the  Chicago  Daily 
News,  whose  horses  won  in  31  per  cent 
of  the  races.  At  the  other  extreme 
were  Madam  Queen’s  selections  in  the 
same  newspaper,  only  14  per  cent  of 
which  were  winners. 

“The  selected  horses  placed  second 
in  15  per  cent  of  the  races,  third  in  14 
per  cent,  fourth  in  13  per  cent,  fifth  in 
12  per  cent,  sixth  in  7  per  cent,  seventh 
in  8  per  cent,  eighth  in  3  per  cent,  ninth 
in  2  per  cent,  tenth  in  1  per  cent,  and 
eleventh  in  2  per  cent.  There  were 
from  5  to  12  horses  in  the  various  races, 
the  average  being  9. 

“In  calculating  the  results  of  bets,  it 
was  assumed  that  the  reader  bet  $2  to 
show  on  the  horse  selected  in  ea^  race. 
There  were  consequently  winnings  on 
52  per  cent  of  the  races,  in  which  the 
horses  selected  placed  first,  second,  or 
third.  These  winnings  were  not  suf¬ 
ficient,  however,  to  offset  the  48  per 
cent  of  the  bets  from  which  there  were 
no  returns. 

“Of  the  nine  prediction  columns  in 
the  tabulation,  only  one,  ‘Paddock,’  in 
the  Chicago  Herald  and  Examimr, 
made  a  profit  for  the  betting  reader. 
The  profit  was  small,  however,  only  7 
cents  on  each  $1  bet.  The  poorest  bet¬ 
ting  advice  was  given  by  Madam  Queen 
in  the  Chicago  Daily  News;  this  col' 
umn  lost  26  cents  on  every  |1  bet. 

“Paradoxically,  the  column  whidi 
gave  probable  betting  advice  ranked 
comparatively  low  in  selecting  first 
place  winners.  Apparently  its  success 
was  based  on  a  system  of  selectins 
‘long-shot’  horses  which  paid  suf¬ 
ficiently  high  odds  to  make  up  for  fit- 
quent  losses. 

“The  tabulation  was  made  from  the 
results  of  26  racing  days  selected  at 
random  between  July  28  and  Septem¬ 
ber  1,  1933,  at  the  Arlington  and  Haw¬ 
thorne  tracks  near  Chicago. 

“Six  of  the  prediction  columns  ap¬ 
peared  in  the  Chicago  Herald  and  Ex¬ 
aminer:  Trace  Ace,  Paddock,  Sharp¬ 
shooter,  Simmons — Herald  and  Exam¬ 
iner,  Walsh,  New  York  Running  Hone, 
and  Consensus  of  15  Leading  Handio^ 
pers.  Three  columns  appeared  in  ttt 
(Chicago  Daily  News:  Paul  Hirten¬ 
stein,  Madam  Queen,  and  Progrant” 

The  records  of  the  individual  columns 
are  shown  in  the  following  table,  pre- 
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J.  N.  STONEBRAKER  RETIRES 

Sells  Stock  in  Webster  City  (U.) 

Freeman  Journal  to  Associate 

J.  N.  Stonebraker,  co-publisher  of 
the  Webster  City  (la.)  Freeman  low- 
nal  and  vice-president  of  the  Freeman 
Journal  Publishing  Co.  since  1923,  has 
retired  from  the  company  through  the 
sale  of  his  stock  to  George  C.  Tucker, 
managing  editor  and  secretary  of  the 
company.  The  deal  was  announced 
Saturday,  March  31. 

Mr.  Stonebraker  is  widely  known  as 
having  been  associated  with  newsp^ 
pers  in  Iowa  and  Missouri.  While  in 
Missouri  he  served  as  the  younger 
president  of  the  Missouri  Press  Asso¬ 
ciation.  Since  returning  to  Iowa  he 
has  served  as  vice-president  for  Iowa 
of  the  Inland  Daily  Press  Associatk* 

The  sale  of  Mr.  Stonebraker ’s  stod 
will  not  change  the  working  persooni 
of  the  Freeman  Journal.  The  paP* 
was  established  in  1857  and  becanw  a 
daily  in  1894.  W.  F.  Hunter  and  ^ 
Tudeer  now  own  the  property.  T* 
Hunter  family  has  been  connected  ww 
the  paper  since  18^.  Mr.  .Tuejj* 
joined  the  paper  as  a  reporter  in  190(1 

EVANS  IN  SALT  LAKE 

Therman  R.  Evans  recently  rcsigmd 
as  managing  editor  of  the  Boije(Iddw 
Capital  News  to  join  the  copy 
of  the  Salt  Lake  Telegram. 
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